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The  Low  Cost  of  Advertising 

Chicago  has  a  population  (according  to  the  census  reports 
for  1916)  of  2,497,772.  The  following  ten  cities,  accord¬ 
ing  to  the  same  report,  have  a  population  of  2,483,581  : 


San  Francisco 

-  -  -  453,009 

New  Orleans  - 

-  -  -  371,747 

Kansas  City  - 

-  -  -  297,847 

Denver 

-  -  -  260,800 

Saint  Paul  - 

-  -  -  247,232 

Toledo  - 

-  -  -  -  191,554 

Atlanta 

-  -  -  -  190,588 

Omaha  - 

-  -  -  -  165,470 

Richmond  - 

-  -  -  -  156,687 

Memphis 

.  -  -  -  148,647 

There  are  obvious  advantages,  from  the  standpoint  of  sales  management, 
check  up,  distribution,  etc.,  in  having  a  population  equivalent  to  that  of 
ten  such  cities  concentrated  within  two  hundred  square  miles.  There 
are  also  great  economies  in  the  matter  of  advertising.  The  cost  of  a 
10,000-line  campaign  in  the  leading  newspaper  in  each  of  the  cities 
mentioned  above  would  be  $1  5,775.00  according  to  recent  rate  cards. 
The  cost  of  a  1 0,000-line  campaign  in  The  Chicago  Sunday  Tribune, 
which  reaches  three  families  out  of  every  five  in  Chicago,  is  $4,500. 

Another  way  to  put  this  startling  fact  is  to  state  that  the  $16,000  which 
would  buy  little  more  than  10,000  lines  in  each  of  these  ten  cities  would 
buy  40,000  lines  in  The  Chicago  Sunday  Tribune — the  world’s  greatest 
newspaper — the  dominant  medium  of  a  city  with  a  population  greater 
than  that  of  those  ten  cities  combined. 

If  you  xoanl  to  know  more  about  The  Chicago  Tribune  and  the  Chicago 
Territory  of  five  great  states  (143%  of  quota  subscribed  to  Third  Liberty 
Loan),  write  on  your  letterhead  for  the  new  36-page  BOOK  OF  FACTS. 

Vttfi  ?Jrtlraaie 

The  World's  Greatest  Newspaper 

(Trade  Mark  Registered) 
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Our  homefolks  read  and  read 
and  read — chiefly  these  papers 
and  the  books  they  see  adver¬ 
tised.  That  is  how  they  are 
able  to  order  what  they  want 
by  the  mark!  And  they  do 
not  like  substitutes.  They 
know  what  to  buy  from  the 
advertisements.  They  want 
everything  GOOD. 


ALABAMA 

Net  Paid  2,500  10,000 
Circulation  lines  lines 
(M)  22,516  .07  .05 

(S)  31,604  .08  .06 

(E)  40,504  .07  .07 

(E)  47.000  .07  .07 

(S)  54,000  .08  .08 

(E)  7,993  .03  .03 

(M)  17,997  .04  .04 

(S)  24,802  .05  .05 

(M)  19,723  .05  .04 

(S)  21,782  .06  .05 

FLORIDA 

(E)  17,723  .04  .04 

(M&S)  32,714  .055  .055 

(M)  5,385  .0172  .0172 

(S)  6,500  .0172  .0172 

GEORGIA 

(E)  62,537  .08  .08 

(S)  105,287  .12  .12 

(M&S)  10.712  .035  .025 

(E)  12,029  .03  .03 

(S)  11,203  .03  .03 

(E)  7,000  .035  .018 

(M)  21,220  .04  .04 

(S)  19,307  .04  .04 

(M&S)  14,037  .04  .03 

KENTUCKY 

LouisvUIe  Courier-Journal  (M)  41,078  .1250  .07 

Louisville  Courier-Journal  (S)  61,815  .15  .09 

Louisville  Times  (E)  57,372  .10  .08 

Louisville  Herald  (M)  55,786  .07  .07 

Louisville  Herald  (S)  48,562  .07  .07 

LOUISIANA 

New  Orleans  Times-Pica)rune  (M)  65,500  .10  .10 

New  Orleans  Times-Picayune  (S)  81,250  .12  .12 

New  Orleans  Daily  States  (E)  J 

New  Orleans  Daily  States  (S)  1  41,267  .08  .06 

New  Orleans  Item  (E)  62,141  .10  .10 

New  Orleans  Item  (S)  80,288  .12  .12 

'  NORTH  CAROLINA 

Asheville  Times  (E)  8,710  .025  .02 

Charlotte  Observer  (M)  13,696  .055  .03 

Charlotte  Observer  (S)  17,826  .065  .04 

Greensboro  Dally  News  (M)  12,753  .045  .035 

Greensboro  Daily  News  (S)  18.219  .06  .04 

Winston-Salem  Sentinel  (E)  7,084  .02  .02 

SOUTH  CAROLINA 

Charleston  American  (M)  J  11,151  I  .0286  .0178 

Charleston  American  (S)  I  11,151  (  .032  .0215 

Columbia  Record  (E)  11,325  .025  .025 

Columbia  Record  (S)  9,216  .025  .025 

Columbia  State  (M)  22,456  .05  .05 

Columbia  State  (S)  23.990  .05  .05 

Greenville  News  (M&S)  8,620  .03  .025 

Spartanburg'  Jour.  &  Car.  Spartan  (E)  1  vssa  nt  nt 

Spartanburi  Herald  (M&S)  f 

TENNE'SSEE 

Chattanooga  News  (E) 

Chattanooga  Times  (M)  -55  '55 

Chattanooga  Times  (h)  5l’55o  'nt  '25 

Knoxville  Sentinel  (E)  23,279  .05  .04 

Knoxville  Journal-Tribune  (M)  I  „  „„ 

Knoxville  Journal-Tribune  (h)  f  '«n 

Memphis  Commercial  Appeal  (M)  81,185  .12  .10 

Memphis  Commerical  Appeal  (S)  118,359  .14  .12 

Nashville  Banner  (E)  >  Atn-ja  (  -0^ 

Nashville  Banner  (S)  <  \  .Qg  .08 

Nashville  Tennesseean  &  American(M)  » 

Nashville  Tennesseean  &  American(S)  f  38,613  .06  .06 


Birmingham  Age-Herald 
Birmingham  Age-Herald 
Birmingham  Ledger 
Birmingham  News 
Birmingham  News 
Mobile  News  Item 
Mobile  Register 
Mobile  Register 
Montgomery  Advertiser 
Montgomery  Advertiser 


Jacksonville  Metropolis 
Jacksonville  Times-Union 
Pensacola  Journal 
Pensacola  Journal 


Atlanta  Georgian 
Atlanta  Sunday  American 
Augusta  Chronicle 
Augusta  Herald 
Augusta  Herald 
Columbus  Ledger 
Macon  Telegraph 
Macon  Telegraph 
Savannah  News 


“Down  here”,  we  are  keeping  the  campfires 
burning  and  there  is  a  place  for  you  in  the  glow! 

And  if  you  will  tell  our  folks  at  home  about  your 
goods,  you  will  find  it  easy  to  sell  to  the  trade. 

You  can  get  word  to  them  by  our  newspapers, 
which  is  the  best  way. 

Never  forget  that  it  isn’t  just  the  people  in  the  towns  that 
count, — the  people  outside  who  come  there  to  biiy  are 
even  MORE  important. 

Thus  a  Southern  town  of  only  a  thousand  people  often 
does  more  business  in  actual  money  than  a  city  of  five 
thousand  in  the  east;  and  its  merchants  will  carry  larger 
stocks. 

Check  that  up!  It  is  worth  being  convinced  about.  And 
it  will  help  you  to  be  SURE. 

It  explains  why  newspaper  advertising  with  practical 
distribution  wins  such  success  in  the  South:  the  papers 
circulate  in  the  homes  outside  just  as  they  do  in  publica¬ 
tion  centers.  Our  folks  have  leisure  to  read  and  since 
times  have  been  so  very  good,  buy  all  the  little  comforts, 
luxuries  and  conveniences  they  see  in  the  papers.  For 
years  they  denied  themselves  almost  necessities  in  the  big 
spirit  of  reconstruction.  NOW  their  frugal  past  has 
blossomed  into  present  plenty,  they  buy — and  they  buy — 
and  they  BUY. 

They  want  the  candy  that  is  fine  and  dandy,  toilet  articles 
de  lux,  household  helps,  books,  apparel,  EVERYTHING 
latest  and  best. 

Don’t  make  a  secret  of  your  goods;  send  out  word  about 
them.  Get  the  newspapers  to  help! 
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WAR  NEWS  By  MAIL 


That  the  Others  Can’t  Get 


BtJBTON  KNISELT, 

Tn  Japun  and  the  Far  Fuisl.  writing  of  con* 
ditions  in  tho  Orient  and  engaging  corre' 
s|)ondcnt8  at  inii>urtant  iH>inl8. 


EDWARD  M.  THIERRY, 

MnnaRcr  of  N.  E.  A.’«  Haris  Bureau,  in 
chari^  of  corre8pt)n<iencc  from  France,  Italy, 
Switzerland  and  Spain. 


HAROLD  EDWIN  BECHTOL, 

Munatjer  of  N.  E.  A.’s  European  bureau- 
headtpiurlcrs  in  London. 


0,  0.  LYON, 

Staff  correspondent  with  the  American 
forces  on  the  tiring  line. 


I'lie  value  of  this  hrilliantly-nianned 
enterprise  lias  its  proof  in  N.K.A.’s 
daily  “WAR  NEWS” — one  depart¬ 
ment  of  a  service  replete  with  every 
editorial  need  for  publishing  a  modern 
newspaper. 

Newshaper  Enterprise  Association 
(A  Service — Not  a  Syndicate) 
Lakeside  and  W.  Third,  Cleveland,  O, 


The  Nczvspaper  Enterprise  Asso¬ 
ciation  has  undertaken  for  its  clients 
the  gathering  of  big  and  exclusive  7i'ar 
nezi’s  from  the  zvorld’s  battlefield.  It 
has  already  sent  across  the  zvater  five 
of  the  men  here  pictured,  another  man 
is  about  to  start,  and  others  zvill  fol- 
lozv  shortly. 


A.E.OELDHOF, 

War  editor  of  N.  E.  A 
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“  Concentration  Is  the  Nation’s  Watchword  ” 


Dominate  Philadelphia 

I. 

When  you  buy  advertising  space  j 

in  “The  Bulletin,”  you  deal  in  [ 

known  quantity  and  quality,  and 
enjoy  the  benefit  of  known  rates 
that  are  absolutely  not  deviated 
from.  ^ 

You  can  dominate  Philadelphia  j 

at  one  cost  by  concentrating  in  I 


The  Bulletin 


The  newspaper  “nearly  everybody”  reads 

The  net  paid  daily  average  circulation  of  “The  Bulletin”  for  June 
was  425,055  copies. 

“The  Bulletin”  is  the  only  Philadelphia  newspaper  that  prints 
its  circulation  figures  regularly  every  day. 


New  York  Office 
DAN  A.  CARROLL 
Tribune  Building 


Chicago  Office 
J.  E.  VERREE 
Steger  Building 


t 


Detroit  Office 
C.  L.  WEAVER 
11  I-afayette  Blvd. 


hsued  erery  Saturday— forms  closing  at  ten  A.  M.  on  the  Friday  preceding  the  date  of  publication—  by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York 
World  Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330.  The  Journalist,  established  ISM;  The  Editor  and  Pub¬ 
lisher,  1901;  The  Editor  and  Publisher  and  The  Journalist,  1907.  James  Wright  Brown,  President;  Edwin  Doddridge  DeWitt,  Secretary  and  Treasurer 
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EVENING  MAIL  IN  STODDARD’S  CHARGE  PENDING 
FINAL  DISPOSITION  RY  U.  S.  GOVERNMENT 


Graver  Charge  Than  Perjury  Against  Dr.  Rumely  Indicated  as  Former  Publisher  Is 
Admitted  to  $35,000  Bail— Many  Financial  Shifts  Disclosed  by  Government’s 
Investigation  of  Source  of  Funds  With  Which  He  Purchased  Property 
—Alien  Custodian  May  Seize  Paper  as  German  Owned 


HP:nRY  L.  STODDARD, 

Who  with  Paul  Block,  Is  again  in  control  of  the  New  York  Evening  Mail. 


The  New  York  Evening  Mall, 
whose  owner.  Dr.  EMward  A. 
Rumely,  was  arrested  last  Monday 
evening  on  a  charge  of  perjury,  is  con¬ 
tinuing  publication  under  a  temporary 
arrangement  with  A.  Mitchell  Palmer, 
ITnited  States  Alien  Property  Cu.stodian. 

Henry  L.  Stoddard,  foirnerly  publi.sh- 
er  of  the  Mail,  and  Paul  Block,  head 
of  the  advertising  concern  of  Paul 
Block,  Inc.,  are  in  charge  of  the  affairs 
of  the  property  under  the  temporary 
arrangement.  How  long,  this  ar¬ 
rangement  will  per.sl.st,  or,  if  it  will  be 
revoked  by  Mr.  Palmer,  it  Is  to  be  de¬ 
termined  at  Washington,  where  Mr. 
Stoddard  and  Mr.  Biock  were  at  the 
latter  part  of  this  week  in  consultation 
with  Mr.  Palmer  and  Francis  J.  Garvin, 
the  Cu.stodian’s  representative  in  New 
York. 

When  the  control  of  the  Mail  passed 
to  Dr.  Rumely,  June  1,  1915,  one  of  the 
terms  of  the  sale  was  that  In  the  event 
that  the  property  ever  became  jeopardiz¬ 
ed  the  bond  holders  should  enter,  take 
possession  and  conduct  it  for  their  own 
Interests.  Mr.  Stoddard  and  Mr.  Block 
are  the  largest  holders  of  the  iMall 
bonds,  and  under  the  terms  of  that 
agreement  were  permitted  by  Mr.  Mit.* 
chell  to  assume  charge. 

Charge  Is  Perjury 

Although  the  charge  against  Dr. 
Rumely  Is  perjury,  ba.sed  upon  his  al¬ 
leged  statement  recently  to  the  Allen 
Property  Custodian  that  the  stock  of 
th^  Evening  Mall  was  American  owned, 
when  in  reality  it  was  owned  by  Ger¬ 
man  Interests,  if  not  by  the  Imperial 
German  Government  direct,  according 
to  Government  officials,  a  statement 
made  by  Assistant  United  States  Dis¬ 
trict  Attorney  Harper  when  Dr.  Rumely 
was  arranged  before  United  States 
Commissioner  Hitchcock  on  Tuesday, 
indicates  that  the  Government  intends 
to  make  a  far  more  serious  charge 
against  him — possibly  treason. 

Asking  the  bail  to  be  fixed  at  $60,000, 
Mr.  Harper  said  that  the  Government 
had  evidence  that  Dr.  Rumely  had 
handled  large  sums  of  German  money, 
not  only  for  the  purchase  of  the  Mall, 
"but  for  other  purposes  as  well."  Com¬ 
missioner  Hitchcock  fixed  the  ball  at 
$50,000,  but  the  Assistant  District  At¬ 


torney,  after  a  conference  with  Fred¬ 
erick  J.  Powell,  of  Powell,  Wynne  & 
Lowrie,  consel  for  Dr.  Rumely,  said  he 
was  sati.sfied  that  Dr.  Rumely  could 
not  furnish  ball  in  that  amount  and 
consented  to  a  reduction  to  $35,000, 
which  was  given  in  thirty-five  lAberty 
Bonds  of  $1,000  each. 

In  a  statement  made  late  in  the  day 
Mr.  Stoddard,  reviewing  the  history  of 
Dr.  Rumely’s  connection  with  the  pa¬ 


per,  .said  that  at  the  time  he  turned 
over  the  property  to  the  latter  it  was 
losing  $1,000  a  day  and  he  had  decided 
to  suspend  publication  if  he  could  not 
dispose  of  it.  He  originally  acquired 
his  holdings,  he  .said,  from  the  estate 
of  the  late  Eliott  F.  Shepard,  buying 
$267,000  In  bonds.  His  present  hold¬ 
ings,  all  in  two  issues  of  bonds,  he 
placed  at  $375,000,  but  added  that  he 
did  not  know  exactly  how  he  stood 


financially  now,  as  he  had  allowed  Dr. 
Rumely  to  put  up  .some  of  the  bonds 
as  security  for  loan.s. 

He  agreed  to  sell  his  stock  for  $735,- 
000,  clear  the  property  of  debt  and  leave 
$100,000  in  the  treasury  as  an  operating 
fund.  He  received  the  .stipulated  sum, 
he  said,  paid  the  debts,  left  $100,000  in 
the  treasury  and  pocketed  $20,000.  It 
appear.s,  then,  that  the  debts  were  $615,- 
000.  According  to  Government  figures 
Germany  has  put  $1, .361,000  into  the 
Mail,  the  balance  over  the  purchase  price 
being  to  meet  deficits.  .lu.st  what  debt 
the  Mail  is  carrying  at  this  moment 
has  not  appeared. 

The  disposition  of  the  funds  which  Dr. 
Rumely  handled  is  a  matter  that  is  en¬ 
gaging  the  interest  of  the  Federal  au¬ 
thorities.  Te.stlmony  given  before  the 
Federal  Grand  Jury  since  his  arrest  la 
.said  to  prove  that  besides  the  money 
with  which  he  purchased  the  Mall  he 
handled  other  sums.  It  is  known  that 
he  put  $250,000  into  improving  the  plant 
of  the  Mall,  and  that  he  invested  $750,- 
000  in  the  Mail  news  and  feature  syn¬ 
dicate.  Also  that  he  lo.st  $50,000  In  pro¬ 
moting  the  Rube  Goldberg  motion  pic¬ 
ture  venture  that  did  not  succeed. 

The  Federal  authorities  also  say  that 
he  was  clo.se  to  Bernstorff  and  Dem- 
burg,  distributors  of  vast  sums  of  mon¬ 
ey  in  this  country  for  the  German  Gov¬ 
ernment,  though  they  have  not  yet  con¬ 
nected  him  directly  with  ultimate  dis¬ 
tribution  of  the  funds.  They  do  declare, 
however,  that  the  money  Dr.  Rumely 
used  to  buy  the  Mail  was  from  a  heavy 
sum  raised  through  the  sale  of  German 
war  bonds  in  this  country. 

Dr.  Rumely,  since  his  arrest,  has 
made  but  one  statement,  though  he 
declared  that  he  would  make  another 
that  would  clear  him  absolutely  not 
only  of  the  charge  of  perjury,  but  of 
any  suspicion  of  treasonable  action  as 
well.  In  his  single  .statement  he  spoke 
merely  of  the  editorial  policy  of  the 
Mail  as  not  in  the  least  pro-German. 
Ho  said; 

"The  policies  of  the  Mall  have  been 
under  my  complete  and  sole  contrji. 
The  paper,  particularly  the  editorial 
page,  has  been  an  expression  of  my 
attitude  on  public  questions,  unlnflu- 
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my  own  Judgment  rt  what  was  the 
right  thing  to  do  from  the  standpoint  of 
America’s  interest.  The  Mail  has  back¬ 
ed  every  war  actlvitv  of  the  Govern¬ 
ment  to  the  limit  of  its  power  and  has 
performed  work  second  to  no  other 
paper  in  developing  policies  for  the  ef¬ 
ficient  organization  of  our  country  for 
this  neces5?ary  war.  I  am  convinced 
that  the  return  I  made  to  the  Aliei 
Property  Custodian  will  be  found  truth¬ 
ful  when  all  the  facts  are  known.” 

Rumely  Offered  Mail  to  Many 
Only  a  Short  Time  Before 
Gocernment  Arrested  Him 

It  is  known  now  that  for  eight 
months  the  Government  has  been  in¬ 
vestigating  the  financial  transaction  by 
which  r>r.  Rumely  came  Into  posses¬ 
sion  of  the  funds  for  the  purchase  of 
the  Mail,  in  which  investigation  Mr. 
Stoddard  says  he  gave  the  Federal 
agents  his  assistance.  Whether  or  not 
Dr.  Rumely  feared  the  result  and  wish¬ 
ed  to  rid  himself  of  a  dangerous  prop¬ 
erty.  it  is  said  on  excellent  authority 
that  the  Mail  was  offered  for  sale  to  a 
number  of  publishers  within  the  month 
before  Dr.  Rumely’s  arrest.  The  price 
was  fixed  at  approximately  $1,000,000. 
in  which  two  bond  Issues,  one  of  $360,- 
000,  the  other  of  $340,000,  were  to  be  a 
part.  It  was  represented  that  the  $1.- 
000,000  price  had  been  fixed  by  A.  Mit¬ 
chell  Palmer,  who,  according  to  de¬ 
velopments.  was  at  that  time  aware 
that  the  property  was  owned  by  Ger¬ 
man  intere.sts,  and  who  had  had  decided 
to  take  the  paper  over  under  the  Allen 
Knemy  act.  Besides  being  offered  to 
several  publishers  individually.  It  is  un¬ 
derstood  that  the  sale  of  the  Mail  was 
placed  before  a  syndicate  of  capitalists 
who  wish  to  control  a.i  afternoon  news¬ 
paper  in  New  York. 

Efforts  to  effect  a  sale  proving  un¬ 
availing.  Dr.  Rumely  told  his  associates 
it  was  impossible  to  get  rid  of  the 
property.  It  is  not  apparent,  how¬ 
ever,  how  Dr.  Rumely  would  have 
profited  by  a  transfer  of  the  Mail,  so 
far  as  clearing  himself  from  odium  is 
concerned,  since  he  would  have  remain¬ 
ed  in  the  same  position  of  having  acted 
for  German  Interests  if  the  charge  of 
the  Alien  Property  Custodian  is  true. 

Was  Losing  Monev 

The  private  statement  given  out  in 
the  negotiations  was  that  the  Govern¬ 
ment  expected  to  take  over  the  place 
and  supply  the  necessary  funds  for  its 
operation.  It  was  reported  at  that  time 
that  the  paper  was  losing  money  at  an 
alarming  rate,  and  that  many  of  its 
fixed  charges  remained  unpaid,  and 
that  the  management  was  at  a  loss  to 
obtain  money  for  its  continuance.  It  Is 
said  that  the  Mall  lost  $250,000  in  1917, 
and  that  the  losses  for  the  fir.st  six 
months  of  1918  ran  to  approximately 
$75,000.  The  reduction  in  the  lo.sses  for 
the  first  half  of  1918  over  the  average 
for  1917  was  due,  it  was  said,  to  the 
advance  in  the  price  from  one  cent  to 
two  cents.  The  total  receipts  of  the 
mall  for  la,st  year  were  about  $1,250,000, 
while  the  total  expenses  were  about 
$1,500,000. 

It  has  been  learned  that  the  expenses 
of  the  various  departments  of  the  paper 
were  approximately  as  follows: 


Editorial  .  $276,000 

Composing  room  .  175,000 

Press  and  stereotype  ....  120,000 

Advertising  department..  215,000 

Circulating  department..  210,000 

Administration  .  65,000 

Paper  .  860,000 

Intere.st  and  discounts...  85,000 

Miscellaneous  items  ....  75,000 


$1,680,000 


The  i>ald  circulation  of  the  Mail  on 
April  1,  1918,  according  to  the  report 
made  to  the  Govemmeul  at  that  time, 
was  130,000. 

Two  Directors  Resign  from 
Paper  as  Stoddard  Insists 
It  Will  Support  America  Fully 

Since  Mr.  Stoddard  and  Mr.  Block  un¬ 
dertook  the  management  of  the  Mall  two 
of  the  directors  of  the  Mall  and  Ex¬ 
press  Company,  the  style  of  the  cor¬ 
poration  publishing  the  paper,  have  re¬ 
signed.  They  are  Kurt  Reisinger,  a 
son  of  the  late  Hugo  Reisinger  and  a 
grandson  of  the  late  Adolphus  Busoh, 
of  St.  Louis,  and  Walter  Kaufmann,  of 
the  law  firm  of  Hays,  Kaufmann  & 
Lindheim,  of  60  Wall  Street.  It  has  been 
said  that  a  large  part  of  the  cash  that 
was  raised  in  this  country  for  German 
propaganda  was  furnished  by  Mr. 
Busch’s  widow,  and  that  she  was  di¬ 
rectly  Interested  in  the  control  of  the 
Mall.  ’The  latter  statement  she  has  de¬ 
nied  to  the  Federal  authorities. 

There  has  as  yet  been  no  denial  from 
Dr.  Rumely  that  the  Mail  was  bought 
for  German  interests,  and  since  the  pur¬ 
chase  was  made  before  the  United 
States  entered  the  war,  that  in  itself 
would  not  be  an  overt  act  against  the 
United  States  Government.  Dr.  Rumely 
is  understood  to  have  urged  this  upon 
the  District  Attorney  and  others,  and 
pointed  out  that  since  the  United  States 
entered  the  war  the  editorials  of  the 
Mail  have  been  of  a  patriotic  character. 
Prior  to  the  American  declaration  of 
war  editorials  that  were  distinctly  anti- 
British  appeared,  the  effort  being  appar¬ 
ently  to  cause  a  sentiment  In  this  coun¬ 
try  agrainst  England,  which  would  have 
favored  the  German  cause,  especially  as 
the  Mall’s  attacks  upon  the  British 
blacklist  should  have  resulted  In  seri¬ 
ous  complications  between  this  Govern¬ 
ment  and  Great  Britain. 


On  Tuesday,  the  day  after  Dr.  Rume¬ 
ly’s  arrest,  the  first  edition  of  the  Mail 
did  not  appear  on  the  streets  until  af¬ 
ter  one  o’clock  in  the  afternoon.  The 
first  page  contained  a  statement  by 
Henry  L.  Stoddard,  saying  that  S.  S. 
McClure  had  Introduced  Dr.  Rumely  to 
him  to  negotiate  the  sale  of  the  Stod¬ 
dard  stock.  There  were  rumors  at  that 
time,  he  saya  that  German  Interests 
were  seeking  to  purchase  a  control  of 
a  New  York  paper,  though  there  was 
not  a  breath  of  suspicion  against  any 
of  the  parties  concerned  with  Dr.  Rume- 

’y- 

While  he  was  negotiating  with  Dr. 
Rumely,  Mr.  Stoddard  declares,  Hugo 
Schweitzer,  who  represented  the  Ger¬ 
man  Dyestuff  Trust  In  New  York,  called 
several  times  with  the  announced  pur¬ 
pose  of  purchsutlng  the  paper  for  Ger¬ 
man  Interests,  a  proposition  which  Mr. 
Stoddard  refused  to  consider.  He  had 
no  Idea  of  the  source  of  the  money  Dr. 
Rumely  said  he  could  pay  for  the  Mail, 
and  argues  that  he  had  no  right  to  In¬ 
quire.  He  asserts  that  Dr..  Rumely  told 
him  that  every  man  In  the  syndicate 
he  represented  was  an  American  citi¬ 
zen  and  pledged  his  word  that  not  a 
dollar  of  the  purchase  money  came  from 
German  sources. 

When  Mr.  Stoddard’s  bonds  matured. 
October  1.  1917,  he  conferred  with  a 
number  of  friends  upon  the  advisabil¬ 
ity  of  taking  over  the  paper  because 
of  a  suspicion  that  It  was  not  warmly 
American,  even  after  war  had  been  de¬ 
clared  against  Germany.  Among  them 
was  Col.  Roosevelt,  who  advised  Mr. 
Stoddard  not  to  embarrass  the  paper, 
on  the  ground  that  if  it  were  not  anti- 
American  his  action  would  only  Injure 
the  property,  and  If  It  were,  the  fact 
would  soon  become  apparent.  The  page 
also  contained  endorsements  of  Mr. 
Stoddard  by  New  York  State  Attorney- 
General  Lewis,  Col.  Roosevelt,  Gov. 


Whitman,  Nathan  Straus,  and  Norman 
Mack. 

Many  Transactions  to  Cover 
Sources  of  Money  with  Which 
Purchase  Payment  Was  Made 

The  financial  features  of  the  transac¬ 
tion  by  which,  according  to  the  Govern¬ 
ment  charges,  control  of  the  Mail  wa.s 
transferred  from  American  to  German 
interests,  were  similar  to  those  of  the 
plan  followed  by  von  Bernstorff,  Adolph 
Pavenstead,  and  Hugo  Schmidt  in  trans¬ 
ferring  the  huge  sum  that  was  turned 
over  to  Bolo  Pasha  to  debauch  French 
public  opinion  in  favor  of  a  German- 
made  peace.  The  funds  passed  through 
a  number  of  banks  before  they  finally 
reached  Bolo. 

In  the  case  of  Rumely,  according  to 
Attorney-General  Merton  E.  Lewis, 
there  were  also  several  transfers.  Dr. 
Heinrich  Albert,  the  former  German 
paymaster  In  this  country,  drawing  the 
money  out  of  banks  in  the  form  of 
cashiers’  checks,  which  went  to  Walter 
Lyon,  who  endorsed  them  to  Renskorf, 
Lyon  &  Co.  This  firm,  it  is  said,  subse¬ 
quently  transferred  the  purchase  price 
in  a  single  check  to  Lyons,  who,  it  la 
charged,  paid  it  to  Rumely.  Lyon,  it  Is 
declared,  received  $5,000  for  commis¬ 
sion. 

The  banks  that  figured  in  the  original 
transactions  which  Involved  the  fir.st 
payment  of  the  purcha.se  price,  of  which 
Government  reports  put  at  $750,000, 
were  the  Equitable  Trust  Company,  the 
Manhattan  Company,  the  Columbi.i 
Trust  Company,  and  the  Farmers’  Loan 
and  Trust  Company. 

But  the  $750,000  was  only  about  half 
the  financial  outlay  of  the  Germans, 
according  to  the  Government  agents. 
After  Dr.  Rumely  took  control  of  the 
Mail  it  began  to  lose  money.  Its  sub¬ 
scriptions  and  Its  advertising  Income 
dwindling  because  of  Its  attitude  on  the 
war.  In  consequence.  It  Is  charged,  ad¬ 
ditional  German  money  to  the  extent  of 
$626,000  was  put  Into  It  from  January, 
1916,  to  the  time  Bernstorff  left  America, 
making  a  total  of  $1,361,000. 

Drew  on  Deposit  of  German 
Funds  in  New  York  Banks 
to  Account  of  Von  Bernstorff 

’’The  documents  in  the  case,"  added 
the  Attorney-General,  “indicate  that 
Rumely  purchased  the  stock  of  the  Mail 
and  Express  Company  from  Henry  L. 
Stoddard  In  June,  1915,  the  money  paid 
to  Rumely  being  drawn  from  depo.slts 
of  the  German  Government  at  various 
banks  in  the  city  of  New  York,  the.so 
accounts  standing  In  the  name  of  Bern¬ 
storff.  the  former  Ambassador  of  Ger¬ 
many  at  Washington,  and  of  Dr  Hein¬ 
rich  Albert,  who  was  known,  I  believe, 
as  the  Commercial  Attach^  of  the  Em- 
bas.sy.  The  money  was  drawn  from  the 
Joint  accounts  of  Bernstorff  and  Albert. 

"The  transfers  of  the  money  were 
concealed  in  the  following  manner:  Dr. 
Albert  procured  various  banks,  where 
the  German  Government  had  accounts 
in  his  own  and  Bern.storfTs  name,  to  Is¬ 
sue  ca.shier’s  checks  to  the  order  of  one 
Walter  Lyon,  a  member  of  the  former 
Wall  Street  firm  of  Renskorf,  Lyon  A 
Co.  This  firm  in  turn  paid  the  money 
back  to  I.iyon,  who  then  transferred  It 
to  Rumely.  We  have  the  checks  which 
figures  in  the.se  various  transfers.  Sub¬ 
sequently  and  after  the  Mall  began  to 
decline  as  a  money  maker  the  Germans 
had  to  come  to  its  rescue  and  paid  out 
more  than  $600,000,  the  money  being 
paid  to  Rumely  himself  or  to  the  S.  S. 
McClure  Newspaper  Corporation,  which 
iCotitinued  on  page  88) 
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The  auditor  Publisher  for  July  13,  1918 

SURGE  OF  PATRIOTISM  AND  WAR  VICTORY  SWEEPS 
SAN  FRANCISCO  CONVENTION  OF  A.  A.  C.  OF  W. 

Great  Men  of  Many  Nations  Place  Advertising  in  Forefront  of  Forces  Battling  to  Defeat 
Kaiserism  and  Preserve  Democracy — President  Wilson  Renews  His  Expressions 
.  of  Appreciation  of  Printed  Word  and  Confidence  in  Its  Exponents — 

D’Arcy  Again  President — New  Orleans  Wins  1919  Convention 


WILSON  REPEATS  APPRECIATION  OF  VALUE  OF 
ADVERTISING  IN  MESSAGE  TO  A.A.C.W. 

PUFISIDFCNT  WII>SON,  emphasizing  his  attitude  in  recognition  of  adver¬ 
tising  as  a  necessity  in  the  prosecution  of  the  war,  of  its  force  and  power 
in  maintaining  business  standards  in  the  present  period  of  stress,  and  his 
previously  given  endorsement  of  the  San  Francisco  convention  of  the  Asso¬ 
ciated  Advertising  CHubs  of  the  World  as  a  function  that  ought  oy  no  means 
to  be  omitted,  sent  the  following  telegram  to  William  C.  D’Arcy,  president  of 
the  Association.  It  was  received  with  enthusiasm  when  read  Tuesday  before 
the  assembled  delegates: 

“Permit  me  to  express  very  genuine  interest  in  the  success  of  your  great 
convention  in  San  Francisco.  I  realize  how  squarely  and  spontaneou.sly  the 
advertising  men  of  the  country  have  .stood  behind  the  war.  I  want  in  par¬ 
ticular  to  bear  witne.ss  to  the  service  which  advertising  has  rendered  in  direct¬ 
ing  the  prosecution  of  the  war  through  what  it  has  done  for  the  sale  of  Liberty 
Ponds  and  War  Savings  Stamps,  and  in  behalf  of  .subscription  funds  for  the 
Ited  Cross  and  the  Y.  M.  C.  A.,  not  to  speak  of  many  other  forms  of  service. 

“It  was  with  real  .satisfaction  that  I  created  by  executive  order  the  Gov¬ 
ernment  division  of  advertising,  as  a  part  of  the  Committee  on  Public  In¬ 
formation.  The  men  appointed  as  memljers  of  that  division  are  all  members 
of  your  organization  and  the  work,  that  has  been  done  has  been  of  a  far- 
reaching  service  and  value.  "■ 

"I  recall  my  pleasure  in  attending  your  convention  in  Philadelphia,  two 
years  ago  and  can,  therefore,  fully  appreciate  the  patriotic  fervor  that  will 
mark  your  present  meeting  and  the  sound  counsel  which  will  guide  its  de¬ 
liberations.  “Woodrow  Wilson." 


IF  there  could  pos.sibly  have  been  the 
slightest  question  of  the  buoyant  and 
aggressive  patrioti.sm  of  the  advertis¬ 
ing  men  of  the  United  States,  or  any 
scintilla  of  doubt  that,  from  crown  of 
head  to  tip  of  toe,  body,  mind,  heart,  and 
soul,  they  were  a  unit  in  strenuous 
earnestness  to  support  the  Government 
of  the  United  States  in  pre.ssing  for¬ 
ward  to  conclusive  victory  in  this  war, 
the  question  would  have  been  an.swered 
and  the  doubt  dissipated  by  the  four¬ 
teenth  annual  convention  at  San  Fran- 
ci.sco  of  the  Associated  Advertising 
Clubs  of  the  World. 

Moreover,  that  advertising  has  e.stab- 
lished  Itself  as  a  force  of  vast  power 
and  great  value  was  conclu.sivcly  demon- 
.strated  by  great  men  in  this  and  other 
countries.  Leaders  in  governmental  af¬ 
fairs  came  from  Washington,  from  Can¬ 
ada,  and  from  countries  across  the  seas 
— France,  Japan,  Belgium,  Italy — ex¬ 
pressly  to  tell  the  delegates  how  the 
printed  word  was  making  the  ta.sk  of 
Germany  more  and  more  difllcult  as  it 
stirred  the  Allied  peoples  to  larger  ex- 
prc.sslons  of  patriotism,  and  equipped 
the  nations  fighting  for  democracy  with 
money,  men,  and  guns. 

And  not  only  for  the  fateful  war  of 
arms  was  the  potency  of  advertising 
recognized,  but  for  the  equally  fateful 
but  bloodless  war  that  will  follow  peace, 
when  the  roar  of  battle  shall  give  place 
to  the  silent  conflict  for  commercial  su¬ 
premacy.  Leaders  among  men  of  edu¬ 
cated  prescience  urged  upon  advertis¬ 
ing  men,  who  need  no  urging,  to  pre¬ 
pare  for  the  battle  of  trade  after  the 
war.  They  found  them  already  formu¬ 
lating  plans  for  successful  achievement, 
looking  with  keen  vision  Into  the  fu¬ 
ture,  and  nurturing  a  massed  and  or¬ 
ganized  power  that  will  be  just  as  demo¬ 
cratic,  Just  as  patriotic,  Ju.st  as  de¬ 
termined  as  that  force  they  are  now 
throwing  with  strong  hands  Into  the 
tremendous  conflict  going  on  to-day. 

There  have  been  greater  conventions 
of  the  A.  A.  C.  of  W.  than  this  one  in 
point  of  numbers,  but  none  before  that 
measured  up  to  Its  gigantic  stature  in 
patriotic  enthusiasm  and  in  instant  value 
to  the  delegates  who  were  so  fortunate 
as  to  attend.  A  sweeping  wave  of  love 
of  country  Inundated  the  vast  Greek 
Theatre  at  Berkeley,  where  the  inspira¬ 
tional  meeting,  which  opened  the  con¬ 
vention  last  Sunday,  was  held,  saturat¬ 
ing  the  delegates  with  its  patriotic  wa¬ 
ters,  stirring  their  devotion  to  greater 
heights,  and  washing  from  their  strong 
determination  any  last,  lingering  .shred 
of  possible  hesitancy. 

So  it  was  through  every  meeting  that 
followed,  becoming  particularly  notice¬ 
able  when  the  President  of  the  United 
States,  in  a  special  mes.sage,  renewed 
and  emphn.sized  his  conviction  of  the 
efficacy  of  advertising  as  a  strong  arm 
for  winning  the  war,  and  his  belief  in 
the  .sacrificing  patriotism  of  the  men 
who  represent  It. 


Vast  Throng  Hears  Stunning 
Addresses  on  Patriotism 

at  Inspirational  Meeting 

By  Wire  to  The  Editor  and  Publisher. 

S.\N  Francisco,  July  8. — A  warm  wave 
of  patriotism  swept  through  the  breasts 
of  15,000  persons  in  the  Greek  Theatre, 
Berkeley,  yesterday  at  the  great  in¬ 
spirational  meeting  that  opened  the 
fourteenth  annual  convention  of  the 
Associated  Advertising  Clubs  of  the 
World.  Three  thousand  In  the  vast 
audience  were  delegates  to  the  conven¬ 
tion,  coming  from  the  advertising  clubs 
of  every  important  city  in  the  United 
States. 

Every  speaker  carried  an  enthusias¬ 
tic  messiige  of  a  united  United  States. 
Without  a  discordant  note  in  the 
programme,  .some  of  America’s  big- 
ge.st  men  delivered  their  messages 
of  patrioti.sm  and  welcome  in  a 
hearty  California  way.  F.  W.  Kellogg, 
vice-president  of  the  Associated  .Ad¬ 
vertising  Clubs  of  the  world,  called  the 
great  assemblage  to  order. 

Charles  M.  Schwab,  the  speaker  of 
the  day,  paid  San  Francisco  and  the 
Pacirc  Coast  numerous  tributes.  He 
spol  e  with  enthusia.sm  of  the  remarka- 
l)lc  shipbuilding  record  achieved  here. 
.\s  .America’s  mightie.st  shipbuilder,  he 
summed  up  the  spirit  of  the  occasion 
when  he  declared  that  .America  has 
never  championed  a  cause  that  was 
wrong,  that  America  has  never  been 
defeated,  and  that  America’s  colors 
never  will  be  lowered  on  the  field  of 
battle. 

Welcomed  by  Mayor 

After  the  invocation  by  Archbi.shop 
E.  J.  Hanna,  Mayor  James  Kolph.  jr., 
delivered  the  addrc.ss  of  welcome  fi-om 
the  city  of  San  Franc'seo.  Benjamin 
Idc  Wheeler  gave  the  welcome  trom  the 


University  of  California.  William  th 
D’Arcy,  president  of  the  A.  A.  C.  of  W., 
responded  for  that  body.  He  said,  in 
part: 

“Mind-power  moves  the  world.  Ad¬ 
vertising  is  highly  specialized  mind- 
power  applied  to  industry.  It  takes  in 
man’s  political  and  social,  and  even  in¬ 
ternational,  relations.  Here  in  this 
convention  let  advertising  dedicate  it¬ 
self  anew  {o  the  service  of  mankind  and 
the  high  purposes  of  civilization.” 

The  Monday  morning  open  session 
expressed  the  same  sentiment  in  terms 
of  war.  Advertising  in  America  marks 
the  call  to  colors  of  the  big  advertising 
business  organizations  of  the  country, 
extending,  through  their  great  channels 
of  publicity,  the  message  of  democr.acy 
in  the  vast  conflict.  These  were  the 
dominant  notes,  sounded  like  trumpets’ 
blasts,  at  the  formal  opening  in  the  Ex¬ 
position  Auditorium. 

“The  war  first,  then  commerce,”  was 
the  keynote  of  all  speeches.  President 
Samuel  P.  Johnston,  of  the  San  Fran¬ 
cisco  .Advertising  Club,  acting  as  tem¬ 
porary  chairman,  said,  in  part: 

“The  importance  of  this  gathering  de¬ 
mands  our  most  serious  attention. 
Never  before  in  history  has  the  adver¬ 
tising  profession  been  placed  under  such 
a  burden  of  responsibility.  It  has  been 
given  us  advertising  men  to  arou.se 
public  interest  in  the  greatest  cause 
for  which  men  ever  went  forth  to  fight. 
We  must  be  alert  and  energetic,  for  the 
cause  means  betterment,  not  alone  of 
our  own  nation,  but  of  peoples  every¬ 
where.  We  of  San  Francisco  have  gone 
forth  to  obtain  this  convention.  Now 
that  it  is  here,  we  appreciate  your  com¬ 
ing.  It  is  with  very  great  pleasure  we 
present  your  Pre.sident  William  C. 
D’Arcy,  a  man  supreme  in  advertising 
accompll.shment." 

In  his  annual  address.  President 


D’Arcy  told  the  delegates  that  ad¬ 
vertising  men  individually  and  col¬ 
lectively  must  organize  and  pre- 
part  for  closer  understandings  and 
better  u.se  of  the  advertising  power, 
.so  that  they  may  the  better  meet  the 
now  order  of  business  that  will  surely 
follow  the  hour  when  peace  is  declared. 
He  read  telegrams  placing  the  stamp  of 
Government  approval  upon  the  conven¬ 
tion  from  B.  M.  Baruch,  Chairman  of 
the  War  Industries  Board,  and  from 
Edward  N.  Hurley,  Chairman  of  the 
United  States  Shipping  Board. 

One  million  and  a  half  dollars  in  value 
of  space  was  patriotically  given  to  the 
Divi.sion  of  Advertising  of  the  Commit¬ 
tee  on  I’ublic  Information  by  newspa¬ 
per  and  periodical  publishers  and  ad- 
verti.sers  for  this  year,  declared  William 
H.  Johns,  Chairman  of  the  Divi.sion. 
Mr.  Johns  .said,  in  part: 

“'Fhe  Divi.sion  of  Adverli.sing  com- 
pri.ses  seven  men,  all  of  whom  have 
spent  their  husiness  lives  in  various 
channels  of  advertising,  endeavor.  Col¬ 
lectively,  they  cover  the  whole  field. 
On  February  2  last,  Mr.  Hurley,  tht? 
dynamic  Chairman  of  the  Shipping 
Board,  called  at  the  New  York  offices 
of  the  Division  of  Advertising  to  lay  be¬ 
fore  it  the  pressing  need  for  a  quarter 
of  a  million  skilled  workers  in  the  ship¬ 
yards.  Mr.  Hurley  was  confident  that 
advertising  could  search  out  these  men 
and  fire  them  with  the  re.solve  to  serve. 
The  Division  quickly  evolved  a  plan. 
Within  a  few  days  a  special  messenger 
went  to  Washington  with  copy  and 
drawings  for  the  entire  campaign.  Be- 
cau.se  of  the  large  number  of  trades  in¬ 
volved,  we  prepared  and  in.serted  sev¬ 
eral  strong  pieces  of  copy  in  national 
magazines,  weeklies,  and  theatre  pro¬ 
grammes.  Thirty-six  pieces  of  this  kind 
of  copy  went  out  over  the  inslgnlt  of 
the  Division  to  nearly  8,000,000  readers 
in  space  worth  over  $20,000.  The  re- 
.sults  of  the  campaign  were  highly  satis¬ 
factory,  according  to  a  letter  wo  re¬ 
ceived  from  Mr.  Hurley  later.” 

I’leads  for  Wounded  Soldiers 

F.  W.  Stewart,  president  of  the  Mon¬ 
treal  Ihiblicity  Association,  introduced 
by  iMr.  D’Arcy  as  the  man  who  had 
done  mon;  than  any  other  person  on 
this  continent  for  war-work  publicity, 
received  an  ovation.  His  earnest  ap¬ 
peal  for  the  best  of  care  for  our 
wounded  boys  when  they  return  from 
war,  touched  the  hearts  of  his  audience. 

Other  speakers  at  the  morning  ses¬ 
sion  were  Paul  E.  Fau.st,  Chicago,  on 
“.Army  Hygiene  Through  Advertising”: 
C.  K.  Macauley,  cartooni.st,  of  New 
York,  on  “How  the  Film  Play  Educates 
the  Pul)lic  Mind  to  War  Neces.sitles.” 

The  adverti.slng  men’s  parade,  which 
passed  up  Market  Street  from  the  Em- 
bareadero  to  the  Civic  Centre  on  Mon¬ 
day  afternoon  attracted  thousands  of 
Interested  spectators.  Sailors,  soldler.’i, 
and  marines  and  900  bluejackets  from 
the  battleship  Oregon,  which  was  or¬ 
dered  to  San  Francisco  by  the  Navy 
Department,  together  with  hundreds  of 
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members  of  the  Advertising  Clubs  of 
the  World,  joined  in  the  pageant,  which 
marched  to  the  music  of  a  band  of 
more  than  200  pieces,  selected  from 
the  marine,  naval  and  army  bands.  With 
a  record  of  396  captured  Teutons  to 
her  credit,  the  British  tank  Brittanla 
was  a  feature  in  the  parade. 

Following  the  parade,  San  Francisco’s 
service  flag  w'aa  presented  to  Mayor 
Rolph  by  M.  H.  De  Young,  Director 
General  of  San  Francisco  Activities  of 
the  Allied  War  Exposition,  and  of  the 
As.sociated  Advertising  Clubs. 

Fir.st  Business  Session 

On  Monday  afternoon  the  first  bu;4- 
ness  .session,  departmentals  and  con¬ 
ferences  were  held  in  a  number  of 
halls  in  auditorium  Monday  afternoon, 
al.so.  The  Advertising  Agencies  Depart¬ 
mental  met,  with  W.  H.  Johns,  chair¬ 
man.  Paul  E.  Faust,  vice-president  of 
the  American  Association  of  Advertis¬ 
ing  Agencies,  presided  at  the  buslne.ss 
se.ssion.  The  final  Advertisers  Assoc- 
ciation  Departmental  was  presided  over 
by  Pre.sident  Guy  W.  Cooke,  who  de¬ 
livered  the  president’s  address.  An  ad¬ 
dress  of  welcome  was  made  by  Jam;s 
K.  Lynch,  Governor  of  the  Federal  Ra- 
.serve  Bank  of  the  Twelfth  District. 
Among  the  other  speakers  were  Philip 
J.  Lawlor,  manager  of  the  School  Sav¬ 
ings  Department  of  the  Bank  of  Italy, 
Ran  Frandsco  on  ‘School  Savings” 
and  Edwin  Bird  Wilson  of  New  York, 
on  “The  Relation  of  Bank  Advertising 
to  War  Finance." 

The  Daily  Newspaper  Departmental. 

The  Daily  New.spapor  Departmental 
held  a  very  Instructive  session,  with 
I’re.sident  Rowe  Stewart,  Adverti.-ang 
Manager  of  the  Philadelphia  Record, 
chairman.  Don  Franci.sco,  Advertising 
Manager  of  the  California  Fruit  Growers 
Exchange  of  San  Franci.sco  was  one  of 
the  principal  speakers.  He  held  rhat 
newspapers  should  be  used  to  bring  pio- 
ducer  and  consumer  together  at  the 
right  time  by  carrying  advertising 
to  inform  the  public  as  to  the 
time  when  fruits  are  ready  to  mar¬ 
ket,  then  consumers  w’ould  begin  to 
buy  early  before  a  glut  in  the 
market  and  consequent  falling  prices 
occurred.  He  stated  that  7,000  cars  of 
California  cantaloupes  have  to  be  pick¬ 
ed  and  marketed  within  sixty  days. 
When  perishable  fruits  and  vegetables 
begin  to  mature  they  must  be  moved 
he  .said,  and  if  they  do  not  sell  prompt¬ 
ly  the  price  must  be  reduced  to  prevent 
serious  loss.  Growers  can  be  shown 
how  to  precent  loss  by  timely  advertis¬ 
ing.  Other  departmental  meetings  held 
Monday  Included  church  advertising, 
community  advertising,  direct  mall  ad¬ 
vertising,  outdoor  advertising,  and 
screen  advertising. 

U.  S.  Should  Advertise 
The  Gkjvernment  should  pay  for  ad¬ 
vertising  space  needed  to  advertise  the 
Liberty  Loan  bonds,  ThWft  Stamps 
and  other  securities,  and  the  paid  ad¬ 
vertisements  should  be  sigrned  by  the 
United  States  of  Americci,  carrying  the 
signature  of  the  President  and  the  Sec¬ 
retary  of  the  Treasury,”  declared  John 
Ring,  jr.,  advertising  manager  of  the 
Mercantile  Trust  Company  of  St  Louis, 
In  an  addre.ss  before  bank  advertising 
men  in  the  Auditorium  Monday  after¬ 
noon.  “Ultimately,”  he  continued,  "I 
think  a  more  or  less  standardized  plan 
of  advertising  and  selling  will  be  adopt, 
ed  throughout  the  nation.  It  Is  my  hope 
that  all  advertising  will  be  over  the 
name  of  the  United  States  Government, 
together  with  that  of  the  President  and 
the  Secretary  of  the  Treasury.  This 
on  every  piece  of  copy  authorized  by 
a  Liberty  Loan  organization.  War  Sav¬ 


ings  Committee  or  other  Government 
appeal. 

War  Exposition  Opens 

The  voice  of  victory  mass  meeting 
was  held  on  the  war  exposition  grounds 
Monday  evening.  It  was  attended  by 
members  of  the  A.  A.  C.  of  W.,  who 
carried  forward  the  great  patriotic  mes¬ 
sage  of  Sundays  inspirational  meet¬ 
ing.  It  was  again  declared  to  the  world 
that  business  Is  solidly  behind  the  Gov¬ 
ernment  in  this  war.  Among  those  that 
.stood  upon  the  platform  and  spoke  stir¬ 
ring  words  of  encouragement  were 
Maurice  Casenave.  Minister  Plenipo¬ 
tentiary  of  the  French  High  Commis¬ 
sion  to  the  United  States;  Francis 
Drion,  Consul-General  of  Belgium; 
Areste  da  Vella,  Consul-General  of 
Italy;  K.  Fuji!,  Vice-Consul  of  Japan; 
Colonely  A.  S.  Doughty,  Deputy  Minis¬ 
ter  of  Canada,  representing  Secretary 
of  State  Burrell,  and  Miss  Kathleen 
Burke,  the  great  Red  Cro.ss  worker. 

Calvin  McNab,  chairman  of  the  meet¬ 
ing,  was  Introduced  by  President 
D’.\rcy.  Mr.  McNah  paid  a  re-sounding 
tribute  to  the  part  Belgium  has  played 
in  the  war.  He  said,  in  part  “the  great 
things  of  life  often  happen  In  small 
races  and  little  places.  Belgium  gave 
her-self  to  be  crucifled  that  the  world 
might  be  saved.” 

President  Wilson  Praises 
Advertising  Men  as  Potent 
Factors  in  Winning  the  War 

(By  Wire  to  The  Editor  and  Publisher.) 

San  Francisco,  July  9. — ^The  spirit  of 
patriotism  that  is  so  marked  a  feature 
of  the  convention  of  the  A.  A.  C.  of  W. 
was  raised  to  even  greater  heights  at 
the  opening  ses.sion  this  morning  whc.i 
President  D’Arcy  read  a  telegram  from 
President  Woodrow  Wilson.  The  great 
audience  hung  Intent  upon  every  word, 
and  at  the  close  of  tb«  reading  rose  and 
cheered  the  senltment."  expressed  with 
enthusla.sm  that  w'as  unbounded. 

Pre.sident  Wilson,  who  has  before  in¬ 
dicated  In  no  uncertian  way  his  endorse¬ 
ment  of  the  convention  and  his  appr  - 
elation  of  advertising  as  a  potent  factor 
in  winning  the  war,  paid  a  warm  trlbut.i 
to  the  direct  and  eame.st  way  advertis¬ 
ing  men  have  stood  behind  the  Govern¬ 
ment  in  its  W’ar  activities.  He  extolled 
to  valuable  service  advertising  had  per¬ 
formed  In  the  proseuctlon  of  the  war, 
through  Its  aid  in  .selling  Liberty  Bonds 
and  War  Savings  Stamps,  raising  sub¬ 
scriptions  for  the  Red  Cross  and  the 
Y.  M.  C.  A.,  and  in  a  number  of  other 
forms  of  service. 

Lord  Beaverbrook,  Minister  of  Infor¬ 
mation  for  Great  Britain,  sent  a  cable 
of  Greetings,  which  were  cordially  re¬ 
ceived  by  the  delegates. 

The  day  was  one  of  smashing  patri¬ 
otic  speeches,  directed  at  work  for  the 
war.  Ralph  P.  Merritt,  Federal  Food 
Administrator  for  California,  told  an 
epical  story  of  what  food  meant  in  war 
and  the  part  that  advertising  men  of 
America  had  taken  in  bringing  to  the 
nation  the  Importance  of  the  food  con¬ 
servation  programme.  He  received  a 
rousing  vote  of  appreciation. 

Tells  of  Woman’s  Power. 

There  was  the  note  of  interest  to  wo¬ 
men  in  the  speech  of  Mrs.  Robert  J. 
Burdette,  Director  of  Food  Con.serva- 
tlon.  United  States  Food  Administration, 
who  proclaimed  again  President  Wil¬ 
son’s  plea  for  world-wide  woman  suf¬ 
frage,  bringing  cheers  from  the  dele- 
gatea  Mrs.  Burdette  dwelt  upon  the 
woman-power  of  the  world,  as  Illustrat¬ 
ed  In  every  nation  th.ct  is  flghtlng  (or 
democracy.  She  said  woman  had  prov¬ 
ed  her  cause  before  civilization  In  the 
sacriflees  she  had  made,  and  spoke  of 


women’s  part  in  the  industries  and  tha 
great  work  they  had  undertaken  In  or¬ 
der  to  give  greater  man-power  to  the 
armies  in  the  field. 

William  T.  Mullaly,  chief  of  the  copy 
division,  representing  the  publicity  de¬ 
partment  of  the  Liberty  Loan  Com¬ 
mittee  of  the  Second  Federal  Reserve 
District,  New  York,  recounted  the  won¬ 
derful  campaign  made  possible  there 
through  publicity  and  advertising.  His 
text  was,  “The  Prussian  Fear  of  Pub¬ 
licity.” 

Herbert  S.  Houston,  vice-president  of 
Doubleday,  Page  &  Co.,  New  York,  mem- 
l»er  of  the  executive  committee  of  the 
I^eague  to  Enforce  Peace,  and  former 
president  of  the  Associated  Advertising 
flubs  of  the  World,  spoke  for  a  leagua 
of  free  nations  after  the  war  to  prevent 
future  wars. 

Several  departmental  sessions  were 
held  in  the  afternoon.  WBlliam  H.  Johns 
presided  at  the  Interdepartmental  ses¬ 
sion.  His  introductory  address  was  fol¬ 
lowed  by  a  general  discussion. 

Urge  War  Thrift. 

The  Vigilance  CSommlttee  section  held 
daily  conferences,  which  brought  out 
many  new  points  and  added  to  the  fund 
of  valuable  data  for  use  in  future  work, 
through  an  exchange  of  the  experiences 
of  various  members.  The  Retail  Depart¬ 
mental  presented  a  strong  re.solution 
pledging  retail  advertisers  to  use  their 
advertising  space  for  the  purpose  of 
promoting  thrift.  It  was  adopted  at  the 
end  of  a  very  spirited  discus.sion  upon 
what  kind  of  goods  vere  war  essentials 
and  what  were  luxuries. 

Speaking  on  "The  Double  Standard  in 
Newspaper  Publishing,”  Merle  Sidener, 
chairman  of  the  National  Vigilance 
Committee,  told  the  delegates  attend¬ 
ing  the  daily  newspaper  departmenb'T 
this  afternoon,  that  until  advertising 
was  placed  upon  the  highest  pos.sible 
standard  it  would  not  have  the  whole¬ 
hearted,  popular  respect  it  de.servea 
“From  an  economic  standpoint  alone,” 
Mr.  Sldener  .«ald,  “a  single  standard,  a 
trustworthy  basis  of  understanding,  and 
popular  confidence  are  the  only  elements 
worthy  of  pursuit  by  honest  men.  The 
newspaper  business  has  seen  greet 
changes  In  recent  years  and  they  now 
provide  more  valuable  service  to  their 
readers.  , 

“To-day  there  exists  very  little,  I  an 
glad  to  say,  of  that  double  standard  in 
newspaper  publishing  that  once  existed 
— one  .standard  in  the  editorial  rooms, 
another  in  the  business  office.  But  it  is 
not  sufficient  to  have  a  clean  newspaper, 
any  more  than  it  is  enough  for  a  man  to 
live  a  square  life.  For  self-protection  a 
newspaper,  as  wel  as  a  man,  must  see 
that  others  are  square.  So  we  band  our¬ 
selves  together  for  mutual  protection,  to 
raise  the  standards  of  civil,  moral,  and 
commercial  life.” 

Raising  the  Standard 
Discussion  brought  out  the  growing 
tendency  of  the  newspaper  and  other 
mediums  to  censor  their  advertising  col¬ 
umns  so  as  to  make  them  wholly  trust¬ 
worthy. 

In  many  instances,  it  was  shown  by 
speakers,  the  newspapers  have  made  ex¬ 
haustive  Investigation  of  claims  made  by 
advertisers  In  order  to  Insure  the 
greatest  benefit  to  the  advertiser  and 
fair  treatment  to  the  customer.  In 
cities  where  the  advertising  club  is 
earne.stly  engaged  in  truth  work  hearty 
cooperation  Is  rendered  by  retailers  who 
see  In  the  trustworthy  advertisement  a 
definite  way  to  make  their  advertising 
"pull”  better  returns.  And  as  the  pub¬ 
lic  responds  more  liberally  to  advertis¬ 
ing,  some  of  the  speakers  pointed  out, 
merchants  sell  more  groods  without  ad- 


tional  expense  for  rent  and  clerks,  and 
are  enabled  to  sell  goods  at  more  moder¬ 
ate  prices,  in  spite  of  the  tremendou.s 
increase  in  the  cost  of  the  merchandise 
to  the  retailer. 

Dailies  Elect  Officers 

Rowe  Stewart,  advertising  manager  of 
the  Philadelphia  Record,  and  president 
of  the  dally  newspaper  department, 
pre.sided  at  the  opening  session  of  his 
department,  outlining  the  topics  of  the 
day. 

A  general  discussion  on  cooperation 
between  newspapers  and  general  adver¬ 
tisers,  and  the  Importance  of  advertis¬ 
ing  clubs  to  newspaper.s,  followed.  The 
session  clo.sed  with  the  election  of  offi¬ 
cers  as  follows: 

President,  Walter  G.  Bryan,  Atlanta 
Georgian;  vice-president,  C.  H.  Brock- 
hagen,  Oakland  Enquirer;  secretary- 
treasurer,  Charles  Miller,  Birmingham, 
Ala.;  directors,  Rowe  Stewart,  Philadel¬ 
phia  Record;  A.  G.  Newmyer,  New  Or¬ 
leans  Item;  M.  J.  Hoffman,  Portland 
Oregonian;  T.  A.  Lowery,  Chicago  Tri¬ 
bune;  E.  L.  Clifford,  Minneapolis  Jour¬ 
nal.  The  National  Commission  repre¬ 
sentative  will  be  E.  C.  Bode,  Chicago 
Herald  and  Examiner. 

Thanks  for  Women 

The  following  resolution  was  passed ; 

“Fiesolved,  That  the  new.spaper  de¬ 
partment  of  the  Associated  Adveriising 
Clubs  of  the  World,  meeting  in  annual 
conference,  expresses  its  sincere  thanks 
V)  the  Women’s  Advertising  Club,  of 
Los  Angeles,  for  the  comprehensive  and 
in.structlve  investigation  detailed  in  their 
booklet  enetitled  “How  Does  Advertising 
Influence  the  Women  Buyers?”  and 
recommends  that  this  report  be  pub- 
li.shed  in  the  columns  of  all  newspapers 
represented  In  this  organization.” 

After  a  spirited  discussion  the  follow¬ 
ing  resolution  was  passed: 

“Resolved,  That  the  dally  newspapers 
department  recommends  that  publish¬ 
ers  refuse  to  carry  financial  advertising 
during  the  period  of  the  w<ar,  the  pro¬ 
mulgation  of  which  has  not  been  ap¬ 
proved  by  capital  issues  committee.” 

A  discussion  on  oil-stock  adv'ertising, 
brought  up  by  C.  H.  Brockhagen,  re¬ 
sulted  in  much  unfavorable  criticism  of 
that  class  of  advertising,  and  led  to  the 
passing  of  the  above  resolution.  On  mo¬ 
tion  of  Mr.  Bode,  voted  that  copy  of 
resolution  be  sent  to  every  newspaper 
publisher. 

The  Hawaiian  delegation  to  the  con¬ 
vention  will  entertain  the  delegates  to. 
morrow  evening  at  the  Stewart  Hotel. 
There  will  be  all  varieties  of  Hawaiian 
“stunts.”  All  men  delegates  are  invited, 
as  well  as  all  former  residents  of  the 
Hawaiian  Islands  who  may  be  in  the 
city. 

Church  advertising  in  newspapers  was 
advocated  by  the  Rev.  James  Clement 
Reed,  pastor  of  Trinity  Presbyterian 
Church,  San  Francisco,  at  to-day’s  meet¬ 
ing  of  the  (Thurch  Advertising  and  Pub¬ 
licity  Departmental. 

For  the  period  of  the  convention  the 
Supervisors’  Chambers  in  the  City  Hall 
has  been  turned  into  the  impromptu 
motion-picture  theatre.  Pictures  will  be 
shown  up  to  and  including  Thur.sday, 
the  clo.sing  day.  The  display  gives  the 
public  the  late.st  ideas  in  the  use  of  mo¬ 
tion  pictures  for  advertising  purpose.s. 
Tlrey  L.  Ford,  chairman  of  the  Screen 
Department  of  the  local  club,  and  W.  D. 
Tam  are  In  charge  of  the  show. 

New  Orleans  Gets  Convention 
for  1919  by  Unanimous  Vote; 
Used  Newspaper  Ads  to  Win 

San  Francibcx),  July  10. — The  heavy 
responsibility  resting  upon  the  adver- 
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tising  men  of  the  United  States,  not  only 
to  keep  their  own  advertising  honest, 
l)Ut  to  invoke  the  law  to  force  crooked 
advertisers  to  reform,  and  to  expose  and 
destroy  insidious  enemy  propaganda  un¬ 
der  the  guise  of  business,  were  impor¬ 
tant  points  brought  out  in  to-day’s  ses¬ 
sion. 

I>;aders  in  the  field  of  publicity  de¬ 
clared  war  upon  dishonesty  and  fraud  in 
bu.sine.ss,  in  advertising,  and  in  all  forms 
of  publicity  which  make  for  the  destruc¬ 
tion  of  confidence  of  the  public  in  af¬ 
fairs  dependent  upon  publicity. 

The  note,  received  with  great  acclaim, 
was  furthered  by  strong  messages  from 
militant  bu.siness  men,  aided  by  Pastor 
Mark  A.  Matthews,  who  proclaimed  the 
doctrine  that  he  who  shall  not  be  en¬ 
tirely  with  the  President  of  the  United 
States  in  this  war  is  not  entitled  to 
American  liberty.  It  was  helped  along 
also  by  words  of  fraternalism  from  over- 
.scas,  spoken  by  Australian  advertising 
men,  and  from  others  at  home,  and  in 
the  .story  of  the  great  battles  in  the  for- 
e.sts  of  the  Northwest  for  airplane 
spruce,  the  great  essential  in  gaining  air 
supremacy  in  France. 

The  Nation  and  Business. 

Samuel  C.  Dobb.s,  former  pre.sident  of 
the  As.sociated  Advertising  Clubs  of  the 
World,  who  presided  at  the  morning  ses¬ 
sion,  touched  eloquently  upon  “Saving 
the  Nation  and  Busines.s.”  He  held  that 
to  achieve  that  end  there  must  l>e  con¬ 
tinued  devotion  of  business,  to  the  win¬ 
ning  of  the  war  and  to  the  maintenance 
of  the  confidence.  The  loyalty  and  the 
patriotic  readine.ss  of  bu.siness  men  to 
make  every  sacrifice  necessary  to  win 
the  war  was  declared;  and  there  was  the 
•still  further  unequivocal  stand  of  the 
National  Vigilance  Committee  that 
“truth  in  advertising”  must  prevail. 

Merle  Sidener,  chairman  of  Vigilance 
Committee,  again  pointed  out  that  it  is 
the  special  as.signment  of  the_  Associa¬ 
tion  to  strengthen  advertising.  He  cen¬ 
tred  his  speech  upon  the  campaign 
against  crookedness  and  unclean  pub¬ 
licity  throughout  the  advertising  world. 
His  war  me.ssage  was  in  line  with  the 
trend  of  the  day’s  speeches.  Near  the 
close  of  the  morning  session  Mayor 
Rolph  was  pre.sented  and  gave  to  the 
convention  the  appreciation  of  San 
Francisco  for  having  been  chosen  as  the 
convention  city  this  year. 

Mayor  Rolph  touched,  too,  upon  “what 
.shall  be  done  for  the  boys  of  the  nation 
when  they  return  from  the  war?”  Pre¬ 
cisely  the  same  note  was  struck  by 
the  Australian  visitors,  who  gave  an 
account  of  what  their  country  has  done 
in  organizing  to  care  properly  for  the 
repatriation  of  their  heroic  Anzacs. 

New  Orleans  Gets  Convention. 

On  opening  the  afternoon  session 
President  D’Arcy  introduced  Mayor 
Mehrman,  of  New  Orleans,  who  tt’.anked 
the  delegates  for  selecting  his  city  for 
the  next  convention.  He  said  that  the 
New  Orleans  Club  realized  its  lespon- 
sibility  for  holding  the  1919  convention 
on  strictly  business  lines,  and  would  be¬ 
gin  work  on  preparation  at  once.  Mr. 
D’Arcy  spoke  again  in  reference  to  the 
next  convention,  saying  the  delegates 
should  understand  that  they  will  go  to 
New  Orleans  as  a  business  organization 
and  not  for  diversion. 

Oeorge  W.  Hopkins,  sales  and  adver¬ 
tising  manager  of  the  Columbia  Graph- 
ophone  Company,  gave  a  forceful  ad- 
clre.ss  on  “Standardizing  Merchandise 
Now  and  After  the  War.”  He  clinched 
his  every  point  amid  enthusla.sm. 

Don  Francisco,  advertising  manager 
of  the  California  Fruit  Growers’  Ex- 
chanee,  T^os  Angeles,  spoke  on  "Adver- 
tl.sing  the  Farmer’s  New  Hired  Man." 
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W.  G.  Bryan, 

New  President  Newspaper  Departmen¬ 
tal  A.  A.  C.  W. 

He  said  consumers  of  products  of  the 
orchard  and  the  farm  were  getting  bet¬ 
ter  raisins,  apples,  lemons,  oranges,  and 
canning  fruit  because  of  advertising. 

“Advertising  is  the  new  servant  of 
the  public,”  said  Mr.  Francisco.  “It  Is 
the  new  farmer’s  hired  man.” 

Truman  A.  Deweese,  advertising  man¬ 
ager  of  the  Shredded  Wheat  Company, 
made  an  address  on  “Changes  in  the 
Buying  Habits  of  the  Consumer  Due  to 
the  War." 

Asserting  that  the  slogan  of  120,000 
workmen  in  Oregon  and  Washington  is 
“Spruce  Will  Win  the  War,”  Charles  F. 
Berg,  of  Portland,  Ore.,  president  of  the 
Pacific  Coast  Advertising  Men’s  Asso¬ 
ciation,  told  the  convention  how  produc¬ 
tion  of  spruce  had  been  Increased  under 
the  direction  of  Col.  B.  P.  Disque,  who 
was  selected  by  the  Government  to  su¬ 
pervise  production. 

The  thrilled  audience  was  told  how  the 
Government  expected  that  manufactur¬ 
ing  540,000,000  feet  spruce  into  airplanes 
would  win  the  war. 

Jobs  for  Veterans 

Paul  E.  Faust,  of  Mallory,  Mitchell  & 
Faust,  Chicago,  told  the  convention  how 
the  organization  and  direction  of  the 
labor  supply  of  the  United  States,  with 
the  purpose  of  preventing  it  from  be¬ 
coming  migratory  during  the  war,  and 
providing  Jobs  for  soldiers  who  come 
home  after  the  war,  is  to  be  fostered  by 
a  great  advertising  campaign. 

The  Federal  Government  has  accept¬ 
ed,  according  to  a  telegram  received 
yesterday,  a  campaign  programme  to 
that  end  prepared  by  the  Division  of 
Advertising. 

With  the  cooperation  of  the  newspa¬ 
per  press  of  the  nation,  the  campaign 
will  be  started  on  July  15.  It  is  intended 
primarily  to  keep  labor  from  shifting 
and  changing  Jobs  during  the  war. 

Advertising  Did  It 

New  Orleans  won  its  hard-fought 
campaign  for  the  1919  Convention  on 
Tuesday  night,  securing  a  unanimous 
vote  on  the  second  ballot.  Each  city 
seeking  the  honor  made  a  gallant  fight, 
but  New  Orleans  was  conceded  to  have 
won  at  the  moment  her  delegation  of 
sixty,  headed  by  Mayor  Martin  Behr- 
man,  arrived  here.  A  feature  of  their 
campaign  was  a  full-page  advertise¬ 
ment  in  the  local  papers,  with  strong 
argruments  in  favor  of  New  Orleana 

A  very  large  part  of  the  credit  for 
the  victory  of  New  Orleans  is  due  to  the 
efforts  of  Arthur  G.  Newmyer,  busi¬ 
ness  manager  of  the  New  Orleans  Item. 
For  months  Mr.  Newmyer  has  devoted 


his  entire  time  and  attention  to  bring 
the  next  convention  to  the  Crescent 
City,  travelling  about  the  country  and 
winning  many  converts  in  the  various 
advertising  clubs  he  visited.  He  has 
been  in  full  charge  of  the  entire  cam¬ 
paign,  backed  by  his  own  paper  and 
enlisting  the  interest  of  the  civic  au¬ 
thorities  of  his  city. 

The  voting  was  done  by  presidents 
of  the  various  advertising  clubs,  follow¬ 
ing  their  entertainment  at  dinner  at 
the  Bohemian  Club,  given  by  President 
D’Arcy.  After  the  first  ballot  New  York 
and  St.  Paul  withdrew  to  make  the  se¬ 
lection  of  the  Southern  metropolis  unan¬ 
imous.  Mayor  Behrman  expressed  him¬ 
self  as  delighted  with  his  city’s  victory. 
Informal  conferences  on  vigilance 
work  were  held  Monday  and  Tuesday,  in 
charge  of  C.  M.  Husser,  secretary  of  the 
National  Vigilance  Committee,  and  help¬ 
ful  good  work  done. 

There  was  a  national  exhibit  of  ad¬ 
vertising  in  the  City  Hall.  Chairman 


Arthur  G.  Newmyer, 

Who  handled  New  Orlean’s  successful 
campaign  for  the  1919  convention. 


Max  Schmidt,  president  of  the  Schmidt 
Lithograph  Company,  San  Francisco, 
deserves  much  credit  for  the  success  of 
the  exhibition.  War  posters,  commer¬ 
cial  postefs,  and  advertising  films  were 
shown. 

Women’s  work  in  advertising  was  well 
brought  out  in  the  Woman’s  Advertis¬ 
ing  Club  conference  on  Monday.  Miss 
J.  J.  Martin,  president*  of  the  New  York 
League  of  Advertising  Women,  was 
chairman.  Miss  Florence  E.  Schindler, 
advertising  manager  of  Desmond.s,  Los 
Angeles,  spoke  upon  “How  the  Woman 
Shopper  Is  Affected  by  Advertising,”  a 
report  of  a  survey  made  in  Los  An¬ 
geles.  George  W.  Hopkins  spoke  on 
“Selling  Women  'Through  Advertising.” 

The  Los  Angeles  Women’s  Advertis¬ 
ing  Club  sent  a  fine  delegation.  Miss 
Marcia  Connor’s  talk  on  her  “Betty  the 
Shopper”  column  in  the  Los  Angeles 
Examiner,  excited  great  interest  in  the 
daily  newspaper  departmental.  The 
Advertising  Club  women  made  a  sight¬ 
seeing  tour  of  the  city  and  its  environs. 

W.  R.  Morehouse,  of  Los  Angeles, 
was  elected  president  of  the  Financial 
Advertisers’  Departmental.  Other  Offi¬ 
cers  elected  were;  First  vice-president, 
Fred  W.  Ellsworth,  New  Orleans;  sec¬ 
ond  vice-president,  H.  D.  Robbins,  New 
York;  secretary,  M.  E.  Holdemess,  St. 
Ix>uls,  and  treasurer,  C.  A.  Gode,  Chi¬ 
cago. 


(By  Wire  to  The  Editor  and  Pubusher.) 

San  Francisco,  July  11. — The  last  day 
of  the  convention  opened  with  the  en¬ 
thusiasm  of  the  delegates  undiminished. 


and  even  the  close  of  the  day  brought 
no  indication  of  its  waning. 

At  the  opening  session  another  strong 
telegram  was  received,  testifying  to  the 
interest  the  Government  at  Washington 
has  in  advertising,  and  the  warm  feel¬ 
ing  its  officials  have  for  the  advertising 
men  of  the  country.  It  was  from  Secre¬ 
tary  of  the  Treasury  McAdoo.  His 
greetings  were  not  less  cordial  because 
they  came  at  the  close  of  the  convention, 
and  his  expression  of  appreciation  of  the 
service  rendered  to  the  nation  in  every 
Government  activity  since  the  war,  and 
especially  to  the  Treasury  Department, 
lacked  nothing  to  warrant  the  cheers 
that  followed  President  D’Arcy’s  read¬ 
ing  of  the  message. 

The  convention  confirmed  the  selec¬ 
tion  of  New  Orieans  as  tlie  place  for  the 
next  annual  meeting,  unaiiimousiy. 

The  constitution  has  been  changed  to 
new  districts  to  be  formed,  and  two  were 
immediately  created,  making  the  num¬ 
ber  of  districts  eight  in  all. 

’There  has  been  a  realization  that 
many  considerable  towns  have  a  num¬ 
ber  of  advertising  men  who  ought  to  be¬ 
long  to  the  A.  A.  C.  of  W.,  but  who  had 
no  way  to  membership  because  they 
were  not  strong  enough  in  numbers  to 
organize  clubs.  A  new  class  was  formed, 
therefore,  called  the  “Membci-ship  Class” 
whereby  they  can  affiliate  with  the  n.T,- 
tional  organization  without  clubs. 

Pratt  ill  New  Place 

'The  need  for  a  travelling  representa¬ 
tive  has  long  been  keenly  felt,  and  to 
provide  for  this  Llewelyn  C.  Pratt  has 
been  named  for  this  work  at  an  ade¬ 
quate  salary. 

i’rosident  D’Arcy  paid  high  tribute  to 
Mr.  l*ratt,  and  announced  that  in  the 
future  Mr.  I’ratt  would  devote  all  his 
time  to  tlie  work  of  the  Association.  He 
continued: 

“The  one  influence  that  makes  me 
feel  so  confident  of  my  ability  to  mea¬ 
sure  up  at  least  partially  to  the  duties  of 
my  office  and  the  opportunities  of  it  is 
that  we  are  going  to  have  another  man 
in  the  executive  family  who  is  going  to 
meet  these  same  opportunities.  I  am 
proud  to  tell  you  that  Llewelyn  E.  Pratt 
is  going  to  be  literally  the  president  of 
the  A.s.sociated  Advertising  Clubs  of  the 
World  with  me.” 

The  “Truth  Trophy”  for  the  most  ef¬ 
fective  truth  advertising  during  the  year 
was  awarded  to  Baltimore. 

The  report  of  the  Re.solutlons  Commit¬ 
tee  was  read  by  Herbert  S.  Houston, 
and  adopted  unanimously. 

Discu.ssion  for  the  day  included  “A 
War  Mes.sage  to  Bu.sine.s3  From  the  Ad¬ 
vertising  Clubs  of  the  World,”  and  “Na¬ 
tional  Trade  Marks,”  which  S.  C.  Dobbs 
declared  as  second  in  Importance  only 
to  the  war.  A  resolution  was  pas.sed  en¬ 
dorsing  the  United  States  Allied  War 
Exposition  now  going  on  in  this  city. 
Another  strong  resolution  declared  in 
unmi.stakable  terms  for  the  repeal  of 
the  zone  postal  law. 

S.  P.  .Tohnson,  speaking  for  the  San 
Francisco  Advertising  Club,  paid  a  warm 
tribute  to  President  D’Arcy  and  Mrs. 
D’Arcy,  at  the  close  of  which  he  pre¬ 
sented  them  with  a  .silver  life  member¬ 
ship  certificate.  The  recipients  were 
were  given  an  ovation  as  they  accepted 
the  gift.  In  his  brief  speech  of  accep¬ 
tance  Mr.  D’Arcy  seized  the  occasion 
to  pay  tribute  to  IJewclyn  C.  Pratt, 
whose  efforts  had  contributed  largely  to 
the  succe.ss  of  the  convention;  to  Mr. 
.Tohnson,  to  F.  H.  Abbott,  Director-Gen¬ 
eral  of  the  San  Francisco  convention, 
and  to  the  local  advertising  club  for  the 
hospitality  it  had  .shown  to  vl.sltlng  dele- 
gate.s.  Mr.  D’Arcy  said  this  was  the 

(Continued  on  page  33) 
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APPEAL  TO  JUDGES  TO  REVIEW 
$3.10  PRICE  OF  JNEWS  PRINT 

Manufacturers  Make  Appeal — Circuit  Court  NVill  Hear  Argu¬ 
ment  as  Arbitration  Hoard  August  14 — Irade 
Commission  Hearing  July  29 


TllK  papt*r  iiianutactururs  parties  to  the  agreeiiieiit  under  which  the  contro¬ 
versy  over  the  price  ot  nev>s  piint  went  to  tlie  Federal  Trade  Commis-sion  for 
decision  have  inc-d  notice  of  appeal  from  tne  <3.10  price  hxed  by  the  com¬ 
mission.  'Ihe  whole  matter  will  be  presented  de  novo  beiore  tne  four  judges  of 
the  Luted  States  Lircuu  oi  Appeals  tor  the  becond  Lucuit,  in  the  Federal  liuild- 
iiig,  August  14. 

The  1'  eueral  Trauc  Loinmission,  responding  to  the  request  of  the  manufac¬ 
turers  for  a  rehearing  to  lix  a  price  diiierent  iiom  »a.iu  fur  tne  muiiliis  of  May. 
June  and  July,  have  set  me  uaie  oi  July  30  when  ooin  inanutacturers  and  pub- 
hshers  can  be  heal'd. 

Controversy  Might  Never  End 


The  appeal  of  the  manufacturers  to 
the  judges  of  the  Circuit  Court,  and  their 
request  to  the  h'ederal  Tiade  Commission 
for  special  prices  for  the  months  siieti- 
lied,  are  in  accordance  with  the  terms 
of  the  agreement.  If  the  commission 
should  make  a  different  price  for  these 
months,  it  is  apparent  that  a  precedent 
would  be  made  by  which  Uie  news  print 
mutter  might  come  beiore  them  as  fre¬ 
quently  as  the  manufacturers  found  any 
change  in  the  price  of  wood,  of  labor,  ot 
of  any  other  thing  that  enters  into  cost 
of  production,  thus  forcing  revision  in¬ 
terminably  and  prolonging  the  contro¬ 
versy  endlessly.  The  part  of  the  agree¬ 
ment  covering  both  appeal  and  request 
reads: 

•‘After  Apiil  1,  1S»18,  the  just  and 
reasonable  maxiinum  prices  and  terms 
of  contracts  fur  the  sale  of  all  or  any 
news  print  paper  shall  be  determined 
and  fixed  by  the  Fedeial  Trade  Com¬ 
mission,  after  due  hearing  and  investi¬ 
gation,  subject  to  review  by  the  circuit 
judges  of  the  second  circuit,  who,  if 
of  opinion  that  the  prices  or  terms  of 
contract  fixed  by  the  commission  ;ii  e 
unjust  or  unreasonable,  shall  determine 
what  are  just  and  reasonable.  Such 
judges  shall  have  the  right  to  hear  a.ny 
pertinent  matter  considered  by  the  Fed¬ 
eral  Trade  Commission  and  additionid 
evidence  or  matter  if  it  shall  be  shown 
to  their  satisfaction  that  such  additional 
evidence  or  matter  is  material  and  .that 
there  were  reasonable  grounds  for  the 
failure  to  adduce  the  same  in  the  pro¬ 
ceedings  before  the  commission.  The 
maximum  prices  and  terms  of  contract 
so  determined  shall  continue  during  the 
war  and  for  three  months  thereaft<:r, 
with  the  right  to  any  of  the  partie.«  of 
the  secona  part  or  to  the  liepartment  of 
Justice  to  ask  the  Federal  Trade  Com¬ 
mission  for  an  investigation  and  deter¬ 
mination  of  new  prices  or  terms  of  con¬ 
tract  whenever  during  such  period  con¬ 
ditions  arise  which  in  the  opinion  of 
cither  make  it  desirable  to  ask  fur  any 
change  in  price  or  terms  of  contract, 
subject  to  the  same  right  of  review.  In 
determining  the  prices  to  be  cflective 
April  1,  1918,  the  Federal  Trade  Com- 
mls.sion  shall  consider  all  pertinent  con¬ 
ditions  including  those  prevailing  during 
the  months  of  January,  February,  and 
March,  1918,  to  the  end  that  the  prices 
when  announced  shall  cover  the  facts  as 
near  the  time  of  the  effective  datj  of 
the  new  prices  as  is  possible.” 

Say  Price  is  Ruinous 
The  manufacturers  argue  that  the  rate 
fixed  by  the  Federal  Trade  Commission 
is  so  low  that  news  print  cannot  ba  sold 
at  IL  They  urge  In  addition  that  un¬ 
settled  labor  conditions  and  the  con¬ 
stantly  rising  price  of  commodities  es¬ 
tablish  a  situation  which  nothing  lower 
than  $4  a  hundred  as  a  maximum  price 


will  satisfy,  in  this  connection  it  is  to 
oc  uonie  in  mind  that  tlie  manufactureis 
nave  not  a.sKcd  the  Federal  Trade  Coiii- 
iiiission  to  alter  the  basic  maximum 
price  of  <3.1(1,  but  to  only  make  an  ex¬ 
tra  allowance  for  the  months  specihed 
on  account  of  the  increase  in  freight 
rates  and  the  wage  advance  awarded  by 
the  Taft- Walsh  board. 

The  judges  of  the  Circuit  Court  will 
nut  sit  in  the  matter  of  the  appeal  as 
a  court,  but  as  a  board  of  arbitration, 
but  their  decision  will  be  binding  upon 
both  parties  to  the  agreement  by  which 
it  conies  beiore  them.  The  juuges  arc, 
Henry  G.  Ward,  Henry  Ward  liogcrs, 
Charles  M.  Hough  and  Martin  T.  Man- 
ton. 

Un  the  other  hand,  the  publishei  s 
claim  that  |3.1U  is  too  high,  and  they  are 
prepaied  to  show  by  testimony  alreauy 
adduced  before  the  Federal  Trade  Coni- 
nussion  that  the  manufacturers  can  sell 
news  print  at  that  price  and  reap  a 
handsome  pruht.  As  was  told  a  tew 
weeks  ago  in  The  Kutok  anu  FbULasiiKii, 
the  publishers  have  been  preparing  their 
case  with  a  view  to  appealing  to  the 
judges  of  the  Circuit  Court.  It  is  cer¬ 
tain  that  they  would  have  done  so  had 
not  the  manufacturers  anticipated  them. 


The  Minnesota  and  Ontario  plant  at 
International  Falls,  Minn.,  has  closed 
down.  The  Federal  Trade  Comniissiviii 
when  fixing  the  price  of  |3.1U  as  of 
April  1  for  all  other  plants,  allowed  10 
cents  above  that  figure  for  the  months 
of  January,  February  and  March  to  the 
Minnesota  and  Ontario  concern  on  the 
ground  of  costs  higher  than  those  of 
other  mills.  The  company,  however,  re¬ 
fused  to  abide  by  the  decision  of  the 
Taft- Walsh  board  allowing  an  increase 
in  wages  to  the  workmen,  and  the  lat¬ 
ter,  refusing  to  continue  on  the  differ¬ 
ent  basis  walked  ouL 


UNCLE  SAM  WILL  NOW 
SAVE  NEWS  PKINT 

Non-E»sential  Public  Documents  Under 
Ban —All  Waste  to  be  Sold  Govern¬ 
ment  Profited  Through  Buying  Pa¬ 
per  in  Upen  Market. 

Washinctton,  July  10. — The  Joint 
Committee  on  Printing,  of  which  Sena¬ 
tor  Marcus  A.  Smith,  of  Arizona,  is 
chairman,  has  adopted  a  resolution  au¬ 
thorizing  the  Public  Printer  to  take 
measures  for  economizing  in  the  use  of 
news  print 

All  publications  not  es.sential  to  war 
activities  are  to  be  discontinued.  In 
the  publication  of  neces-sary  documents 
he  is  authorized  to  conserve  paper  to 
the  utmost  limit. 

That  the  Joint  Committee  has  begun 


HARGRE  A VES  GETS  NE  W 
SERVICE  UNDER  WAY 


(General  Manager  of  The  Universal  Has 
Fine  Record  as  Practical  Newspaper 

Man  Has  Been  for  Past  Year  Night 
News  Manager  of  I.  N.  S. 

The  advent  of  what  is  essentisdly  a 
new  news  service,  the  Universal  Ser¬ 
vice,  as  announced  in  last  week’s  i.ssue 
of  The  Kditor  and  Publisher,  has 
aroused  wide  interest  in  the  newspaper 
field. 

The  Universal  Service  will  not  only 
take  over  the  night  wire  news  service 
of  the  International  News,  filling  the 


contracts  of  that  organization  with 
morning  new.spapers,  but  will  greatly 
expand  the  scope  of  that  service.  A 
staff  of  .star  writers  is  now  being  creat¬ 
ed,  many  of  whom  will  go  abroad  at 
once  in  the  interests  of  the  Universal 
Service,  in  pursuance  of  the  policy  of 
specializing  on  human  interest  phases 
of  the  war. 

George  T.  Hargraves,  vice-president 
and  general  manager  of  Universal  Ser¬ 
vice,  has  had  an  aedive  newspaper  car¬ 
eer  of  twenty  years.  A  native  of  De¬ 
troit,  Mich.,  he  "broke  into”  the  busi¬ 
ness  there  as  a  proofreader  and  quickly 
graduated  into  the  editorial  department. 
He  served  as  reporter,  telegraph  editor. 


news  editor  and  night  editor  there  on 
the  Tribune,  Journal  and  Evening 
News,  initiating  and  supervising  many 
unusual  newspaper  stunts.  Then  he 
tried  his  hand  at  the  “country”  newspa¬ 
per  game,  buying  the  Lapeer  County 
(Mich.)  Press  and  publishing  it  for  three 
years.  But  the  lure  of  the  big  game 
was  too  strong  and  he  went  back  to  the 
big  towns.  He  served  two  years  on  the 
Chicago  Examiner,  held  the  position  of 
news  editor  on  the  Cleveland  News  for 
three  years  and  then  came  to  New  York 
to  join  the  .staff  of  the  New  York  Ameri¬ 
can. 

For  nine  years  with  that  paper  lie 
occupied  succc.ssively  the  positions  of 
copyreader,  city  editor,  telegraph  editor 
and  night  editor.  About  a  year  ago  he 


was  promoted  to  night  news  manager 
of  the  International  News  Service  ami 
made  a  di.stinct  hit  by  the  instant  im¬ 
provement  of  its  night  report.  He  was 
instrumental  in  building  up  a  Washing¬ 
ton  staff  that  enabled  the  I.  N.  S. 
national  capital  service  to  furnish  some 
of  the  livest  and  best-written  stories 
ever  turned  out  of  the  seat  of  govern¬ 
ment.  He  also  introduced  many  other 
features  into  the  report. 

Mr  Hargreaves  has  been  about  the 
busiest  man  in  New  York  during  Ihe 
past  week.  He  is  working  with  tireh  ss 
energy  to  develop  his  plans  for  the 
new  service,  for  which  he  believes  there 
is  a  distinctive  field. 


GEORGE  T.  HARGREAVES, 

Vice-President  and  General  Manager,  The  Universal  Service. 


its  work  of  economy  at  home  is  evi¬ 
denced  by  the  fact  that  not  a  single  re¬ 
print  of  publications  authorized  by  law 
for  di.strlbution  by  members  of  Congress 
has  been  ordered  by  the  Committee  since 
the  beginning  of  the  war.  Under  the 
law  the  committee  has  authority  to  fix 
editions  in  which  such  publications  shall 
lie  printed,  and  by  its  regulations,  which 
have  been  effective  since  October  6, 
1914,  the  number  of  documents  avail¬ 
able  for  distribution  by  members  of 
Congress  has  been  decreased  more  than 
50  per  cent.  This  has  resulted  in  a 
.saving  of  .several  hundred  thousand  dol¬ 
lars  to  the  Government. 

The  Committee,  In  rejecting  bids  for 
annual  contracts  and  directing  the  Pub¬ 
lic  Printer  to  purchase  paper  in  the  open 
market,  effected  a  net  saving  to  the 
Government  of  $846,278.14  for  the  year 
ended  March  1,  1918.  This  was  a  saving 
of  nearly  50  per  cent,  as  the  total  open 
market  purchases  of  paper  for  that 
year  amounted  to  $1,920,998.14.  The 


total  amount  of  paper  bought  for  the 
Government  Printing  Office,  both  on 
contract  and  in  the  open  market,  dur¬ 
ing  the  .same  year  amounted  to  $4,500,- 
000. 

In  a  further  effort  to  relieve  the  paper 
situation,  particularly  as  to  the  supply 
of  raw  material,  the  committee  has  au¬ 
thorized  the  Public  Printer  to  sell  w 
waste  paper  several  hundred  thousand 
ob.solete  and  useless  publications  which 
have  accumulated  at  the  Government 
Printing  Office.  This  waste  will  go  to 
paper  manufacturers  to  again  be  made 
up  into  paper  and  will  relieve  the  pres¬ 
ent  shortage  of  material  to  that  ex¬ 
tent. 


In  Mayor  MitcheTs  Memory 
The  Publishers’  Association,  of  New 
York  city  and  the  City  Hall  Reporter-f 
Association,  this  week  adopted  memor¬ 
ial  resolutions  in  honor  of  the  city’s  late 
Mayor,  Major  John  Purroy  Mltchel. 
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BUSIEST  AND  MOST  PROSPEROUS 
YEAR  IN  S.  N.  P.  A.  HISTORY 

Big  Increase  in  Membership — Circulation  and  Advertising 
Volume  Grew  Through  Entire  Membership  List — Traffic 
Manager  Needed  for  Paper  Difficulties 

The  secretary-treasurer’s  report  to  the  convention  of  the  Southern  Newspapo' 
Publishers’  Association  in  Asheville,  N.  C.,  shows  that  never  before  have  the 
Association  as  a  body  and  its  members  individually  prospered  more  than 
during-  the  past  year.  There  have  l)een  no  failure.s,  and  in  every  instance,  the  sec¬ 
retary-treasurer  reports,  circulation  has  increased  and  the  volume  of  display  ad- 
vertl.slng  has  grown  in  satisfactory  proportions. 

Just  before  the  convention  of  la.st  year  the  membership  numbered  seventy. 
With  the  applications  that  were  acted  upon  at  that  time,  and  including  twenty-one 
new  applications  placed  before  the  convention  this  year,  the  total  roll  Includes 
126  names.  In  his  report  Secretary-Treasurer  Walter  C.  Johnson  said: 

Activity’s  Value  Emphasized 


CLAGUE  SCORES  NEW  ZONE  LAW  AS 
HE  TELLS  OF  A.  B.  C.  WORK 

Tells  Southern  Publishers  They  Should  Fight  for  Repeal  As 
Hampering  Education  and  Creating  Sectionalism 
in  the  United  States 

THEitK  was  a  note  of  challenge  in  the  address  of  Stanley  Clague,  managing 
director  of  the  Audit  Bureau  of  Circulations,  as  he  flung  out  the  banner  of 
his  organization  and  told  the  convention  of  the  Southern  Newspaper  Publish¬ 
ers’  Association,  in  Asheville,  N.  C.,  this  week,  that  he  should  like  to  meet  outside, 
after  the  session,  detractors  of  the  A.  B.  C. 

Dropping  his  oSicial  character  when  half  way  through  his  speech,  Mr.  Clague 
spoke  stirringly  of  the  Zone  Postal  law,  described  it  as  a  menace  to  the  freedom 
and  education  of  the  people  of  the  nation,  and  urged  the  publishers  to  work  aa  a 
unit  for  its  repeal.  Mr.  Clague  said  in  part: 

A.  B.  C.  Has  Made  Substantial  Progress  During  War 


“The  year  just  ended  has  been  one  of 
unusual  activity  for  the  Association.  It 
is  doubtful  If  there  has  been  a  period  in 
the  sixteen  years  of  our  existence  in 
which  the  activities  of  the  Association 
have  been  greater  or  its  value  empha¬ 
sized  more  strongly  than  during  the  past 
twelve  months. 

“One  meeting  of  the  executive  com¬ 
mittee  was  held  at  Birmingham,  Ala,, 
IX'cember  10,  1917.  The  standard  of 
l)ractlce,  or  code  of  ethics,  submitted  by 
the  As.sociation  of  Southern  Advertising 
.■\gencies  and  approved  by  tha  special 
I’ommittee  and  adopted.  It  was  not 
deemed  necessary  to  hold  additional 
meetings,  inasmuch  as  the  officers  were 
keeping  in  close  touch  with  each  other 
to  such  extent  that  prompt  action  was 
always  to  be  had  when  a  vote  or  au¬ 
thority  from  the  executive  committee 
was  needed. 

“The  bulletin  service  inaugurated  in 
the  early  part  of  1917  and  commended 
at  the  convention  of  last  year  was  con¬ 
tinued  throughout  the  year,  a  total  of 
20  bulletins  having  been  issued  aggre¬ 
gating  168  pages. 

Member-ihip  Up  to  126 

“On  January  1,  1917,  the  membership 
of  the  Association  numbered  70.  At 
this  time  an  aggressive  campaign  for 
new  members  was  Inaugurated  as  a  re¬ 
sult  of  which  the  application  of  37  pub¬ 
lications  were  acted  on  at  the  conven¬ 
tion  in  1917.  The  names  of  21  applica¬ 
tions  for  membership  were  secured  from 
desirable  non-members  throughout  the 
Southern  States,  and  are  presented  for 
formal  election  at  this  meeting.  The  ad¬ 
dition  of  this  number,  taking  account  of 
two  suspended  at  the  last  convention, 
brings  our  membership  to  a  total  of  126. 
An  inspection  of  the  territorial  map 
showing  the  membership  of  the  Asso¬ 
ciation  will  also  reveal  the  fact  that 
there  is  hardly  a  city  or  town  of  any 
importance  in  the  Southern  States,  but 
that  one  or  more  newspapers  of  that 
city  or  town  is  a  member  of  the  South¬ 
ern  Newspaper  Publishers’  Association. 

“Of  the  126  members,  54  are  morning 
papers  and  72  evening  paper.s.  Fifty- 
nine  publish  Sunday  morning  issues. 
The  combined  circulation  daily  exclu¬ 
sive  of  Sunday  as  compiled  from  the 
A.  B.  C.  statements  of  April  1,  and 
Ayer’s  Director  of  1918,  shows  a  total 
of  2,211,557. 

“Service  to  members — Every  conceiv¬ 
able  kind  of  service  has  been  rendered 
members  during  the  year.  The  office 
was  especially  helpful  in  securing  help 
at  a  time  when  men  were  volunteering 
for  service  with  the  Government,  and 
during  the  period  when  the  selective 
drafts  was  effecting  the  forces  of  a  num¬ 
ber  of  our  members.  Concurrent  with 
the  passing  of  the  War  Revenue  bill 


members  were  advised  on  its  various 
pha.ses  and  copies  of  the  Income  and 
Exce.ss-Proflt  Tax  laws  and  income-tax 
premiers  were  secured  and  di.sttlbuted 
among  the  members. 

No  Papers  Suspended 

“There  were  no  suspensions  ia  publi¬ 
cation  and  no  con.solidation  among 
our  members.  Quite  a  few  com¬ 
pleted  new  buildings,  while  others 
remodelled  and  made  improvements. 
The  members  also  seemed  to  have  been 
free  from  financial  troubles  despite  the 
conditions  that  confronted  all  publishers 
following  the  entering  of  the  United 
States  into  the  war.  Circulation  increas¬ 
es  have  been  noted  among  nearly  all 
the  members,  and  an  inspection  of  the 
tabulated  comparison  shows  that  no 
member  of  the  Association  has  suffered 
a  loss  in  circulation  during  the  year, 
even  in  the  face  of  advances  in  subscrip¬ 
tion  rates.  The  most  encouraging  in¬ 
crease  has  been  in  the  volume  of  for¬ 
eign  advertising.  It  is  apparent  that 
while  our  members  have  lost  considera¬ 
ble  general  advertising  as  a  result  of 
the  war,  this  has  been  replaced  by  other 
advertising,  and  to  such  extent  that 
many  report  big  increases  over  previous 
years. 

“In  view  of  the  fact  that  the  mem¬ 
bership  of  our  Association  has  reached 
a  point  that  is  bound  to  increase  our 
activities,  your  secretary  recommends 
that  a  committee  be  appointed  to  con¬ 
sider  the  advisability  of  increasing  our 
revenues  through  an  equitable  increase 
in  the  annual  dues. 

“Another  matter  which  in  the  opin¬ 
ion  of  your  secretary  should  be  given 
con.sideration  is  the  transportation  sit¬ 
uation.  The  service  on  shipments  of 
newsprint  and  other  supplies  shows  very 
little  improvement,  and  there  is  i  strong 
likelihood  that  the  conditions  will  not 
bo  improved  unless  something  be  done 
to  secure  more  .satisfactory  service.  The 
suggestion  "has  been  offered  that  the 
Association  secure  the  services  of  a  com¬ 
petent  traffic  man  to  look  after  the  In¬ 
terest  of  our  members.  Your  secretary 
therefore  sugge.sts  that  this  matter  be 
given  consideration,  and  if  it  is  deemed 
advi.'ihble  a  committee  be  appointed  to 
handle  it.” 


Fall  River  Man  Gassed 
PiiovinKNrK,  H.  I.,  July  10. — News  has 
been  received  here  that  William  S. 
Murphy,  a  former  Fall  River  Herald 
staff  man,  is  recovering  after  being 
gassed  on  May  22  while  driving  his  am¬ 
bulance  through  a  territory  in  France 
that  was  being  heavily  subjected  by 
the  Germans  to  gas  attack.  Murphy 
is  a  Harvard  man  in  the  class  of  1916. 
He  went  across  as  a  member  of  a  Har¬ 
vard  unit. 


“The  Audit  Bureau  of  Circulations 
has  just  concluded  the  most  successful 
year  in  its  history, 

“At  the  convention  held  in  Chicago 
four  weeks  ago,  the  board  of  directors 
reported  substantial  gains  in  every 
branch  of  activity — more  members,  a 
sound  financial  bcisis,  more  audits 
completed  through  a^  substantial  in¬ 
crease  in  the  auditing  force,  and  an  as¬ 
surance  that  by  the  end  of  this  year  all 
audits  would  be  on  a  twelve-month 
basis — a  condition  to  which  we  have 
looked  forward  for  four  years. 

“The  Board  also  reported  a  closer  as¬ 
sociation  with  national  advertisers. 
While  the  work  of  the  Bureau  is  pri¬ 
marily  the  furnishing  of  information 
concerning  the  circulation  of  newspa¬ 
pers,  magazines,  farm  papers,  and 
class,  trade,  and  technical  journals,  it 
has  always  felt  that  a  substantial  part 
of  the  mission  was  to  encourage  the 
support  of  those  papers  who  were  eager 
to  render  through  an  impartial  author¬ 
ity  such  information  as  would  enable 
advertisers  and  agents  to  make  their 
appropriations  on  a  sound  commercial 
basis,  and  to  give  them  the  same  con¬ 
fidence  in  buying  space  as  they  now 
have  in  other  branches  of  their  busi¬ 
ness. 

Created  Standard  Measure 

“Advertising  space,  through  the  A. 
B.  C.,  cun  now  be  bought  and  sold  by  a 
standard  measure.  It  does  not  and  can¬ 
not  wholly  determine  quality,  because 
quality*  is  more  or  less  a  matter  of  in¬ 
dividual  opinion;  but  it  does  definitely 
determine  quantity  and  it  does,  by  in¬ 
formation  as  to  bow  quantity  is  obtain¬ 
ed,  guide  the  buyer  in  judging  quality. 

“The  national  advertisers,  through 
their  great  organization,  the  Associa¬ 
tion  of  National  Advertisers,  and  the 
advertising  agents,  through  their  splen¬ 
did  organization,  the  American  Asso¬ 
ciation  of  Advertising  Agencies,  hav< 
been  keeping  in  close  touch  with  the 
work  of  the  Bureau,  and  have  now  defi¬ 
nitely  and  positively  taken  the  stand 
that  the  day  of  Impartial,  verified  cir¬ 
culation  is  here,  and  that  their  support 
shall  be  given  to  publishers  who  are  in 
accord  with  the  idea  that  the  buyer  is 
entitled  to  know  just  what  he  is  buying. 

“All  great  movements  have  opposi¬ 
tion,  and  the  Bureau  welcomes  healthy, 
constructive  criticism.  It  needs  it. 
But  let  me  warn  you — in  giving  this 
advice,  do  not  take  into  consideration 
certain  forces  now  at  work  whose  ob¬ 
ject  seems  to  be  to  cloud  the  issue.  You 
know  and  I  know  there  are  publishers 
who  would  gladly  go  back  to  the  old 
days  when  circulation  was  an  unknown 
quantity.  The  great  majority  of  these 
opponents  of  the  Bureau  are  not  mem¬ 
bers. 

No  Other  Authority 

“There  are  those  who  believe,  or  say 
they  believe,  the  cause  of  impartial  cir¬ 


culation  verification  can  be  secured 
through  a  separate  bureau  for  each 
branch  of  the  publishing  business.  ’Iben, 
again,  the  argument  is  advanced,  state¬ 
ments  to  the  Government  are  sufficient 

“I  have  the  most  profound  admiration 
for  the  Government  of  the  United 
States,  but  I  could,  if  time  permitted, 
give  you  case  after  case  where  the 
statements  to  the  Government  were  at 
variance  with  the  statements  made  to 
the  A.  B.  C.  I  will  make  this  broad  as¬ 
sertion:  If  the  A.  B.  C.  were  abolished 
and  advertising  was  placed  on  Govern¬ 
ment  statements,  we  would  immediate¬ 
ly  go  back  to  the  old  days  of  uncer¬ 
tainty  and  ‘blue  sky.’ 

"The  Bureau  is  not  infallible. 
It  makes  occasional  errors.  We  try 
to  remedy  these  quickly  and  strive  to 
mi,ninuze  them  daily;  but  they  will 
occur.  I  dare  say  there  are  publishers 
in  this  gathering  who  have  legitimate 
cause  for  complaint.  To  bring  up  in¬ 
dividual  cases  in  this  convention  would 
mean  waste  of  your  time  and  would 
not  accomplish  the  desired  results,  but 
I  shall  welcome  an  opportunity  to  meet 
such  publishers  outside  this  room  be¬ 
fore  the  convention  is  adjourned. 

Drops  Official  Character 

“Your  secretary  informed  mo  that  I 
should  have  twenty  minutes  to  speak  to 
you.  1  have  consumed  ten  minutes  of 
that  time.  In  these  ten  minutes  I  have 
appear  before  you  as  the  Managing  Di¬ 
rector  of  the  A.  B.  C.  For  the  next 
ten  minutes  will  you  allow  me  to  speak 
as  Stanley  Clague — the  former  adver¬ 
tising  agent  with  whom  most  of  you 
have  done  business  during  the  past 
ten  years? 

“On  Monday  morning  of  last  week 
there  was  put  in  operation  a  law  which 
in  my  opinion  was  one  of  the  few  er¬ 
rors  made  under  the  Administration  of 
the  greatest  President  in  the  history 
of  the  United  States.  The  amendment 
to  the  Postal  laws  outlined  in  P.  O.  Or¬ 
der  No.  1458  is  the  one  thing  which 
should  be  acknowledged  as  an  error 
and  remedied  as  quickly  as  legitimate 
action  can  be  secured. 

“The  law  which  went  into  effect  on 
July  1,  restraining  the  dissemination 
of  news,  whether  it  be  daily,  weekly,  or 
monthly — whether  it  be  through  the 
medium  of  the  newspaper,  magazine, 
farm  paper  or  class  journal — was  the 
greatest  blow  to  the  cause  of  education 
— the  cause  of  broad  Americanism  this 
country  has  ever  experienced. 

“For  fifty  years  the  greatest  educa¬ 
tional  force  in  America  has  been  the 
workingman’s  university — the  public 
press.  Ninety-three  per  cent,  of  our 
citizenship  has  never  gone  beyond  the 
common  school.  To  only  seven  per 
cent,  have  the  higher  advantages  of 
university  training  been  available. 

“To  the.se  nlenty-three,  therefore,  the 
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newspapers,  mag^azines,  and  trade  pa¬ 
pers  have  provided  aji  education  mar¬ 
velous  in  its  scope,  because  of  the  wide 
variety  of  subjects  it  offers  its  students. 

“It  is  a  signitlcant  fact  that  in  the 
40,000  publications  issued  throughout 
the  world,  36,000  have  been  published 
in  America. 

“The  blow  aimed  at  this  wonderfjl 
structure  on  July  1st,  therefore,  has 
mighty  signiflcance  and  is  a  blow  aim¬ 
ed  at  the  very  heart  and  life  of  the 
American  people. 

“I  am  not  speaking  to  you,  gentle¬ 
men,  as  publishers,  but  as  plain,  or¬ 
dinary  citizens  of  the  United  States.  I 
am  speaking  to  you  because  to  my  mind 
this  law,  if  continued  in  effect,  will 
bring  with  it  the  menace  of  provincial¬ 
ism.  To-day  it  is  our  proud  boast  that 
there  are  no  New  York  Americans — 
no  Illinois  Americans — no  Minnesota 
Americans — no  Louisiana  Americans — 
but  real  Americans  from  North  to  South 
and  East  to  West  with  one  common 
thought — the  welfare  of  the  coimtry. 

“The  East  knew  how  the  West  felt 
because  of  their  interchange  of  litera¬ 
ture — magazines  and  newspapers  The 
North  knew  how  the  South  felt  for  the 
.same  reason.  Putting  a  penalty  on  this 
greatest  educational  force  in  the  coun¬ 
try,  under  the  guise  of  making  the 
Post-office  Department  self-sustaining, 
is  to  my  mind  Just  as  ridiculous  as  if 
the  theory  were  advanced  that  the  de¬ 
partment  of  Justice  must  be  made  self- 
sustaining. 

“You  have  in  this  convention  an  op¬ 
portunity  to  serve  not  only  the  Sou^h 
but  the  entire  country — an  opporunity 
which  has  not  come  to  any  other  as¬ 
sociation  of  publishers,  or  allied  inter¬ 
ests. 

“Congress  has  turned  a  deaf  ear  to 
the  delegations  from  leading  publish¬ 
ers  headed  by  many  of  your  most  emi¬ 
nent  new.spaper  men.  North  and  South. 
It  has  turned  a  deaf  ear  to  the  Period¬ 
ical  Publishers'  Association.  It  has 
turned  a  deaf  ear  to  the  Farm  Paper 
and  to  the  Trade  and  Technical  Pub¬ 
lishers’  Associations.  The  weakness  of 
these  associations  was  that  they  were 
.scattered  and  had  no  body  of  legila- 
tors  responsive  to  their  partcular  ap- 
I>eal.  You,  on  the  other  hand,  have  your 
close  association  with  the  Representa¬ 
tives  and  Senators  In  Washington,  by 
which  you  can  reach  these  two  bodies 
as  no  other  publishers  in  the  country 
can  reach  them.  The  Southern  New.s¬ 
paper  Publishers’  Association,  if  they 
so  determine  and  are  convinced  that 
this  wrong  should  be  made  right,  can 
within  a  few  short  months  secure  rem¬ 
edial  action. 


N.  Y.  TRIBUNE  STANDS  BY  CHARGES 

Answers  Filed  in  the  Neal-Nuxated  Iron 
Libel  Suits. 

The  New  York  Tribune  has  filed  in 
the  Supreme  Court  its  answers  in  the 
libel  suits  brought  by  Dae  Health  La- 
Ixiratories,  of  IX-troit,  and  Dr.  T.  Al- 
phonsus  Wallace,  of  Brooklyn.  These 
suits  form  part  of  the  E.  Virgil  Neal- 
Nuxated  Iron  litigation,  commenced  af¬ 
ter  the  Tribune  had  published  an  ac¬ 
count  of  Neal's  arraignment  before  the 
Federal  Court  in  Buffalo  on  indictments 
charging  fraudulent  use  of  the  mails. 

In  each  case  the  Tribune,  standing 
firmly  on  the  ground  that  all  it  pub¬ 
lished  was  true  £Uid  ju.stifiable,  pleads 
in  its  answers  as  its  main  defence  an 
affirmative  defence  in  justification. 

Neal’s  own  .suit,  brought  on  an  arti¬ 
cle  published  in  April,  was  answered 
several  weeks  ago  by  attorneys  for  the 
Tribune. 


The  Editor  Publisher  for  July  IS,  1918 


NEWS  PRINT  PROBLEM  GRAVE  FOR 
SOUTH  AMERICAN  PUBLISHERS 


OCHS  AND  REID  SCORE 
IN  UBEL  SUIT 


Hon.  George  Mitre,  Director  of  La  Nacion,  of  Buenos  Aires, 
Comes  Here  to  Confer  With  Washington  Officials — 
Finds  Shipping  Conditions  Improving 


Publishers  of  Times  and  Tribune  Given 
Permission  by  Court  to  Examine 
Grand  Jury  Minutes  in  Mrs. 
Hearst’s  Complaint. 


The  question  of  how  the  Government  is  going  to  meet  the  conditions  in  South 
Amerita  in  the  news  print  market,  especially  at  this  time  when  every  effort 
is  being  made  to  off.set  German  propaganda  in  the  great  continent  to  the 
.south  of  us,  is  directly  responsible  for  the  visit  to  the  United  States  of  Honorable 
George  Mitre,  director  and  pubiisher  of  La  Nacion,  of  Buenos  Airea 

Mr.  Mitre  arrived  from  the  south  in  the  early  part  of  this  week  and  is  stop¬ 
ping  at  the  Ritz-Carlton  Hotel.  He  is  making  his  business  headquarters  at  the 
recently  established  headquarters  of  his  newspaper  at  No.  2  Wail  Street,  where  ha 
was  seen  by  a  representative  of  The  Editor  and  Publisher. 

Depends  on  United  States  for  News  Print 


The  trip  from  Buenos  Aires  took  for¬ 
ty-five  days,  much  longer  than  is  usual, 
being  interrupted  at  Rio  de  Janeiro, 
where  he  was  compelled  to  lay  over  for 
several  days.  This  tended  to  emphasize 
to  the  mind  of  the  directoi  some  of  the 
reasons  for  the  great  increases  in  car¬ 
rying  charges  to  his  country. 

“Some  two  mouths  ago,”  he  said,  “I 
noticed  that  shipments  were  failing  off 
at  a  great  rate,  and  could  not  under¬ 
stand  it  at  first.  1  then  began  to  realize 
that  it  was  because  of  the  war,  that  all 
shipping  that  could  be  spared  was  be¬ 
ing  used  to  rush  troops  and  goods  to 
Europe.  This  made  me  think  of  what 
we  were  going  to  do  for  paper,  because 
we  depend  entirely  on  the  United  States 
for  our  print  paper.  I  then  decided  to 
go  north  to  look  into  the  matter.  On 
my  arrival  here  1  found  that  conditions 
had  eased  up  considerably,  and  that  ship¬ 
ments  were  much  better.  However,  I 
ran  into  the  difficulty  of  supply.  I  had 
heard  at  home  of  the  resolution  adopted 
by  the  publishers  asking  the  Govern¬ 
ment  to  curtail  exports,  but  I  find  that 
the  present  day  attitude  of  the  Govern¬ 
ment  is  very  amicable.  I  expect  to  go 
to  Washington  to  go  into  the  matter 


matter  printed,  and  we  want  to  print  it 
lor  the  Information  of  our  people,  so 
what  are  we  going  to  do?  For  instance, 
we  printed  the  entire  report  of  the  great 


The  motion  of  counsel  for  Adolph  S. 
Ochs,  publisher  of  the  New  York  Times, 
and  of  Ogden  Reid,  editor  of  the  New 
York  Tribune,  for  permission  to  in¬ 
spect  the  minutes  of  the  grand  jury 
which  returned  indictments  against 
them  as  publishers,  has  been  granted 
by  Judge  Wadhams,  in  the  Court  of 
Special  Sessions.  As  soon  as  the  In¬ 
spection  has  been  made,  a  motion  to 
dismiss  the  indictments  will  be  made. 

Messrs.  Ochs  and  Reid  were  represent¬ 
ed  in  court  Wednesday  by  counsel.  The 
case  was  that  wherein  Mrs.  William 
Randolph  Hearst  has  laid  complaint 
with  the  District  Attorney  regarding 
the  publication  of  a  story  in  the  Times 
and  Tribune  in  reference  to  something 
that  was  alleged  to  have  transpired  at  a 
meeting  of  an  organization  , presided 
over  by  Mrs.  Hearst.  Counsel  argued 
that  their  clients  had  no  knowledge  of 
the  publication  of  the  alleged  libel,  and 
were  in  no  way  responsible  for  it.  They 
argued  further  that  indictments  had 
been  found  against  the  two  publishing 
companies  and  the  editor  who  was  in 
charge  at  the  time  the  paper  was  made 
up,  and  that  no  criminal  intent  had 
been  shown  on  their  part.  They  fur¬ 
ther  claimed  that  no  complaint  had 
been  laid  against  them  personally — only 
against  the  papera 

The  Assistant  District  Attorney,  In 
opposing  the  motions,  cited  decisions 
showing  that  all  those  in  control  of  a 
paper  might  be  held  responsible  for  the 
publication  of  libelous  articles. 

The  motion  to  dismiss  the  Indictments 
will  be  made  in  about  ten  days. 


CALIFORNIANS.  ELECT  MOORE 


with  the  officials  later. 

“You  people  in  the  United  States 
should  understand  that  we  have  many 
difficulties  to  contend  with.  In  the  first 
place  our  shipping  costs  have  about 
tripled,  in  comparison  with  those  pre¬ 
vailing  before  the  war.  Now  we  pay 
more  to  have  our  paper  shipped  to 
Buenos  Aires  than  we  do  for  the  paper 
itself.  It  is  obvious,  to  say  the  least, 
that  these  conditions  alone  have  oper¬ 
ated  to  curtail  our  use  of  paper  to  the 
utmost.  We  have  reduced  all  our  local 
stuff  to  the  very  smallest  space  i)os- 
sible.  If  we  have  to  reduce  further  we 
must  reduce  on  our  foreign  newa  Our 
routine  matter  does  not  give  an  expres¬ 
sion  of  what  is  going  on  in  war  mat¬ 
ters,  so  that  curtailment  in  that  line 
would  affect  the  very  matter  that  ought 
not  to  be  affected.  We  are  making  a 
big  display  of  the  war  news,  taking  a 
service  that  is  unprecedented  even  in 
these  daya 

Big  Cable  Tolls 

“It  is  costing  us  for  cables  alone  about 
$30,000  a  month,  besides  the  cost  of  cor- 
respondenta  etc.  We  are  receiving  an 
average  of  about  5,000  words  a  day  by 
cable  from  New  York,  the  balance  com¬ 
ing  direct  from  London.  We  have  made 
an  arrangement  with  the  New  York 
Times  and  the  London  Times  by  which 
we  receive  the  exclusive  use  of  their 
war  news  in  South  America.  Then  we 
have  many  staff  men  and  correspond¬ 
ents  in  different  parts  of  the  country,  in 
the  northern  capitala  especially.  Our 
cables  cover  at  least  two,  and  sometimes 
three,  pages. 

“The  Allied  Governments  want  this 


Hon.  Ge»rge  Mitre. 

Jutland  naval  battle,  about  9,000  words, 
sent  by  cable  from  London,  at  an  ex« 
ponse  of  about  three  times  what  It  cost 
to  send  it  to  New  York.  Then  again, 
we  have  made  arrangements  to  use  all 
of  the  matter  to  be  supplied  us  by  your 
Committee  on  Public  Information  rep¬ 
resentative,  and  win  be  glad  to  get  it. 
We  are  intensely  pro-Ally,  ard  we  do 
not  want  to  curtail  on  the  matter  that 
is  giving  the  very  life  of  the  war.  Any 
further  curtailment  we  would  have  to 
make  would  directly  affect  that  matter. 

1  hope  to  have  a  satisfactory  adjustment 
of  it  when  I  see  the  authorities  at  Wash¬ 
ington.  Their  attitude  has  always  been 
very  friendly,  and  '  have  no  reason  to 
believe  that  it  will  be  otherwise  now, 

“We  have  made  many  improvements 
in  our  mechanical  department  of  late. 
For  instance,  we  have  installed  the  auto¬ 
plate  equipment,  the  first  to  be  sent  to 
isouth  America.  We  also  have  a  Goss 
octuple  press,  double  width.  While  I 
am  here  I  will  make  a  study  of  tb^  best 
newspaper  plants  in  the  United  States, 
with  the  view  of  installing  the  best  that 
I  can  get  in  the  way  of  machinery; 
always,  of  course,  providing  there  will 
be  no  difficulty  in  the  matter  of  ship¬ 
ping.” 

Senor  Mitre  will  remain  in  this  coun¬ 
try  several  months.  He  has  travelled 
much  in  Europe,  but  this  Is  his  first 
trip  to  the  United  States. 

“All  the  newspapers  of  the  Argentine 
are  pro-Ally,”  said  he,  “and  the  great 
majority  of  the  jieople  are  pro-Ally. 
Some  of  u.s  feel  the  Argentine  should 
declare  war.  Perhaps  that  will  come.” 


Have  Governor  Stephens  as  Guest  at 
Their  Annual  Outing. 

Monrovia,  Cal.,  July  11. — Governor 
Stephens  of  California  was  the  guest  of 
honor  at  the  mid-summer  meeting  of 
the  Southern  California  Associated  Dall¬ 
ies  held  here.  It  was  a  “wln-the-v/ar” 
meeting  and  Governor  Stephens  gave 
generous  praise  to  the  press  of  Cali¬ 
fornia  for  its  big  part  in  helping.  Al¬ 
though  Governor  Stephens  said  the  Cal¬ 
ifornia  newspapers  were  doing  everj'- 
thlng  they  could  to  help  win  the  wa:, 
the  evening  was  spent  in  discussing 
ways  and  means  by  which  the  paper.s 
could  be  of  even  greater  usefulness  to 
the  country. 

Paul  W.  Moore,  of  the  Redlands  Facts, 
unanimously  elected  president,  but  de¬ 
clined,  so  the  following  officers  were  re¬ 
elected;  President,  Cromble  Allen,  On¬ 
tario  Dally  Report;  Secretary  and  Tre^is- 
urer,  Justus  F.  Craemer,  Orange  Dally 
news;  executive  committee,  F.  C.  Ro- 
bert.s.  Long  Beach  Telegram;  Paul  W. 
Moore,  Redlands  Facts;  J.  P.  Baumgart¬ 
ner,  Santa  Ana  Register. 


Nervous  Times  in  Canada 
Toronto,  July  10. — Western  dailies 
from  Port  Arthur  to  Moose  Jaw  that  are 
dependent  on  the  newsprint  mills  at 
Fort  Frances  for  their  paper  supply 
have  been  on  edge  with  anxiety  during 
the  past  week  owing  to  a  strike  at  the 
mills.  The  wires  to  the  head  office  of 
the  Canadian  Press  Association  and  to 
Ottawa  were  kept  hot  for  several  days, 
but  fortunately  a  settlement  of  the 
trouble  was  reached. 
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Still 


GOING  UP! 


The  Paid  Circulation  of  the 
Daily  and  Sunday  Editions  of 


The  South^s  Greatest 


for  the  Month  of  June,  1918 


was: 


Daily  -  -  48,396 
Sunday  -  53,795 

and  it  is  Steadily  Climbing 

The  Net  Paid  Circulation  of  The  Birmingham  News  for  June,  1917,  was 


Daily  41,046 


Sunday  45,316 


A  GAIN  in  one  year  of  more  than  7,500  for  the  Daily  News  and  more  than  8,000  for  the  Sunday  News 

No  Voting  Contests  No  Premiums  No  Coupons 
No  Artificial  Stimulus  of  Any  Kind 

JUST  PLAIN  MERIT 

Advertisers  Can  Dominate  Birmingham 
At  One  Cost — By  Concentrating  In  The  News 

Kelly-Smith  Company 

220  Fifth  Ave.,  New  York  Foreign  Representatives  Lytton  Bldg.,  Chicago 
Member  Audit  Bureau  of  Circulation 
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GOVERNMENT  MOVES  TO  REGULATE 
NEWS  PRINT  DISTRIBUTION 

Chairman  Donnelly,  of  Pulp  and  Paper  Section  of  War  Indus¬ 
tries  Board,  Investigating  Needs  of  Newspapers — Aims 
to  Secure  Equitable  Allotment  of  Supply 

WASHINGTON,  Jjly  9. — A  questionnaire  addressed  to  pubiishers  of  daily 
n-nv.spapors  throughout  the  United  States,  is  now  in  preparation  by  the 
Paper  and  Pulp  Section  of  the  War  Industries  Board  of  the  Council  of  Na¬ 
tional  Defence,  of  which  1  homas  E  Donnelly  is  the  new  chairman,  asking  infor¬ 
mation  regarding  the  use  of  news  print  paper  by  these  publishers  during  the  last 
two  years. 

Information  to  lie  g.athen'd  by  the  questionnaire  is  to  be  u.sed  for  the  purpose 
of  the  co<»i>erative  idan  of  distribution  of  print  paper.  The  quentions  to  be  an¬ 
swered,  co\  Cling  periods  of  two  years  pa.st,  wili  be  the  u.se  of  paper  as  to  copies 
printed,  columns  of  reading  m.atter  carried,  columns  of  advertising  earried,  weight 
per  thou-sand  copies  and  the  total  tonnage  of  the  issue. 

To  Base  Distribution  of  Paper  on  Actual  Needs 


The  data  gathered  by  this  question¬ 
naire  will  give  Mr.  Donneiiy,  the  r.ew 
Chief  of  the  Paper  and  Pulp  Section  of 
the  War  Industries  Board — which,  in¬ 
cidentally,  will  have  full  charge  of  pa¬ 
per  distribution,  relieving  Commis.sion- 
cr  Colver,  of  the  Federal  Trade  Com¬ 
mission — to  e.stablish  a  cooperative  plan 
for  the  distribution  of  paper  which,  if 
pos.sible,  is  to  so  divide  paiier  di.strlbu- 
tion  that  no  publisher  will  in  any  wise 
lie  handicapped  or  hindered  by  what¬ 
ever  shortage  of  paper  may  come 
through  the  lack  of  fuel,  chemicals,  or 
the  congestion  of  transportation. 

Mr.  Donnelly,  who  has  just  assumed 
his  new  duties,  is  a  practical  printer 
of  Chicago,  being  pre.sident  of  the  U. 

H.  Donnelly  Sons  Company,  of  that 
city,  trading  under  the  name  of  the 

I. akc.side  Press.  This  company  has  for 
j-ears  had  the  contract  for  publishing 
the  Chicago  city  directories  and  the 
telephone  directories  of  that  city.  He 
has  l)een  a  member  of  the  printers’ 
trade  .since  1889.  The  new  Chief  of  the 
Paper  Section  impre.sses  one  as  a  man 
of  keen  insight  and  practical  ability. 

The  questionnaire  under  preparation 
is  a  sample  of  the  business-like,  atm- 
mon-sense  way  of  getting  at  the  needs 
of  the  publishers  of  papers.  Not  wish¬ 
ing  to  base  any  estimates  he  may  make 
upon  hear.say  or  gues.s-work,  Mr.  Don¬ 
nelly  has  gone  about  it  in  a  practical 
manner  in  getting  an  estimate  of  the 
news  print  used,  and  upon  this  infor¬ 
mation  he  will  base  future  disburse¬ 
ments  of  news  print.  It  is  e.stimated 
that  it  will  take  three  weeks  or  a 
month  or  more  for  this  information  to 
l)e  collated.  Mr.  Donnelly,  in  talking 
to  a  repre.sentative  of  The  Editor  and 
PcBiJSHER,  said: 

"What  we  want  the  publishers  to  do 
is  to  get  together  on  a  cooperative  basis, 
so  that  the  news  print  output  may  be 
so  diivded  up  that  no  publisher  will  in 
any  wi.se  suffer  for  the  want  of  paper 
tion  I  hope  to  get  from  the  que.stion- 
naJres  I  am  now  preparing,  and  will 
shortly  have  in  the  mails,  will  give  me 
practical  information  upon  which  to 
make  estimates  as  to  di.sbursements  ’’ 

Will  Recommend  Fuel  Allotments 
•  Mr.  Donnelly  was  asked  if  there  was 
any  method  of  making  the  publishers 
enter  into  the  proposition  of  giving  the 
data  requested.  Mr.  Donnelly  replied, 
no,  but  pointed  out  that  fuel  disburse¬ 
ments  and  other  commodities  ever 
which  the  Government  will  have  full 
control  will,  in  many  instance.s,  be  i.s.sued 
by  recommendations  from  his  office.  It 
was  suggested  that  those  who  cooper¬ 
ate  fully  with  the  Government  in  an 
effort  to  make  a  comprehensive  study 
of  the  news  print  situation,  could  read¬ 


ily  get  endorsements  for  or  recom¬ 
mendations  for  fuel,  while  those  pub¬ 
lishers  failing  to  cooperate,  might  And 
it  a  hard  matter  to  get  their  requests 
for  priority  shipments  O.  K.’d  by  the 
Department. 

Mr.  Donnelly  said  the  question  of 
fuel,  chemicals,  and  tran.sportatlon 
were  the  three  dominating  influences 
to  secure  the  full  and  free  di.stribution 
of  news  print.  The  shortage  of  fuel  is 
lieing  looked  into  by  other  governmental 
agencies,  and  ever>'thing  po.ssible  is  be¬ 
ing  done  to  prevent  any  shortage.  Ev¬ 
ery  effort  is  being  made  to  encourage 
increased  coal  production.  Mr.  Don¬ 
neiiy  said  the  cards  of  the  Paper  and 
Pulp  Section  are  on  the  talde;  that 
they  were  doing  everything  openly  and 
above  board,  and  they  a.sked  full  and 
free  cooperation  of  all  publishers.  Pub¬ 
lishers  u.sing  news  print  were  to  receive 
the  first  questionnaire,  trade  papers  and 
jieriodicals  would  receive  a  question¬ 
naire  along  the  .same  lines  in  the  near 
future. 

What  suggestions  will  be  made  after 
this  information  from  these  question¬ 
naires  is  secured,  Mr.  Donnelly  would 
not  venture  a  prophecy  at  this  time,  but 
it  can  be  said  that  this  Government 
Board  is  doing  all  that  it  can  to  relieve 
he  paper  situation,  and  if  the  results 
can  be  obtained  by  practical,  common- 
sense  methods  of  reaching  the  needs  of 
the  publishers  and  making  the  dis- 
bur.sements  by  the  same  method,  there 
.should  be  no  fear  to  the  users  of  news 
print. 


Charge  Abbe  with  German  Sympathy 
Washington,  D.  C.,  July  10. — Official 
correspondence  has  disclosed  that 
Cleveland  Abbe,  jr.,  editor  of  the  Month¬ 
ly  Weather  Iteview,  recently  dropped 
from  the  Government  service,  was  dis¬ 
missed  because  of  "his  well-known 
sympathies  for  the  Imperial  German 
Government."  Mr.  Abbe,  son  and  name¬ 
sake  of  the  man  who  devised  the  pres¬ 
ent  .system  of  daily  weather  reports 
and  one  of  the  best  known  meteorolo¬ 
gists  in  the  world,  was  educated  in 
Germany  and  married  a  German  girl. 
He  has  “indignantly  denied”  the  charg¬ 
es  against  him  and  has  asked  for  a 
hearing  for  the  purpose  of  replying  to 
them  specifically. 


City  Editors  of  New  York  to  Meet 
The  first  annual  convention  of  the 
New  York  City  Editors’  As.sociation  is 
.scheduled  to  be  held  in'New  York  city, 
August  24  and  25.  A  programme  of  un¬ 
equalled  attractions  is  being  prepared 
and  will  be  announced  shortly.  Among 
others  that  will  attend  is  Clyde  P.  Steen, 
President  of  the  National  Aasociation 
of  City  Editors. 


Canadian  Dailies  Merged 
Toronto,  July  8. — Another  amalgama¬ 
tion  of  two  Canadian  dailies  has  taken 
place,  these  being  the  Times  and  Jour¬ 
nal  of  St.  Thomas,  Ont.  A  new  pub¬ 
lishing  company  has  been  formed  with 
L.  H.  Dingman,  former  owner  of  the 
Journal  as  president,  and  F.  W.  Suther¬ 
land,  manager  of  the  Times,  as  vice- 
president,  and  a  new  paper  called  the 
Time.s-Journal  has  been  launched.  The 
new  publication  is  independent  in  poli¬ 
tics,  but  for  the  present  will  give  its 
support  to  the  Union  Government.  An 
interesting  phase  of  the  amalgamation 
is  the  disposition  of  the  job-printing 
busine.s.ses  conducted  by  the  former  pub¬ 
lishing  companies.  While  the  newspa¬ 
per  will  be  published  from  the  Times 
Building,  the  printing  businesses  will  be 
united  and  conducted  from  the  Journal 
Building  by  the  Sutherland  Printing 
trompany,  with  F.  W.  Sutherland,  presi¬ 
dent,  and  L.  H.  Dingrman,  vice-presi¬ 
dent. 


Manchester  Union  Service  Flag 

Manchester,  N.  H.,  July  10. — The 
Manchester  Union  and  Leader  has 
raised  a  .service  flag  upon  which  are  19 
stars  for  employees  who  are  now  serv¬ 
ing  or  who  have  been  in  the  National 
army. 

The  honor  role  includes  Maj.  Prank 
Knox,  Sergeants  Benjamin  Pearson, 
Harold  F.  Harris  and  Michael  Hurley 
and  Privates  Fred  Logan,  Homer  Good¬ 
win,  Walter  Bowen,  Arthur  Greenwood, 
Louis  Perrault,  Walter  Hubbard, 
Hjalmar  O.  Peter.son,  Romeo  Gaumont, 
Arthur  St.  Germaine,  Leonard  Barry, 
Armand  Boisvert  and  John  B,  Kelley, 
Capt.  George  P.  Elliot,  retired,  Harold 
A.  Thompson,  awaiting  call,  and  Sergt. 
Paul  F.  Stacy,  honorably  discharged  be¬ 
cause  of  physical  disability. 


Kentucky  Press  to  Meet 
L0UISVIIJ.E,  Ky.,  July  8. — The  annual 
three  days’  session  of  the  Kentucky 
Press  As.soclatlon  will  be  held  starting 
July  18  at  Crab  Orchard  Springs,  Ky, 


SHOW  WINDOWS  AID 
DISPLAY  ADS 


Enhance  Value  of  Copy  Carried  in  News¬ 
papers  Wise  National  Advertisers 
Ready  to  Co-operate  with 
Loral  Efforts 

The  convention  of  the  International 
Association  of  Di.splay  Men,  held  this 
week  at  the  Waldorf-A.storia,  New  York, 
was  addressed  on  Monday  by  Louis 
Wiley,  bu.sines.s  manager  of  the  New 
York  Times,  who  discussed  “newspa¬ 
per  advertising  and  window  display,” 
and  analyzed  their  relative  value.  He 
showed  how  window  displays  could  be 
utilized  effectively  in  supplementing 
newspaper  copy. 

"Wise  national  advertisers  in\Tiria- 
bly  stand  ready  to  co-operate  with  lo¬ 
cal  dealers,”  said  Mr.  Wiley.  "An  ad¬ 
vertising  campaign  in  the  newspapers 
of  a  town  or  a  section  of  the  country 
will  be  most  productive  not  only  to 
the  manufacturer  or  distributor  of  a 
product  but  to  the  retail  dealer  ns 
well,  if  the  advertising  is  seconded  by 
displays  of  the  advertised  goods  in 
the  local  stores  which  carry  them.  The 
p.sychology  and  the  reason  of  this  are 
easily  seen.  An  attractive  window  dis¬ 
play  of  any  product  advertised  the  same 
day  in  the  newspapers  will  draw 
through  the  doors  of  the  store  which 
makes  the  display,  an  appreciable  num¬ 
ber  of  Inquiries.  Beyond  that  the 
volume  of  the  sales  is  dependent,  to 
a  large  extent,  upon  the  efficiency  of 
the  store’s  selling  organization. 

"The  new.spaper,  always  supreme  as 
a  local  medium,  has  become  in  the  past 
decade  the  leading  national  advertis¬ 
ing  medium.  In  every  home,  in  ev'ery 
one  of  the  logical  markets  of  the  manu¬ 
facturer  or  merchant,  every  day  in  the 
year,  the  newspaper  is  a  fixed  habit. 
It  brings  to  every  individual  the  news 
of  the  world  as  a  whole,  and,  what  is 
more  important,  the  news  of  the  daily 
life  of  the  community.” 


*Am*ric0U  iMrgstt  mnd  Btrt  Nwwrpmpgr  Industrial  Adxftrtiring  Agmo* 


‘Permanent  weekly  industrial  pages 
among  non-regular  advertisers. 

Solicitors  of  Industrial  Advertising 
for  Rotogravure  Sections  and  Sun¬ 
day  Magazine  Sections. 

High  Class  Special  Editions  handled 
for  leading  newspapers  in  the  larger 
cities  only  when  there  is  a  special 
reason  for  their  publication  and 
where  the  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 
—Entire  supervision  of  news  and 
mechanical  ends  given  when 
requested. 

All  Industrial  advertising  solicited 
on  an  indirect  result  general  pub¬ 
licity  basis  somewhat  along  the  same 
lines  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertising  is  secured. 
No  campaigns  conducted  in  cities 
having  a  population  of  less  than 
200.000. 


JOHN  B.  GALLAGHER  COMPANY 

Main  Ofllce,  NIath  Floor.  Dexter  Bolldina;,  Boston,  Maas. 

Branch  Offlees. — Room  4  03,  United  Statea  Bzpresa  Bnlldlnx,  2  Rector  8t., 
New  York; — North  American  Building,  Philadelphia; — Plain  Dealer  Bnlld- 
ing,  Cleveland  ; — Conatltutlon  Bulldlnit,  Atlanta  ; — Herald  and  Traveler 
Building,  Boaton  ; — Uazette  Building,  Worceater,  Maaa  ; — ^Tribune  Building, 
Providence,  R.  I. 
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Beginning  August  8th 

BUD  FISHER  ""ok™"  MUTT  AND  JEFF 

Will  Draw  MUTT  AND  JEFF  Exclusively  for  The  Bell  Syndicate,  Inc. 


Bud  Fisher  is  “Over  There”  with 
Mutt  and  Jeff. 

Bud  Fisher  will  continue  Mutt  and 
Jeff — the  most  popular  comic  charac¬ 
ters  of  the  age — in  strip  form  and  in 
addition,  he  will  draw  each  week 

MUTT  AND  JEFF  IN 
FULL  FOUR  COLOR  PAGE 

Bud  Fisher  has  never  before 
drawn  Mutt  and  Jeff  for  a  color 
page. 

The  Bell  Syndicate,  Inc.,  has  ex¬ 
clusive  authority  to  offer  both 
services  to  the  newspapers  of  the 
country. 

The  first  Mutt  and  Jeff  color  page  will 
be  released  August  1  I  th.  It  can  be 
furnished  either  in  seven  or  eight  col¬ 
umn  idth. 

Territories  are  being  closed  rapidly. 
Wire  for  terms.  If  your  territory  is 
open  we  will  quote  promptly  on  strip 
and  page. 


THE  BELL  SYNDICATE.  Inc. 

World  Building,  63  Park  Row  New  York  City 
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ANSWERED  CALL  TO  THE  COLORS, 
D’ARCY  SAYS  OF  ADVERTISING 

Represents  the  Democracy  of  Business  as  Truly  as  Congress 
Represents  Democracy  of  People — Year 
Was  Momentous 

IN'  his  annual  address  lo  Ihe  A.  A.  C.  W.  convention.  President  William  C. 
D'Arcy  reviewed  the  oour.se  of  the  Association  for  the  year,  paying  tribute  to 
»  very  department  for  the  work  it  had  accomplished, 
lie  said  advertising  had  resjK»nded  with  a  whole  heart  to  the  call  of  the 
colons,  and  was  to-day  a  .strong  arm  of  the  Government  in  the  pro.secution  of  the 
w.ir.  hiich  pha.s<-  of  its  duties,  as  impo.sed  upon  not  only  memt»ers  of  the  A.  A. 
C.  W.,  but  upon  adverti.sing  men  in  their  individual  capacities,  has  found  all 
ready  for  the  call  and  willing  to  serve  to  the  utmo.st.  .Mr.  IVArcy  .said  in  part: 

A  National  Congress  of  Business 


“We  are  a.ss<-mbled  here  at  the  <5olden 
(Sate — a  National  Congres.s  of  businesj. 
We  are  as  truly  repn-sentative  of  the 
democra<-y  of  bu.siness  as  the  Congress 
at  Washington  is  of  .ropular  democra'’v. 

“And  we  are  as  truly  in  the  nation's 
8er\1ce  as  that  other  representative 
iKsly  in  the  crisis  that  confronts  democ¬ 
racy.  For  adverti.sing  has  been  callj<< 
to  the  colors.  Inscnlied  on  our  l»ann<  r 
even  above  the  lengend  Truth  is  the 
noblest  of  all  mottoes,  ‘We  .serve.' 

“To-day  adverti.sing  .stands  lx*fore  the 
Golden  Gate  Jf  opportunity — the  porta'e. 
of  brighter  vision  and  greater  sert-ico. 
We  mu.st  emerge  from  this  world  cat.-- 
clysm  a  .stronger,  more  compact,  a  moie 
intellectual  and  far-.^ighted  organiza¬ 
tion.  so  that  we  may  take  that  constuc- 
tive  part  that  I>etits  our  calling,  and 
lead  the  reorganization  of  the  co»n- 
mercial  world.  We  must  mould  a  new 
consciousness  in  bu.siness  public  opin¬ 
ion.  We  must  arm  the  new  commer- 
cia]i.sm  with  a  new  forethought. 

For  New  Order 

“Every  moment  unearths  necessity 
for  new  adjustments.  Peace  Itscdf  wll! 
bring  the  greatest  of  tcadjustments.  In¬ 
dividually  and  collectively  we  must  or¬ 
ganize  and  prepare  for  bigger  under¬ 
standing  and  use  of  .advertising's  ikjwjj 
— th:it  we  may  l»etter  meet  the  new  or¬ 
der  of  busine.ss  which  is  Itound  to  spring 
into  reality  the  hour  that  peace  is 
hc-ralded.  la-t  us  not  walk  blindly,  but 
reflect  with  professional  astutene.ss  and 
ju.stlfy  the  function  of  this  associatioc 
of  club.s. 

“It  is  the  consensus  that  the  Nationd 
Vigilance  Committee  and  its  allied  co¬ 
workers  throughout  the  154  clubs  of  the 
organization  is  the  mo.st  successful  sus¬ 
taining  influence  of  our  entire  club 
work. 

“This  committee,  with  Mr.  Merle  Sid- 
enor,  its  brains  and  driving  machinery 
for  four  full  years,  has  rendered  an 
astounding  perflormance  in  patroling 
the  avenues  of  publicity. 

“It  is  a  credit  to  the  fore.slght  and 
wl.sdom  of  this  committee  that  of  al' 
the  hundreds  of  cases  that  have  l)e:n 
handled  in  and  out  of  court,  not  in  any 
Instance  ha-s  (he  committee  transgrcs.scd 
the  proprieties  of  legitimate  bu.sineas 
practice,  or  entered  court  with  any 
other  .spirit  than  that  of  fair  dealing  to 
those  mo.st  concerned — the  accused  and 
the  public. 

Few  Crooks  Left 

“Here  and  there  arc  still  to  lie  found 
oases  for  crooks  thristing  for  eajy 
money  and  brazen  in  their  attempts  to 
rifle  the  pocketlxKJk  of  the  unsusiiecting 
public.  In  the.se  ca-ses  the  Vigllan'sj 
Committee  goes  before  the  bar  of  jui;- 
tice  with  evidence  that  cannot  be  le 
nled.  Oooks  of  bygone  days  that  have 
discredited  advertising  by  their  malfea¬ 
sance  look  out  from  behind  prison  bar» 
to  contemplate  a  cleaner  profession. 

“Speaking  of  the  financial  aspect  of 
the  Association,  the  headquarters’  staff 


from  top  to  lx)ttom  have  earned  the 
un.stinted  praise  of  every  club  in  the  or. 
ganization. 

“Our  balance  sheet  shows  a  ca-sh  bal 
ance  of  $6,631.04,  and  total  assets  o' 
$22,813.82,  a  .substantial  increase  of  $6,- 
749.33  over  la.st  year. 

“0»ir  sustaining  memberships  have  al¬ 
ways  largely  supplied  the  treasury,  but 
not  until  within  the  past  four  months 
has  this  all-im|>ortant  work  measure  l  up 
to  its  pos.sibility.  It  is  a  credit  to  the  As- 
soe-iation's  mode.sty  that  its  own  accom¬ 
plishments  have  never  Ijeen  proclaime?*! 
from  the  housetops,  but  its  modesty  ui 
this  respe*ct  ix'presents  bi>d  businesi, 
prae-tie-e.  What  we  are,  what  we  do. 
what  we  have  done  has  materially  help¬ 
ed  general  bu.slne.ss.  The  great  world 
of  busine.ss  mu.st  be  shown  this  fact  be¬ 
fore  we  as  an  association  can  hope  to 
win  the  financial  support  to  which  we 
.are  hone.stly  entitled. 

"To  the  credit  and  foresight  of  Mr. 
f'arl  Hunt,  until  four  months  ago  edltoi 
of  Associated  Adverti.sing,  an  extension 
division  was  created.  Through  this  new 
department,  we  hava  coordinated  the 
A.ssociation’s  activities.  We  have  brief¬ 
ed  our  work,  arranging  everything 
alphals'tlcally  as  to  lines  of  business, 
and  have  succe.ssfully  .sold  su8talnln„' 
memlxrships  in  excess  of  $2,500  a 
year,  on  a  l»aais  of  three  years.  We  now 
have  sustaining  memlx-rship  support 
amounting  to  more  tli;in  $37,000  a  year 

“The  bu.sin'-ss  solidity  of  the  Associa¬ 
tion  is  a.ssured.  We  are  selling  a  service 
acceptance. 

"The  National  Advertising  Commi.s- 
sion,  under  the  guiding  hand  of  Mr 
Harn,  representing  the  sum  total  of  oui 
constituents,  made  up  of  nineteen  de¬ 
partments,  has  carried  on  an  intensive 
work.  It  has  made  great  .strides  in  cor¬ 
relating  the.se  intere.sts  and  estaldishing 
a  system  of  .service  to  Improve  the  pur- 
l>oses  of  the  Commission." 


Press  Club  Honors  Member 
Col.  Samuel  Moody,  retiring  as  man¬ 
ager  of  pa-ssenger  traffic  of  the  Penn¬ 
sylvania  Lines  West,  was  the  honor 
gue.sts  recently  at  a  largely  attended 
oi>en  hou.se  kept  by  the  Httsl>urgh 
Press  Club  of  which  he  is  a  meml)er. 
A  feature  of  the  occasion  was  the  pre¬ 
sentation  of  a  mounted  head  of  mag¬ 
nificent  .stag.  This  was  brought  down 
by  Brig.  Gen.  William  Bell,  in  command 
of  the  “Kilties"  brigade,  now  some¬ 
where  in  Prance,  who  is  a  meml»er  of 
the  Winnipeg  Pre.ss  Club  and  a  close 
friend  of  Col.  Moody. 


Armenian  Publishing  Co. 

PiojviDKNCB,  K.  I.,  July  3. — The 
Armeno-American  Publishing  Company, 
Inc.,  capitized  at  $10,000  has  been  form¬ 
ed  here  by  Lea  M.  Khimatian,  Lucy 
Kalemkerian  and  Sorop  Hagopian  to 
publi.sh  a  monthly  periodical  and  other 
books  and  papers. 


Stars  and  Stripes  Has  Real  Talent 

Alexander  Woollcott,  formerly  dra¬ 
matic  editor  of  the  New  York  Times,  is 
now  holding  an  editorial  position  on  the 
Stars  and  Stripes,  the  official  publica¬ 
tion  of  the  American  Expeditionary 
Forces.  Woollcott  enlisted  originally  In 
the.  Medical  Corps  and  became  a  ser¬ 
geant  His  transfer  to  war  newspaper 
work  took  place  a  few  days  ago.  One 
of  the  managing  editors  of  the  same 
publication  is  F'ranklin  P.  Adams,  the 
"F.  P.  A."  of  the  Tribune. 

Melvin  Ryder,  former  Chicago  and 
bolumbus,  O.,  newspaper  man,  now  with 
the  war  risk  detachment  with  the  Amer¬ 
ican  Expeditionary  Forces  in  France, 
has  been  added  to  the  circulation  staff 
of  Stars  and  Stripes. 


Entire  Staff  Joins  Colors 
Albany,  July  10. — When  City  Editor 
Neil  V.  McDonald  left  here  for  duty 
with  the  medical  department  of  the 
army  at  Tacoma  Park,  District  of  Col¬ 
umbia,  the  Albany  Argus  lost  the  last 
of  its  pre-war  staff.  Four  members  of 
the  staff  that  worked  with  Mr.  McDon¬ 
ald  at  the  beginning  of  the  war  are 
now  in  France.  They  are  Albert  H. 
Easlngwood,  engineer  with  the  forestry 
division  in  southern  France;  Sergeant 
Raymond  C.  Martin,  instructor  in  a 
machine  gun  school  in  France;  Ser¬ 
geant  Bernard  V.  Fitzpatrick  of  the 
61.st  Infantry,  and  Sergeant  Joseph  G. 
Mahar,  with  the  Fifteenth  field  artillery. 


Atlanta  Marine  Killed 
Atlanta,  Ga.,  Jidy  11. — Chester  L. 
Curtis,  who  is  listed  among  the  Marine 
casualties  in  Fiance,  was,  before  en¬ 
tering  the  service,  connected  with  the 
mailing  departments  of  Atlanta  news¬ 
papers.  He  enlisted  in  New  York  a 
year  ago. 


SOCIALIST  DAILY  IN 
OKLAHOMA  CITY 


Building  Site  Is  Purchased  and  the 
Publishers  Expert  to  Issue  the 
Leader  About  the  First 
of  Next  Year. 


Oklaho.ma  (^ity,  Okla.,  July  11. — 
Socialists  have  purchased  a  site  with 
100  foot  front  on  one  of  the  prominent 
streets  here,  and  will  erect  a  three-story 
building  to  be  occupied  by  the  Okla¬ 
homa  branch  of  the  Socialist  party  as 
publication  office  of  the  Oklahoma  Dally 
Leader,  a  new  Sociall.st  organ.  The 
Oklahoma  paper  will  be  a  branch  of  the 
national  Socialist  organ,  which  has 
headquarters  In  Milwaukee. 

Pre.sses  and  other  printing  equipment 
have  been  ordered,  it  is  said,  and  will  be 
ready  for  installation  by  the  time  the 
building  is  completed.  The  first  issue 
of  the  paper  is  scheduled  to  be  published 
January  1,  1919.  Plans  for  the  estab- 
llfshment  of  the  Oklahoma  branch  of  the 
national  Socialist  organ  were  begun 
about  a  year  ago. 


Foreign  Correspondents  As  Guests 
Members  of  the  newly  organized  unit 
of  American  correspondents  of  Eng¬ 
lish,  French,  and  other  foreign  news¬ 
papers,  were  the  guests  of  the  council 
of  Foreign  Relations,  at  a  dinner  at  the 
Metropolitan  Club,  New  York,  one  eve¬ 
ning  recently.  The  interpretation  of 
the  war  aims  of  the  United  States  to 
other  countries,  means  of  discouragln.g 
unfair  criticism  of  friendly  nations  in 
the  American  newspapers,  the  Russian 
que.stion,  the  cooperation  of  the  pre.ss 
to  further  the  allied  cau.se,  and  many 
other  topics  were  discu.ssed 
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PHILADELPHIA 

Gains  72  Columns  in 
Display  Advertising 
in  June  1918 

Over  June  1917 

For  the  Six  Months  Ending  June  30  “The  Press” 

Gained  761  Columns 

Over  the  Corresponding  Six  Months  of  1917 

A  Greater  Increase  Than  Was  Shown 
By  Any  Other  Philadelphia 
Morning  Newspaper 

The  Wise  Advertiser  is  Keeping 
His  Eye  on  “The  Press” 

GILMAN  &  NICOLL 

1103  World  Building,  New  York  1030  Tribune  Building,  Chicago 


The  Editor  ^  Puhlishcr  for  Jidij  IS,  10 IS 


17 


•\NI1.INI;  i:)yl:s 
AND  VAKNlSHliS 


INKS  AND 
DRY  COLORS 


ACIDS  AND 
CHLMICALS 


THE  AULT  &L  WIBORG  COMPANY 

CINCINNATI 


MAKERS  OF 


FINE 

PRINTING 

INKS 


EA  TERN  DIVISION 


57  GREEN  ST. 
NEW  YORK 


' ACTORY 


JERSEY  CITY,  N.  J 


BA  TIMORE 
PHILADELPHIA 
BOSTON 


THE  AULT  & 
WIBORG  CO. 


r 


18 


The  Editor  ^  Publisher  for  July  13,  1918 


CO-OPERATION  WITH  AD  AGENCIES 


country  about  the  reduction  of  adver¬ 
tising  appropriation  because  of  war  con- 


IMPORTANT  TO  PUBLISHERS 


ditions.  Some  large  concerns  think  It 
advisable  to  cut  down  appropriations  be- 


They  Must  Work  Together  to  Keep  Business  Up  to  Standard 
for  Maintaining  Commercial  Supremacy  of 
United  States  After  War 


cause  their  production  has  been  cur¬ 
tailed  50  per  cent,  or  more.  What  would 
this  mean  to  the  publisher,  the  adver¬ 
tiser,  and  the  agent?  Our  losses  in 
business  could  be  measure  only  in  mil- 


ADDRESSING  the  convention  of  the  Southern  Newspaper  Publishers’  Asso¬ 
ciation  on  the  subject  “Value  of  Cooperation  Retween  the  Publisher  and  the 
American  Association  of  Adverti.sing  Agencies,”  St.  h:imo  Massengale,  presi¬ 
dent  of  the  Southern  Council,  A.  A.  A.  A.,  drew  upon  war  conditions  to  show  that 
never  before  has  the  power  of  cooperation  been  .so  thoroughly  demon.strated. 

Mr.  Massengale  declared  that  the  rea.son  for  the  existence  of  the  A.  A.  A.  A. 
was  that  it  might  afford  an  organization  to  make  such  cooperation  available  .and 
efficient.  He  urged  upon  publishers  the  neces.sity  for  maintaining  the  volume  ol 
advertising  to  keep  up  the  bu.sine.ss  of  the  country  so  th<at  the  funds  for  prosecut¬ 
ing  the  war  should  not  be  lacking,  promising  the  heartiest  cooperation  of  the  A. 
A.  A.  A.  to  maintain  business  in  at  lea.st  it.s  pre-war  standard.  Mr.  Massengale 
.said  in  part: 

Agency  and  Publisher  Inter-dependent 


lions.  Are  not  all  our  interests,  there¬ 
fore,  identical?  This  being  the  case, 
should  we  not  u.se  our  best  efforts  to 
serve  each  other? 

“There  is  still  another  reason  why  there 
should  be  a  stronger  bond  between  the 
Ijublisher  and  the  agent  at  this  ♦ime. 
We  know  that  Germany  always  has 
been  an  advertising  nation.  That  is  one 
reason  the  pro-German  sentiment  was 
.so  strong  in  this  country  at  the  begin¬ 
ning  of  the  war.  It  has  been  definitely 
established  that  the  Hun,  realizing  the 
power  of  the  advertising  agencies  in 


after  the  war  and  to  injure  our  own 
commercial  trade.  The  German  propa¬ 
ganda  brought  Rus.sia  to  ruin,  but  not 
by  internal  violence.  It  greatly  weak¬ 
ened  Italy  at  a  critical  time,  but  not  by 
deeds  of  de.struction.  It  seeks  rather 
to  influence  public  opinion,  to  create 
opposition  to  the  war  and  to  war  mea¬ 
sures,  and,  particularly,  to  disturb  the 
industrial  processes  of  construction  that 
are  essential  to  war. 

Work  for  Better  Service 
“Some  publishers  seem  to  have  the 
impression  that  the  agent’s  commissions 
are  velvet.  They  do  not  take  into  con¬ 
sideration  the  fact  that  in  many  in¬ 
stances  thousands  and  thousands  of  dol¬ 
lars  are  spent  on  prospective  bu9ine.ss 
which  fails  to  develop.  They  do  not 
take  into  consideration  the  preliminary 
work  that  is  necessary  in  placing  prac¬ 
tically  every,  account.  Every  agent  can 
point  to  instances  in  which  he  has  been 


“We  are  living  in  a  period  in  which  up  by  all  of  the  be.st  agencies  in  Amer-  this  country,  sought  to  destroy  the  «‘on-  forced  to  make  con.siderable  outlay  in 

the  word  ‘co-operation’  has  a  more  sig-  ica.  fidence  between  client  and  agent,  as  wel.  the  development  of  business.  It  is  not 

nificant  meaning  than  at  any  other  time  “Hy  deserving  well  of  the  publisher,  as  to  disrupt  relationship  between  agent  all  velvet  by  any  means — a  very  .small 
in  history.  It  has  taken  a  world  war  the  agency  will  Ixi  well  treated  by  the  and  publisher.  It  is  now  well  known  net  profit,  if  any — not  to  mention  the 

to  bring  mankind  to  a  complete  reali-  publisher.  We  realize  this.  The  best  that  they  emplo>ed  a  regular  propa-  credit  risks,  the  losses,  the  expense  of 

zation  that  he  is  his  brother’s  keeper,  way  to  get  what  we  want  from  you  ganda  against  our  profession  in  this  operation,  etc. 

and  that  nations  and  individuals  are  is  by  first  deserving  it.  Do  we  de-  country.  The  object  of  this  propaganda,  “We  are  working  for  better  service, 
dependent  upon  each  other  if  civiliza-  serve  your  co-operation?  Publications  of  course,  was  to  enable  the  German  better  understanding  and  efficiency.  The 
tion  is  to  continue  to  advance.  must  have  more  advertising.  They  manufacturers  to  more  easily  reestablish  little  details  of  your  own  interest  ws 

“Just  as  unity  of  organization  is  nec-  mu.st  have  more  net  profits.  Our  as-  their  business  relations  in  this  country  (Continued  on  page  20) 

e8.sary  for  victory  in  war  so  it  is  for  sociation  fully  appreciates  this.  The 


success  in  business.  The  advertising  essence  of  all  our  activity  is  directed 
agents  of  America  realized  years  ago  to  producing  more  net  profit  for  the 
that  organization  and  co-operation  were  publisher.  All  the  work,  purposes  and 
necessary  to  proper  development  of  ])Ians  of  our  association  can  l)e  rolled  up 
their  business,  just  as  you  publishers  in  that  one  .same  thing — more  net  profits 
did  in  organizing  the  A.  N.  P.  A.  and  for  the  publi.sher  fir.st,  after  that  for 
the  S.  N.  P.  A.  On  June  26,  1912,  the  agency.  And  rcmemljer  the  pub- 
ten  advertising  agents,  including  my-  li.sher  gets  85  cents  before  the  agent 
self,  repre.senting  our  profession  in  var-  g-otg  fifteen.  Practically  ninety  per  cent, 
lous  parts  of  the  country,  met  at  Pitts-  of  your  foreign  bu.siness  comes  through 
burgh.  Pa.,  and,  from  that  meeting  has  the  agent.  Doth  of  us  are  dependent 
grown  the  American  A.ssociation  of  Ad-  upon  the  same  .source  for  our  portion 
vertising  Agencies.  This  association  of  the  revenue. 

now  has  a  membership  of  120.  There  “This  is  the  time  when  everybody 
are  councils  in  every  section  of  the  concerned  with  advertising  should  ex¬ 
country.  ert  every  effort  to  make  the  under- 

“The  American  Association  of  Adver-  standing  and  appreciation  of  adver¬ 
tising  Agencies  is  the  only  organiza-  tising  greater  on  the  part  of  every  man, 
tion  of  training  and  -skill  devoted  en-  woman,  and  child  in  America.  The 
tirely  to  the  promotion  of  general  ad-  prosperity  of  the  nation  depends  upon 
vertising  volume  in  this  country.  Its  the  volume  of  advertising.  There  must 
activities  re.solve  themselves  into  ser-  l>e  the  greatest  possible  commercial  ac- 
vice  to  the  publisher.  To  render  this  tivity  in  the  nation  now  in  order  to 
service,  the  American  Association  of  produce  the  dynamics  of  war.  Adver- 
Advertising  Agencies  has  undertaken  to  tising  is  the  most  economical  force  for 
Improve  efficiency  at  each  place  in  producting  wealth.  Whoever  would  re- 
which  the  agency  operates  within  itself,  duce  the  volume  of  advertising  would 

and  after  that  to  all  of  its  related  in-  render  a  service  to  our  enemies  be- 

terests.  With  an  appreciation  that  this  yond  measure.  All  of  us  who  are 
is  the  result  of  long  and  careful  study,  concerned  wtith  advertising  must  go 
it  began  to  work  within  the  agency.  It  out  boldly  and  strongly  to  increase  its 
planned,  and  is  now  actively  engaged  volume;  and  at  lea.st  to  maintain  its 
in  making  each  member  a  more  effi-  volume  is  one  of  our  real  patriotic  du- 

cient  advertising  agent.  It  is  gather-  ties,  and  will  save  our  own  United 

Ing  up  the  best  experience  of  each  of  States  against  the  close  of  the  war  for 
its  agency  members  and  giving  the  ben-  a  continued  commercial  supremacy, 
efit  of  this  information  to  all  the  mem-  Won  in  England 

bers.  In  this  manner  it  is  bringing  "An  illustration  of  the  value  of  agency 
every  agency  up  to  the  plane  of  those  organization  to  the  publisher  as  well  as 
most  efficient.  Waste  and  duplication  to  the  advertiser  is  afforded  by  the  ex- 
of  effort  are  being  eliminated.  Careful  perience  of  English  bu.siness  when  the 
study  is  Iteing  made  of  all  problems  British  Government  took  over  the  out- 
and  an  effort  made  to  solve  them  for  put  of  manufacturers  for  war  purposes, 
the  best  interests  of  members.  ’fhe  agency  a-s.sociation  of  England,  I 

Need  Intimate  Relations  understand,  convinced  the  Government 

“For  the  protection  of  their  own  in-  of  the  great  danger  to  values  of  trade 
terests,  the  publishers  should  co-oper-  niarks,  good  wills,  etc.,  built  on  adver- 
ate  with  the  American  Association  of  ti^ng,  when  adverti.sing  ceased  becau.se 
Advertising  Agencies.  The  intimate  re-  of  the  Government’s  action  in  taking 
lations  which  must  necessarily  exist  over  the  output  of  the  manufacturers, 
between  the  publisher  and  the  agency  The  Government  approved  an  adve'-tis- 
make  it  of  primary  importance  that  'off  appropriation  to  l)e  continued  by  ali 
their  mutual  understanding  should  be  •‘^uch  firms  for  the  period  of  the  war 
thorough  and  complete.  It  is  difficult  to  keep  up  the  values,  although  the 
to  call  to  mind  any  trouble  between  firms  had  nothing  to  sell  except  good 
agency  and  publisher  wihich  was  not  will  and  trade  marks.  Without  organi- 
due  to  a  lack  pf  understanding.  In  the  zation  and  cooperation,  the  agents  could 
Association,  the  publisher  has  a  central  not  have  accomplished  this, 
authority  with  which  to  deal,  backed  ‘’We  hear  a  great  deal  to-day  in  this 
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37,000  IN  USE 


TRADE 


LINOTYPE 


MARKO 


THE  MACHINE  THAT  LASTS 


DURABILITY 

Measured  in  Dollars  and  Cents 

Linotype  Durability— attested  by  the  service 
records  of  thousands  of  Linotypes  in  all  parts 
of  the  world— has  a  direct  dollars-and-cents  value. 
It  insures  the  permanence  of  the  Linotype  owners’ 
income  because  it  guarantees  the  permanence  of 
the  machine’s  earning  power. 

The  Machine  That  Lasts  is  more  than  a  slogan— 
it  is  one  of  the  reasons  why  the  Linotype  is  the 
most  profitable  composing  machine  investment. 

Buy  the  LINOTYPE — The  Machine  That  Lasts 

MERGENTHALER  LINOTYPE  CO. 

NEW  YORK,  U.  S.  A. 


CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 
Canadian  Linotype  Ltd.,  TORONTO 


LINOTYPE  No.  279 

A  striking  instance  of  the  money  value  of  LINO¬ 
TYPE  Durability  is  furnished  by  the  Montgomery 
(Ala.)  Advertiser’s  first  Linotype— Model  1,  No. 279. 
During  27  years  of  continuous  service,  this  machine 
earned  a  net  profit  of  $75,000— nearly  $3,000  a  year. 


20 


The  Editor  4;  PuhJhhcr  for  Juhf  IS,  1918 


BUSINESS  MUST  HOLD  VICTORY 
ACHIEVED  BY  ALLIED  ARMS 

When  War  Is  Won,  Herbert  S.  Houston  Declares,  Commercial 
League  of  Nations  Can  Prevent  Resurgence 
of  Mailed  Fist 


Reviewing  the  situation  as  it  is  to-day  under  war  conditions,  Herbert  S. 
Houston,  vice-president  of  IXjubleday,  Pagre  &  Co.,  in  a  .stirring,  patriotic  ad¬ 
dress,  urged  the  delegates  to  the  San  Francisco  convention  of  the  A.  A.  C. 
W.  to  give  their  attention  to  the  duties  of  business  in  preparing  for  the  commercial 
conflict  that  will  come  after  the  war. 

A  Ix?ague  of  Nations,  he  declared,  will  be  the  only  means  by  which  Germany 
can  Ije  prevented  from  preparing  for  another  devastating  war.  He  pointed  out 
the  commercial  and  industrial  advantages  of  such  a  league  as  the  only  power  that 
can  prevent  the  mailed  fl.st  from  striking  another  blow  at  civilization.  Mr.  Hous¬ 
ton  .said  in  part: 

Business  and  the  Mailed  Fist 


“When  this  war  for  freedom  is  won, 
bu.siness  in  the  free  nations  w’hich  win 
it  will  face  a  new  and  unparalleled  duty 
and  opportunity.  Then  it  must  mea¬ 
sure  up  to  the  fulness  of  its  power  to 
rebuild  the  waste  of  war  and  to  block 
future  wars,  just  as  now  it  directs  the 
fulness  of  its  power  to  the  winning  of 
this  one. 

“The  work  of  rebuilding  industry  will 
Ite  of  unbelievable  magnitude.  Germany 
h.'is  designedly  and  iHjrsistently  sought 
to  de.stroy  that  industry,  together  with 
the  commerce  which  it  produced.  She 
has  scourged  the  seas  with  lawless 
.submarine  and  sent  millions  of  tons  of 
shipping,  both  enemy  and  neutral,  to  the 
bottom.  She  has  made  a  waste  of  Bel¬ 
gium,  the  work  shop  of  Europe.  But 
she  hasn’t  touched  the  heroic  spirit  oi 
that  unconquerable  nation,  and  she 
never  can. 

“But  when  the  great  day  of  reckon¬ 
ing  comes  Belgium  must  be  repaid  by 
Germany,  so  far  as  the  money  value  of 
her  losses  can  be  assessed,  to  the  last 
dollar.  And  France,  whose  most  pros¬ 
perous  indu.strial  region  has  been  ruined 
mu.st  likewl.se  be  recompensed. 

Can  Smite  the  Mailed  Fist 

“Then  will  come  the  day  when  pa¬ 
triotic  bu.siness  in  all  the  free  nations 
must  smite  the  mailed  fist.  It  must 
Ite  driven  home  that  German  business 
cannot  l>e  allowed  to  rise  and  prosper 
on  the  ruined  industries  of  Belgium,  of 
France,  of  Italy — yes,  and  of  Russia, 

“It  must  be  made  impossible  that  Ger¬ 
many,  when  this  war  is  won,  should  be 
allowed  to  prepare  for  another  war  by 
growing  rich  in  competition  with  na¬ 
tions  whose  Industries  she  has  all  but 
destroyed  in  this  war.  That  would  be 
permitting  the  robber  to  set  up  busi- 
ne.ss  in  the  store  he  had  robbed. 

“But  unless  business  is  alert  this  un¬ 
believable  thing  will  come  to  pass. 
Within  a  month  I  have  seen  an  able 
and  exhaustive  plan,  prepared  by  a 
great  German  engineer  and  busine.ss 
man  and  recently  published  in  Germany 
in  which  the  most  subtle  and  Indirect 
ways  are  outlined  for  gaining  a  strangle 
hold  on  the  business  of  the  world. 

“Bear  in  mind  that  not  a  German  fac¬ 
tory  has  been  injured  during  the  war. 
Every  one  of  them  is  ready  to  begin 
production  the  minute  the  war  ends  and 
is  prepared  to  push  production  at  top 
speed  to  get  a  running  start  in  the 
world's  markets  against  the  countries 
whose  factories  have  been  de.stroyed  by 
German  guns. 

Duty  of  Business 

“What  is  the  pre.s.sing  duty  of  busi¬ 
ness  in  this  emergency?  Of  cour.se,  its 
first  duty  is  to  stand  squarely  behind 
the  war;  and  that  it  is  doing  constantly, 
gloi  iously,  in  every  one  of  the  free  na¬ 
tions.  But  it  must  stand  just  as  strong¬ 


ly  for  the  industry  and  commerce  of  the 
Allies  against  the  commercial  war 
which  Germany  is  preparing  to  wage 
against  them.  But  there  mu.st  t>e  some¬ 
thing  more — there  must  be  quick  and 
large  and  constant  help  in  the  work  of 
reconstruction.  This  means  that  busi¬ 
ness  must  be  used  as  an  international 
commercial  force,  just  as  our  army  and 
the  army  of  each  of  our  allies  is  to¬ 
day  used  as  an  international  military 
force.  The  only  way  that  can  be  done 
is  through  a  league  of  nations.  Surely 
no  one  can  be  alive  in  the  free  nations 
to-day,  if  his  eyes  are  but  half  open, 
who  does  not  clearly  see  that  if  the 
present  League  of  Nations  now  fight¬ 
ing  for  civilization  should  disband  when 
victory  is  won,  Germany  would  defeat 
them  independently  and  separately 
when  she  had  organized  her  next  war. 
The  League,  in  eilect,  is  in  o-xistence 
to-day.  Let  it  be  brought  into  exist¬ 
ence  in  fact.  Then  organized  business 
in  the  League  of  Nations  could  go  for¬ 
ward  and  rebuild  the  waste  of  war  and 
iHicome  a  mighty  agency  in  preventing 
future  wars. 

Great  Economic  Power 

“Con.sider  the  economic  power  which 
this  League  of  Free  Nations  would  pos¬ 
sess.  Of  the  world’s  coal  production  of 
1,478  million  short  tons  in  1913,  this 
League  of  Free  Nations  had  three-quar¬ 
ters  of  the  total;  of  pig  iron  pro¬ 
duction  it  had  two-thirds  of  the 
total;  of  steel  and  copper,  over 
two-thirds;  of  cotton,  four-fifths  of 
the  world  supply;  of  i)etroleum,  over 
the  Central  Powers  much  greater  than 
the  preponderance  in  population.  And 
as  a  final  comparison,  the  total  imports 
and  exports  of  Great  Britain,  France, 
Italy,  and  the  United  States,  the  four 
greatest  nations  in  the  Entente,  w'ere 
approximately  $12,000,000,000  in  1913, 
while  the  total  imports  and  exports  of 
Germany  and  Austria-Hungary  were 
only  half  as  large,  or  about  $6,000,000,- 
000.' 

“This  superior  economic  power  would 
be  not  only  protective  against  the  mail¬ 
ed  fist,  but  it  could  be  made  aggressive 
and  militant  as  well.  That  power,  rest¬ 
ing  on  a  preponderance  of  the  world’s 
basic  materials  for  war,  could  be  ap¬ 
plied  through  all  the  agencies  of  the 
modem  world,  and  it  is  difficult  to  see 
how  any  nation  would  be  able  to  with¬ 
stand  it. 

Not  Chimerical  Proposal 

“Is  this  a  fantastic,  chimerical  pro¬ 
posal?  Before  you  give  it  that  label  let 
me  remind  you  of  a  great  page  in  the 
history  of  the  war  for  the  preservation 
of  the  Union.  Uncoln  issued  the  Eman¬ 
cipation  Proclamation  in  January,  1863, 
one  of  the  darkest  times  of  the  Civil 
War.  McClellan’s  drive  for  Richmond 
had  failed.  Pope  had  fought  and  lost 


the  second  battle  of  Bull  Run.  Antie- 
tam  had  ended  in  a  draw.  Lincoln  had 
been  waiting  for  news  of  a  positive  vic¬ 
tory,  but  he  decided  to  wait  no  longer 
and  at  once  is.sued  the  Proclamation. 
The  effect  was  in.stantaneous  and  tre¬ 
mendous.  The  North  sjiw  one  of  its 
great  holies  fulfilled  and  it  took  on  new 
courage  to  win  the  war.  It  saw  with 
clear  vision  that  it  fought  not  merely  to 
preserve  the  Union  but  to  confirm  the 
abolition  of  .slavery,  the  rock  on  which 
the  Union  had  all  but  split.  So  it  push¬ 
ed  the  war  with  fresh  vigor  and  present¬ 
ly  the  tide  of  battle  set  in  its  favor 
and  victory,  full  and  complete,  came  at 
Appomattox. 

“There  is  an  historical  parallel  that 
has  pertinent  and  immediate  application, 
1  t)elieve,  to  the  pi-esent  war. 

“Turn  again  to  a  chapter  of  American 
history.  When  our  Colonial  forefathers 
won  their  independence  from  a  German 
King  of  England,  how  did  they  maintain 
it?  By  immediately  dis.solvlng  the  Con¬ 
federation  into  the  weak  and  struggling 
colonies  composing  it.  By  no  means. 
In.stead,  Wa-shington  and  Hamilton  and 
Jefferson  and  Madison  and  that  glorious 
company  w'e  revere  as  the  fathers  of 
our  republic  at  once  formed  that  inde¬ 
structible  Union  called  the  United 
States  of  America.  Out  of  a  league  of 
colonies  that  had  fought  for  freedom 
and  won  it  was  fashioned  a  league  of 
States  into  a  nation,  with  the  power  and 
the  purpose  to  maintain  that  freedom. 

“So  as  a  war  measure  to  help  end 
war,  let  us  do  all  in  our  power  to  have 
the  Ijcague  of  Nations  established  novr 
It  will  go  forward  under  the  flags  of 
the  Allies  as  a  war  league  to  win  a  per¬ 
manent  peace.  And  then,  when  that 
peace  is  won,  it  will  become  a  League 
of  Nations  to  enforce  peace  with  jus¬ 
tice.” 


PUBLISHERS’  AND  AD 
AGENTS’  CO-OPERATION 

{Continued  from  page  18) 
are  working  toward  improving  and  help¬ 
ing  you  to  improve  are  those  of  rate¬ 
cutting,  giving  away  commissions  in¬ 
discriminately — a  real  basis  of  recogni¬ 
tion — eliminating  the  publicity  grafter; 
uniform  rate  cards;  uniform  cash  dis¬ 
count  day.s — the  twentieth,  we  hoi)e,  will 
become  universal;  standardizing  our 
own  form  of  contracts  for  you;  the  per¬ 
fection  of  the  A.  B.  C.,  missing  issues; 
sy.stems  and  costs  to  show  the  small  or 
unbusinesslike  agent  where  he  errs  in 
handling  business  on  which  he  loses 
money. 

“Reliability  and  respon-sibllity  are  two 
important  factors  that  publishers  should 
take  into  consideration  in  their  dealings 
with  an  advertising  agency.  You  are 
interested  because  it  is  your  busines.s 
to  be  interested.  Why  not  now  go  into 
more  intimate  relations  than  ever  with 
us  and  give  our  organization  the  full 
confidence  we  feel  it  deserves?  It  will 
solve  many  of  your  own  problems.  The 
members  of  our  Southern  Council  have 
prepared  copy  for  your  advertising  cam¬ 
paign  that  has  been  carried  on  during 
the  past  year  in  such  publications  as 
Printers’  Ink,  Editor  and  Pubusheii, 
Fourth  Estate,  As.sociated  Advertising, 
and  others.  Their  work  for  you  has 
been  of  the  highest  order. 

“Now,  in  closing,  let  me  say  that,  of 
all  the  patriots  of  America,  none  can 
have  done  more  than  you  publishers 
have  done  in  upholding  the  Government 
in  responding  nobly  to  every  possible 
call.  We,  too,  are  proud  of  our  part 
.since  this  war  began,  and  we  pledge  anew 
to-day  our  continued  readiness  to  stand 
with  you  in  the  front  line  trenches  until 
victory  crowns  all  our  efforts.” 


Libel  Suit  in  Bayonne 
Bayonne,  N.  J.  July  11. — Gaetano 
Giovato,  of  Clifton,  N.  J.,  has  started 
suit  in  the  Hud.son  County  Supreme 
Court  again.st  the  Evening  Times  Print¬ 
ing  and  Publishing  Company,  to  recov¬ 
er  $10,000  damages  for  liliel. 


Gives  Up  Paper  for  War  Work 
E.M.MITSBURG,  Md.,  July  8. — The 
Chronicle,  after  an  existence  of  over 
forty  years,  has  suspended  puWication. 
Sterling  Galt,  who  ha-s  been  in  the  own¬ 
er’s  seat  for  twelve  years,  is  going  to 
engage  in  war  work. 


Impressive  Record  of 

The  Richmond  Times -Dispatch 

For  June 


Daily  Circulation .  35,046 

Gain  for  the  Month .  JO,733 

Sunday  Circulation . 

Gain  for  the  Month .  9,5^7 

Member  of  the  A.  15.  C. 

Total  Advertisintj  (Lines) .  510,^60 

Gain  for  the  Month  (Lines ) .  5~,^4- 


De  Lisscr  Hros.,  Auditors. 


Some  Times-Dispatch  Advertising 
Gains  Itemized: 


Department  Stores'  Gains, 
5,428  lines 
Automobile  Gains, 
32,243  lines 


Men’s  I  fear  Gains, 
334  lines 

Women’s  H  ear  Gains 
9,903  lines 


ADVERTISING  SERVICE  ABOVE  PAR 

STORY,  BROOKS  A  FINLEY,  Special  Repre$entative» 

NEW  YORK  PHILADELPHIA  CHICAGO 
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SOUTHERN  PUBLISHERS  HOLD  BEST  CONVENTION 
IN  HISTORY  OF  THEIR  ASSOCIATION 

Spirit  Gravely  Patriotic,  While  the  South  Is  Pledged  to  Do  Its  Utmost  to  Bring  Victory 
to  the  Allies— Leading  Newspaper  Authorities  of  the  Country  Take 
Part  in  Program— President  F.  G.  Bell  and  All 
Associate  Officers  Are  Re-elected 


By  a  Staff  Member. 

Asheville,  N.  C.,  July  10. 
EETING  for  the  third  consecutive 
time  at  the  Grove  Park  Inn,  the 
Southern  Newspaper  Publishers’ 
Association  opened  its  sixteenth  annual 
convention  Monday  morning,  continuing 
in  session  through  Tuesday  an.T  Wed¬ 
nesday. 

The  attendance  was  as  large  as  at  any 
previous  convention  of  the  Association, 
and  the  Interest  of  the  members  in 
every  pha.se  of  the  convention’s  work 
was  marked. 

The  spirit  of  the  gatherings  was 
gravely  patriotic.  Every  speaker  re¬ 
flected  the  prevailing  thought  and  sen¬ 
timent,  which  was  one  of  serious  recog¬ 
nition  of  the  intimate  meaning  to  news¬ 
paper  makers  of  the  demands  of  the 
great  war.  These  men  of  the  South, 
holding  in  their  grasp  the  potential  con¬ 
trol  of  public  opinion  and  citizen-morale 
in  their  communities,  came  to  A.sheville 
this  year  with  no  thought  of  an  outing. 
They  came  for  counsel  together  as  to 
how  they  may  best  serve  the  Republic 
in  these  momentous  days.  Matters  of 
newspaper  policies  and  interests  were 
before  them  fbr  consideration,  of  course, 
but  these  were  almost  incidental  things. 

What  the  nation  needs  from  the  news¬ 
papers  overshadowed  in  their  minds 
what  the  newspapers  might  need  from 
the  nation.  The  members  pled-jed  them¬ 
selves  to  a  strict  adherence  to  the  news 
print  economies  required  by  the  War 
Industries  Board;  they  sent  a  Tinging 
message  of  loyalty  and  support  to  the 
President  of  the  United  States;  they 
voted  to  continue  in  service  the  Legis¬ 
lative  Committee  of  the  Association,  for 
the  purpose  of  carrying  on  the  effort  for 
more  equitable  postal  legislation;  they 
listened  to  addresses  by  such  men  as 
Prank  P.  Glass,  Jason  Rogers,  Lincoln 

B.  Palmer,  John  Temple  Graves,  and  W. 

C.  Powers,  the  latter  dlscus.sing  the 
news  print  situation  from  the  standpoint 
of  the  manufacturers. 

The  officers  and  directors  of  the  Asso¬ 
ciation  were  reelected  for  the  coming 
year  without  opposition,  and  It  was  de¬ 
cided  to  hold  the  next  convention  at 
Asheville.  Twenty-three  newspapers, 
whose  applications  had  been  received 
during  the  year,  were  admitted  to  mem¬ 
bership. 

The  opening  session  was  called  to  or¬ 
der  at  10  A.  M.,  Monday,  President  F.  G. 
Bell,  of  the  Savannah  Morning  News, 
presiding.  W,  C.  Johnson,  secretary- 
treasurer,  being  present  and  performing 
the  duties  of  his  office,  and  the  roll  call 
was  answered  by  forty  publications. 

President  Bell  Introduced  J.  H.  Cain, 
editor  of  the  Asheville  Citizen,  who  de¬ 
livered  a  short  address  of  welcome,  In 
which  he  assured  the  publishers  that 
the  continuance  of  their  convention  In 
Asheville  was  highly  appreciated  and 
urged  that  they  should  continue  to  as¬ 
semble  here. 

President  Bell  replied  In  a  few  words 
of  thanks  for  the  cordial  welcome  ex¬ 


tended  by  Mr,  Cain  on  behalf  of  Ashe¬ 
ville. 

President  Bell  paid  high  tribute  to  the 
secretary  for  his  zeal  and  efficiency  and 
taking  no  credit  to  himself  for  the  pres¬ 
ent  high  state  of  organization  of  the 
Association. 

An  Example  of  What  the 

Zone  Postal  System  Is 

Costing  Publishers 

President  Bell  stated  that  the  princi¬ 
pal  development  In  the  publishing  busi¬ 
ness  was  the  new  rate  of  postage  which 
went  into  effect  July  1,  1918.  Mr.  Bell 
stated  that  this  zone  system  had  cost 
his  office  $4  to  determine  what  part  of 
his  paper  was  subject  to  the  penalty 
postage  for  the  advertising  section;  that 
the  Government  clerks  had  put  in  $8 
worth  of  time  to  verify  his  report,  and 
after  this  $12  worth  of  labor  had  been 
expended  It  was  found  that  the  Gov¬ 
ernment  was  entitled  to  $1.04  additional 
revenue  on  this  zone  system  plan  of 
figuring  postage. 

The  report  of  Secretary-Treasurer 
.Johnson  for  the  year  ending  .Tune  30, 
1918,  .showed  that  the  receipts  for  1917 
were  $7,101.68,  while  the  disbursements 
amounted  to  $6,157.18,  leaving  a  balance 
on  hand  July  1,  1918,  of  $944.50.  This 
is  printed  in  detail  on  another  page  of 
The  Editor  and  Publisher. 

The  secretary  presented  the  names  of 
the  following  twenty-two  applicants  for 
membership  In  the  Association: 

Athens  (Ga.)  Herald — E.  W.  Carroll. 

Anniston  (Ala.)  Star — T.  E.  Edwards. 

Austin  (Tex.)  American — K.  B.  Cressey. 

Ardmore  (Okla.)  Ardmorlte — H.  O.  SpeuIdInK. 

Baton  Rouge  (La.)  State-Times — Cbas.  P. 
Mansbip. 

Brownsville  (Tex.)  Sentinel — H.  M.  Skelton. 

Dublin  (Ga.)  Conrler-Herald — Frank  Ijiwson. 

El  Paso  (Tex.)  Herald — J.  C.  Wllmartb. 

Gainesville  (Fla.)  Snn — W.  M.  Pepper. 

Greenville  (S.  C.)  Piedmont — Geo.  R.  Koester. 

Hattiesburg  (Miss.)  American. 

Hickory  (N.  C.)  Dally  Record— J.  C.  Miller. 

.Lsekson  (Miss.)  News — W.  G.  Johnson. 

Little  Rock  (Ark.)  Gaiette — F.  W.  Allsopp. 

Oklahoma  City  (Okla.)  Oklahoman — Clias.  W. 
Boggs. 

Owensboro  (Ky.)  Messenger — Urey  Woodson. 

Padneab  (Ky.)  Sun — W.  J.  Paxton. 

Petersburg  (Va.)  Progress — C.  L.  Snowden. 

Rome  (Ga.)  Trlbone-Herald— Mrs.  J.  Lindsay 
Johnson. 

San  Antonio  (Tex.)  Express — F.  O.  Huntres*. 

Jr. 

Waco  (Tex.)  Times-Herald — C.  J.  Glover,  Jr. 

Dayton  (O.)  Journal — F.  G.  McDonald. 

Upon  motion  the  twenty-two  appli¬ 
cants  were  unanimously  elected. 

The  president  announced  the  appoint¬ 
ment  of  the  following  committees:  Au¬ 
diting  Committee — Edgar  Foster,  W.  H. 
Bogley,  C.  I.  Stewart;  Resolution  Com¬ 
mittee — W.  T.  Anderson,  W.  C.  Dowd, 
V.  C.  Moore;  Nominating  Committee — 
Victor  Hanson,  F.  C.  Withers,  F.  H. 
Miller,  M.  E.  Foster. 

W,  G.  Bryan,  chairman  of  the  Adver- 
tLsing  Committee,  reported  for  the  Ad¬ 
vertising  Committee  as  follows: 

“Sixty  newspapers  cooperated  In  the 
advertising  campaign.  Advertl:3ements 


were  also  placed  in  The  Editor  and  Pub¬ 
lisher,  Newspaperdom,  The  Fourth  Es¬ 
tate,  and  Associated  Advertising — a  total 
of  thirty-three  page  advertisements. 
Special  advertisements  were  prepared  to 
use  in  The  Editor  and  Publisher  and 
The  Fourth  Estate,  in  recognition  of 
their  energy  and  enterpri.se  in  getting 
out  a  special  edition  for  the  idxteenth 
annual  convention  of  the  S.  N.  P.  A. 

“Aside  from  the  advertisements,  two 
circulars  were  prepared  showing  the 
unusual  prosperity  enjoyed  by  the 
South,  due  to  bumper  crops  and  Gov¬ 
ernment  activities. 

“The  collections  were  practically  100 
per  cent,  which  is  indicative  of  the 
prosperity  and  promptness  with  which 
the  Southern  Newspapers  pay  their  ac¬ 
counts. 

“The  Committee  would  respectfully 
call  attention  to  the  fact  that  although 
during  the  past  year  new.opapers 
throughout  the  country  have  been  hard 
hit  by  the  loss  of  foreign  advertising,  it 
is  gratifying,  however,  to  know  that 
the  loss  to  the  Southern  Publi.ihers  in 
this  direction  was  the  least — due  proba¬ 
bly  to  the  prosperity  in  our  territory 
and  the  persistent  advertising  cam¬ 
paign  which  has  been  conducted. 

“In  keeping  with  the  resolution  pass¬ 
ed  la.st  year,  the  advertising  this  year 
was  divided  among  the  different  South¬ 
ern  advertising  agencies,  and  the  com¬ 
mittee  Is  deeply  Indebted  to  each  of 
these  agencies  for  the  excellent  adver¬ 
tisements  they  submitted  and  also  to 
the  Ma.ssengale  Advertising  Agency  for 
handling  the  details  aside  from  the  work 
of  preparing  copy  for  the  campaign.” 

W.  C.  Powers  Tells  of  Paper 

Prices,  from  the  Makers 
Point  of  View 

President  Bell  introduced  W.  C.  Pow¬ 
ers,  of  the  Great  Northern  Paper  Com¬ 
pany,  who  had  been  requested  by  the 
secretary  to  talk  to  the  convention  on 
the  white  paper  situation.  Mr.  Powers 
stated  he  did  not  pose  as  an  authority 
on  manufacturing  paper  as  it  related 
to  other  enterprises  than  his  own.  He 
said  he  thought  it  was  a  mistake  on  the 
part  of  the  Federal  Trade  Commission 
to  fix  the  price  of  paper  at  $3.10  at  the 
mill  as  a  maximum;  this  price  tends  to 
discourage  production,  which  brings 
about  a  shortage  away  under  the  de¬ 
mand  and  creates  panicky  conditions. 

Mr.  Powers  was  asked  what  price.  In 
his  opinion,  thq  Federal  Trade  Commis¬ 
sion  should  have  fixed  which  would  have 
been  fair  and  to  the  best  interest  of  the 
publishers  as  well  as  the  manufacturers. 
He  replied  that  in  his  opinion  3^  cents 
at  the  mill  should  have  been  named  as 
a  maximum;  he  said  there  were  a  few 
manufacturers  who  would  make  big 
money  out  of  paper  at  this  price,  this 
being  due  to  the  special  low  manufac¬ 
turing  cost  of  these  particular  indus¬ 
tries;  but  that  90  per  cent,  of  paper 
makers  would.  In  his  opinion,  find  in  3  >,4 
cents  paper  merely  a  living  margin. 


Mr.  Powers  .said  he  has  named  3  cents 
as  the  maximum  for  his  cu.stomers,  but 
with  the  mounting  cost  of  production 
he  was  inclined  to  the  opinion  that  he 
had  mi.s.sed  his  guess.  He  said  paper 
manufacturers  were  compelled  to  make 
contracts  a  year  in  advance,  and  with 
war  developments  changing  the  price  of 
every  commodity  upward  daily,  to  be 
bound  to  an  Inflexible  contract  for  twelve 
months  ahead  presented  a  hazardous 
situation  for  the  manufacturer. 

Mr.  Powers  said  there  was  one  ele¬ 
ment  in  the  manufacture  of  paper  which 
publishers  could  regard  as  a  reliable 
barometer,  and  that  is  the  labor.  When¬ 
ever  labor  costs  decrease  we  can  safely 
expect  a  decrease  in  the  price  of  paper; 
that  is  the  controlling  factor,  and  that 
this  rule  applies  not  only  to  the  near 
production  of  paper,  but  to  coal  and 
every  commodity  that  goes  into  its  man¬ 
ufacture. 

Mr.  Powers  was  asked  if  there  had 
been  any  improvement  in  freight  con¬ 
ditions.  He  said  improvement  is  mani¬ 
fest;  cars  can  now  be  obtained  in  three 
to  five  days’  time,  and  the  freight  sit¬ 
uation  has  cleared  up.  But  that  a  grave 
situation  is  anticipated  this  winter.  Mr. 
Powers  .suggested  that  the  coni’antion 
appoint  a  committee  to  urge  upon  the 
War  Board  the  importance  of  having 
no  embargoes  placed  again.st  news  print 
paper;  that  this  is  absolutely  essential 
in  the  conduct  of  the  war  and  should  be 
treated  accordingly.  Mr.  Powers  stated 
he  had  endeavored  to  store  paper  at 
Norfolk  so  he  might  ship  emergency  lots 
to  his  Southern  customers  in  two  to 
three  days;  that  he  placed  there  1,110 
tons  of  paper,  and  that  it  was  almost 
de.stroyed  in  handling;  he  said  one  news¬ 
paper  made  a  claim  for  $600  damage  of 
this  Norfolk  paper. 

In  reply  to  a  question  he  stated  he 
believed  this  trouble  should  be  reme¬ 
died.  Mr.  Powers  gave  it  as  his  opinion 
that  the  publishers  would  be  compelled 
to  raise  their  sub.scrlption  rates,  that 
they  could  not  continue  to  meet  the  ad¬ 
vancing  cost  of  every  commodity.  In¬ 
cluding  paper,  without  resorting  to  this. 
He  said  there  was  enough  white  paper 
used  In  returns  accepted  by  the  New 
York  papers  to  supply  the  entire  South¬ 
ern  ILst  of  customers  of  the  Great  North¬ 
ern  Paper  Company.  He  thought  the 
elimination  of  comics  and  magazine  sec¬ 
tions  by  newspapers  would  reduce  paper 
con.sumptlon  11  per  cent. 

On  motion  of  W.  T.  Anderson  a  com¬ 
mittee  on  conservation  of  white  paper 
was  appointed,  consisting  of  C.  I.  Stew¬ 
art,  chairman;  W.  G.  Bryan,  Victor 
Han.son,  J.  L.  Ebaugh,  and  W,  T,  Ander¬ 
son. 

Victor  H.  Hanson  Introduced  the  fol¬ 
lowing  resolution,  which  was  adopted 
and  sent  to  President  Wilson; 

“The  SoHthern  Ni'WHpa|)er  Publlsberii’  A.smiclK- 
(lon.  In  convention  assembled  at  Aahcville,  N. 
C.,  on  this,  the  eighth  day  of  July,  191R,  goes  on 
record  as  ex|ireKsing  Its  profound  belief  In  the 
Justice  of  the  cause  of  America  In  this  war; 
Its  sincere  admiration  for  the  manner  In  which 
the  President  and  bis  advisers  and  co-workers 
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The  Editor  ^  PuhM 


Members  of  the  Southern  Newspaper  Publishers  Association  and  Ladies,  Photographed  in  Front  ( 


have  oondocted  the  various  branches  of  the  Oov- 
ernmont  durlnjj  the  war;  and  Its  entire  oou* 
fldence  in  tlie  future  of  this  country,  whether  In 
war  or  in  (M‘aoe,  under  the  masterly  guidance  of 
our  President. 

**Tbis  Association  pledges  Itself  to  carry  this 
devotion  into  action,  no  matter  what  the  cost,  no 
matter  what  the  sacrifices  that  may  be  asked 
of  it  that  it  pledges  its  entire  membership  to 
undivided  devotion  to  the  principles  for  which 
our  heroic  army  and  navy  are  battling;  that  it 
pledges  the  fullest  possible  use  of  the  news- 
liapers  under  control  of  its  members  to  the  sup¬ 
port  of  the  Oovernment  In  prosecuting  this  war 
until  complete,  over-mastering  military  victory 
brings  |ieace  again  to  the  world.'* 

The  secretary  announced  another  ap¬ 
plication  for  membership  in  the  Asso¬ 
ciation.  E.  C.  Davis,  of  the  Ei  Paso 
(Tex.)  Times,  was  introduced  and  unan- 
imousiy  eiected  to  membership,  making 
a  total  of  twenty-three  new  members 
for  the  year. 

Feature  Matter  Thai  Will 

Lighten  the  Hearts  Is  a 
Very  Valuable  War  Aid 

President  Bell  introduced  M.  Koenigs- 
berg,  of  the  International  Feature  Ser¬ 
vice  of  New  York,  who  discussed  “The 
Value  of  Features  in  Circulation  Build¬ 
ing.”  The  speaker  .said  the  most  com¬ 
plete  definition  of  the  newspaper  busi¬ 
ness  is  that  it  “consists  of  the  acquire¬ 
ment  of  circulation  and  the  sale  thereof 
to  advertisers.”  Various  schemes  and 
gift  devices  have  proven  fallacious,  and 
It  was  found  best  to  put  in  the  paper 
the  elements  that  command  sustanied 
attention,  the  idea  being  to  habitual  de¬ 
sire  of  the  reader  to  be  associated  with 
the  paper. 

The  feature  syndicate  was  developed 
because  no  one  could  bear  the  great  ex¬ 
pense  of  producing  features  individually. 
As  to  the  elimination  of  magazine  and 
comic  sections  the  speaker  said  that  no¬ 
thing  would  play  more  into  the  hands 
of  the  Germans  than  to  depress  the 
American  people.  A  smiling  foe  is  al¬ 
ways  dangeroua  The  Germans  sought 
to  conquer  the  minds  and  wills  of  their 
adversaries,  and  the  end  they  seek  could 
not  better  be  served  than  by  depressing 
the  spirit  of  our  people.  Gen.  Pershing 
had  appealed  for  the  “cheero”  spirit  at 
home. 

Mr.  Koenigsberg  maintained  that  "a 
publisher  can  render  no  better  service 
than  by  extending  circulation  and  pro¬ 
viding  matter  which  shall  lighten  the 


hearts  of  the  people.  Morale  is  essen¬ 
tial  to  victory.  We  are  an  emotional 
people,  and  on  more  than  one  occasion 
our  sense  of  humor  alone  has  saved  us. 
The  War  Industries  Board  has  not  speci¬ 
fied  10  per  cent,  to  20  per  cent,  as  the 
amount  of  saving  in  white  paper  to  be 
accomplished,  but  it  has  urged  all  pos¬ 
sible  economies.  The  important  conclu¬ 
sion  reached  was  that  whatever  plans 
the  War  Industries  Board  would  finally 
adopt  for  the  elimination  of  waste  would 
be  based  upon  uniform  principles  that 
would  not  affect  unjustly  any  publish¬ 
er  in  any  community.” 

Letters  and  telegrams  of  regret  of 
inability  to  attend  the  convention  were 
read  from  Secretary  Josephus  Daniels, 
Commissioner  of  Internal  Revenue  Dan¬ 
iel  C.  Roper,  J.  M.  Hopkins,  of  Printers’ 
Ink;  Russell  R.  Whitman,  of  the  New 
York  Commercial;  George  Mc.\neny, 
vice-president  of  the  American  News¬ 
paper  Publishers  Association. 

Circulation  was  discussed  by  several 
speakers. 

Mr.  Elliott  said  the  Jacksonville  Times 
Union  had  lncrea.sed  its  subscription 
price  to  $9,  with  very  little  falling  off 
in  circulation. 

W.  C.  Dowd,  of  the  Charlotte  News, 
said  it  Is  a  great  mistake  to  sell  papers 
at  less  than  cost,  and  put  the  burden 
on  advertisers:  circulation  should  bear 
the  expense  of  production. 

Major  Stahlman  declared  he  was  out 
of  patience  with  so-called  business  men 
whose  subscription  price  Is  lower  than 
the  cost  of  white  paper  and  postage. 

The  Tuesday  forenoon  talk  by  Jason 
Rogers,  of  the  New  York  Globe,  and  the 
admirable  presentation  by  L.  B.  Palmer, 
manager  of  the  American  Newspaper 
Publishers  Association,  were  of  the  kind 
that  appeals  to  the  men  who  form  con¬ 
vention  membership. 

Mr.  Rogers  spoke  on  the  subject  of 
“A  National  Newspaper  Organization." 
He  urged  the  need  for  a  new  nation¬ 
wide  body  to  deal  with  the  many  prob¬ 
lems  pre-sented  to  publishers.  He  would 
use  State  organizations,  as  well  as  such 
groups  as  the  S.  N.  P.  A.,  as  units  In 
order  to  achieve  practical  results. 

"The  Newspaper’s  Part  In  wlSnlng 
the  War”  was  presented  by  Mr.  Palmer 
in  a  highly  Instructive  and  attractive 
manner.  "If  the  newspapers  of  Amer¬ 
ica  had  in  1860  the  relative  circulation 


they  have  now,”  said  he,  “there  would 
have  been  no  Civil  War.” 

The  newspapers’  present-day  work  for 
the  country  is  bringing  the  people  to¬ 
gether,  and  when  the  Government  need 
is  shown  every  newspaper  is  for  it  at 
any  sacrifice.  Yet  the  Government  pays 
for  everything  it  gets  except  advertising. 
Mr.  Palmer  caused  a  laugh  at  the  ex¬ 
pense  of  Congressman  Kitchin  when  he 
quoted  him  as  asking  newspaper  repre¬ 
sentatives  who  complained  of  the  loss  of 
business  why  they  did  not  go  out  and 
get  some  more  advertising,  "evidently 
thinking  that  advertising  is  picked  up 
as  easily  as  a  Cuban  picks  a  banana 
from  a  tree.” 

Mr.  Palmer  also  talked  of  paper  costs, 
stating  that  some  paper  mills  had  sub¬ 
sidiaries  which  owned  wood  and  made 
pulp,  and  made  great  Indirect  profits  by 
buying  material  from  these  concerns  at 
fancy  prices.  Warning  was  given  of 
higher  prices  to  prjBvail  after  the  war, 
4,  S,  6  cents  or  even  more  per  pound  for 
paper  unless  the  publishers  brought 
about  free  competition.  "Something  we 
have  not  had  in  our  memory,”  a  means 
to  this  being  encouraging  new  r  ills  by 
pooling  contracts  and  providing  a  cost 
plus  profit  system. 

Telegrams  were  read  from  James 
Wright  Brown,  of  The  Editor  and  Pub¬ 
lisher;  Elmer  E.  Clark,  of  the  Little 
Rock  Democrat,  and  Roy  G.  Watson,  of 
the  Houston  Post,  expressing  regret  at 
being  unable  to  attend  the  convention. 

Association  Votes  to  Raise 
Dues  and  Members  Praise 

the  Dry  Mat  Process 

The  committee  on  increase  of  dues, 
W.  A.  Elliott,  E.  B.  Jeffress,  W.  G. 
Bryan,  J.  A.  Park,  and  W.  C.  John¬ 
son,  reported  a  scale  based  on  circu¬ 
lation,  this  being  $15  for  papers  of 
5,000  or  less  circulation,  between  5,000 
and  10,000,  $20;  10,000  to  20,000,  $25; 
20,000  to  30,000,  $30;  30,000  to  40,000, 
$35,  and  40,000  to  50,000,  $40.  The 
report  was  adopted  without  dlscus.sion. 
It  was  estimated  that  the  scale  would 
produce  an  aggregate  of  $2,955,  an  in- 
crea’se  of  about  $1,300. 

"Dry  Mats”  were  discu.ssed  by  Nel¬ 
son  Maynard,  superintendent  of  the 
Wood  Flong  corporation,  who  pointed 
out  the  advantages  of  the  dry  mat 
over  the  wet  mat,  these  including  sav¬ 


ing  of  time,  coal,  use  of  steam  tables, 
and  2  per  cent,  of  paper.  The  first  dry 
mats  were  German-made,  said  the 
speaker,  and  with  true  German  effi¬ 
ciency  the  makers  made  each  batch  of 
them  a  bit  poorer  than  the  preceding 
batch  so  that  u.sers  became  disgusted. 
But  now,  he  said,  the  product  is  all 
American-made  with  the  result  that 
now  120  papers  use  the  dry  mats  ex¬ 
clusively  and  not  one  has  abandoned 
the  use.  The  only  new  equipment  re¬ 
quired  for  dry  mats  is  a  humidor  and 
a  scorcher. 

Mr.  Rogers,  Mr.  Withers,  and  Secre¬ 
tary  Johnson,  commended  the  dry  mat. 
The  former  warned  that  the  wet  and 
dry  mats  could  not  be  mixed  in  use,  and 
machines  should  be  slowed  up.  Mr. 
Withers  said  the  dry  mats  saved  him 
$1,000  a  year  in  paper  because  of  shrink¬ 
age.  Mr.  Maynard  explaining  that 
shrinkage  is  now  horizontal  Instead  of 
in  column  length  as  formerly. 

Dr.  George  I.  Stuart  invited  the  con¬ 
vention  to  meet  at  Lake  Junaluska  for 
the  day,  but  circumstances  forced  a  dec¬ 
lination  by  the  convention. 

The  recommendations  of  the  paper 
committee  were  discussed  In  executive 
session  at  lengrth,  and  then  referred 
back  to  the  committee  for  further  con¬ 
sideration  because  of  the  paramount 
Importance  of  the  matter. 

The  convention  adopted  the  newly 
promulgated  Government  recommend.a- 
tions  for  the  conservation  of  news  print 
paper,  in  regard  to  which  every  news¬ 
paper  publisher  has  been  officially  ad¬ 
vised  and  which  are  explained  in  detail 
In  another  part  of  this  Issue  of  The  Edi¬ 
tor  AND  Publisher. 

Following  the  ses.slon  a  group  picture 
was  made  in  front  of  Grove  Park  Inn  by 
Photographer  H.  W.  Pelton,  which  also 
is  reproduced  herewith. 

A  melody  of  language — seemingly  ef¬ 
fortless  eloquence — ^marked  by  an  in¬ 
spirational  sentiment,  characterized  the 
patriotic  address  of  John  Temple 
Graves,  of  the  Hear.st  newspapers,  which 
was  heard  in  the  spacious  stone-walled 
assembly  room  of  Grove  Park  Inn  Tues¬ 
day  evening.  Mr.  Graves  was  introduc¬ 
ed  by  Judge  Martin  A.  Knapp,  of  the 
United  States  Circuit  Court  of  Appeals. 

That  God  made  Germany  the  scouv- 
age  of  the  nations  for  their  sins  was 
the  idea  most  dwelt  on  by  Col.  Graves, 
following  his  reminder  that  because 
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some  men  had  been  slow  to  accede  to 
w'ar  they  are  not  less  patriotic  than 
others,  instancing  Henry  Ford  as  a  type 
of  these.  He  said: 

“The  South  has  drawn  the  sword  and 
thrown  away  the  scabbard  and  pledged 
its  future  and  Its  sacred  honor  to 
America’s  cause.  The  honor  should  be 
to  him  who  does  the  most  for  his  coun¬ 
try. 

The  Compensation 

“America  will  emerge  from  the  war 
a  greater  and  better  people,  a  more  effi¬ 
cient  people,  more  generous,  more  con¬ 
siderate  of  others,  braver,  with  better 
ideals,  so  the  hoarded  dollar  shall  not  be 
the  God  of  our  salvation.  We  shall  have 
less  horror  of  death  which  no  longer 
shall  be  the  king  of  terrors,  the  crown¬ 
ing  apprehension,  but  selfishness  and 
cowardice  shall  be  the  king  of  horrors, 
and  duty  be  the  goal  of  our  ambition.” 

That  the  American  soldiers  in  France 
will  return  as  an  educational  and  up¬ 
lifting  force,  “the  most  magrniflcent  body 
of  citizenship  the  world  has  ever  known 
or  can  ever  know  again,  elevating  us  to 
a  moral  plane  unknown  before."  was 
maintained  by  Col.  Graves,  who  elo¬ 
quently  pointed  out  how  President  Wil¬ 
son’s  attitude  would  inevitably  make 
America  the  arbiter  of  the  nations.  Gol. 
Graves  concluded. 

At  Wednesday  morning’s  session,  the 
A.  B.  C.  was  discussed  by  Stanley 
Clague,  managing  director  of  the  Audit 
Bureau  of  Circulations  who  compre¬ 
hensively  and  In  detail  set  out  the  ad¬ 
vantages  to  publisher,  advertiser  and 
public  In  the  methods  of  this  system. 
Mr.  Clague’s  talk  Is  reproduced  In  detail 
in  another  column  of  The  Editor  and 
Publisher. 

A  telegram  received  from  Mrs.  Zell 
Hart  Demlng  at  Warren,  Ohio,  express¬ 
ed  the  regret  of  the  only  woman  mem¬ 
ber  that  an  attack  of  ptomaine  poison¬ 
ing  Saturday  prevented  her  from  attend¬ 
ing  and  telling  the  members  how  a  wo¬ 
man  publishes  a  daily  paper. 

During  the  morning  St.  Elmo  Ma.s- 
sengale,  of  Atlanta,  delivered  an  Inter- 
e.sting  address  on  “The  Relation  Be¬ 
tween  Your  Organization  and  Ours” 
which  was  greatly  enjoyed  by  the  large 
number  of  members  who  attended  the 
morning  aes.slon. 

.T.  R.  Williams,  an  advertising  expert 
of  Knoxville  spoke  on  “How  I  Made 


Newspaper  Advertising  Double  One 
Merchant’s  Business.” 

Frank  B.  White  made  a  patriotic  ad¬ 
dress. 

Major  Stahiman  Retires  from 
Legislative  Committee  After 
Pleasing  Years  of  Work 

Major  E.  B.  Stahiman,  chairman  of 
the  Legislative  Committee,  made  a  very 
impre.ssive  report  of  the  activities  of  his 
committee,  the  other  members  of  which 
were  Col.  L.  J.  Wortham,  A,  F.  Sanford, 
James  M.  Thomson,  and  Urey  Wood- 
son. 

“What  is  to  be  said  of  a  plan  or  syi<- 
tem  that  demands  $1  per  100  pounds 
for  carrying  newspapers  a  distance  of 
forty  miles,  and  at  the  same  time  per¬ 
mits  the  magazine  publishers  to  mall 
their  publications  for  a  distance  of  3,300 
miles  at  the  said  price,”  he  asked. 
“There  is  really  only  one  equitable  man¬ 
ner  of  adjustment  In  dealing  with  this 
question,  and  that  is  the  application  of 
the  zone  system  on  the  lines  indicated 
by  Senator  McKellar’s  amendment. 

"The  days  were  warm  and  our  tem¬ 
pers  at  times  were  warmer,”  continued 
Major  Stahiman,  In  recounting  the  ex¬ 
periences  of  the  committee  in  Washing¬ 
ton. 

Most  of  these  experiences  with  the 
several  committees  and  departments  .it 
Washington  have  In  the  past  been  de¬ 
scribed  In  the  columns  of  The  Editor 
AND  Publisher. 

A  resolution  of  thanks  was  tendered 
the  committee  for  the  very  effective 
work  which  It  had  done.  This  work  was 
accomplished  by  great  personal  sacri¬ 
fice  to  members  of  the  Committee. 

Col.  L.  J.  Wortham  complimented 
the  Association  on  having  such  a  wise 
and  experienced  chairman.  He  stated 
that  Major  Stahlman’s  Intimate  knowl¬ 
edge  of  railroad  operation  had  been 
of  Inestimable  benefit,  and  regretted 
very  much  that  Major  Stahiman  found 
It  necessary  to  resign  from  the  commit¬ 
tee  for  personal  and  business  reasons. 
The  remaining  members  of  the  commit¬ 
tee  will  continue  their  work  for  the 
coming  year.  He  bespoke  the  cobpera- 
tlon  and  assistance  of  the  members  of 
the  Southern  Newspaper  Publishers 
Association. 

Chairman  Stewart,  of  the  Committee 


on  Conservation  of  White  Paper  then 
made  his  report.  A  copy  of  this  report 
will  be  sent  to  each  member  of  the  A.s- 
.soclation  for  their  guidance,  to  be  pub¬ 
lished  in  the  local  papers  as  their  indi¬ 
vidual  judgment  approves. 

A  committee  was  named  to  confer 
with  competing  publishers  on  request, 
in  efforts  to  smooth  out  the  local  con¬ 
ditions  which  prevent  or  retard  the  con¬ 
servation  of  white  paper. 

Creel  Committee  Endorsed — 

All  Officers  Re-elected  for 

the  Ensuing  Year 

James  M.  Thomson,  of  the  New  Or¬ 
leans  Item  offered  a  following  resolu¬ 
tion,  which  was  adopted.  Indorsing 
George  Creel’s  Administration  Commit¬ 
tee  on  Public  Information  and  congratu¬ 
lating  it  on  the  results  It  has  achieved. 
The  association  pledged  the  Committee 
its  cooperation. 

Copies  of  the  resolution  will  be  sent 
to  Mr.  Creel,  with  enclosed  copies  for 
the  President,  the  Secretary  of  State, 
the  Secretary  of  War,  and  the  Secre¬ 
tary  of  the  Navy. 

The  following  officers  were  then  re¬ 
elected  for  the  coming  year: 

The  1917-18  officers  of  the  Southern 
Newspaper  Publishers  Association  and 
the  newspapers  with  which  they  are 
connected  follow: 

President,  F.  G.  Bell,  Savannah  (Ga.) 
Morning  News. 

First  vice-president,  J.  H.  Allison, 
Nashville  Tennes.sean  and  American. 

Second  vice-president,  Charles  H.  Al¬ 
len,  Montgomery  Advertiser. 

Secretary-treasurer,  Walter  C.  John- 
.son,  Chattanooga  (Tenn.)  News. 

Executive  committee:  Victor  Hanson, 
Birmingham  News;  E.  M.  Foster,  Nash¬ 
ville  Banner:  C.  B.  Johnson,  Knoxville 
Sentinel:  R.  S.  Jones.  Asheville  Citizen: 
F.  C.  Withers,  Columbia  State:  W.  T. 
Anderson.  Macon  Telegraph:  W.  A.  El¬ 
liott,  Jacksonville  Times-Unlon:  S.  L. 
Sloover,  Norfolk  Ledg“r-Dispatch :  N. 
E.  Foster,  Houston  Chronicle:  A.  C. 
Newmyer,  New  Orleans  Item:  H.  Glo- 
vannoll,  I.exington  Leader,  and  W.  G. 
Bryan,  Atlanta  Georgian. 

Advertising  Committee:  Walter  G. 
Bryan,  Atlanta  Georgian  and  American, 
chairman:  James  H.  Allison,  Nashville 
Tennessean  and  American:  Charles  H. 
Allen,  Montgomery  Advertiser. 


Legislative  Committee:  Major  E.  B.  • 
Stahiman,  Nashville  Banner;  Colonel  L. 
J.  Worthman,  Fort  Worth  (Tex.)  Star- 
Telegram;  James  M.  Thompson,  New 
Orleans  Item;  A.  F.  Sanford,  Nashville 
Banner;  and  Urey  Woodson,  Owens¬ 
boro  Messenger. 

The  convention  was  one  of  the  most 
succe.s.sful  that  has  been  held  during  the 
sixteen  years  since  the  association  was 
organized.  It  Is  the  third  time  that  the 
convention  has  met  at  Asheville  and  at 
Grove  Park  Inn.  It  was  unanimously 
decided  to  hold  the  next  annual  con¬ 
vention  at  the  same  place. 

E.  D.  De  WITT  BUYS  A 
DAILY  NEWSPAPER 

Publisher  and  General  Manager  of  "The 
Editor  and  Publisher”  Purchases  Lynn 
Evening  News  from  J.  H.  Higgins — 
Amount  Involved  About  $100,000. 

E.  D.  De  Witt,  publisher  and  general 
manager  of  The  Editor  and  Publisher, 
has  purchased  from  James  H.  Higgins, 
Fred  E.  Smith,  E.  E.  Hicken,  and  the 
Wln.slow  estate  all  of  the  capital  stock  of 
the  Lynn  (Mass.)  Evening  News  Com¬ 
pany.  The  purchase  price  Is  said  to  be 
in  the  neighborhood  of  $100,000. 

Mr.  De  Witt’s  purchase  of  this  live 
newspapers  is  in  the  nature  of  a  per- 
.sonal  Investment,  and  in  no  way  affects 
his  association  with  The  Editor  and 
Pubusher.  His  plans  for  the  News  have 
not  yet  been  fully  developed,  but  It  Is 
believed  that  he  does  not  contemplate 
any  changes  in  the  staff  of  the  paper  at 
this  time. 

Previous  to  joining  The  Editor  and 
Publisher  Mr.  De  Witt  was,  for  many 
years,  general  manager  of  the  New  York 
Herald. 

War  Correspondent  Decorated 
Paris,  July  9. — Charles  T.  Thompson, 
Associated  Press  correspondent  with  the 
Italian  armies  on  the  Austrian  front 
and  recently  on  special  service  In 
France,  has  been  awarded  the  Italian 
Army  Service  Decoration  in  recognition 
of  his  work.  While  observing  a  battle 
on  the  Isonzo  front  in  October  last,  Mr. 
Thompson  was  slightly  wounded  on  the 
right  cheek. 
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CHANGES  IN  CREEL’S 
BUREAU 


Smaller  Appropriation  and  Ban  on 

Draft  Age  Staff  Members  Cause  Re¬ 
organization — Strong  Effort  Being 
Made  to  Retain  Byoir. 

Washington,  D.  C.,  July  10. — Because 
of  the  big  appropriation  cut  made  by 
Congress  and  also  the  provision  that  no 
salaries  shall  be  paid  members  of  the 
committee’s  staff  who  are  within  the 
draft  ages.  Chairman  George  Creel,  of 
the  Committee  on  Public  Information, 
has  been  compelled  to  materially  re¬ 
duce  the  size  and  scope  of  work  of  his 
organization. 

The  character  and  extent  of  the  cur¬ 
tailment  are  explained  in  the  following 
statement  made  by  George  Creel,  Chair¬ 
man  of  the  Committee: 

"Congress  cut  the  Committee’s  ap- 
popriation  for  domestic  work  from  |2,- 
098,000  to  $1,250,000.  ’This  of  necessity 
has  compelled  a  curtailment  in  activity, 
as  well  as  reduction  in  personnel.  The 
Division  of  Women’s  War  Work  has 
been  discontinued;  also  the  Division  of 
Syndicate  Features.  I  do  not  contem¬ 
plate  other  organization  changes,  al¬ 
though  many  places  will  have  to  be  giv¬ 
en  up  entirely  or  else  narrowed  down. 
According  to  the  Madden  amendment, 
none  of  the  Committee’s  appropriation 
is  to  be  used  for  the  payment  of  sal¬ 
aries  of  men  between  the  ages  of  twen¬ 
ty-one  and  thirty-one,  save  in  the  case 
of  those  exempted  for  physical  disabili¬ 
ty.  This  affected  forty-two  men,  al¬ 
though  the  majority  were  all  in  deferred 
classifications  by  reason  of  dependents. 

"I  did  not  try  to  have  the  amendment 
changed  in  any  degree,  and  am  abiding 
by  It  absolutely.  In  the  Division  of  For¬ 
eign  Educational  Work,  which  operates 
from  the  President’s  fund,  I  am  also 
obeying  the  direction  of  Congress,  even 
though  the  amendment  has  no  applica¬ 
tion  there. 

“Only  in  these  instances  has  a  de¬ 
ferred  classification  been  requested — the 
principal  one  in  the  case  of  Carl  Byoir, 
who  has  charge  of  work  in  connection 
with  the  thirty-three  foreign  iangruagre 
groups  in  this  country,  as  well  as  being 
assistant  to  the  Director  of  the  Foreign 
Educational  Work. 

"I  have  kept  Mr.  Byoir  with  the  Com¬ 
mittee  over  his  own  protest,  because  his 
duties  are  of  the  utmost  Importance,  be¬ 
cause  he  has  proved  his  exceptional 
qualifications,  and  because  the  work 
could  not  be  carried  on  without  him.” 

It  is  expected  that  Mr.  Byoir  will  come 
to  New  York  under  the  class  of  those 
paid  through  the  President’s  fund. 

Kenneth  Durant,  formerly  assistant  in 
charge  of  the  news  division,  likewise  is 
to  be  given  a  berth  with  the  New  York 
office. 

L.  E.  Rubel  and  J.  H.  Hecht,  who  have 
been  at  the  head  of  the  picture  division, 
also  of  draft  age,  are  slated  for  commis¬ 
sions  in  the  army,  with  the  division  of 
military  aeronautics. 

Although  Secretary  Baker  has  an¬ 
nounced  that  commissions  no  longer  wrill 
be  issued  to  men  of  draft  age,  exception 
is  to  be  made  in  the  case  of  Rubel,  who 
is  to  be  given  a  captaincy,  while  Hecht 
is  said  to  have  been  approved  for  a  first 
lieutenancy. 

Will  Irwin,  in  charge  of  the  division 
on  propaganda,  recently  has  separated 
from  the  Committee  to  return  to  Europe 
to  resume  work  as  a  correspondent. 

Other  methods  of  meeting  the  pro¬ 
visions  of  the  Madden  amendment  prac¬ 
ticed  by  the  Committee  have  been  to 
procure  the  transfer  of  employees  from 


the  Committee  to  other  departments  of 
the  Government,  in  reportorial  capaci¬ 
ties,  although  the  Committee  continues 
to  serve  as  a  medium  through  which 
their  product  will  be  furnished  the  press. 

BURLESON  CENSOR  BY 
WIRE  MEASURE? 


Senators  Fear  Assumption  of  Authority 
if  Government  Takes  Control  of 
Channels  of  News — Postmaster 
Denies  Implication. 


Washington,  July  11. — Senators  see 
in  the  resolution  providing  for  Gov¬ 
ernment  control  of  telegraph,  telephone, 
and  radio  communication  a  menace  that 
Postmaster  Burleson  will  impose  an  ar¬ 
bitrary  censorship  upon  the  news.  In 
the  debate  to-day  a  number  of  Senators, 
notably  Senator  Smith,  of  Michigan, 
and  Senator  Kellogg,  of  Minnesota,  de¬ 
clared  that  the  Government  control 
scheme  threatened  the  channels  of  news. 

So  bitter  did  the  denunciation  of  the 
measure  become  that  Senator  Lewis,  of 
Illinois,  left  the  chamber  to  confer  with 
Postma.stcr  Burle.son.  The  latter  assured 
the  Senator  that  he  had  no  intention  of 
establishing  him.self  as  news  censor  In 
the  event  of  the  passage  of  the  resolu¬ 
tion,  but  his  a.ssurance  failed  of  effect 
among  the  opponents  of  the  measure. 


HIGH  SEAS  PAPER  FOR  TROOPS 


Sailors  on  Big  Transport  Issue  The 
Daily  Hatchet. 

To  keep  the  soldiers  en  route  to 
France  in  touch  with  news  of  the  world 
on  the  way  over,  the  sailors  on  some  of 
the  American  transports  issue  daily 
newspapers.  On  one  of  the  biggest 
ships,  a  novel  little  two-page  paper  call¬ 
ed  “The  Hatchet”  is  printed  each  day, 
containing  world-wide  wireless  news  and 
information  on  what’s  going  on  about 
the  ship,  home  baseball  scores,  racing 
news,  etc.  The  sailors  do  the  type-sot- 
ing  and  run  the  paper  off  on  a  little 
Job  press,  what  was  u.sed  by  the  ship’s 
former  German  owners  for  printing 
menus  (before  the  United  States  took 
over  the  vessel),  and  the  text  matter  is 
prepared  by  the  troop  unit  officers. 

Some  excellent  pieces  of  poetry  and 
verse,  as  well  as  stories  of  various  kinds, 
are  prepared  by  the  officers  and  troops 
and  printed  each  day  during  the  voyage 
over.  One  day  on  the  last  trip  acrors, 
the  press  broke  down  and  an  emergency 
one-page  proof-bulletin  was  issued  Wi- 
ing  humorously  of  the  accident  and  apo’- 
ogizing  for  the  publishers’  inability  to 
issue  for  the  day.  It  was  stated  that 
radio  messages  had  been  sent  out  for 
parts  to  replace  the  broken  ones  and 
that  they  were  expected  to  be  delivered 
shortly,  when  resumption  would  be  pos¬ 
sible.  The  next  day  everything  was 
repaired  and  publication  was  taken  up 
again. 

’The  sailors  take  keen  delight  in  Issu¬ 
ing  “The  Hatchet”  and  it  goes  a  great 
way  towards  chasing  away  homesickness 
from  the  troops. 


Pohlig  With  Philadelphia  Press 
Phii,ai>b[J>hia,  July  12. — ’The  Philadel¬ 
phia  Press  has  appointed  Theodore  F. 
Pohlig  as  associate  advertising  manager. 
He  will  be  the  assistant  to  E.  L.  Gil¬ 
christ,  the  advertising  manager.  Mr. 
Pohlig  was  advertising  manager  of  the 
Evening  Telegraph  until  the  recent  sale 
of  that  newspaper  property  to  Cyrus  H. 
K.  Chirtls. 


ASSURED  AMERICA  IS 
FRIENDLY 


Mexican  Editors,  Returning  After  Tour 
of  U.  S.  on  Invitation  of  President 
Wilson,  Express  Surprise  at 
America’s  War  Progress. 


Portland,  Ore.,  July  8. — All  that  was 
hoped  for  in  promoting  better  feeling 
and  a  more  complete  understanding  by 
the  people  of  Mexico  toward  the  United 
States  has  been  gained  by  the  tour  of 
Mexican  editors.  Invited  here  by  Presi¬ 
dent  Wilson,  if  one  may  Judge  by  their 
expressions  on  the  last  leg  of  their  swing 
around  the  circuit.  At  Portland,  near  the 
close  of  their  trip,  where  the  party  spent 
several  days.  Including  the  Fourth  of 
July,  when  they  Joined  in  a  patriotic 
celebration,  they  were  enthusiastic  in 
summing  up  the  good  results  of  the 
journey. 

They  are  going  back,  distinguished 
members  of  the  party  declared,  de¬ 
termined  to  make  plain  to  the  Mexican 
people  the  friendly  attitude  of  the  Unit¬ 
ed  States  towards  their  country.  The 
vast  amount  of  information  that  they 
have  gained  by  their  tour  will  be  instru¬ 
mental,  they  predict,  in  correcting  the 
wrong  impressions  of  their  northern 
neighbor  that  have  been  industriously 
spread  in  Mexico  by  pro-German  propa¬ 
ganda. 

“This  trip,  only  a  month  old,  has  dls- 
illusioncd  every  one  of  us  regarding  the 
size  and  resources  of  the  United  States,” 
said  Leo  D.  Walker,  editor  of  El  Pro- 
gresso,  of  Monterey,  while  in  Portland. 
“After  seeing  the  extent  of  this  coun¬ 
try,  we  are  sure  it  needs  no  more  terri¬ 
tory,  and  we  can  go  back  and  truthfully 
say  to  our  people  that  they  need  not  give 
heed  to  any  talk  of  Mexico  being  con¬ 
quered  and  annexed. 

“Members  of  our  party,  representing 
twenty  of  the  biggest  papers  published 
in  Mexico,  have  pledged  ourselves  to  do 
all  in  our  power  to  spread  through  our 
papers  the  gospel  of  friendliness  toward 
America  and  to  dispel  any  wrong  im¬ 
pressions  that  exist.” 

All  of  the  visiting  editors  were  deeply 
Impres.sed  with  the  great  war  pro¬ 
gramme  that  this  country  is  carrying 
out. 

“Our  trip  has  served  to  bring  us  near¬ 
er  to  the  real  meaning  of  the  war,”  said 
Mr,  Walker  on  this  subject.  “We  knew 
that  you  were  taking  an  active  part  but 
none  of  us  dreamed  that  It  was  on  so 
great  a  scale  as  has  been  revealed  to 
us.  We  now  realize  that  so  much  in¬ 
dustry  and  so  much  sincerity  must  have 
as  its  base  some  Interest  dear  to  clvl  i- 
zation  and  to  humanity.  Your  war  ma¬ 
chinery  has  opened  our  eyes  to  a  fact 
of  which  we  had  not  the  least  concep¬ 
tion.” 

The  same  sentiment  was  ocho<^d  by 
Manual  Carpio.  editor  ot  I<a  Voz  de  la 
Revoluclon,  of  Yucatan,  and  El  Triumfo, 
of  Havana.  “We  didn’t  believe  it  pos¬ 
sible,”  he  declared.  “Wo  shall  have 
much  to  tell  the  people  of  Mexico  when 
we  get  back,  and  we  have  al  eady  told 
them  much  as  we  travel  along.  The 
entire  trip  has  been  a  revelation  to  us.” 


Enlists  in  Spite  of  Bad  Eyes 
Pe»ria.  Ill.,  July  8. — Leslie  Ernst,  a 
member  of  the  Journal  reportorial  staff, 
has  enlisted  in  the  navy  as  a  second 
class  seaman.  He  will  entrain  for  the 
Great  Lakes  training  station  Monday 
morning.  “Les”  was  registered  under 
the  Selective  Service  law,  but  disquali¬ 
fied  on  account  of  defective  eyes. 


EIGHT  PAGES  FOR  PENNY  PAPERS 


Philadelphia  North  American  Offers  Sug¬ 
gestions  to  War  Industries  Board. 

The  Philadelphia  North  American,  in 
its  issue  of  July  11,  carries  a  broadside 
editorial  on  the  rulings  of  the  War  In¬ 
dustries  Board  concerning  news  print 
conservation.  After  expressing  com¬ 
plete  accord  with  the  policy  of  the  Gov¬ 
ernment  in  enforcing  economies  upon 
publishers,  the  suggestion  Is  made  that 
there  should  be  governmental  regulation 
as  to  the  size  of  newspapers  that  retail 
at  one  cent. 

The  North  American  points  out  that 
the  Government  does  not  permit  dealers 
to  sell  sugar  at  a  loss  for  the  purpose  of 
selling  other  goods  in  combination,  and 
contends  that  the  same  principle  should 
apply  to  the  sale  of  newspapers.  If  a 
paper  is  sold  iot  less  than  the  cost  of 
the  news  print  required  in  printing  it, 
the  purpose  is  to  infiuence  the  sale  of 
advertising  space.  The  North  American 
believes  that  eight  pages  of  eight  col¬ 
umns  each  should  be  the  limit  of  size  for 
penny  newspapers.  The  editorial  fur¬ 
ther  urges,  as  has  been  repeatedly  done 
in  the  columns  of  The  Editor  and  Pub¬ 
lisher,  that  the  Government  should  take 
all  po.ssible  measures  to  encourage  and 
speed  up  the  production  of  news  print, 
thus  coupling  increased  effort  in  manu¬ 
facturing  with  drastic  economies  in  the 
use  of  the  product. 


BIG  MEETING  IN  SPOKANE 


Washington  State  Newspaper  Men  in 
Annual  Convention  There. 

(By  Wire  to  The  Editor  and  Publisher.) 

Spokane,  Wash.,  July  11. — The  thirty- 
second  convention  of  the  Washington 
Press  As.sociation  on  opening  to-day 
pledged  fullest  cooperation  in  America’s 
“win  the  war -programme.”  It  is  an  In¬ 
tensely  patriotic  meeting. 

Mayor  C.  M.  Fassett  gave  the  welcom¬ 
ing  address,  and  D.  H.  Mayer,  of  Leav¬ 
enworth,  made  the  response.  President 
J.  C.  Kaynor  .said: 

“Never  in  the  history  of  the  country 
has  there  been  a  time  when  the  press 
had  a  greater  duty  to  perform  or  was 
in  a  better  position  to  perform  It.”  He 
deplored  unreasonable  Government  and 
quasi-patriotic  demands  for  publicity. 

Edwin  Conner,  of  the  Willapa  Harbor 
Pilot,  is  slated  for  the  new  president, 
and  Sol  Lewis,  Lynden  Tribune,  first 
vice-president.  It  is  one  of  the  largest 
conventions  ever  held  in  this  State. 


MANCHESTER  DAILY  SOLD 


Mirror  and  American  Purchased  by 
Rosecrans  Pillsbury. 

(By  Wire  to  The  Editor  and  Publisher.) 

Manchester,  N.  H.,  July  11. — The 
Manchester  Daily  Mirror  and  American 
has  been  purchased  by  Rosecrans  W. 
Pillsbury,  of  Londonderry,  N.  H.,  from 
the  John  B.  CHarke  Company.  Mr.  Pills¬ 
bury  was  formerly  owner  of  tho  Man¬ 
chester  Morning  and  Evening  Union. 
He  is  a  candidate  for  the  United  States 
Senatorial  nomination  on  the  Repubii- 
can  ticket.  The  purchase  price  is  said 
to  have  been  between  $80,000  and  $100,- 
000.  Mr.  Pillsbury  will  continue  the 
paper  as  an  afternoon  daily. 


This  Sailor  Versatile 
St.  Louis,  July  9. — Victor  Vaccarez- 
za  (“Vic  Vac”),  a  cartoonist  on  the  St. 
Louis  Republic,  who  resigned  to  enter 
the  navy,  is  being  held  in  that  city  to 
decorate  posters,  but  soon  will  be  sent 
to  a  training  station. 
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Pennsylvania’s  Population 
Produces  Prosperity 

Get  your  share  of  the  immense  amount  of  business  now  being 
done  in  Pennsylvania—the  busiest  state  in  the  Union. 

Pennsylvania  produces  more  war  goods  than  any  other  state. 
Everybody  in  Pennsylvania  is  busy  and  prosperous  and  not  only 
willing  to  spend  money— but  has  plenty  of  money  to  spend. 

Just  now  the  per  capita  earning  of  the  people  of  Pennsylvania 
is  greater  than  that  of  any  other  state. 


Wages  are  high— business  is  good  and  money  is  plentifuJ. 


Intensify  your  selling  campaign  in  Pennsylvania.  Get  to  the 
people  with  your  proposition— reach  them  through  their  home 
newspapers.  Tell  them  what  you  have  to  sell  them  and  what 
.  local  merchants  carry  goods. 

Go  after  your  share  of  this  business.  Do  not  wait— but  do 
it  now. 

Use  the  following  list  of 
live  daily  newspapers  in  the 
best  cities  of  the  state  and  cash 
in  on  the  golden  opportunity. 

Study  these  figures— com¬ 
pare  rates  and  circulation— see 
how  inexpensive  the  advertis¬ 
ing  is. 

Now  is  the  time  — this  is 
the  place. 


Circulation 

lines 

lines 

Net  Paid 

2,500 

10,000 

Allentown  Call  (M) . . ; . . 

21.400 

.03 

.03 

Altoona  Mirror  (E) . 

21.320 

.04 

.04 

Altoona  Times  (M) . 

14,940 

.025 

.02 

Altoona  Tribune  (M) . 

7,600 

.02 

.02 

Chester  Times  &  Republican 

(M&E) 

12,819 

.04 

.03 

Connellsville  Courier  (E).. . 

5,929 

.015 

.025 

Easton  Express  (E) . 

5,200 

.018 

.018 

Easton  Free  Press  (E) .... 

15,835 

.025 

.025 

Erie  Herald  (E) . 

8,683 

.02 

.02 

Erie  Herald  (S) . 

8,683 

.02 

.02 

Harrisburg  Telegraph  (E).. 

22,388 

.045 

.045 

Johnstown  Democrat  (M).. 

9,841 

.03 

.025 

Johnstown  Leader  (Ej . 

6,718 

.015 

.015 

Lancaster  Intelligencer  and 

News- 

Journal  (M&E)  . 

18,377 

.04 

.04 

New  Castle  News  (E). ... 

11,080 

.018 

.018 

Oil  City  Derrick  (M) . 

5,703 

.0215 

.0165 

Philadelphia  Press  (M) .... 

32,053 

.12 

.12 

Philadelphia  Pi;ess  (S) . 

78,527 

.20 

.20 

Philadelphia  Record  (M) . . 

123,277 

.25 

.25 

Philadelphia  Record  (S).... 

133,680 

.25 

.25 

Pittsburgh  Dispatch  (M).... 

59,764 

.12 

.08 

Pittsburgh  Dispatch  (S) .... 

57,301 

.19 

.14 

Pottsville  Republican  (E) . . . 

11,533 

.0329 

.0329 

Scranton  Republican  (M).. 

28,331 

.07 

.06 

Scranton  Times  (E) . 

33,093 

.07 

.06 

West  Chester  Loc^  News 

(E).... 

12,128 

.03 

.03 

Wilkes  Barre  Times-Leader 

(E).... 

18,975 

.035 

.03 

York  Gazette  (M) . 

6,807 

.0178 

.0129 
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MARVELOUS  SUCCESS  OF  WAR  ADS 
TEACHES  POIGNANT  LESSON 

Methods  That  Brought  Millions  to  Government  Should  Be 
Applied  to  Commercial  Advertising — Rankin 
Suggests  War  Chest  in  Every  City 

MASTKKFI'Ij  in  its  review  of  wliat  has  been  achieved  by  war  advertising, 
and  astonishing  even  to  experienced  advertising  men  in  its  display  of  the 
trifling  cost  in  proiKirtion  to  the  results,  was  the  convention  address  of  Wil¬ 
liam  H.  Kankin,  chairman  of  the  Newspaper  Division  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  and  president  of  the  William  H.  Fiankin  Company,  of 
New  York,  Chicago,  and  Washington. 

Mr.  Kankin,  after  exposing  wh.at  had  lieen  done  on  these  lines,  drove  home 
its  api)lic-atioi>.  The  methods  tliat  proved  so  succe.ssful,  he  declared,  should  be 
applied  to  commercial  advertising,  prophesying  that  if  it  should  be  the  advertis¬ 
ing  of  the  newspapers  of  the  country  would  increase  many  fold.  Mr.  Kankin 
said  in  part: 

Will  Increase  as  Sellers  Learn 


"The  volume  of  newspaper  adverti.slng 
will  Iw  increased  as  those  who  sell  ad¬ 
vertising  and  tho.se  who  use  it  Uarn 
more  about  its  value. 

‘Too  many  advertisers  look  at  the 
cost  jicr  page,  or  per  in.sertion,  and 
never  get  far  enough  along  to  analyze 
what  they  buy  when  they  buy  news¬ 
paper  space.  Generally  they  conclude: 
‘New.spaper  advertising  is  expensive.  If 
we  have  to  use  it,  let’s  use  it  sparingly. 

“There  are  exceptions  to  this.  These 
exceptions  are  the  most  successful  busi¬ 
ness  men  in  any  community,  and  the 
most  succ-essful  di.stributors  of  nationally 
known  product.s. 

“Kecently  1  had  the  opportunity  to 
anal>-ze  the  cost  of  newspaper  adver¬ 
tising  for  one  of  the  big  Governmental 
departments  in  Washington.  I  found 
that  a  quarter  page  in  every  newspaper 
in  the  country,  dailie.s,  weeklies,  bi¬ 
weeklies,  and  tri-weeklies,  could  be 
lK)ught  for  less  than  $200,000.  This  gives 
a  circulation  of  over  46,000,000 — or 
alKiut  two  copies  to  every  home  in  the 
whole  United  States. 

At  Absurdly  Low  Cost 

“This  means  reaching  92,000,000 
homes  twice  with  every  dollar  spent,  or 
a  cost  of  seven-tenths  of  a  cent  for 
I'arrying  your  message  twice  to  every 
home  in  the  land. 

“Here  are  some  more  vitally  interest¬ 
ing  figures: 

“I  found  the  advertising  rate  In  news- 
pa  |>ers  like  the  Chicago  Daily  News, 
$1,200;  the  Chicago  Sunday  Tribune, 
$971.29,  and  the  New  York  Times,  $829,- 
12;  and  per  page  per  home  delivery — 
Chicago  News,  three-tenths  of  a  cent; 
('hicago  Sunday  'I'ribune,  one-tenth,  and 
the  New  York  Times,  five-tenths  of  a 
cent. 

“I  found  that  these  newspapers  pay 
their  delivery  boys  more  for  delivering 
each  paper  into  a  home  than  they 
charge  the  advertiser  for  furnishing  the 
white  paper,  setting  the  type,  and  print¬ 
ing  and  delivering  the  advertisers’  full 
page  into  each  home.  That  if  the  ad- 
verti.ser  should  attempt  to  print  a  one- 
I»age  advertising  dodger,  the  white  paper 
alone  would  co.st  almost  as  much  as  the 
newspapers  charge  for  a  full  page  ad¬ 
vertisement 

Cheaper  Than  Dodgers 

“Take,  for  instance,  the  Chicago  Dally 
New.s.  Mr.  Victor  F*.  Igiwson  has  spent 
forty  years  of  his  life  and,  over  $25,000,- 
000  in  building  the  Chicago  Dally  News, 
and  has  gained  the  confidence  of  the 
news  readers;  and  yet  every  advertiser 
who  u.ses  the  News  can  buy  that  goo<l- 
will  for  his  product  when  he  adver¬ 
tises  in  the  Daily  News.  All  he  nas  to 
pay  for  Is  the  space,  the  white  paper, 
the  printing,  and  the  delivery  of  his 


page  is  two-twentieths  of  a  cent  per 
page  per  home.  And  what  is  true  of 
the  News  is  true  of  the  San  Francisco 
Examiner,  Bulletin,  Call,  News  and 
Chronicle,  and  of  nearly  every  news¬ 
paper  in  the  United  States. 

“I  had  the  great  privilege  to  tell  you 
of  the  Pioneer  Red  Cross  campaign  and 
to  exhibit  the  forty-two  full  pages  that 
made  it  possible  for  Chicago  to  increase 
its  Red  Cross  membership.^  from  17,000 
to  416,000  in  four  weeks’  time.  The 
total  cost  for  all  expenses  was  7V4  cents 
per  member,  compared  with  the  best  pre¬ 
vious  record  (made  without  newspaper 
advertising)  of  16  cents  per  member; 
thus  proving  for  all  time  to  come  that 
advertising  is  an  economy  and  not  an 
expense  when  properly  used,  and  tha’c 
advertising  lowers  the  cost  of  distribu¬ 
tion. 

Had  Large  Results 

“You  will  rememlier,  too.  that  your 
newspaper  men  took  this  same  plan  and 
u.sed  it  in  nearly  every  city  and  town 
in  the  United  States  to  awaken  your 
people  to  their  re.sponsibilities  in  this 
war,  and  to  show  them  why  they  should 
buy  Liberty  Bonds,  support  the  Red 
Cross,  y.  M.  C.  A.,  \V.  S.  S.,  and  K.  of 
C.,  etc.,  etc.  As  a  result  of  that  great 
convention  in  St.  Louis  over  $5,000,000 
worth  of  newspaper  advertising  has  been 
liought  and  paid  for  by  business  men, 
bankers,  and  others,  and  at  least  a  like 
amount  has  been  bought  and  paid  for 
by  the  same  patriotic  business  men  in 
magazines,  farm  papers,  «rade  papers, 
billlioards,  and  painted  signa 

“To  the  members  of  the  Associated 
Advertising  Clubs  of  the  World  belongs 
the  credit  for  making  these  men  realize 
the  great  value  of  full  page  newspaper 
advertisements  to  mold  public  opinion 
and  bring  about  results  and  sales  never 
before  realized  in  all  the  world’s  history. 

“To  show  you  the  small  cost  for  the 
re.sults  obtained  I  quote  from  the  Wash¬ 
ington  Star: 

“  ‘Only  65-1000  of  1  per  cent,  was  the 
percentage  of  cost  of  advertising. 

“  ’$23,050,550  worth  of  bonds  were  sold. 

“  ‘$20,000,000  was  Washington’s  maxi¬ 
mum  allotment. 

“  ‘$3,050,550  amount  Washington  ex¬ 
ceeded  its  maximum  allotment. 

“  ‘84,388  were  individual  subscribers, 

“  ‘$15,000  was  the  total  amount  spent 
for  advertising.' 

“In  Chicago  the  second  Liberty  Loan 
advertising  was  financed  by  leading  busi¬ 
ness  men,  who  voted  not  to  have  their 
names  mentioned  in  the  advertising,  and 
$85,000  was  raised  by  a  committee 
headed  by  Henry  Schott,  vice-president 
of  Montgomery  Ward  &  Co.,  and  here  Is 
how  it  was  spent  and  the  results: 

“  ‘In  Chicago  we  sold  over  $177,000,000 


to  239,500  i^eople  at  an  advertising  cost 
of  27-lOOOth  of  one  per  cent.,  or  2.7 
cents  per  $100  Ijond  sold,  Chicago  having 
the  advantage  over  Washington  because 
of  our  many  advertising  campaigns. 
Over  one- fifth  of  the  total  .subscribers  to 
Liberty  Bonds  were  from  the  Chicago 
di.strict;  1,950,000  out  of  a  total  of  9,500,- 
000.  There  are  twelve  Federal  Reserve 
districts. 

“‘Costs  of  advertising  in  some  of  the 
cities  per  $100  bond  sold  were  as  fol¬ 
lows:  Muncie,  Ind.,  2.4  cents;  Chicago, 
2.7  cents;  Saginaw,  Mich.,  2.7  cents; 
Davenport,  la.,  2.9  cents;  Utica.  N.  Y., 
3.9  cents;  Clinton,  la.,  .I.  4  cents:  Ad¬ 
rian,  Mich.,  5.5  cents;  ('‘olumbiis,  O.,  6.3 
cent.s. 

Suggests  War  Chests 

“There  should  be  a  movement  set  on 
foot  here  to  promote  the  idea  of  raising 
a  war  chest  fund  in  each  city  and  State 
to  take  care  of  the  advertising  for  all 
w'ar  activity,  and  I  know  this  would  meet 
the  approval  of  business  men. 

“Some  day  we  adverti.sing  men  and 
new.spaper  men  will  use  these  same  big 
ideas  and  big  space  in  newspapers  for 
popularizing  advertised  products,  and 
when  we  do  the  advertising  in  news¬ 
papers  will  increase  tenfold  and  the  ad¬ 
vertisers  themselves  will  value  news¬ 
paper  space  and  use  it  as  a  sales  force, 
just  as  the  Government  is  now  doing. 

“To  answer  directly  the  que.stion  on 
how  to  increase  the  volume  of  news¬ 
paper  advertising  now  I  would  say: 

“(1)  Divide  the  country  in  twelve  dis¬ 
tricts  just  as  the  Lilierty  Loan  has 
divided  the  country  Into  twelve  Federal 
Re.«erve  districts. 

“(2.)  Have  a  newspaper  chairman  and 
promotion  committee  in  charge  of  each 
district. 

“(3.)  Have  these  men  report  to  the 
Bureau  of  Advertising  of  the  A.  N.  F.  A 
This  Bureau  is  certainly  doing  good 
work  for  the  newspaper  and  can  do 
ever  better  if  more  newspapers  support 
it.  The  newspaiiers  are  fortunate  In 
having  men  of  the  bu.siness  calibre  of 
Wm.  A.  Thom.son  and  Thos.  H.  Moore  to 
direct  this  Bureau 

“(4.)  Prepare  campaigns  based  on  ex¬ 
penditures  from  $10,000,  $20,000,  $50,000, 
and  $100,000  in  each  district. 

“(5.)  The  zone  system  should  work  out 
to  the  advantage  of  newspapers — I  mean 
freight  zone — and  manufacturers  in 
each  district  should  be  educated  to  build 
up  their  businesses  to  the  maximum  if. 
their  own  district  now,  and  thus  relieve 
the  freight  and  pa.ssenger  traffic  con¬ 
gestion. 

“(6.)  Find  out  what  products  the  Gov¬ 
ernment  wants  to  have  sold. 

"(7.)  Another  way  to  increase  adver¬ 
tising  just  now  i.s  to  have  the  produce 
dealers  advertise  fruits  and  vegetables 
that  are  plentiful  in  each  locality  so 
that  the  people  will  buy  local  products 
anw  not  make  it  necessary  for  farmers 
to  ship  their  jiroduce  and  fruit  by 
freight  or  express. 

“(8.)  Combination  advertising  cam¬ 
paign  based  on  the  same  plan  that  has 
been  so  successful  for  the  Red  Cross 
and  Liberty  Loan  may  be  extended  to 
insurance  companies,  real  estate,  bank¬ 
ers,  grocers,  bakers,  dairy  men. 
laundries,  and  hundreds  of  other  lines 
of  bu.siness  which  have  not  yet  ‘let  the 
people  know’  all  about  their  business.’’ 


School  Receives  N.  Y.  Tribune  File 
The  Western  Newspaper  Union  has 
donated  to  the  School  of  Journalism 
library,  Columbia  University,  a  com¬ 
pletely  bound  file  of  the  New  York  Tri¬ 
bune,  dating  from  1847. 


EMERSON  MOTORS  MEN 
SENTENCED 


C.elebrated  (^ase  Over  Fraudulent  Adver¬ 
tising  and  Misuse  of  Mails  to  Sell 
Stock  Brings  Heavy  Punish¬ 
ment  to  Principals. 

Judge  Martin  Manton  in  the  United 
States  Di.strict  Court,  New  York,  oa 
July  5  sentenced  and  fined  the  prin¬ 
cipals  in  the  Emeison  Motors  Company, 
recently  found  guilty  of  using  the  in.'iil.s 
and  advertising  fraudulently  to  sell 
stock. 

On  the  Emerson  Motors  Company  it¬ 
self,  C.  R.  Ben-y  &  Co.  and  Robert  P. 
Matches  &  Co.,  the  three  corporations 
found  guilty  in  the  same  connection  of 
having  used  the  mails  with  intent  to  de¬ 
fraud,  fines  to  a  total  of  $26,012  were 
levied. 

An  additional  fine  of  $10,000  was  im¬ 
posed  on  the  convicted  broker,  O.  E 
Chaney,  in  lieu  of  a  prison  sentence. 
The  fact  that  Chaney  supports  his  aged 
parents  and  expressed  a  willingness  to 
retire  to  a  farm  in  case  leniency  were 
shown  him  caused  the  court  to  make 
this  special  ruling  in  his  case.  To  cover 
the  technical  jioint  of  a  conviction, 
Chaney  was  sentenced  to  one  day  in  the 
custody  of  United  States  Marshal  Mc¬ 
Carthy, 

The  heaviest  penalty,  seven  years  in 
the  Federal  penitentiary  at  Atlanta.  Ga., 
fell  to  the  lot  of  Nichols  Field  Wilson, 
characterized  by  Judge  Manton  as  “ap¬ 
parently  the  head  of  the  whole  thing.” 
Wilson  was  sentenced  to  five  years  on 
th  first  six  counts  of  the  indictment,  two 
years  on  the  following  six  counts,  and 
two  years  on  the  conspiracy  charge,  the 
two  latter  terms  to  run  concurrently. 

lioliert  P.  Matche.s,  who  handled  the 
Emer.son  stock  in  Boston,  whither  the 
company  dispatched  $20,500  upon  the 
rumor  of  an  investigation,  received  a 
three-year  sentence. 

William  Loomi.-^  who,  the  court  de¬ 
clared,  did  not  “seem  so  bad  a3  the  rest," 
w’as  sentenced  to  a  yar  and  a  day  on 
twelve  of  the  thirteen  counts,  all  of  the 
sentences  to  run  concurrently. 


Oklahoma  World’s  New  Home 
Tl’IJ?a,  Okla.,  July  5. — The  World  is 
now  located  in  its  new  building,  and  is 
being  generally  congratulated  on  the 
success  it  has  attained.  Over  4,500  peo¬ 
ple  In.spected  the  plant  the  night  of  the 
opening,  despite  the  fact  that  a  paper 
was  l.ssued  as  usual.  “Open  house"  was 
held  by  the  publi.sher  all  evening.  The 
members  of  the  Chamber  of  Commerce 
were  his  guests  at  a  noon-day  luncheon 
and  they  assisted  in  receiving  the  guests 
in  the  evening.  Four  thou.sand  copies 
of  a  miniature  souvenir  edition  of  the 
World  were  given  away  and  every  visit¬ 
or  received  a  linotype  slug  with  his 
name  on  it. 


Attacks  Journalist's  Will 
Ix)8  Anoei.ES,  Cal.,  July  8. — A  second 
attack  on  the  will  of  the  late  Josiah 
C.  Peabody,  former  newspaper  man  of 
this  city,  has  been  started  before 
Judge  Hou.scr.  The  will  now  on  file 
liequeathed  the  $20,000  e.state  of  dc- 
scendent  to  his  wife,  Mary  E.  Peabody. 
In  a  former  contest.  Judge  York  de¬ 
cided  against  the  contestants  and  ad¬ 
mitted  the  will  to  probate.  It  is  al- 
ledged  that  Mr.  Peabody  executed  two 
other  wills,  in  one  of  which  he  left 
$5,000  to  W.  L.  Price,  a  friend  and  as¬ 
sociate,  and  in  the  other  he  gave  $5,- 
000  to  John  Kearney  and  $1,000  to 
Price.  Both  of  these  wills  have  been 
lo.st. 
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LED  THEM  All! 

1918  INCOME  TAX 
RETURNS 


Uncle  Sam  says  so! 

New  York  State  yielded  nearly  $700,000,000,  as  shown  by  the  Income 
and  Excess  Profits  Tax  returns  for  the  fiscal  year  ending  June  30,  1918. 

This  huge  sum  is  nearly  ONE-FOURTH  of  the  entire  United  States 
returns.  It  leads  the  next  largest  State  return  by  nearly  $200,000,000  and 
shows  the  Empire  State  to  be  the  Nation’s  wealthiest  community. 

New  York  is  the  top  note  of  prosperity — the  true  goal  of  mercantile 
conquest  for  every  advertiser.  The  really  big  merchandising  successes 

are  obtained  by  going  where  the  BIG  money  is — and  a  catalogue  of  PROVEN  reasons  why  the  Empire  State 
is  the  successful  National  Advertiser’s  big  moneymaker — would  continue  on  through  this  whole  edition  and 
then  some! 

However,  there  is  room  right  here  to  list  47  “reasons  why.”  They  are  constantly  proving  their  value  as 
advertising  mediums  to  the  advertiser  with  the  “good  goods”  standardized  with  reliable  trademarked  brands. 
You  cannot  occupy  too  much  space  for  splendid  and  sustained  results — if  you  advertise  in  these  47  represen¬ 
tative 
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GOLDEN  AGE  OF  ADVERTISING  HERE, 
SAYS  DE  WEESE 

Hai  ShoM’^n  It?  Value  As  Never  Before,  in  Selling  the 
War  to  People,  He  Tells  A.  A.  C.  W. 

Delegates  in  San  Francisco 

TUI’MAN  a.  Dk  WEESE.  Director  of  Publicity  for  the  Shredded  Wheat  Bis¬ 
cuit  Company,  told  some  direct  truths  in  a  forceful  manner  in  his  address  on 
Wednesday  to  the  convention  at  San  Eranci.sco.  SpeakinR  on  the  subject 
"ChanKO  in  the  Buyins  Habits  of  the  Consumer  in  War-Time,”  he  outlined  .some 
of  the  things  advertising  has  done  since  the  declaration  of  war,  and  with  prophetic 
linger  pointed  to  .some  of  the  things  it  must  yet  accomplish  to  meet  the  demands 
that  the  business  of  the  country  is  placing  upon  it.  Mr.  De  Weese  .said; 

“This  is  the  Golden  Age  of  Advertising;  and  this  is  the  year  of  its  greatest 
triumph.  The  Government  has  invoked  the  power  of  publicity  to  sell  four  billion 
dollars'  worth  of  Liberty  Bonds  to  the  people.  It  is  true  the  Government  did  not 
pay  for  this  publicity,  but  that  does  not  alter  the  fact  that  the  selling  of  the  bonds 
was  one  of  the  colossal  achievements  of  advertising. 

Greatest  Advertiser  in  the  World 


"The  Government  did  not  ask  ,iny  one 
to  donate  steel  for  its  ships,  or  guns 
for  its  army.  Being  the  greatest  adver- 
ti.ser  in  the  world,  with  more  things  to 
advertise  than  any  other  public  service 
c-or|K)ration,  it  should  have  paid  for  its 
advertising.  And  that  advertising  should 
have  lieen  prepared  and  j>laced  under 
the  direction  of  a  director  of  national 
publicity — not  a  censor  of  news,  but  a 
real  adverti.sing  man  with  broad  vdsion 
and  wide  experience — and  he  should  be 
a  member  of  the  Pre.sident's  Cabinet. 

"No  sooner  had  the  country  acknowl¬ 
edged  and  celebrated  this  achievement 
of  advertising  in  the  selling  of  Liberty 
Bonds  than  another  great  national  ad¬ 
vertising  campaign  was  launched  to  se¬ 
cure  gifts  amounting  to  a  hundred  mil¬ 
lions  of  dollars  for  the  Red  Cross. 

"No  longer  is  the  finger  of  doubt  or 
su.spicion  pointed  at  advertising  No 
longer  is  advertising  the  boon  compan¬ 
ion  of  Sarsaparilla  or  Swamp-Root.  It 
has  found  better  company.  Now  it  walks 
iuid  it  talks  with  kings.  It  has  raised 
the  sinews  of  war  for  the  nation  and 
ha.s  drawn  millions  from  the  pockets  of 
the  peoi»le  to  support  the  gre-itest  or¬ 
ganization  of  charity  and  mercy  known 
to  mankind. 

Done  by  Display 

"And  this  was  done  by  display  adver¬ 
tising  in  new.spapers  and  magazine.s. 

“Selling  the  war  to  the  people  was  the 
greate.st  achievement  in  the  history  of 
printed  salesmanship.  It  was  no  small 
job  to  sell  a  big  war  to  the  people  who 
could  not  visualize  it,  who  could  not 
grasp  at  first  the  rea.sons  for  our  par¬ 
ticipation  in  the  European  conflict  in¬ 
volving  racial  jealousies  and  hatreds. 
But  the  people  had  to  be  made  to  see 
that  the  conflict  involved  great  funda¬ 
mental  principles  that  were  vital  to  our 
ow'n  national  life. 

"Mr.  Roosevelt  sold  the  war  to  a  part 
of  the  people.  Then  came  President 
Wilson,  who  sold  it  to  more  people ;  then 
came  the  newspapers  and  magazines 
and  sold  it  to  all  the  people.  And  when 
you  think  of  the  price  to  be  paid  for  it 
you  will  agree  that  it  was  the  most 
colos.sal  publicity  job  ever  undertaken 
by  the  pre.ss  of  America.  Having  sold 
the  war  to  the  people,  the  press  is  now 
performing  a  magnificent  patriotic  ser¬ 
vice  of  selling  to  the  people  the  things 
that  are  neces.sary  to  fumi.sh  the  rev¬ 
enue  for  carrying  on  the  war;  for  main¬ 
taining  hospitals,  and  surrounding  the 
army  and  the  navy  with  the  highest 
type  of  uplifting  recreational  influences. 

Must  Sell  Goods 

"The  primary  purpose  of  advertising 
is  to  sell  good.s,  whether  the  good.s  be 
tangible  merchandise  or  whether  they 
l>e  service.  There  may  be  other  reasons 


for  advertising,  but  they  are  on'y  inci¬ 
dental.  When  you  get  back  to  brass 
tacks,  the  real  purpose  of  advertising 
is  to  sell  goods.  Advertising  is  not  lit¬ 
erature.  The  advertiser  is  sometimes 
captivated  by  the  pretty  pieces  of  rhet¬ 
oric  written  by  literary  chaps  that  ap¬ 
pear  over  his  name  every  month  in  the 
magazine.s,  but  some  fine  morning  he 
has  a  look  at  the  financial  statement  and 
asks  himself,  "Does  it  pay?” 

“It  is  the  business  of  advertising  to 
keep  the  dollar  at  work.  How  are  we 
going  to  keep  dollars  at  work  at  a  time 
when  the  industrial  resources  and  busi¬ 
ness  energies  of  the  people  are  being 
drafted  for  the  war?  Advertising  is 
the  answer.  The  Government  has 
shown  its  faith  in  the  power  of  adver¬ 
tising  by  making  use  of  it  on  a  scale 
of  magnitude  never  before  attempted  in 
this  or  any  other  country.  It  is  the 
business  of  advertising  to  pull  idle  dol¬ 
lars  out  of  their  hiding  places  and  put 
them  to  work.  If  this  is  the  business 
of  advertising  in  normal  times,  then 
advertising  has  a  job  just  now  that  is 
colossal  in  its  proportions.  Advertising 
must  not  only  sell  the  Liberty  Bonds, 
the  War  Stamp.s,  and  the  Red  Cro.ss, 
but  must  keep  bu.siness  from  languish¬ 
ing,  for,  after  all,  it  is  big  business  and 
little  bu.siness  that  must  ‘finance’  the 
war. 

Psbsing  Through  Crisis 

"Advertising  is  passing  through  a 
cri.si.s.  Being  the  most  important  factor 
in  merchandising,  it  must  quickly  and 
intelligently  adapt  itself  to  changing 
conditions  brought  about  by  the  war.  It 
mu.st  meet  new  neces.sitie8,  new  tastea 
new  desires.  It  mu.st  put  across  new 
war-time  products.  Habits  created  by 
a  hundred  years  of  advertising  are  be¬ 
ing  constantly  wiped  out  by  the  eco¬ 
nomic  demands  of  a  war  that  touchet 
the  lives  of  all  the  people  in  two 
hemispheres.  Trade-mark  values  sud¬ 
denly  go  up  in  the  smoke  of  battle.  Es- 
.sential  elements  that  have  gone  into 
well-known  manufactured  products  are 
commandeered  by  the  inexorable  law  of 
military  necessity. 

"Advertising  must  make  new  habits 
and  create  new  values.  In  many  in¬ 
stances  the  marketing  experience  of 
several  generations  of  one  family,  where 
the  bu.siness  has  been  handed  down 
from  fathers  to  sons,  is  hammered  into 
nothing  by  the  mailed  fist  of  grim- 
visaged  war. 

“The  'good-will  asset’  behind  well- 
known  trade-mark.s,  which  have  cost 
millions  to  build  up,  is  suspended  until 
the  iasues  of  the  war  seal  their  death 
warrant,  or  regalvanize  them  into  life. 
Many  of  these  trade-marks  have  such 
.staying  power  that  the  ravages  of  o 


ten-year  war  could  not  remove  them 
from  public  favor.  Many  of  them  will 
not  survive  the  period  of  suspension  or 
obliteration.  They  will  never  come  back. 
They  haven’t  enough  momentum  to 
carry  them  across  the  war-swept 
wastes  of  ‘No  Man’s  Land.’ 

Many  Transformations 

“Consider  for  a  moment  the  economic 
and  merchandising  transformations 
that  have  occurred  in  many  important 
lines  of  productive  indu.stry  and  their 
effect  upon  the  buying  habits  of  the 
people.  A  hundred  million  persons 
were  suddenly  asked  to  change  the  food 
habits  of  a  lifetime,  and  in  changing 
these  habits  they  have  learned  some 
things  about  food  that  the  art  of  ad¬ 
vertising  could  not  drum  into  their  in¬ 
tellects.  They  have  learned  a  lot  about 
proteins,  carbohydrates,  and  calories. 
They  have  willingly  absorbed  dietetic  in¬ 
formation  which  they  treated  with  the 
jovial  jeers  of  jocund  health  in  the  days 
before  the  w’ar.  They  have  learned  ’hat 
ancestral  habit  and  palate  pleasure  have 
made  them  victims  of  much  food  folly. 

“White  flour  bread  has  gone  from 
the  dietary  map  never  to  return 
Humanity  has  become  suddenly  im¬ 
pressed  with  the  undeniable  fact  that 
the  patent  milling  processes  for  making 
white  flour  have  re.sulted  in  wanton  and 
wicked  waste  of  the  whole  wheat  grain. 
Wheat  conservation  will  be  a  fixed  habit 
after  the  war.  Bread  will  have  to  be 
made  from  a  larger  percentage  of  the 
wheat  grain — in  fact,  thousands  of  con¬ 
sumers  will  demand  the  whole  wheat 
in  all  wheat  products  of  every  descrip¬ 
tion.  The  economic  habit  will  become 
so  fixed  that  thousands  will  not  depart 
from  it.  There  will  be  less  waste.  We 
are  eating  some  of  the  ’substitutes’  for 
wheat  as  a  matter  of  patriotic  sacrifice. 
Advertl.slng  will  have  to  make  these 
substitutes  toothsome  and  desirable.  Now 
we  are  cribbing  food  from  the  horse, 
and  the  cow,  and  the  pig. 

“Advertising  will  have  to  make  u.s  ac¬ 
tually  want  these  foods  in  the  days 
after  the  war.  People  will  eat  less,  and 
hence  there  will  be  better  thinking, 
better  health,  and  higher  efficiency. 
Meat  will  be  an  unimportant  part  of  the 
diet.  The  notion  that  meat  is  necessary 
to  maintain  muscular  strength  is  a  de¬ 
lusion.  It  will  depart  from  some  tables 
never  to  return.  Others  will  eat  it 
sparingly  two  or  three  times  a  week 
The  main  diet  of  the  future  in  the  aver¬ 
age  home  will  be  fruits,  cereals,  and 
vegetables.  Food  advertising  of  the 
future  will  have  to  display  dietetic  in¬ 
telligence  and  common  sen.se. 

Must  Make  Changes 

"One  of  the  greatest  advertising  op¬ 
portunities  of  the  war  is  presented’  by 
the  almost  countless  substitutes  for  but¬ 
ter.  A  new  ‘nut  butter’  is  born  every 
week.  It  is  one  of  the  ab.surdities  ot 
food  regulation  that  this  butter  sub¬ 
stitute  mu.st  be  lal>elled  ’oleomargarine,’ 
although  made  from  the  white  meat  of 
cocoanuts  and  in  many  in.stances  purer 
and  more  wholesome  than  much  of  the 
dairy  butter  that  is  found  upon  the 
market.  The  marketing  of  these  blitter 
substitutes  represents  the  normal  com¬ 
petition  between  trade-marked  products 
that  is  neceasary  to  healthful  merchan¬ 
dising  and  advertising. 

“Changes  in  the  beverage  habits  of 
the  people  will  also  have  a  farreacblng 
effect  upon  adverti.sing.  Prohibition  is 
sweeping  across  the  country,  leaving 
vast  areas  of  parched  populace  to 
quench  its  thlr.st  with  non-alcoholic 
liquids.  No  longer  will  advertising 
genius  be  called  upon  to  show  how 


Women 

Are 

“People” 

It  may  seem  strange  that 
this  fact  has  never  been  gen¬ 
erally  recognize;!  before  in 
newspaper  circles — but  singu¬ 
larly  enough,  the  press  has 
directed  most  of  its  editorial 
expression  at  men.  But  these 
three  newspapers  print  edito¬ 
rials  written  especially  for  wo¬ 
men — and  by  a  woman — a  fea¬ 
ture  which  makes  The  Tole  'o 
Blade,  The  Detroit  Journal 
and  The  Newark  Star- Eagle 
household  influences  of  no 
small  importance — 

The  Toledo 
Blade 

Solid,  substantial  circulation 
of  55,000,  ninety  per  cent, 
home  ('elivered. 

The  Detroit 
Journal 

Now,  at  2c,  maintaining 
more  than  100,000  daily — 
because  Detroit  wants  it. 

The  Newark 
Star-Eagle 

More  than  50,000  now — and 
climbing  daily — the  local  mer¬ 
chant  attests  its  sales  jiroduc- 
ing  value. 
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many  gallons  of  beer  were  consumed  NEWSPAPER  LOSES 

by  Washington,  Jackson,  and  Jefferson, 

and  how  many  artesian  wells  had  to  be  LIBEL  APPEAL 

dug  to  cool  the  amber  fluid.  _ 

“Advertising  must  put  across  the 

countless  .substitutes  for  beer — almost  as  Must  A^ain  Defend  Action  Once  Dis- 
many  as  the  substitutes  for  butter.  It 
is  up  to  advertising  to  persuade  th3 
beer-consuming  public  that  these  sub¬ 
stitutes  are  not  only  healthful  and 
wholesome,  but  that  the  camouflage  on 
the  top  is  just  as  seductive  and  tran- 
qullizing  as  the  foam  ‘that  made  Mil¬ 
waukee  famous.’ 

“Even  more  marked  than  the  trans¬ 
formation  In  the  food  habits  of  the 
people  are  the  changes  brought  about 
In  the  sale  and  manufacture  of  all  .Torts 
of  wearing  apparel.  The  pinch  of 
scarcity  and  high  prices  is  certain  to 
make  radical  modifications  in  sartorial 
taste.  An  effort  will  be  made  to  con¬ 
serve  wool,  leather,  buttons,  and  all 
sorts  of  trimmings  that  enter  Into  the 
architecture  of  both  men’s  and  women’s 
clothing.  The  more  superfluous  embel¬ 
lishments  will  be  discarded.  In  antici¬ 
pation  of  the  war,  corsets  have  already 
been  shortened  at  top  and  bottom.  Per¬ 
haps  the  corset  will  depart  altogether. 

If  It  does.  It  will  be  worth  the  cost  of 
the  war. 

Things  to  Be  Done 

“High  shoe  tops  must  come  down  !<• 
a  sen.sible  height.  Coats  and  skirts  will 
be  worn  shorter.  We  are  getting  u.sed 
to  short  skirts.  Perhaps  they  can  be 
made  still  shorter  without  blocking  up 
the  already  congested  streets  of  the 
larger  cities.  There  are  men  who  could 
be  easily  reconciled  to  the  disappearance 
of  skirts  altogether.  Buttons  will  be 
made  of  all  sorts  of  composition  Instead 
of  metal.  The  time  will  come  when 
the  expression  'All  wool  and  a  yard 
wide’  may  be  a  slogan  of  honesty,  but 
not  of  patriotism. 

“The  marketing  of  war-time  products 
and  the  changing  habits  of  the  consumei 
as  a  result  of  the  war  will  challenge 
the  advertl.slng  genius  and  enterprl.se 
of  America,  where  the  art  of  advertis¬ 
ing  has  reached  Its  highest  develop¬ 
ment.  Competition  Is  the  life  of  adver¬ 
tising.  It  Is  up  to  advertising  to  de¬ 
velop  competition  In  trade-marked  lines 
of  merchandlste  to  take  the  place  of  the 
products  that  have  disappeared  on  ac¬ 
count  of  the  war.  It  is  up  to  adver¬ 
tising  to  keep  alive  the  great  industrial 
activities  of  the  country  to  the  end 
that  we  may  finance  the  war  with  the 
least  drain  on  the  country’s  re.sources, 
and  with  the  lea.st  di.sturbance  of  the 
productive  power  of  the  people." 


Aggressive  Advertising  Campaign 
May  Be  Operated  in  TV est  Virginia 
at  Comparatively  Little  Cost 


Albany,  N.  Y.,  July  8. — The  appeal  of  p 
Charles  Edward  Vosbury,  a  Binghamton  ^ 
architect,  to  the  Appellate  Divi.sion  of  ^ 
the  Supreme  Court,  to  set  aside  a  de-  p 
cislon  in  favor  of  the  Utica  (N.  Y.)  A 
Daily  Pre.ss  for  alleged  libel,  w  xs  grant-  J 
ed  here  to-day  when  decisions  were  p 
handed  down.  Vosbury  sued  the  Daily  J 
Pre.ss  for  $10,000  in  the  Supreme  Court  p 
of  Broome  County,  where  a  decision  was  ^ 
rendered  against  him.  Costs  of  the  suit,  p 
which  have  been  large,  will  rest  with  ^ 
Vosbury  pending  the  disposition  of  the  ^ 
case.  A  new  trial  has  been  granted  Ij  p 
Broome  County  Supreme  Court.  p 

Vosbury’s  suit  is  one  that  will  Interest  p 
newspaper  men.  because  it  involves  an  p 
angle  of  the  Libel  law  that  may  have  p 
a  bearing  on  other  libel  ca.ses.  ^ 

As  architect  in  the  construction  of  ^ 
the  Utica  High  School,  Vosbury  directed  p 
the  work  and  turned  the  building  over  p 
to  the  city  authorities,  by  whom  it  was  p 
accepted.  The  press  several  months  ago  p 
came  out  with  an  editorial  in  which  it  p 
“rapped”  Vosbury  foyr  alleged  negll- 
gence.  The  question  that  the  court 
will  have  to  decide  is  whether  Vosbury  p 
will  have  to  .show  a  jury  just  how  he  p 
was  damaged — If  he  was — by  the  edl-  ^ 
torlal.  The  first  jury,  In  di.sallowing  the  ^ 
claim  of  the  architect,  said  he  should  p 
show  where  he  had  suffered  $10,000  p 
worth  to  his  business.  p 

The  appeal  was  -based  on  the  claim  ^ 
that  the  article  hurt  Vosbury  financially,  p 
in  causing  contracts  for  other  work  to  p 
go  to  other  architect.s.  The  Judge  In  p 
the  flr.st  hearing  of  the  ca.se  ruled  that  p 
the  alleged  damage,  financial  or  other-  % 
wi.se,  done  Vosbury  by  the  article,  was  p 
not  specified.  p 

All  the  judges  of  the  Appellate  Dl-  p 
vision  concurred  in  the  decision,  grant-  % 
ing  the  new  trial,  with  the  exception  of  p 
Justice  John  M.  Kellogg,  the  presiding  p 
Justice.  M 
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the  Most  Northern  of  the  Southern  States 
the  Most  Southern  of  the  Northern  States 
the  Most  Western  of  the  Eastern  States 
the  Most  Eastern  of  the  Western  States 


and  can  be  added  to  advertising  campaigns  | 
operating  North,  South,  East  or  West  for  | 

A  Small  Additional  Appropriation  I 

i 

*  Natural  boundaries  make  it  a  “market  | 
by  itself”  with  more  NATURAL  wealth  than  | 
any  other  like  area  on  the  face  of  the  earth.  | 
40th  in  area  of  the  States — 28th  in  population.  I 


Rate 

for 

S.ooo 

linea 


Circu¬ 

lation. 


Iluntiiinlon 
*  Herald- 
Dispatch  .  . 
♦Herald- 
Dispatch  . 

Martinsburg 
♦Journal  .  . 
Morgantown 
JFost  .  .  .  . 
Parkersburg 
\  tN’cws  .  .  . 
t.N'ews  .  .  . 
tScntincl  .  . 

H’hccling 
tlntelligencer 
I  tNews  .  .  . 
fNews  .  .  . 


(K)  3,(¥)8  .(Xlflyj 


Engage  The  New  Standard  Base  Ball  Player  Board 
Now  for  The  World’s  Series 


'Patented  U.  S. 
1  and  Canada 


By  far  the  best  outdoor  playerhoard. 

Easy  and  inexpensive  to  operate. 

Sent  on  Approval.  No  money  if  these  claims 
are  not  substantiated. 

Used  only  in  New  Knulanil  last  year.  ,Vsk  the  Sprinirficld  Repuhliran,  Hartford 
Courant.  Worcester  Teleuram,  New  Bedford  Standard,  Providence  News,  Lynn 
Item,  Taunton  (iazette.  Fall  River  Globe,  their  opinion  of  it. 

No  Agents.  Limited  supply  of  Boards  for  Lease  for  the 
World’s  Series. 

to  Geo.  H.  Reynolds,  Treas.  Standard  Ball  Player  Corp’n 
fCir’c  Manager  The  Standard)  New  Bedford,  Mass.; 
Pres.  N.  E.  A.  Cir.  Mgrs. ;  Director  1.  C.  M.  A. 


♦Government  statement  March  31st, 
i  1918. 

t-A.  B.  C.  statement  March  31st,  1918. 
tPublishers’  statement. 
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CITY  EDITORS  PROGRESS  IN  WORK 
OF  NATIONALIZING 

Pennsylvania  Association  Joins  National  Body  and  Elects 
Kroh  President  —  For  Closer  Co-operation  With 
Government — New  York  State  Is  Next 


than  50  are  representative  of  the  Chi¬ 
cago  daily  newspapers,  and  that  Wis¬ 
consin  has  about  125  members,  of  whom 
18  are  city  editors,  copy-readers,  and 
telegraph  editors  in  Milwaukee. 

Industrial  News  Larking 
Another  matter  discussed  was  the  in¬ 
ability  of  editors  to  get  news  of  In¬ 
dustrial  attainments  of  local  manufac¬ 


turing  plants.  These  big  records  would 
be  the  best  kind  of  war  news  and  keep 
up  the  morale  of  the  home  folks  while 
weakening  the  morale  of  the  enemy,  but 
the  manufacturers  were  afraid  that 
the  enemy  at  home  might  blow  up  his 
plant  if  too  much  were  told  about  his 
work  and  so  then  would  not  give  out 
facts  to  his  local  papers. 


(Spci-ial  to  The  FIditor  and  Pcbusher.) 

Pittsburgh,  Pa.,  July  7. 

SCARCITY  of  help  in  new.spaper  offices  throughout  the  Keystone  State  caused 
the  attendance  at  the  First  Convention  of  Pennsylvania  City  Editors  to  lie 
smaller  than  if  war-time  conditions  had  not  prevailed.  But  every  session  was 
bri.stliiig  with  discussions  of  the  conditions  that  war  has  brought  in  the  newspaper 
offlcc.s.  As  one  editor  expre.s.sed  it:  ‘‘Now  more  than  ever  before  gatherings  of 
mcmliers  of  the  profession  and  the  peru.sal  of  trade  papers  are  in  order  to  help 
us  all  to  .solve  these  unusual  problems  by  interchange  of  facts  about  the  way  we 
had  met  the.se  problems.” 

A  resolution  was  adopted  pledging  hearty  and  patriotic  cooperation  in  sup¬ 
port  of  the  Pre.sldent  and  the  National  Administration  in  the  prosecution  of  the 
war.  A  telegram  containing  the  resolution  was  .sent  to  President  WlLson. 

Herbert  Kroh  Elected  President 


These  officers  for  the  ensuing  year 
were  elected:  Herbert  R.  Kroh,  mana¬ 
ger  I-httsburgh  branch  of  the  United 
Press,  pre.sidcnt;  Clare  A.  Berger,  War¬ 
ner  Flvening  Mirror;  vice-president; 
Miner  S.  Temple,  Braddock  Dally 
News-Herald;  secretary;  Mra  Estelle 
Thomas  Steel,  Mechanic.sburg  Daily 
Journal;  woman's  secretary;  Mrs.  Hel¬ 
en  Arthur,  Greens\ille  IMily  Record; 
treasurer,  lioard  of  Directors — Herbert 
R.  Kroh,  James  S.  Benn,  Philadelphia 
North  American;  Joseph  F.  F'orestal, 
Wilkes-Barre  Time.s-leader,  Roland  B. 
Simp.son,  Kittanning  Daily  Ijcader,  and 
F'rank  E.  Crane,  Flric  Daily  Times 

No  place  was  designated  for  next 
year’s  .ses.sion.  All  in  attendance  ex¬ 
pressed  that  as  ‘‘Great  oaks  from  little 
acorns  grow,”  so  this  fir.st  convention 
of  Pennsylvania  city  editors  was  the 
l)eginning  of  a  big  important  State 
body. 

The  Penn.sylvania  organization  adopt¬ 
ed  the  charter  of  the  National  Asso¬ 
ciation  of  City  Editors,  with  which  It 
is  affiliated,  with  slight  modifications. 

F'oremo.st  among  the  changes  made 
were: 

(1.)  Inclusion  among  the  officers  of 
a  woman’s  secretary,  because  of  the 
interest  .shown  in  the  convention  by 
women  who  are  filling  desk  positions 
in  Increasing  numbers  during  the  war. 

(2.)  Limitation  of  membership  to 
city  editors,  press  as.soclation  editors, 
telegraph  editors,  copy-readers,  and 
federal.  State,  and  local  publicity  work¬ 
ers  in  Government  or  distinctive  war 
service. 

I>em  Day,  of  the  Wa.shington  (E*a.) 
Observer,  who  was  temporary  chairman 
of  the  convention,  was  named  as  chair¬ 
man  of  a  committee  to  canvass  different 
countief*.  J.  J.  Dodds,  of  Butler;  Greg¬ 
ory  Mohr,  of  St.  Mary’s  Charles  F. 
I^ewis,  Franklin,  and  George  Conway, 
New  Castle,  were  appointed  to  that 
committee. 

Representative  M.  Clyde  Kelly,  edi¬ 
tor  of  the  Braddock  News-Herald,  was 
elected  honorary  memlier.ship. 

Future  Organization  Program 

Other  State  associations  are  to  be 
formed  Immediately,  and  the  following 
convention  dates  have  been  definitely 
set: 

New  York,  August  24  and  25,  at  New 
York  city. 

Vermont,  Septemlier  21  and  22,  at 
Burlington. 

New  Hampshire,  September  23,  at 
Manchester. 

Maine,  September  25  and  26,  at  Port¬ 
land. 

Michigan,  October  12  and  13,  at  De¬ 
troit. 

Ma.ssachusetts,  October  26  and  27  at 
Boston. 


New  Jersey,  October  29  and  30,  at 
Newark. 

Kentucky,  November  9  and  10,  at 
Louisville. 

West  Virginia,  Novemlier  12  at 
Wheeling. 

North  Carolina,  Novemln'r  23  and  24, 
at  Charlotte. 

South  Carolina,  Novemlier  26,  at 
Charleston. 

Virginia,  November  27,  at  Richmond. 

Troop  Information  Not  Favored 

It  was  generally  agreed  that  the 
practice  of  publishing  the  movement  of 
troops  should  be  abolished  as  it  tends 
to  impart  valuable  information  to  the 
enemy.  The  majority  of  those  in  at¬ 
tendance  agreed  that  women  are  mak¬ 
ing  good  in  new.sfiaper  work  and  can 
get  and  write  a  story,  as  well,  if  not 
lietter  than  men. 

Scareheads,  big  and  yellow,  were  said 
by  the  editors  to  be  the  kind  the  pub¬ 
lic  demanded  and  one  editor  asserted 
his  circulation  had  gone  from  3,000  to 
4,000  by  the  change  to  this  type. 

“The  make-up  is  vital.  Every  city 
editor  .should  make  up  a  dummy,  every 
editor  should  study  the  make  up  of 
his  competitor  and  seek  to  improve  it,” 
was  the  opinion  of  Roland  B.  Simp.son, 
of  the  Kittening  Daily  Leader.  He 
told  how  the  Leader  had  changed  from 
a  “purely  local”  daily  newspaper  to 
one  which  has  developed  use  of  a  fif¬ 
teen-minute  pony  report  to  great  ad¬ 
vantage.  He  now  uses  big  scare-heads 
without  a  tremble  and  his  circulation 
has  been  increasing. 

‘The  National  and  State  Associa¬ 
tions,”  was  the  topic  of  Clyde  Steen’s 
addre.ss.  Mr.  Steen  is  president  of  the 
National  City  Editors  Association.  He 
referred  to  the  fact  that  every  branch 
of  the  newspaper  office  is  organized 
except  editors  and  said  one  result  is 
that  while  the  editors  make  the  news¬ 
papers  the  advertising  and  clrcolatlon 
managers  get  the  highest  salaries.  The 
editorial  body  should  have  some  organ¬ 
ization  that  will  make  the  editors  a 
stronger  force  for  the  advancement 
and  betterment  of  journalism,  Mr. 
Steen  declared.  The  Administration  at 
Washington  is  heartily  in  favor  of  the 
organization  of  the  national  and  State 
as.soclations  and  wants  it  to  go  on  not 
only  during  but  after  the  war.”  Mr. 
Steen  said  that  Indiana  now  has  up¬ 
wards  of  200  members  in  the  national 
organization  with  every  large  city  rep¬ 
resented;  that  Ohio  (which  was  repre¬ 
sented  by  eighteen  at  its  organization 
meeting)  now  numbers  more  than  300, 
of  whom  208  attended  the  last  conven¬ 
tion,  many  at  the  expense  of  the  pub¬ 
lishers  of  their  respective  papers;  Il¬ 
linois  has  upward  of  300,  of  whom  more 
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THE  NATIONAL  ADVERTISER,  | 
planning  his  advertising  campaigns  with  , 
the  same  careful  consideration  of  conditions 
which  Generalissimo  Foch  gives  to  the 
planning  of  the  movements  of  the  Allied  1 
Armies,  must  have  at  hand  UP-TO-THE-  ! 
HOUR  INFORMATION  about  mediums. 

THE  ADVERTISING  AGENT  must  i 
know  what  is  happening  in  special  fields 
to  affect  the  relative  values  of  newspapers 
to  his  clients — what  papers  are  forging  | 
ahead  and  why ;  what  mergers  or  changes  | 
of  ownership  or  control  are  taking  place,  | 
and  their  significance  to  him. 

THE  SPACE  BUYER  must  kno  of 
service- stunts  the  newspapers  are  accom¬ 
plishing  in  various  fields  for  the  object  of 
linking  up  dealer- interest  and  co-operation 
with  advertising  campaigns  in  the  local 
newspapers. 

THE  ADVERTISING  MANAGER 
j  must  know  the  newspapers,  their  charac¬ 
ter  and  appeal  to  their  communities — that 
he  may  concentrate  his  expenditures  in 
fruitful  mediums. 

MEN  WHO  PLAN  CAMPAIGNS 
cannot  know  what’s  what  in  the  news¬ 
paper  field  unless  they  follow  the  news  of 
that  field  and  interpret  the  outstanding 
happenings  in  it  through  reading  THE 
EDITOR  AND  PUBLISHER,  the  leading 
trade  newspaper  of  the  newspaper  and  ad¬ 
vertising  industries. 
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“The  public  hears  that  three  men  ar« 
killed  each  day  in  aviation  training 
nelds  in  America,”  said  Clyde  P.  Steen, 
"but  they  do  not  hear  that  at  these 
fields  the  machines  are  flying  220,000 
miles  a  day  or  three  times  around  the 
world.” 

The  pony  mat  and  feature  service  was 
warmly  prai.sed  by  several  editors.  They 
have  found  two-column  and  particular¬ 
ly  three-column  mats  of  great  value 
in  giving  tone  to  their  first  pages  and 
would  like  the  services  to  take  the 
hint,  they  declared. 

Of  the  problems  now  facing  the  city 
editor,  the  greatest  of  these,  it  was 
generally  agreed,  was  the  scarcity  of 
good  male  reporters.  Assignment  of 
women  to  general  news  beats  was  dis¬ 
cussed  and  it  was  brought  out  that 
many  of  the  “star”  reporters  in  fairly 
large  towns  are  women.  In  this  con¬ 
nection  Mrs.  Helen  Arthur  told  how 
.she  took  hold  of  the  Greenville  (Pa.) 
Record  when  her  husband  was  called  to 
service  in  the  Medical  Corps. 

The  local  high  school  is  the  best  place 
to  search  for  future  timber  for  the  re- 
l)ortorial  rooms,  it  was  also  agreed. 
"Get  the  youngsters  to  write  their  own 
sport  and  social  news  and  in  this  way 
develop  reporters  and  also  make  read¬ 
ers  of  the  students,  who  like  to  see 
their  doings  chronicled  by  one  of  their 
members.” 

Good  maps  were  conceded  to  be  time¬ 
ly  and  taking  illustrations  for  war  stor¬ 
ies  and  a  50-50  policy  best  for  local  and 
telegraph  news  proportions. 

At  the  banquet  session  Saturday 
night,  President  Clyde  P.  Steen,  of  the 
National  Association,  dedicated  a  service 
flag  containing  236  stars — each  repre- 
.senting  a  city  editor  or  copy  reader  in 
the  national  service.  The  flag  was  pre¬ 
sented  to  the  National  As.sociation  by 
•Tames  I).  Kllsworth,  of  the  American 
Telephone  &  Telegraph  Company. 

Gramm  and  Herrick  Speak 

The  princii)al  .speakers  of  the  evening 
were  B.  A.  Gramm,  of  Lima,  O.,  head 
of  the  Gramm-Bernstein  Company, 
manufacturer  of  Liberty  trucks,  and 
Howard  Herrick,  of  New  York,  director 
of  the  Divi.sion  of  Films  of  the  Bureau 
of  Public  Information. 

Mr.  Gramm  declared  that  the  city  edi¬ 
tors  had  been  slow  to  understand  how 
wdde  Germany  had  spread  its  net  of 
propaganda  and  a  year  late  in  coming 
to  a  working  realization  of  its  Insidious- 
ne.ss.  Those  who  had  sensed  the  danger 
were  frequently  considered  too  quick  in 
their  .suspicions,  or  alarmists,  he  inti¬ 
mated,  with  the  result  that  even  with 
the  country  awake,  damaging  propa¬ 
ganda  continues  still  to  And  its  way  in. 
to  the  news. 

Mr.  Herrick  declared  that  Chairman 
Creel  of  the  Committee  on  Public  In¬ 
formation,  “is  criticised  like  all  other 


men  in  history  who  have  done  big  things, 
but,  personality  should  always  be  sub¬ 
ordinated  to  patriotism.”  He  outlined 
the  Government’s  plan  of  assembling 
and  showing  such  Aims  in  an  effort  to 
reach  the  mass  of  the  public  at  popu¬ 
lar  prices.  The  Government,  he  .said, 
earnestly  asks  the  fullest  cooperation  of 
the  press  in  freely  advertising  such 
films  so  that  the  workers  of  the  nation 
and  tho.se  having  relatives  and  friends 
abroad  may  see,  under  Government  au¬ 
spices  and  guarantee,  what  America  and 
her  allies  are  doing  to  defeat  the  Hun. 
The  arrangement  with  film-playhouses  is 
such  that  practically  all  of  the  profit 
from  showing  of  Government  Aims  will 
go  to  help  defray  the  cost  of  taking,  as¬ 
sembling,  and  producing  the  pictures. 

Middle  West  editors  in  four  States 
have  pledged  their  unstinted  support  of 
the  work,  and  Pennsylvania  is  expected 
to  come  as  .strongly  to  the  front,  along 
with  other  States  which  are  yet  to  be 
organized  by  the  Association,  Mr.  Her¬ 
rick  said. 

Summarizing  the  aims  of  the  Penn- 
.sylvania  organization.  President  Kroh 
said: 

The  City  Editor’s  Duty 

“  ‘The  Government  needs  every  city 
editor’s  help,  and  wants  you  at  this 
time,  and  the  city  editor  who  fails  to 
endorse  and  to  heartily  support  this  or¬ 
ganization  and  its  work  has  failed  to 
grasp  every  opportunity  to  be  of  ser¬ 
vice  to  his  country  and  to  his  fratern¬ 
ity.’ 

"It  is  fitting  that  Mr.  Gramm,  who 
may  properly  be  referred  to  as  one  of 
the  nation’s  expert  standardizers,  should 
have  urged  upon  this  convention  the 
necessity  for  standardization  of  war¬ 
time  publicity — or,  more  properly,  a 
more  standardized  acceptance  of  the 
voluntary  censorship.  We  can  do  little 
more  in  the  next  year  than  follow  his 
sugge.stions,  and  thus  do  our  share  in 
the  killing  of  persistent  enemy  propa¬ 
ganda  and  the  winning  of  the  war. 

“Full  support  for  the  publicity  de¬ 
partment  of  the  new  Division  of  Films, 
Committee  on  Public  Information,  has 
already  been  pledged  Mr.  Herrick,  and 
it  is  to  the  credit  of  the  National  As¬ 
sociation  and  a  warm  tribute  to  the  State 
organizations  of  Illinois,  Ohio,  Indiana, 
and  Wi.sconsln  that  one  in  such  a  re¬ 
sponsible  Government  position  has  pub¬ 
licly  and  unequivocally  voiced  his  en¬ 
tire  confidence  and  interest  in  the  work 
that  is  being  done. 

“Let  us  therefore  rededlcate  ourselves 
with  fuller  understanding  to  the  sup¬ 
port  of  the  Government  in  its  prosecu¬ 
tion  of  the  war  and  cooperation  with  it 
in  its  educational  propaganda.  We  are 
not  a.skcd  to  change  our  individual  po¬ 
litical  belief.s,  but  to  accord  the  war 
Government  our  fullest  meed  of  as-sist- 
ance,  unrestricted  by  political,  business, 
or  social  considerations.  This  we  can 


well  do,  and  no  less,  as  workers  and  co¬ 
laborers  in  the  cause  of  human  freedom 
and  winning  of  the  war.” 

Dinner  for  Lady  Members 

The  closing  se.ssions  were  held  at  the 
country  home  of  President  Kroh.  The 
host  showed  his  fine  war  gardens,  and 
a  special  car  conveyed  the  guests  to 
and  from  the  estate  of  Mr.  Kroh. 

A  very  enjoyable  function  was  a  lunch¬ 
eon  given  to  the  women  members  of 
the  party — Mrs.  Estelle  Thomas  Steel, 
Mechanicsburg  Daily  Journal;  Mrs. 
Helen  Arthur,  of  the  Greenville  Daily 
Record,  and  Pittsburgh  women  writers, 
including  Miss  Iva  Rowley,  Chronicle- 
Telegraph;  Miss  Marion  Haymaker,  Ga¬ 
zette-Times;  Miss  Emma  Suydam,  Post; 
Mrs.  Michael  Carr,  Dispatch;  Miss  Ruth 
Tiplitz,  Leader,  and  Mrs.  Grayce  Druitt 
Latus,  Public  Opinion  News  Bureau — by 
the  Equal  Franchise  Federation,  and  a 
number  of  representative  women  of  the 
city. 


Editor  Saves  Life 

Lanc.^ster,  Pa.,  July  9. — Herbert  B. 
Krone,  of  York,  Pa.,  managing  editor 
of  a  local  newspaper,  saved  the  life  of 
Mrs.  John  H.  Jordan  recently.  He  was 
passing  the  house  when  he  noticed  it 
was  on  Are.  He  dashed  in  and  extin- 
gui.shed  the  Are,  which  was  creeping 
swiftly  toward  a  bed  on  which  Mrs.  Jor¬ 
dan  was  lying  helpless  from  Illness. 


GEORGIA  EDITORS  MEET  MONDAY 


Annual  Session  Will  Be  Interspersed 
with  Entertaining  Features. 

Wriohtsville,  Ga.,  July  11. — Com¬ 
mencing  on  Monday  next,  the  annual 
session  of  the  Georgia  Weekly  Press 
Association  will  be  held  here,  lasting  for 
three  days.  One  hundred  and  flfty  edi¬ 
tors  and  publishers  are  expected.  The 
sessions  will  be  held  at  the  Court  House, 
starting  Monday  night,  at  which  time 
the  address  of  welcome  will  be  deliv¬ 
ered  by  Col.  B.  H.  Moye. 

Tuesday  at  noon  there  will  be  a  bar¬ 
becue  at  Idylwild,  at  which  Gov.  Hugh 
M.  Dorsey  will  be  the  speaker.  In  the 
morning  there  will  be  an  executive  ses¬ 
sion  of  the  organization,  and  in  the  af¬ 
ternoon  there  will  be  an  open  business 
session.  In  the  evening  there  will  be 
held  a  garden  party  on  the  court-house 
lawn.  The  last  business  ses.sion  will  be 
held  Wednesday  morning.  In  the  af¬ 
ternoon  there  will  be  a  boat  trip  down 
the  river,  return  being  made  by  autos. 


Ml.  Vernon-Hearst  Suit  Goes  Over 
Mt.  VeaiNON,  N.  Y.,  July  9. — Supreme 
Court  Justice  Keogh  has  granted  an  ad¬ 
journment  to  the  Hearst  interests  in  the 
demurrer  proceedings  brought  by  the 
city  of  Mt.  Vernon  against  the  injunc¬ 
tion  suspending  enforcement  of  the  city 
ordinance  barring  Hearst  papers. 


Half  Million  Gain 

In  six  months  of  1918  The  New  York 
Times  published  6,645,528  agate  lines 
of  advertising,  a  gain  of  508,617  agate 
lines  over  the  corresponding  period 
last  year — a  greater  increase  than  any 
other  New  York  newspaper. 


INCREASED  POSTAGE  RATES  FOR 
NEWSPAPERS 

Takes  Effect  Monday,  July  1st 

The  new  Federal  law  requires  newspapers  to  make  sworn  detailed 
report  of  circulation  in  each  of  the  eight  niaii  zones.  The  report  of 
this  paper  compiled,  this  afternoon,  for  the  post  office,  follows  below: 

(The  postage  increase  ranges  from  25%  to  900%.  The  greatest 
increase  is  on  that  portion  of  each  day’s  paper  devoted  to  advertis¬ 
ing,  which  is  looked  upon  as  a  tax  on  advertising  and  it  is  predicted 
that  the  enforcement  of  the  law  will  not  put  the  brakes  on  business 
by  a  curtailment  of  the  volume  of  advertising.) 

NUMBER  OF  MAIL  SUBSCRIBERS  BY  ZONES 

Percenut*  FOR  COMPARISON: 

Zone  1 . 6,065 .  81  {Past  and  present.) 

\ .  .  «  Grand  total  net  paid,  audit  of 

. .  .  p  Audit  Bureau  for  year  ending 

I .  3  October  1,  1917 . --IW? 

6.......  44.......  1 

.  82 .  1  Grand  total  net  paid,  as  per 

8 .  64 .  1  Courier  books,  si;c  months 

-  ending  June  30,  1918. .  .14,7.'i9 

100  = . . 

Total  by  mail .  7,317 

Total  by  express .  428  Grand  total  net  paid,  as  per 

Total  City  of  Waterloo.  7,061  Courier  books  month  of 

-  June  . .  .14J)44 

Grand  total  . 14,800  . . . 

The  above  accounting  represents  the  army  of  subscribers  to  the 
Waterloo  Evening  Courier  and  Daily  Reporter.  They  are  all  the 
best  type  of  readers  appreciating  a  high  standard  of  journalism  and 
every  subscriber  pays  the  full  published  subscription  price.  No 
inducements  are  offered  in  the  way  of  premiums,  reduction  in  price, 
or  free  delivery,  for  any  period.  Every  reader  takes  the  Courier 
because  he  wants  it  on  account  of  the  completeness  of  the  news 
service  and  the  general  dependability  of  the  paper. 

With  the  June  increase  of  price  on  white  paper,  made  by  the 
Federal  Trade  Commission,  and  the  still  further  probable  increase 
as  announced  in  Washington  dispatches  yesterday,  the  subscription 
price  of  the  Courier  is  most  moderate. 

MR.  ADVERTISER:  The  above  is  what  you  are  paying  for 
when  you  buy  advertising  space  in  this  paper.  Analyze  it,  and 
make  comparison  for  your  own  satisfaction. 

The  home  field  local  news  is  the  big  women  readers;  The  Sandman  bedtime 
feature  of  this  paper — that  makes  it  stories  for  the  children;  Uncle  Harry's 
universally  popular.  Then  comes  the  talks'  Current  History  for  the  young 
state-wide  news,  and  the  outside  news,  folks;  Medical  Department  advice  fot 
covering  the  world.  The  exclusive  spe-  all;  Simond’s  Reviews  of  the  IVorld 
cialties  that  have  all  gone  "over  the  top"  IVar,  for  everybody;  N eighboringtown 
in  point  of  praise  are:  “Bringing  Up  Correspondence. 

Father,-"  Ruth  Cameron’s  siae  talks  for 

A.  W.  PETERSON,  Publisher  J.  C.  HARTMAN,  Editor 

iDatcrIoo  ^oenlng  Conner 

AND  WATAALOO  DAILY  ^KltOKTlIU 

STORY,  BROOKS  &  FINLEY,  Representatives 
Nttw  York  Philodelplua  Chicago 
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USE  OF  MAIL  POTENT  ADJUNCT  IN 
ADVERTISING  CAMPAIGNS 

Has  Its  Place  in  Scheme  of  Selling — Not  Featured  by 
Agencies,  But  Is  Growing  in  Use  As 
Supplementary  Force 

SPKAKINd  before  the  Mail  Methods  Department  at  the  A.  A.  C.  \V.  conven¬ 
tion  in  San  Krancisco,  James  O’Shaufthnessy,  executive  Secretary  of  the  A. 
A.  A.  A.,  told  of  the  Krowing  use  of  this  means  of  selling  goods  by  advertis¬ 
ing  agencies.  Kvery  medium  for  reaching  the  public  has  its  place,  Mr.  O'Shaugh- 
nessy  .said,  and  this  among  the  others  should  not  be  negle<‘tcHl  by  advertising  men. 

.■\.s  a  follow-up  of  results  on  other  advertising,  he  declared,  it  is  valuable,  and 
can  Isi  u.s«.*d  even  ahead  of  newspaper  adverti.sing.  He  ad\ised  the  delegates  to 
study  the  subject  with  care.  Mr.  0’Shaughnes.sy  said  In  part: 

Many  Conceptions  of  Advertising 


“There  are  as  many  conceptions  of 
adverti.sing  as  there  are  mental  pr^- 
ce.sse.s.  Kxpn^.s.sions  of  adverti.sing  are 
limited  to  the  available  facilities.  Com¬ 
mercial  adverti.sing  is  still  further  re 
stricted  by  good  Judgment,  and  yet  it 
operates  over  a  wide  range  of  variants 
“Since  the  stationary  mes.sage  stuck 
up  in  public  places  by  the  ancients  was 
standardized  as  a  medium,  other  media 
have  come  into  use  and  have  gained 
standardization.  Many  of  the  adver¬ 
tising  agencies  in  the  American  As.so- 
clation  of  Advertising  Agencies  print  a 
list  of  the  media  they  employ.  On  mo.st 
of  these  lists  we  find  newspap<‘rs,  pert- 
odical.s,  outdoor  advertising,  theatre  pro¬ 
grammes. 

“Few,  if  any,  of  the  meniliers  of  the 
American  A.ssociation  of  Advertising 
Agencies  announce  the  u.se  of  printing- 
jiress  products  which  do  not  hav'e  the 
privilege  of  second-class  in  the  maiUi. 
It  is  not  that  they  do  not  employ  print¬ 
ed  matter  going  through  the  mails  iin 
der  flrst-cla.ss  and  third-class  po.stag- 
The  fact  is  that  this  form  of  advertising 
is  largely  employed  by  them,  and  lU 
use  by  agencies  is  growing  larger. 

Not  IGiially  Listed 

“It  is  no  rellcction  on  mail  advertising 
that  it  is  not  usually  listed  as  a  medium 
by  mcmlK*r.s  of  our  As.soi-iation.  It  is 
rather  a  ivi-ognition  of  its  place  in  the 
c.s.sence  of  every  other  medium.  Kvery 
giMHl  thing  has  its  other  .side.  Kvery 
medium  has  its  place.  The  theory  that 
mail  adverti.sing  should  lie  employed  in 
every  campaign  on  every  product  would 
not  lie  fair  to  it.  Neither  is  it  fair  that 
mail  advertising  is  denied  its  place  in 
many  campaigns. 

"It  is  lamentable  that  there  are  any 
per.sons  in  advertising  who  fail  to  give 
the  subject  of  direct  mail  adverti.sing 
deep  and  .serious  study.  It  is  even  mom 
to  be  regretted  that  any  advertiser 
should  use  it  without  knowing  how  and 
when  and  where.  TMrect  mail  adver¬ 
tising  has  gigantic  [K'wers  of  produ-.- 
tion,  soundly  and  within  costs. 

"If  I  were  to  say,  for  instance,  that 
letters  with  enclosures  to  a  ready-niailc 
li.st  could  secure  a  higher  percentage  of 
distribution,  at  a  lower  cost  per  sai3 
and  a  lower  co.st  in  the  dollar  of  sale, 
and  with  l)etter  anchorage  of  the  salo 
and  with  a  higher  percentage  of  repea.* 
orders  on  a  product  of  wide  sale  an  l 
broad  i>os«ible  di.stributlon  than  could 
lie  obtained  by  sale.smei:  in  jier.son,  ther  t 
are  those  w'ho  might  hesitate  to  believe 
jthe  statement. 

"However,  the  assertion  that  di.strib".- 
tion  ••an  lx*  nailed  down  by  mail  ad¬ 
vertising  should  lie  qualified.  It  is  ar. 
achievement  for  tho.se  who  know  from 
CAreful  study  how  to  use  the  medium. 

Can  Do  Giganlir  Thingf! 

"Mail  adverti.sing  can  do  gigantic 
things,  not  only  as  a  follow  up  on  re¬ 
sults  of  other  advertising,  but  also  as 


initial  advertising  on  r(*ady-made  llst.s. 
It  can  lie  use<l  indejiendently  or  ahead 
of  new.spajier  and  magazine  advertising 
as  well  as  after  it. 

"It  would  Ije  well  for  this  depart¬ 
mental  to  charge  it.self  with  studying 
the  knowledge  of  two  basic  facts.  First, 
that  mail  advertising  is  so  powerful, 
so  certain,  and  .so  low  in  its  costs  in 
initiating  distribution  that  it  should  be 
considered  for  every  such  undertak¬ 
ing.  Second,  that  its  value  in  fol¬ 
lowing  up  is  so  gi-eat  that  it  .should 
lx;  given  .study  with  infinite  <?are. 

"I  intended  to  make  a  third  suggestion 
for  the  sake  of  the  medium.  It  is  with 
regard  to  detached  ideas,  trick  folders, 
and  grlm-crack.s.  Selling  goods  is  .se¬ 
rious  work — it  is  prying  money  away 
from  somelxidy  else.  It  must  be  done 
with  care  and  planning.  Haphazar' 
ideas  and  mere  attention  getting  are 
not  worthy  of  your  great  medium.  Wc 
know  that  the  tatt(X‘d  man  will  pull  a 
crowd  into  a  side-show,  but  h '  won't 
help  a  clothing  store  very  much. 

Even  Teaser  Has  Its  Place 

“Tt‘a.ser.s  are  things  much  of  the  same 
kind.  I  do  not  mean  that  the  tea.sc" 
idea  is  not  gorxi,  but  the  lone  fact  that 
it  is  2.  teaser  is  not  all  sufficient.  Sine-: 
its  novelty  is  now  gone  the  tea.s«;r  must 
lx;  u.s<‘d  with  grwit  skill  to  succeed.  And 
then,  why  u.se  five  mailings  to  tell  a 
story  which  tan  lx;  told  five  times  in 
five  effective  ways  at  the  same  cost  o’ 
material,  printing,  handling,  and  post¬ 
ing?  Why  not  nail  it  down  with  five 
nails  instead  of  five  parts  of  one  nal’? 

“Those  who  are  devoting  them.selves 
to  the  study  of  advertising  and  wh3, 
therefore,  know  mo.st  about  it  have  a 
gn;at  re.spon.sibility  at  this  time.  It  is 
their  duty  to  bring  their  knowledge  to¬ 
gether  as  you  are  doing  here  so  that  it 
may  shape  into  wisdom.  This  wisdom  is 
needed  by  the  (lovernment  to-day.  It 
is  needl'd  liy  the  jx'ople  of  America  now. 

"President  Wilson  has  callfxl  into  thi 
organization  of  the  Government  the 
men  of  special  ability  that  the  Gov¬ 
ernment  .shall  have  *J)c  necessary  wi.s- 
dom.  We  see  the  magnificent  result.i. 
The  world  stands  in  admiration  of  the 
marvellous  wi.sdom  of  our  Government 
at  Wa.shlngton,  and  of  the  great  leader 
who  is  guiding  the  destinies  not  only  of 
the  American  people,  but  of  all  the 
world. 

Should  Buihl  up  Wisdom 

"We  who  have  given  ours«'lvcs  over 
to  the  practice  of  ail«-ertising  and  wh^ 
•art*  devoting  our  time  to  its  s«‘rious  •!'»- 
niands  owe  to  It  and  wc  owe  to  our 
country  as  a  .solemn  duty  to  build  the 
wi.sdom  in  advertising  .stronger  and 
more  useful. 

"Aflvertising  Ls  more  than  a  profit 
prcxiucing  prcx-e.ss  for  the  adverti.ser.  It 
is  the  most  imixirtant  thing  printed  in 
the  new.spaper  or  periodical.  It  is  the 
most  important  activity  employing  the. 


maila  It  is  the  angel  messenger  ot 
optimism.  It  makes  the  success  of 
every  Liberty  Bond  Issue  certain  and 
easy.  It  makes  the  home  a  happier 
place  to  live  in  and  a  better  place  to 
rai.se  citizens  in,  it  links  all  homes  into 
the  commonality  of  comfort,  conven¬ 
ience,  and  economy.  It  does  more  than 
every  other  process  in  our  language  to 
draw  every  American  home  into  the 
great  national  family  circle  in  cheerful 
I'ompanionship.” 

CHANGES  PENDING  IN  ST.  LOUIS. 

Times  and  the  Westlirhe  to  Have  Sepa¬ 
rate  Manafiements. 

St.  Lons,  Mo.,  July  11. — Separation 
of  the  management  of  the  St.  Louis 
Times  and  the  Westliche  Post  may  be 
voted  at  the  annual  meeting  this  month 
of  the  Board  of  Directors  of  the  Ger- 
man-American  Press  Association,  which 
has  controlled  both  p^blication.s,  ac¬ 
cording  to  the  statement'of  O.  E.  Buder, 
vice-president  of  the  company,  made 
after  the  Incorporation  of  the  Times 
Building  Company,  at  Broadway  and 
Chestnut  Street,  with  a  paid-up  capi¬ 
tal  stock  of  $250,000. 

This  is  the  first  .step,  Mr.  Buder  said, 
in  a  movement  to  place  the  publica¬ 
tion  of  the  two  papers,  as  well  as  the 
management  of  the  building,  under 
separate  control.  On  separate 
occasions  Mr.  Buder  said,  a 
motion  to  take  such  action  had  been 
made,  but  was  voted  down  by  the 
Ixiard  of  directors.  The  action  taken, 
Mr.  Buder  stated,  was  for  the  sake  of 
economy. 

The  incorporators  are  O.  E.  Buder, 
Homer  Ba.ssford,  G.  A.  Buder,  and  A. 
W.  Wenger,  one  share  each  of  pre¬ 
ferred  stex-k.  As  trustee  for  the  Ger- 
man-American  Press  Association,  1246 
shares  of  prepared  stock  and  1250 
common  stock  are  held  by  G.  A.  Buder. 

Pnless  you  are  doing  your  part  in 
winning  the  war  you  might  just  as  well 
have  lived  your  span  of  life  in  some 
former  age  of  the  world. 


New  Work  for  Rothermere 

IxiNDON,  July  10. — Lord  Rothermere, 
publisher  and  until  recently  Air  Min¬ 
ister,  has  undertaken  duties  at  the  Min¬ 
istry  of  Information,  where  he  will  be 
respon.sible  for  propaganda  in  America. 


INTERTYPE 

“The  Better  Machine” 


Standardized, 
Smooth,  Slick, 
Fast  Running 

Thorough  construction  from 
the  base  up  with  perfection  in 
mechanical  details.  These  irre¬ 
sistible  features  cut  the  corners 
of  production  costs  in  the  com¬ 
posing  room. 

Investigate 

the  Intertvpe,  get  started 
right — its 

“The  Better  Machine” 

INTERTYPE 

CORPORATION 

50  Court  St.,  BROOKLYN,  N.  Y. 


Used  Newspaper  Presses 

DUPLEX  Twelve  Page  Flat  Bed  Press  prints  from  type  seven 
column  paper  of  4,  6,  8,  to  or  12  pages  at  a  speed  of  4,5oo 
per  hour  folded  to  ^  or  >4  page  size,  length  of  page  22^ 
inches. 

GOSS  Twenty  Page  Stereotype  Press  prints  4,  6,  8  or  10 

page  papers  at  1 8,ooo  per  hour,  12,  1 6  or  20  pages  at  9,000 
per  hour,  folds  to  ^  page  size,  length  of  page  22^. 

GOSS  Sextuple  “Straight  Line”  Press  prints  4,  6,  8,  10  or 

12  page  papers  at  50,000  per  hour,  14,  16,  18,  20,  22  or  24 
pages  at  25,ooo  per  hour.  Length  page  23  9/16. 

GOSS  Octuple  Straight  Line  Press  prints  4,  6,  8,  10,  12,  14 
or  16  page  papers  at  5o,ooo  per  hour,  delivering  all  pro¬ 
ducts  folded  to  half-page  size. 

Write  for  prices  and  further  psu'ticulars. 

WALTER  SCOTT  &  CO.,  Plainfield,  N.  J. 

New  York  Office,  1457  Broadway 
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GOOD  WILL  IS  ASSET, 
DECLARES  BABSON 


Especially  So  When  Secured  Through 
Advertising,  Department  of  Labor 
Expert  Testifies  Before  House 
Ways  and  Means  Committee. 
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Washinqton,  July  28. — That  "good 
will”  in  business,  as  derived  through  ad¬ 
vertising,  even  more  than  through  other 
agencies,  .should  be  allowed  for  in  tax¬ 
ing  capital,  is  the  belief  of  Itoger  VV. 
llabsou,  the  statistical  expert  of  the  De¬ 
partment  of  Labor,  who  testified  before 
the  Ways  and  Means  Committee  of  the 
House  which  is  framing  the  new  revenue 
bill. 

In  presenting  his  views  to  the  Com¬ 
mittee,  Mr.  Habson  spoke  in  part  as 
follows: 

"The  message  I  have  to  bring  this 
morning  is  to  get  you  men  to  give  great¬ 
er  consideration  to  good  will,  especial¬ 
ly  good  will  secured  through  advertis¬ 
ing.  In  the  work  which  we.  do  for  our 
clients,  that  appears  to  us  as  the  great 
injustice  of  the  present  law.  For  in¬ 
stance,  1  have  in  mind  a  man  who  owns 
some  asbestos  land.  This  land  was  worth 
little  or  nothing.  The  question  came  up 
as  to  whether  he  should  get  an  engineer¬ 
ing  expert  to  develop  that  land  and  take 
his  cheinces  on  selling  the  product  or 
whether  he  should  get  an  advertising  ex¬ 
pert  to  create  a  demand  for  that  product 
and  then  prepare  to  develop  the  prop¬ 
erty. 

"In  the  first  place  if  he  gives  the 
money  to  the  engineer  and  lets  him  hire 
day  laborers  to  work  up  that  proposi¬ 
tion,  he  can  charge  those  expenses  to 
Invested  capital  and  they  are  recognized 
by  you  as  invested  capital.  If,  however, 
he  gets  a  publicity  man  and  uses  that 
money  to  develop  a  market  for  the  prod¬ 
uct,  then  that  is  handled  and  treated 
by  you  on  an  entirely  different  basis. 

Another  illustration,  a  building  is 
worth  a  certain  sum.  Additions  to  the 
value  of  that  building,  or  that  hotel,  for 
instance,  are  made  by  employing  car¬ 
penters  and  decorators.  You  allow  that 
as  invested  capital,  but  adding  to  the 
value  of  that  hotel  by  employing  pub¬ 
licity  men  you  do  not  recognize  as  add¬ 
ing  to  the  invested  capital.  My  asbes¬ 
tos  mine,  so  far  as  actual  property  goe.s, 
contains  no  more  asbe.stos  after  it  has 
been  developed  than  before.  The  build¬ 
ing  contains  no  more  bricks  and  mortar, 
and  we  do  not  see  where  a  distinction 
should  be  made  in  the  development  of 
good  will  whether  it  be  done  by  a  pub¬ 
licity  man  or  by  a  day  laborer. 

"My  plan  is  that  you  gentlemen  judge 
industries  according  to  their  values 
rather  than  according  to  their  costs.” 

Its  Earning  Power 

In  replying  to  a  question  by  Mr.  Ster¬ 
ling,  a  member  of  the  Committee,  as  to 
how  he  would  e.stimate  the  value  of  good 
will,  Mr.  Babson  .said  ho  would  estimate 
the  value  of  “good  will”  by  what  it 
would  bring  in  the  market;  what  the 


business  would  bring  in  tiie  market.  So 
a  furtiier  question  Iruni  the  same  nie.ii- 
ber,  as  to  liow  he  would  estimate  us 
value  on  its  earning  power,  Mr.  liab- 
son  said: 

"Mr.  ^sterling:  Is  it  not  true  that  the 
only  possible  way  to  get  anything  ligi: 
the  definite  value  of  good  will  is  through 
earning  power?  What  do  you  think  is  a 
fair  return  on  an  investment  now?” 

“Mr.  Babson:  It  depends  entirely  on 
the  value  of  the  business;  whether  it 
is  a  new.spaper  business  that  is  very 
largely  good  will  and  yet  very  valuable 
or  whether  it  is  a  railroad  business, 
where  the  .  good  will  is  no  con¬ 
sequence  at  all,  because  it  has  a  mo¬ 
nopoly.  1  think  it  might  be  anywheie 
from  li  to  40  per  cent.” 

“Mr.  Sterling:  What  do  you  think 
would  be  a  fair  return  to  a  newspaper 
man  ?” 

“Mr.  Babson:  I  should  say  not  less 
tlian  25  per  cent.” 


Brands  Worth  Much 

"Mr.  Kalney:  Here  is  a  concrete  illus¬ 
tration.  The  li.  J.  Ueynolds  Tobacco  Co. 
has  put  out  a  brand  of  cigarettes  which 
tliey  call  the  Camel  cigarettes.  Their 
advertising  consists  of  the  picture  of  a 
camel  on  the  packages.  They  hold  th  .t 
copyrighted  picture  to  be  worth  $10,000,- 
000  and  have  been  offered  that  much  for 
it,  and  could  sell  it  for  that  amount. 
There  is  nothing  to  go  except  the  pic¬ 
ture  and  you  could  put  any  kind  of 
cigarette  in  that  package  and  the  valu¬ 
able  thing  Is  the  picture,  which  they 
have  copyrighted.  Do  you  think  that 
ought  to  be  estimated  at  $10,000,000?” 

"Mr.  Babson:  Yes,  sir;  I  do.” 

Mr.  Babson  credited  Germany's  large 
trade  in  South  America  to  advertising. 
Kepre.sentative  Longworth  said  that  he 
a-ssumed  that  there  was  an  injustice  in 
the  present  way  of  taxing  corporations, 
such  as  newspapers,  by  not  allowing 
them  valuation  for  their  good  will,. but 
he  was  inclined  to  let  his  opinion  stand 
for  peace  times  only. 


TheCurtrightCirculation  Company 


OF  SHRKVEPOkT,  LA. 

Has  Conducted  Successful  Contests  for  These  Publications: 


Atlanta  (Ga.)  Journal 
nirminKham  (Ala.)  Ledger 
Itoauinont  (Tex.)  Enterprise  (2) 
Anniston  (Ala.)  Star 
.Nteriilian  (Miss.)  Star  (S) 

Mobile  (Ala.)  Item  (2) 
Columbus  (Ga.)  Sun 


New  Orleans  (La.)  States 
Texarkana  (Tex.)  Press  (3) 
Keno  (Nev.)  Gazette  (2) 

San  Antonio  (Tex.)  Express 
Waeo  (Tex.)  Times  llerald 
Waco  (Tex.)  Morning  News 
San  Oiego  (Cal.)  Union 


Shreveport  (T.a.)  Times  (2)  and  a  hundred  more. 
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D’ARCY  RE-ELECTED 
A.  A.C.  W.  PRESIDENT 


{Concluded  from  page  9) 


beiit  and  mosC  profitable  convdnitlion 
the  A.  A.  C.  of  W.  had  ever  held. 


Seeretary-treasiirer,  Charles  Miller, 
Birmingham,  .\la. 

Directors,  Howe  Stewart,  Philadelphia 
Record;  A.  G.  Newmyer,  New  Orleans 
Item;  M.  J.  Hoffman,  Portland  Orego- 


(By  Wire  to  The  Kditor  and  Puuljsher.) 

San  b'RANfisco.  July  11. — There  was 
no  formal  balloting  to-day  for  the  elec¬ 
tion  of  president  at  the  convention  of 
the  A.  A.  C.  of  W.  When  W.  J.  Betting, 
of  St.  Paul,  nominated  Mr.  D’Arcy  for 
a  .second  term  the  entire  a.ssemblage  of 
delegiites,  with  one  voice  acclaimed  him 
jiresident  for  the  ensuing  year.  The 
officers  are: 

WILLIA.M  C.  D'.\HCY,  St.  Louis, 
Pre.sident. 

P.  S.  FLOItK.V,  Indianapolis,  vice- 
president. 

Among  the  newly  elected  executive 
committee  are:  George  S.  Hopkins,  New 
York;  Sidney  W.  Wil.son,  (^eveland; 
William  G.  Hook,  Toronto;  Charles 
Higham,  I.snidon,  Kngland;  K.  T.  Mere¬ 
dith,  Ik’S  Moines;  A.  G.  Newmyer,  New 
Orleans;  F.  W.  Kellogg,  San  Francisco; 
I).  S.  Fisher,  Dallas. 

.Among  the  new  departmental  officers 


T.  A.  Lowery,  Chicago  Tribune;  E.  L. 
Clifford,  Minneapolis  .Journal;  National 
Commission  Hepre.sentative,  E.  C.  Bode, 
('hicago  Herald  and  Examiner. 


Financial  Advertisers  Departmental 
President,  W.  R.  Moorehou.se,  I,os  .An¬ 
geles. 

First  vice-presi<lent.  Fred.  W.  Ells¬ 
worth,  New  Orlean.s. 

Second  vice-president,  H.  D.  Robbins, 
New  York. 

Secretary,  M.  E.  Holdernes.s,  St.  Loui.s. 
Treasurer,  (A  A.  (lode,  Chicago. 


Daily  Newspaper  Departmental  Officers 
President,  Walter  G.  Bryan,  Atlanta. 
A’ice-i)resident.  C.  H.  Brockh.agen, 
Oakland  Enquirer. 


Hughes  to  Use  Newspaper  Evidence 
AN  ASHiNOTON,  .Inly  11. — Information 
regaixling  allegt'd  delays  in  .aircraft  pro¬ 
duction,  gathered  by  the  Providence  (H. 
I.)  Journal,  has  been  transmitted  by 
Senator  (’hamlierlain  to  Attoniey-Gen- 
eriU  Gregory  for  u.se  in  the  aircraft  in- 
ve.stigation  by  Ch.arles  E.  Hughe.s.  Ite- 
ports  of  innumerable  changes  in  speci¬ 
fications,  employment  of  men  with  Ger¬ 
man  names  in  the  C*ui-tis.s  factory  at 
Buffalo,  and  alleged  failure  of  the  Cur- 
ti.ss  concein  to  .supply  other  companies 
with  plans  for  the  maniif.acture  of 
pl.anes  are  the  principal  .statements. 


In  the  Advertising 

And  Journalistic  Fiehl 

Seven  Trade  Papers 

During  the  First  Six  Months  of  1918 

Carried  608,966 


Agate  Lines  of 


New  Paper  for  Windsor 
Toronto,  July  10. — It  is  understood 
th.at  the  application  for  a  news  fran¬ 
chise  by  the  projeided  Border  Cities 
Star  of  NA'indsor,  Gnt.,  will  be  consid¬ 
ered  at  a  special  meeting  of  Canadian 
pL'.ss  Limited,  to  be  held  on  July  18. 
The  applicants  want  to  have  the  leased 
wire  si'rvicc  extended  from  London  its 
present  terminu.s,  to  Wind.sor,  and  will 
l>ut  up  a  strong  argument  in  favor  of 
their  proposition.  The  Windsor  Daily 
Record,  which  at  present  holds  the 
field,  may  l>e  expected  to  put  up  a 
fight  in  opposition,  but  the  newcomer 
has  pretty  strong  backing  and  will 
likely  win  out. 


Newspaper  Display  Adverlisinjj 
Of  This  Total 

THE  EDITOR  AND  PUBLISHER 
(Carried  291,536  Lines 


The  record  was  as  follows: 


THE  EDITOR  AND  PUBLISHER . 294,536  lines 

The  Fourth  Estate . 128,138  “ 

PrintersMnk .  93,381  “ 

Advertising  News  .  35,220  “ 

Newspaperdom  .  33,223  “ 

Associated  Advertising  .  12,738 

Advertising  and  Selling .  11,730  “ 


Figure  it  any  way  you  like— lines,  inches,  pages,  ads. — 


Peters  Home  on  Sick  Leave 
RociirsiTKU,  N.  Y.,  July  11. — William 
G.  Pctcr.s,  a  former  member  of  the 
Herald  staff,  and  now  in  the  army  at 
Fort  Slocum,  has  been  home  on  a  sick 
leave. 


THE  EDITOR  AND  PUBLISHER 


led  the  field  by  a  sidistanti:d  ni.argin — in  fact,  published  a  total 
lineage  lait  lO.tXX)  lines  less  than  the  total  of  the  other  six  pulili- 
cations  comliincd. 


The  reason  is  apparent :  This  is  the  day  of  the  specialist — and 
THK  KDITOK  AND  PUBLISHFK  is  a  specialist.  Its  specialty 
is  the  newspaper — the  great  primary  medium  of  :idvertisiug — the 
medium  that  is  rapidly  coming  into  its  own  in  a  national  adver¬ 
tising  sense — and  anyone  who  wants  to  know  anything  about  the 
newspaper  can  get  that  information  in  THK  KDITOK  .AND 
PURLISHKK  with  less  effort  .'ind  at  smaller  cost  than  in  any 
other  medium. 


d'hat  is  Why 

THE  EDITOR  AND  PUBLISHER 


is  known  as 

“The  N eii'spnper  Advocate” 

World  Building  New  York  City 
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EDITORIAL 


I 


FOR  WISER  POLICIES 
HOSE  who  know  American  life  generally  con¬ 
cede  that,  in  this  crucial  period  of  our  historj’, 
the  press  constitutes  the  nation’s  Third  Arm 
of  Defence. 

C’reafing  and  directing  public  opinion,  affording 
instant  contact  between  the  Government  and  the 
rH*oi>le.  informing  the  people  of  the  aims  and  poli¬ 
cies  of  the  Government,  heartening  all  Americans 
for  cheerful  and  loyal  sacrifice  for  the  great  cau.se, 
lx>ating  down  the  barriers  of  Ignorance,  race  preju¬ 
dice  and  sectionalism,  fusing  into  one  united  and 
invincible  nation  the  diverse  elements  of  our  citizen- 
.ship — the  newspapers  stand  in  support  of  the  Presi¬ 
dent.  of  his  policies  and  of  the  armed  forces  of  the 
Uepublic. 

Events  have  demonstrated  that  there  is  no  men¬ 
ace  involved  in  the  principle  of  press  freedom.  Our 
newspapers  have  not  abu.sed  their  priceless  birth¬ 
right — they  are  using  it  to  the  full  in  the  nation's 
.service. 

Hilt  a  few  years  ago  not  many  men  in  public  life 
would  have  conceded  the  possibility  that  the  Amer¬ 
ican  people  would  ever  accept,  and  loyally  support, 
a  draft  law.  When  the  nation’s  interests  demanded 
siu  h  a  law,  however,  the  newspapers  paved  the  way 
for  its  succeasful  operation  through  educating  pub¬ 
lic  opinion,  as  to  the  ju.stice,  the  wi.sdom,  and  the 
neic.ssity  for  such  a  measure.  Has  greater  war  .ser¬ 
vice  than  this  lieen  rendered  to  the  cause  of  world- 
wii’c  democracy?  It  is  not  plea.sant  to  speculate  as 
to  what  internal  dis.s(“n.sions  might  have  arisen  over 
*,ur  war  policies  if  the  newspaiiers  had  shown  a 
divided  opinion  or  a  critical  attitude. 

Hut  the  newspajiers  have  abandoned  partisan.ship. 
Patriotism  ha.s  replaced  it.  Thus  they  have  aided 
mightily,  vitally,  in  creating  that  national  .spirit, 
that  common  will  to  win,  that  unshakable  confidence 
in  our  leadership  which  constitutes  morale! 

Now,  and  for  the  duration  of  the  war,  every  ta.sk 
of  the  Government  must  lie  furthered  by  the  press. 
The  Eilierty  Loans  mu.st  be  made  increa.singly  suc- 
ces.sful  and  impre.ssive.  All  war  efforts  must  have 
behind  them  the  full  measure  of  popular  support, 
the  sum  total  of  the  strength  of  a  great  people.  The 
.'lervice  of  the  new.spapers  to  the  nation  within  the 
t>ast  tiftfien  months  has  been  magnificent — but  it 
must  lie  given  henceforth,  in  even  more  intensive 
fashion. 

The  Government  properly  cooperates  with  in¬ 
dustries  that  are  carrying  some  portion  of  the  war 
task.  If  normal  productive  facilities  are  inadequate 
to  meet  the  nation’s  needs  for  equipment  or  sup¬ 
plies  for  the  military  forces,  steps  are  taken  to  as¬ 
sure  the  expansion  of  such  facilities.  Preferential 
trtsitment  as  to  transportation  and  fuel  supply  is 
act  orded.  Every  legitimate  step  is  taken  in  the  way 
of  cobiK-ration. 

The  industry  of  newspaper  making,  admittedly  a 
highly  es.sential  one,  should  Ite  accorded  the  fullest 
governmental  cooperation.  So  much  does  the  suc¬ 
cessful  conduct  of  the  war  depend  upon  the  ser¬ 
vice  of  a  strong  press  that  the  thought  in  official 
circles  at  Washington  should  lie  how  best  to  con¬ 
serve  and  increase  the  power  and  influenc-e  of  the 
new.spajiers. 

Hut  has  that  been  the  official  Washington  idea  and 
attitude?  In  legislation  proposi'd  and  in  that  pa.ss- 
ed  affecting  the  interests  of  new.spapers  have  our 
lawmakers  acted  on  the  theory  that  they  were  deal¬ 
ing  with  an  indu.stry  of  vital  concern  to  the  na¬ 
tion — one  who.se  .strength  mu.st  be  maintained  and 
d«*veloped,  in  the  nation’s  interest,  through  equitable 
laws?  Or  has  the  dominant  thought  been  that  the 
newspaiiers  were  to  be  clas.s«‘d  as  potential  profi¬ 
teers? 

In  the  matter  of  taxes  on  profits,  the  rulings  as 
to  invested  caiiital  have  carried  special  hardships 
for  the  newspapers,  in  that  the  aaset  of  good  will 
has  not  lieen  recognized.  Hy  far  the  greater  part  of 
a  newspaper’s  inve.stment  Is  in  good  will.  It  Is  a 
continuous  inve.stment.  Yet  it  is  considered  as  an 
•’intangible  thing,"  and  may  not  lie  li.sted  in  the 
computation  of  exi'e.ss  profits.  No  other  industry 
inve.sts  so  much  in  the  development  of  this  good 
will  as-set  as  the  newspaper  industry — therefore 
the  provi.sions  of  the  law  work  a  particular  hard- 


So  many  worlds,  so  much  to  do, 
So  little  done,  such  things  to  he. 

— Tennyson. 


ship  and  impo.se  what  amounts  to  an  inequitable 
tax.  I 

The  Government  should  see  to  it  that  the  news 
print  .supply  of  the  publishers  is  a.ssured,  at  fair 
Iirices,  enforced  uiKin  manufacturers.  Yet  the  Con¬ 
gress  failed  to  pa-ss  the  Smith  bill,  which  would 
have  given  to  the  Federal  Trade  Commission  real 
authority  for  safeguarding  the  paper  supply  from 
manipulation. 

The  Government  should  assure  the  continuance 
in  war  times  of  the  second-class  postal  service  on 
the  ba.sis  of  reasonable  rates  which  have  so  long 
prevailed,  and  under  which  the  newspapers  and  pe- 
rio<licaIs  of  the  country  have  attained  that  wide  dis¬ 
tribution  so  essential  to  their  strengrth  as  service- 
factors  in  times  of  stress.  Yet  a  postal  law  has  been 
put  in  operation  under  which  the  publishers  are 
greatly  hampered,  and  under  which  advertising 
matter  is  subject  to  a  special  tax,  un.sound  in  prin¬ 
ciple  and  difficult  to  adju.st  and  collect. 

The  Government  should  encourage  all  useful 
lines  of  busine.ss,  in  order  that  the  earnings  of  the 
jieople  may  pay  for  the  war.  Yet  we  hear  more  and 
more  talk  of  restrictions  on  advertising — talk  which 
tends  to  sap  the  fighting  courage  of  the  business 
men  of  America,  and  to  make  it  hard  for  them  to 
form  plans  for  the  future.  Hardly  two  people  hold 
the  same  views  as  to  what  are  e.s.sential  industries 
in  time  of  war,  so  that  the  prospect  for  arbitrary 
rulings  in  this  direction  is  a  demoralizing  factor. 

Are  we  to  make  the  nation  .stronger  through  a  pol¬ 
icy  of  weakening  its  useful  industrie.s — through 
making  it  impo.ssible  for  busine.ss  men  to  l*eep  the 
wheels  going  round?  If  the  earnings  and  .savings 
of  the  people  are  so  curtailed  that  they  will  not  meet 
the  war  expense.s,  then  the  capital  stock  of  the  peo¬ 
ple  mu.st  l)e  con.sumed.  Would  that  be  good  pol¬ 
icy?  Only  weak  nations  are  forced  to  that  policy. 
We  should  not  be  compelled  to  adopt  it,  no  matter 
how  large  the  war  task  may  become. 

Is  it  not  highly  important  that  the  attitude  of  the 
Government,  particularly  of  the  Congre.s.s,  should 
be  definitely  .shown  to  be  one  of  friendly  coopera¬ 
tion  with  every  essential  Industry  and  business? 
And  should  not  the  Congressional  attitude  toward 
the  newspaper  industry  undergo  a  radical  change, 
with  a  complete  elimination  o'  that  .spirit  of  cyn¬ 
ical  contempt  shown  toward  publi.shers  in  their  re¬ 
cent  efforts  to  secure  through  the  House  Ways  and 
-Means  Committee  a  postponement  of  the  Zone' Pos¬ 
tal  law? 


THE  GOVERNMENT  ORDERS  ECONOMIES 
HE  War  Industries  Board  calls  upon  publish¬ 
ers  to  put  into  effect,  from  July  15,  certain 
economies  in  the  use  of  news  print. 

Meturns  are  to  be  wholly  eliminated — nor  are  pub¬ 
lishers  to  be  permitted  to  circumvent  this  rule 
through  paying  .salaries,  commissions  or  guarantees 
to  dealers,  agents,  or  newsboys  for  the  purpo.se  of 
s.'ciiring  preferential  representation.  The  purpose 
of  the  ruling  is  to  keep  the  consumption  of  news 
print  down  to  the  actual  requirements  of  a  paid 
circulation.  Samples  and  jiromoUon  copies  are 
under  the  ban.  Exchanges  must  be  abolished. 

Service  coides  are  to  be  restricted  to  actual  needs 
loi  filing  and  checking,  and  for  the  providing  to  ad¬ 
vertisers  proof  of  publication  of  their  ads. 

Th(‘.«e  regulations  are  generally  conceded  to"  be 
iiece.s.sary  if  news  print  is  to  be  conserved  to  the 
utmost  limit — and  it  is,  obviously,  in  the  general 
interest  that  it  should  be.  Publishers  should  an¬ 
nounce  the  details  of  these  rulings  to  their  readers, 
in  order  that  those  accustomed  to  buying  their 
paiH-rs  in  a  transient  way  may  arrange  for  regular 
service  by  their  dealers  or  newsboya  Placing  ex¬ 
changes  upon  a  cash  basis  is  a  good  policy  under 
even  normal  conditions,  and  will  prove  an  especial¬ 
ly  wise  one  at  this  time. 

The  Pulp  and  Paper  Section  of  the  War  Industries 
Hoard  is  preparing  to  send  to  all  users  of  news 
print  a  quastionnaire,  with  the  purpose  of  securing 


in  detail  information  as  to  the  actual  requirements 
of  newspapers,  based  upon  their  consumption  for 
the  past  two  years.  The  purpose  of  the  Government 
in  this  is  one  of  friendly  cooperation  with  publish¬ 
ers  in  securing  their  legitimate  supplies  of  news 
print  in  spite  of  congested  transportation  conditions. 
Priority  shipping  orders  will  be  issued  by  the  Fuel 
-A-dministration  at  the  request  of  the  War  Indus¬ 
tries  Board.  Armed  with  the  facts,  and  Informed  of 
the  actual  needs  of  the  newspapers,  the  Board  will 
be  in  a  position  to  protect  the  publishers  from  the 
menace  of  delayed  shipments  of  news  print. 

FOR  THE  SUCCESS  OF  THE  FOURTH  LOAN 
^  I  >  HE  Division  of  Advertising  is  equipped  to 
accept,  coordinate,  and  administer  all  pa¬ 
triotic  offers  of  space  from  publishers  and 
advertisers,  thus  having  at  hand  a  fund  of 
space  to  carry  out  Government  advertising  in  coun¬ 
try-wide  advertising  campaigns.” 

This  paragraph  is  taken  from  an  official  an¬ 
nouncement  of  the  "Purpose  and  Scope  of  the  Work 
of  the  Division  of  Advertising,”  recently  issued. 

The  slogan  of  the  Division  of  Advertising,  "Ad¬ 
vertising  to  Victory,”  is  printed  on  a  quill  pen,  held 
in  the  claws  of  the  American  eagle. 

Is  the  slogan  to  be  taken  seriou.sly?  Does  the 
Government  look  upon  advertising  as  a  factor  in 
the  great  war? 

Ships  are  a  factor,  a.ssuredly.  So  we  have  a 
Shipping  Board.  But  the  Shipping  Board  was  not 
organized  to  "accept,  coordinate  and  administer  all 
patriotic  offers  of’  shipbuilding  materials.  If  the 
shipbuilding  programme  had  been  conceived  on 
this  basis  we  might  have  had  a  few  launchings  on 
July  4 — but  we  would  not  have  wltne.ssed  “the  splash 
that  was  heard  in  Berlin!” 

If  "the  effort  of  the  Government  to  Inform  public 
opinion  properly  and  adequately”  is,  as  most  men 
c-ontend,  a  vital  matter,  having  a  real  bearing  on  the 
progre.ss  of  our  nation  on  the  road  to  victory,  is 
there  any  valid  reason  why  this  effort  of  the  Gov¬ 
ernment  should  depend  for  its  effectiveness  wholly 
upon  the  donations  of  advertising  space  made  by 
patriotic  business  men? 

No  other  task  of  the  war  is  thus  handicapped.  It 
is  hard  to  understand  why  the  task  of  advertising 
the  Government’s  war  needs  should  be. 

Chairman  William  H.  Johns,  and  his  able  associ¬ 
ates  on  the  Board  of  Directors  of  the  Division  of 
Advertising,  gladly  give  their  time  and  labor  to  the 
great  task  of  providing  a  service  of  display  adver¬ 
tising  for  the  Government.  But  they  may  coordi¬ 
nate  and  administer  only  the  space  which  is  offered 
to  them  without  charge — they  cannot  buy  the  space 
they  need.  Is  this  the  best  way  to  carry  on  the 
task  of  advertising  the  war?  If  it  is,  why  should 
not  the  .same  method  be  followed  in  all  other  war 
efforts? 

We  shall  shortly  enter  upon  a  new  liberty  Loan 
campaign.  Our  Fourth  Loan  will  amount  to  at 
least  six  billions  of  dollars.  There  should  be  an 
appropriation  of  six  millions  for  advertising  the 
great  issue.  This  would  be  a  very  reasonable  ex¬ 
penditure,  and  should  assure  absolutely  the  com¬ 
plete  success  of  the  offering — a  success  more  far- 
reaching  then  the  mere  selling  of  the  bonds.  For, 
in  the  adverti.sing  which  could  thus  be  done  the 
Government  could  bring  to  the  people,  in  a  manner 
not  yet  accomplished,  the  meaning  of  the  war  and 
the  demands  it  is  making  upon  our  citizenship. 


The  advent  of  the  Nashville  Evening  American 
in  Tennessee,  indicates  the  spirit  and  tem- 
|)er  characteristic  of  Southern  publishers  and  bu.si- 
ness  men.  To  establish  a  new  daily  in  these  days 
of  now  economic  adjustments  is  not  an  easy  task — 
but  no, worthy  task  is  ever  easy.  Messrs.  Lea  and 
Allison,  who  have  made  the  morning  Tennesseean 
a  newspaper  in  which  all  Southerners  take  pride,  are 
to  be  congratulated  on  their  decision  to  enter  the 
evening  field. 

The  San  Bernardino  (Cal.)  Index  celebrated  the 
the  eclipse  of  the  sun,  June  8,  by  printing  a  page 
of  ads  of  local  merchants  who  offered  "Eclipse  Bar- 
gaiu.s.’'  Walter  A.  Yarwood,  the  advertising  mana¬ 
ger,  may  now  properly  enter  his  claim  to  having 
found  something  "new  under  the  sun.” 
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HEN  a  man  assumes  a  public  trust  he  should 
consider  himself  as  public  property. — Jefferson. 


PERSONALS 

COL.  W.  C.  STKIOEKS,  business 
manager  of  the  St.  Louis  Po.st-Dis- 
patch,  won  the  Red  Cross  Liberty  golf 
tournament  at  the  Midland  Valley 
Country  Club,  in  that  city,  on  July  4. 
The  event  was  a  handicap  one,  at  medal 
play.  The  Red  Cross  received  $200  from 
the  tournament. 

Miss  Dolores  Slstune,  a  former  society 
editor  of  the  St.  Louis  Star,  is  one  of 
four  women  from  that  city  who  have 
pa.s.sed  the  Mis.souri  bar  examinations 
at  Jefferson  City. 

Elmer  Donnell,  cartoonist,  who  left 
the  St.  Louis  Globe-Democrat  to  engage 
in  Red  Cross  work,  has  been  appointed 
field  director  for  that  work  at  (,'ump 
Logan  and  Ellington  Field,  near  Hous¬ 
ton,  Tex. 

Albert  Halstead,  son  of  the  late  Murat 
Halstead,  Cincinnati  editor  and  pub¬ 
lisher,  has  been  promoted  from  class  3 
to  class  2  in  the  consular  service,  with 
an  increase  of  salary  from  $2,000  to 
$8,000  a  year.  He  is  on  duty  at  the 
State  Department,  Washington,  D.  C. 

Eugene  G.  Denham  has  become  ed¬ 
itor  of  the  Nogales  (Ariz.)  Daily  Henild, 
succeeding  Dan  B.  Potts,  re.signed.  Mr. 
Denham  has  been  with  the  Sacramento 
(Cal.)  Bee  and  the  Los  Angeles  Express 
and  Tribune. 

J.  Newton  Colver,  Sunday  editor  of 
the  Spokane  (Wash.)  Spokesman-Re¬ 
view,  with  which  paper  he  has  been  con¬ 
nected  for  fourteen  years,  has  made  ar¬ 
rangements  to  enter  war  work  in  France 
for  th«?  y.  M.  C.  A.,  and  expects  to  re¬ 
port  for  duty  in  New  York,  July  22. 

I.  Natkins,  formerly  head  of  the  book¬ 
keeping  department  of  the  Now  York 
Jewish  Daily  Forward,  has  been  ap¬ 
pointed  general  manager  of  the  plant. 

John  Moran  has  re.signed  from  the 
Boston  Herald-Journal  staff  to  accept  a 
po.sition  on  the  Boston  American.  Mr. 
Moran  formerly  was  'connected  with 
that  paper. 

Benjamin  Kohler  has  rcsign.?d  from 
the  staff  of  the  Boston  Herald-Journal 
to  accept  a  position  at  Bridgeport, 
Conn.,  in  a  munition  plant. 

Erne.st  Waitt,  a  former  member  of 
the  Boston  staff  of  the  Associated  Press, 
has  joined  the  Boston  Sunday  Herald 
staff. 

W.  G.  MacRae,  correspondent  for  the 
Portland  Oregonian  and  the  Spokane 
Spokesman-Review  with  the  American 
forces  in  France,  has  returned  to  this 
country. 

Ellis  Jones,  a  grraduate  of  the  depart¬ 
ment  of  jownalism  at  the  University  of 
Mi.ssouri  and  recently  employed  by  Chi¬ 
cago  and  New  Orleans  papers,  has  join¬ 
ed  the  local  staff  of  the  Portland  Ore- 
gronian.  Mr.  Jones  was  en  route  to  Ja¬ 
pan  to  engage  in  newspaper  work  when 
he  accepted  the  position  in  Portland. 

Mrs.  Zell  Hart  Deming,  business  man¬ 
ager  of  the  Warren  (O.)  Tribune,  is  re¬ 
covering  from  an  attack  of  ptomaine 
poi.soning. 

E.  Rus.sell  Truax,  a  former  member  of 
the  Atlantic  City  (N.  J.)  Daily  Pre.ss 
.staff,  has  arrived  in  Italy  with  one  of 
the  units  of  the  American  ambulance. 

Bernard  A.  Bergman,  of  the  Columbus 
(O.)  Dispatch,  has  arrived  safely  over¬ 
seas  with  the  headquarters  company  of 
the  Thirty-seventh  Division. 

Joseph  Anthony,  of  the  Newark  (N, 
J.)  Evening  News,  has  enlisted  In  the 
navy  as  a  wireless  operator. 

Vincent  M.  Carroll,  of  the  Memphis 
(Tenn.)  Commercial  Appeal  staff,  has 
at  last  landed  as  a  soldier  in  the  Na¬ 
tional  Army.  Mr.  Carroll  made  three 
attempts  to  enlist  before  he  was  finally 
accepted. 

Fred  L.  Robinson,  lately  of  T.ieaven- 


worth,  Kan.,  is  now  the  advertising 
manager  of  the  Dodge  City  (Kan.)  Daily 
Globe. 

Irving  C.  Buntman,  for  five  years  in 
the  advertising  department  of  the  Mil¬ 
waukee  Herold,  has  been  appointed 
manager  to  succeed  William  D'ttman, 
who  has  re.signed.  Mr.  Buntman  pre¬ 
viously  was  in  the  advertising  depart¬ 
ments  of  the  Milwaukee  Journal  and 
the  Milwaukee  Leader. 

F.  R.  Daviot  has  joined  the  adver- 
ti.sing  staff  of  the  Portland  Oregonian. 
He  formerly  was  business  manager  of 
the  Anaconda  Standard. 

Carl  J.  Suedhoff,  for  the  last  five  years 
advertising  manager  of  the  Fort  Wayne 
(Ind.)  Journal-Gazette,  has  entered  the 
navy  at  the  Great  Lakes  training  sta¬ 
tion.  The  service  fiag  of  the  Journal- 
Gazette  now  contains  twenty-seven 
stars. 

H.  C.  Sturt  has  resigned  as  adver¬ 
tising  manager  of  the  Shreveport  (La.) 
Journal  and  is  now  connected  with  the 
Birmingham  (Ala.)  New.s.  Mr.  Sturt 
was  a.ssociated  with  the  Kansas  City 
Star  until  April  1. 

Hal  W.  John.son,  for  the  last  three 
years  day  city  editor  of  the  Boston  Her¬ 
ald-Journal  and  manager  of  the  Boston 
Herald-News  Bureau,  has  resigned  both 
positions  to  go  to  the  Sacramento  Bee, 
Sacramento,  Cal.  He  will  start  West  on 
Monday.  Mr.  Johnson  has  been  identi¬ 
fied  with  the  Herald-Journal  for  five 
years  and  before  that  time  was  with 
the  Boston  Post.  Some  years  ago  he 
was  on  the  staffs  of  Pacific  Coast  pub¬ 
lications. 

Charles  N.  Drury,  of  the  Bo.ston  Her¬ 
ald-Journal  staff,  has  been  appointed  day 
city  editor.  Harry  W.  Puffer,  war  ex¬ 
pert  of  the  Boston  Traveler,  will  as¬ 
sume  the  management  of  the  Herald 
News  Bureau.  Mr.  Puffer  will  have  as- 
.sociated  with  him  C!arl  Warton,  of  the 
Traveler  copy  desk. 

Roger  Batchelder,  Harvard  senior  and 
author  of  several  books  on  military  life 
on  the  Mexican  border  and  at  the  va¬ 
rious  training  camps,  has  joined  the 
staff  of  the  Bo.ston  Herald-Journal.  Mr. 
Batchelder  comes  originally  from  Wor¬ 
cester,  and  served  on  the  border  during 
the  Mexican  crisis. 

Eric  P.  Kelly,  Dartmouth  graduate 
and  for  several  years  police  headquar¬ 
ters  man  for  the  Boston  Herald- Journal, 
has  resigned  to  accept  a  position  with 
the  Young  Men’s  Christian  Association 
for  work  in  France. 

Ralph  Candler,  former  managing  edi¬ 
tor  of  the  Fort  Worth  (Tex.)  Record 
has  enlisted  in  the  armed  service. 

Preston  Green,  formerly  a  member  of 
the  editorial  staff  of  the  Sherman  (Tex.) 
Daily  IX^mocrat,  is  now  a  lieutenant 
in  the  Marine  Corps  in  France.  The 
Democrat  has  fifteen  other  former  em¬ 
ployes  now  in  the  armed  service  of  the 
United  States. 

John  E.  King,  assistant  night  editor 
of  the  Dalla.s  (Tex)  Morning  News,  is 
.spending  his  vacation  in  the  Texas  Pan¬ 
handle  section. 

C.  F.  Crandall,  managing  editor  of 
the  Montreal  Star,  has  returned  home 
from  an  extended  trip  to  the  old  coun¬ 
try. 

William  Banks,  jr.,  news  editor  of  the 
Toronto  Globe,  is  holidaying  down  in 
Prince  Edward  Island. 

James  H.  O’Neill,  or  better  known  In 
the  Canadian  newspaper  field  as  “Tip” 
O’Neill,  and  latterly  of  the  Toronto 
World  staff,  has  joined  that  of  the 


Sarnia  (Ont.)  Canadian  Observer  as  edi¬ 
torial  writer  and  city  editor. 

Charles  E.  Martin  is  to  be  the  editor 
of  a  new  paper  to  be  established  soon  at 
South  Bend,  Ind.  The  paper  will  be 
Republican  in  politics. 

Earle  A.  Meyer,  former  city  editor  of 
the  St.  Louis  Globe-Democrat,  succeeds 
Guy  Trail  as  news  editor  of  the  Miami 
(Okla.)  Record-Herald. 

W.  E.  McMonagle,  of  the  St.  John 
(N.  B.)  Standard:  Bruce  Robb,  of  the 
St.  John’s  ’Times,  and  Thomas  O’Leary, 
of  the  St.  John’s  Globe,  have  all  been 
admitted  to  the  practice  of  law. 

Edward  Wuerth,  formerly  city  editor 
of  the  Salina  (Kan.)  Union,  is  now  on 
the  staff  of  the  Kansas  City  Star. 

Omar  Hite,  of  the  copy  desk  of  the 
New  York  Herald,  is  now  stationed  at 
Camp  Pike,  Kan. 

John  Wilson,  formerly  a  general  as- 
.signment  reporter  on  the  Milwaukee 
Journal,  has  taken  a  position  with  the 
Wisconsin  Loyalty  I.K>gion. 

M.  It.  Kelly,  former  managing  edi¬ 
tor  of  the  Joliet  (Ill.)  News  and  later 
with  the  Chicago  Herald,  has  been  made 
managing  editor  of  the  Milwaukee  Eve¬ 
ning  Wi.sconsin,  which  recently  was 
purchas<'d  from  Mrs.  William  E.  Cra¬ 
mer  by  William  H.  Park. 

Thomas  F.  O’Neil  has  been  named 
sporting  editor  of  the  Albany  (N.  Y.) 
Knickerbocker  Press,  to  succeed  Charles 
F.  Young,  wbo  goes  on  the  copy  desk. 
O’Neil  was  a.ssisfhnt  sporting  editor  for 
two  years  and  has  been  a  member  of 
the  reportorial  staff  of  the  Knicker¬ 
bocker  Press  for  five  years. 

Samuel  Damon  Otis,  for  eight  years 
connected  with  the  Providence  Journal 
as  reporter  and  local  copy-de.sk  editor, 
quits  next  week  to  become  associated 
with  the  Harley-Davidson  Motorcycle 
agency  in  Providence  as  a  salesman. 

J.  Stuart  Price,  until  six  weeks  ago 
a  reporter  on  the  Providence  (R.  I.) 
Journal,  has  been  made  a  top  sergeant. 
It  is  his  third  promotion  since  entering 
the  service. 

David  M.  Cfiieney,  several  years  a 
rep<irter  on  the  New  Bedford  (Mass.) 
Standard,  leaves  soon  for  overseas  ser¬ 
vice  with  the  Y.  M.  C.  A.  He  has  been 
recommended  as  a  general  secretary  of 
a  group  of  huts  in  Italy. 


Miss  Grace  Buxton,  of  Woonsocket, 
it.  I.,  leader  in  Journalism  at  the  High 
School  of  Commerce,  Worcester,  Mass., 
has  gone  to  Newark,  N.  J.,  where  she 
plans  to  remain  while  taking  a  summer 
course  in  journalism  at  Columbia  Uni¬ 
versity. 

L.  F.  Hooper,  of  Mulberry,  Ind.,  has 
taken  over  the  managment  of  the  Mar- 
kle  (Ind.)  Journal. 

Earl  Conle,  publisher  of  the  Red  Key 
(Ind.)  Times,  has  been  appointed  a  jus¬ 
tice  of  the  peace  for  Red  Key. 

“Cy”  Coulter,  formerly  of  the  staff  of 
the  Indianapolis  News  and  the  Terre 
Haute  Tribune,  is  one  of  the  American 
aviators  in  Italy,  and  he  has  written 
to  friends  that  he  has  been  actively 
engagc'd  on  the  Italian  front. 

Charles  M.  Spann,  formerly  of  the 
Indianapolis  News  staff,  is  another 
American  aviator  in  Italy, 

.\Ifred  Jones,  who  represented  all  of 
tht'  Chicago  papers  at  Gary,  Ind.,  has 
retired  from  the  newspaper  business  and 
engaged  with  the  Walter  J.  Riley  bank¬ 
ing  interests. 

F.  H.  Dolan,  who  has  charge  of  the 
promotion  department  of  the  Providence 
( It.  I.)  Journal,  has  enlisted  in  the 
Navy  and  left  for  Newport  Monday. 

Samuel  E.  IJncoln,  who  went  to  the 
Providence  Joui'nal  troni  the  Provi¬ 
dence  Tribune  aliout  three  months  ago 
as  Federal  Building  man,  will  become 
assistant  clerk  of  tlio  Superior  Court 
next  Monday.  He  has  Ix'en  in  the 
new.si)aper  business  aoout  l.'>  years. 

W.  II.  Cowles,  editor  of  the  Spokes¬ 
man- Review,  of  Spok.'.ne,  with  his  fam¬ 
ily,  is  making  an  automobile  tour  of 
the  Pacific  Coast.  Their  ultimate  des¬ 
tination  is  Sante  Barbara,  Cal. 

WEDDING  BELLS 

George  N.  Briggs,  star  a.ssignment 
man  of  the  St.  Paul  Pioneer  Press,  and 
Mi.ss  Molly  R.  Ward,  of  Chippewa  Falls, 
Wis.,  were  married  recently. 

Frederick  William  Lyon,  editor  of  the 
Milford  (Conn.)  Citizen,  and  Mrs.  Edith 
(’ox  Thoma.s,  of  Port  Chester,  N.  Y., 
were  married  July  1  at  Trinity  Episco¬ 
pal  Church  in  Mt.  Vernon,  N.  Y. 

Ralph  B.  Knepper,  editor  of  the  Ken¬ 
drick,  (Idaho)  Gazette,  and  Miss  Wini¬ 
fred  Calkins,  of  Mo.scow,  Idaho,  were 
married  recently,  at  a  double  wedding, 
the  other  principals  being  J.  E.  Ne.s.sley, 
editor  of  the  Moscow  Daily  Star-Mirror, 
and  Miss  May  Calkins.  The  two  brides 
are  sisters. 


The  Wh  eeling  News 
Has  Signed  a  Contract 
for  The  Haskin  Service 
for  One  Year. 
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TIPS  FOR  thp:  au 
MANAGER 


ISi.ArK.MAN-Uosti  CoMHANY,  95  Madi.suii 
Avfnur.  New  York,  is  iilacing  3,900-liRe 
<-«ntraets  with  newspaiHTS  advertising 
the  (Jeneral  Cigar  Company’s  “Owl" 
and  "White  Owl"  cigars. 

OaKK  ,\l>VKimslNO  Co.MPANV,  814 
.'<(>uth  Spring  Street,  I^os  Angeles,  Cal., 
is  making  5,000-line  contracts  witn 
.Miiidle  We.st  news|»aiM-rs  for  the  Miller 
Ch  tiiman  Company,  Ixis  Angeles. 

IKi.vovan  &  .Yh.mstkono,  Common¬ 
wealth  liiiilding,  Philadelphia,  placing 
300-line  t wi*t>-a-week  copy  with  large 
<-ity  newspapers  for  the  I'nited  States 
-Marine  Corp.s. 

Kkwin  &  Wasey,  58  hZast  Washington 
Street,  Chicago,  are  renewing  newspap¬ 
er  <'ontra<-t.s  for  the  Ke.serve  Hemetly 
Company’s  "Mu.sterole,”  Cleveland,  O. 

KAWfi'TrT  Ackncy,  Hennet  liuilding, 
Colorado  .Spring,  Col.,  is  tilacing  43-line 
t  wic*‘-a-week  orders  with  Southern 
iiewspaiH-rs  for  the  Inhalatum  Coni- 
.piuiy. 

Ki<'Hai:ii  .\.  Koijcy  .ViaiNcY,  Terminal 
liuilding,  I'hiladelphia,  again  placing  5- 
inch.  13-tim<'  or<lc>rs  with  Penn.sylvania 
newspapers  for  the  Philadelphia  Public 
Udger. 

Manpk-.Mct/.cek  .Vcency,  95  Madi.son 
.Xveiiue,  New  York,  has  obtained  ae- 
eount  of  K.  iw-  ItaimlHiiiville  (“Vichy 
Celestines"),  220  Hroadway.  New  York. 

Hr  M  .MKItT-II.ATKIWJI  Co.MPANY,  Kail- 
way  exchange  liuilding.  St.  l/tuis,  is 
placing  orders  with  Southwestern  news- 
pa|M‘rs  for  .\.  II.  Hene.sch  &  Co.,  a  St. 
I.ouis  llnancial  hous*-. 

l/ORp  &  Thomas,  Mailers  Jtuilding, 
Chi<-ago.  are  making  contr.acts  with 
'fexas  newspapers  to  the  extent  of  5.600 
lines  for  the  Texas  Creamery  (’ompany. 

H.  K.  Mcf'ANN  Company,  61  llroad- 
way,  .New  York,  is  making  10,000-line 
c<intracts  with  a  few  newspai>ers  for  the 
Hr,,  lien’s  Conden.sed  Milk  Company,  108 
Pulton  Street,  New  York. 

Mc.Iinkin  .Xpvektisino  Co.MPANY,  5 
South  Wal«»sh  .\ venue,  Chicago,  is  re- 
IMirted  to  lie  making  ut>  a  li.st  of  new.s- 
paiiers  to  receive  adverti.sing  of  the  Na<  - 
nia  Comiiany’s  "Pluff"  and  "Sa-Van- 
Kg."  20  We.st  I>ake  Strp<‘t,  Chicago. 

Matos  Company,  Bulletin  Building, 
Philadelphia,  is  [dacing  2.(i00-line  sched- 
r.les  for  one  year  with  Pennsylvani.a 
newspapers  for  (1.  W.  Fort’s  medical 
lire  pa  rations. 

The  PowEiis-Hoi'SK  Co.mpanv,  Illum¬ 
inating  Building,  Cleveland.  <)hio,  is 
reported  to  lie  making  uti  a  new.siiai>er 
list  for  advertising  of  the  Doming  Com¬ 
pany’.*  sfiray  pumfis  and  water  sys¬ 
tem.*.  Salem,  Ohio. 

PitANK  Seaman  Company,  461  Kighth 
.Xventie.  New  York,  is  re|)orted  alsiut 
to  .send  out  newspaper  schedules  for 
the  Biggett  &  Myers  Tol>acco  Com- 
p.any’s  “P'atima  Cigarettes.” 

Stkkct  anii  Finney,  Inc.,  171  .Madi.son 
Avenue.  New  York,  is  placing  the  ac- 
<-ount  of  the  New  Kra  .Manufacturing 
Company,  makers  of  check  writer.s. 

\j.  A.  Saniii,ass.  7  Clay  Street.  Balti¬ 
more,  ,Md.,  usually  makes  u|>  li.st  in 
.\ugu.st  for  the  Schloss  Bnithi'rs  ('om- 
pany’s  <-lothing  adv*'rtising. 

Spappop.ii  Company,  10  Po.st  Dflice 
.S<iuare,  Bo.ston,  .Mass.,  will  her<‘after 
plais-  accounts  of  ’  the  Bell-Nugent 
.\gency.  Boston. 

H.  Wai.tek  Hhkosti£A,  I.nt.,  25  Ka -.t 
Jackson  Boulevard.  Chicago,  is  placing 
the  general  adverti.sing  of  Alladin  Pro<l- 
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nets  (Xnnpany,  manufacturers  of  Alail- 
din  l>j’e  Soap. 

Sacks  Co.mpanv,  Inc.,  347  Fifth  ve¬ 
nue,  .New  York,  will  make  up  lists  dur¬ 
ing  the  coming  two  months  and  place 
the  account  of  the  Kajliestos  Company 
brake  lining. 

.MEU.IN8  Fikhi  ('ompany,  261  Franklin 
Street,  Bo.ston,  will  place  advertising 
<if  Mellin’s  Food  direct;  J.  S.  Wiche -.s, 
publicity  manager,  Is-ing  in  charge. 

WAi-Trat  11.  Snow  Ahveiitisino  -Vokncy, 
*ff  Bo.ston,  will  place  the  adverti.sing  of 
the  Al>erthaw  ConsMuction  Company 
of  Boston. 

FhaiEiiAi.  AiivEitTisiNc  .Vgency,  6  Ea.st 
39th  Street,  New  York,  will  handle  the 
account  of  the  A.schcr  Company,  New 
York,  adverti.sing  Ascher  knit  goods. 

Kkaj’IN  Si  Wasey  Company,  of  Chi 
<’ago,  is  handling  the  account  of  the 
Bradmoor  Hotel,  Coloiado  Siirings. 

Frank  Seaman,  Inc.  401  Eighth  Avi - 
nue.  New  York,  will  place  a  new  news 
pajM-r  campaign  for  the  Colgat»t  Com¬ 
pany’s  soajis  and  p  •i-fumes. 


AD  FIELD  PERSONALS 
AND  CLUB  NOTES 


'I'he  Bortland  (Oiv.)  Ad  Club,  by  a 
vote  that  lacked  only  one  of  being  un¬ 
animous,  has  decided  to  exclude  women 
from  nuunbership  in  its  organization. 
’I’he  niemliers  take  the  iio.sition  that  Ix't- 
ter  work  can  lx-  a<'c*impli.shed  with  m.'in 
and  women  engaged  in  the  advertising 
lield  enrolled  ill  .se|iai>ite  organizations. 
I’ortl;nid  has  one  adv*  rtising  agenev 
compo.sed  entirely  of  women.  In  addi¬ 
tion,  there  is  a  considerable  nnmlM>r  of 
women  employed  by  other  adv'ertlsing 
tirms. 

Chicago  advertising  men  recently 
played  a  game  of  lia.s«-ball  at  the  White 
Sox  field  for  the  iK-nefit  of  the  “oft 
the  Street”  Club,  which  is  spon.son-d  by 
them.  The  game  was  lad  ween  agency 
mim  and  publisher.s’  rejire.si'ntativ*  s  .and 
was  preceded  by  a  children’s  iiageant, 
mu.sic  by  a  band,  and  patriotic  .“o"gs  by 
the  Haydn  Chora!  Society.  ’I'lic  “Oft 
the  Street"  tnub  was  organized  s'  veil - 
t«‘en  years  ago  to  help  poor  Isiys  and 
girls,  ’fhe  clubhou.s<>  has  an  enrolment 
over  over  1,000,  ajid  is  supported  large¬ 
ly  bv  the  advertising  men's  annual  Ixn- 
etits. 

The  Worce.ster  (.Mass.)  Advertising 
Club’s  new  ottlcers  are;  Bre.sident,  R.  C. 
.Moore,  advertising  manager  of  the  Ora- 
ton  and  Knight  .Manufacturing  Com- 
(laiiy,  with  H.  S.  Coe.  a.ssistant  manager, 
of  the  Norton  Comiiany,  first  vice-pre.i-i- 
dent;  N.  R.  Wincluil.  of  the  (Iratan  & 
Knight  Manufacturing  Comiiany,  second 
vice-pre.sident ;  A.  F.  Smith,  Carlton  F]n- 
graving  Company,  secretary,  and  H  D. 
.Millett,  E.  .1.  Cross  Company,  treasurer. 

Paul  (Jerhart.  formerly  advertis'ng 
manager  of  the  --Xmstrong  Racking  Com¬ 
pany,  Dalla.s,  Tex.,  has  Ixen  apiiolrdei 
manager  of  the  publicity  department  of 
the  Texas  State  Fair  As.sociation,  .suc¬ 
ceeding  Claude  Fitzgerald,  who  died  re¬ 
cently. 

Hunt  Stromberg,  former  head  of  *ho 
.Stromlxrg  ('o.,  adverti.sing  agents,  In  - 
ternational  Life  Building,  St.  Ixiuis,  has 
I'ome  to  New  York,  where  he  will  be  con¬ 
nected  with  the  advertising  and  publicity 
department  of  the  (Joldwyn  Pictures 
Corporation. 

W.  1.1.  Roberts,  another  member  of 
the  New  York  Adverti.sing  Club  who  re¬ 
cently  left  for  France  to  do  Y.  M.  C.  A. 
war  work,  reports  a  safe  arrival  over 
there. 


Charles  J.  Christy,  secretary  of  the 
Flei.schmann  Company,  of  Cincinnati, 
has  a.s.sumed  management  of  the  pub- 
liiity  department  of  the  recently  organ¬ 
ized  Cincinnati  and  Hamilton  County 
Branch  of  the  Council  of  National  De¬ 
fence,  which  supersedes  the  Cincinnati 
War  Council.  The  many  organizations 
and  branches  engaged  In  war  activities 
have  called  for  a  •'entralization  of  the 
work,  and  all  persons  engaged  therein 
were  unanimous  In  urging  Mr.  Christie 
to  liecome  head  of  the  department. 

The  Cleveland  Advertising  Club  has 
organized  its  memliers  on  a  military 
basis,  to  be  know  as  the  War  Division 
of  the  Club.  The  membership  is  organ¬ 
ized  as  a  brigade,  with  two  regiments 
composed  of  five  companies  of  forty  men 
each.  There  Is  a  general  staff  of  officers 
of  four,  a  brigadier-general,  two  colonels, 
a  captain  and  five  lieutenants  for  each 
company.  F.  M.  Boughton  is  the  bri¬ 
gadier-general,  and  A.  H.  Madigan  anl 
S.  A.  Weissenberger  are  the  two  colonehs. 
The  organization  Is  planning  to  take  an 
a<-tive  part  in  the  coming  Liberty  Loan. 

Ernest  L.  Kreamer  is  the  new  sales 
and  advertising  manager  of  the  Oakland 
Motor  Car  Company,  Pontiac.  Mich.,  suc- 
ewding  Leon  F.  Hus.sey,  resigned. 

.1.  N.  Jewett  has  resigned  as  advertis¬ 
ing  manager  of  the  Cornell  Wood  Pro¬ 
ducts  Company,  of  Cornell,  Wis.,  to  en- 
t»‘r  into  similiar  relations  with  the  Aber- 
thaw  Construction  Company,  Boston. 

"Hi"  .Sibley,  who  was  formerly  adver¬ 
tising  manager  of  the  Republic  Motor 
Truck  I 'ompany,  is  now  with  the  adver¬ 
ti.sing  department  of  the  Packard  Motor 
I’ar  Comiiany,  Detroit. 

C.  (,'.  Winnlngham  has  resigaied  ■■ 
adverti.sing  manager  of  the  Hudson  Mo¬ 
tor  Car  Company,  Detroit,  to  become 
identified  with  the  Warner  Lenz  Com¬ 
pany,  Chicago. 

William  A.  Scharon  has  been  appoint- 
*‘d  advertising  manager  of  the  Hyatt 
Roller  Bearing  (.'ompany’s  tractor  divi¬ 
sion  in  Chicago.  He  was  formerly  in 
a<lverti.sing  positions  with  the  Packard 
Company  and  the  Timken  Company  of 
of  Detroit,  and  Rogers  &  Co.,  Chicago. 

C.  W.  Wittmack  has  been  made  as.sist- 
ant  a<lverti.sing  manager  of  the  Carnt.- 
tion  .Milk  I’roducts  Company,  of  Chicago 
and  Seattle,  Ix-ing  located  in  Chicago. 
.Mr.  Wittmack  was  until  recently  sales 
and  adverti.sing  manager  of  the  Oshkosh 
Overall  Company,  Oshkosh,  Wis. 

E.  H.  Roberts,  formerly  an  advertis¬ 
ing  man  in  Detroit,  Rochester  and  Cleve¬ 
land,  is  the  new  .sales  manager  of  tho 
.-Vm.sden  Studios,  Chicago. 

H.  A.  Waterbury  is  the  new  advertis¬ 
ing  manager  of  the  Essenkay  Produ-’ts 
Company,  Chicago,  succeeding  A.  H.  Sip- 
man  who  is  now  in  army  service. 

R.  C.  Moore,  advertising  manager  of 
the  Oraton  &  Knight  Manufacturing 
Company,  is  the  new  president  of  the 
Worcester  (Mass.)  Ad  CHub. 

David  D.  Lee,  the  publishers’  repre¬ 
sentative,  was  given  a  .send-off  luncheon 
on  Monday  by  his  friends  in  the  New 
York  Advertising  Club  on  the  eve  of  his 
departure  for  Europe  to  do  Y.  M.  C.  A 
hut  work. 

G.  L.  Gold,  George  Howard,  and  Law¬ 
rence  Harris,  members  of  the  New  York 
Advertising  C?Iub,  who  have  taken  up 
Y.  M.  C.  A.  W'ork  oversea.s,  have  all  ar¬ 
rived  .safely  in  France. 


The  boys  will  come  back  home  after 
a  while — .and  they  will  have  some  nat¬ 
ural  curlo.sity  to  know  what  we  have  all 
lieen  doing  for  the  common  cause  while 
they  were  away. 


WITH  THE  AD  AGENCIES 


The  Bell-Nugent  Company,  Boston 
has  transferred  all  its  accounts  to  the 
Spaftord  Agency,  10  Post  Office  Square, 
Boston. 

James  Keeley,  former  publisher  of  the 
Chicago  Herald,  now  in  Europe,  will 
represent  the  William  H.  Rankin  Com¬ 
pany,  Chicago,  in  Great  Britain.  The 
arrangement  is  for  three  months,  la 
which  time  Mr.  Keeley  expects  to  lay 
■before  British  manufacturers  the  pos¬ 
sibilities  for  developing  American  mar¬ 
kets  through  advertising. 

H.  E.  Heisman,  head  of  the  Chicago 
advertising  agency  bearing  his  name, 
has  received  permission  of  the  court  to 
change  his  name  to  H.  E.  Remington. 

L.  J.  Cunnlft,  of  the  H.  K.  McCann 
t.’ompany’s  staff,  has  been  transferred 
from  the  Pacific  Coast  office  to  take 
charge  of  the  Toronto  branch,  succeed¬ 
ing  Raymond  Atword,  who  has  an¬ 
swered  the  call  to  the  colora. 

The  Ferry-Handley  Advertising  Com¬ 
pany,  Kansas  City,  has  appointel 
George  W.  Bauerleln  in  charge  of  its 
New  Orleans  office. 

William  D.  Wendelburg,  of  the  .art 
staff  of  the  bYsher-Ruebel-Brown  Ad¬ 
vertising  Agency,  St.  Louis,  was  the 
guest  of  honor  at  a  luncheon  prior  to 
entering  the  army.  He  is  now  at  Jef¬ 
ferson  Barracks,  near  St.  Louis. 

Raymond  W.  Aldred,  of  Indlanapoll.s. 
has  joined  the  force  of  the  J.  L.’ciougn 
Agency,  that  city,  as  manager  of  the 
service  and  promotion  department.  Mr 
Aldred  has  been  conducting  an  adver 
tising  service  bureau  In  Indianapolis. 

Cooperation  among  newspaper  pub¬ 
lishers  in  properly  representing  to  the 
people  of  the  United  States  the  excel¬ 
lent  market  Milwaukee  offers  for  na¬ 
tionally  advertised  goods,  was  urge-1 
upon  owners  by  Jamer  O’Shaughnessy, 
of  New  Y’ork,  in  an  address  before  Mil¬ 
waukee  advertising  agenta  Mr. 
O’Shaughnessy  is  secretary  of  the  Amec- 

Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 

FRANK,  ALBERT  ft  CO., 

26-28  Beaver  St,  New  York. 

•  Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC, 

20  Broad  St,  New  York. 

TeL  Rector  2573 

Publishers*  Representative 

O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 
Tel.  Bryant  6875 


New  Orleans  States 

Member  Audit  Buriau  of  CireaUdooa. 
Sworn  Net  Paid  Ctrenlatlen  for  6 
Month*  Endinir  April  1,  1018 

41,267  Daily 

We  guaiantM  the  Unest  wMU  home 
delWered  eTeniuf  dreulettoa  I*  Um  trade 
terrltoiy  of  New  Orleana. 

To  reaeb  a  larga  majortty  of  tbo  trada 
proapecta  In  tba  local  territory  tha  itetea 
ta  tba  loflcal  and  acoaoBle  madlnai. 

Circulation  data  aant  on  raqoaat. 

The  8.  C.  BECKWITH  SPBCIAt 
AGHNCY 

Bolt  rorclgn  RcpnaantnllTaa 
New  Ynrk  Chlemvn  8t 


\ 


37 


The  Editor  ^  Publisher  for  July  IS,  1918 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  auditors 
or  independent  auditing  concerns,  who  are  certified  public  accountants,  any 
and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of  circu¬ 
lation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 

AI.AIIAM  \ 


lean  Association  of  Advertl.slng  Agent? 
and  was  en  route  to  (he  convention  o'" 
the  Advertising  Ciubs  in  San  Francisco. 
He  outlined  plans  of  his  As.socdatio.i 
for  more  efficient  national  advertising 

The  K.  J.  Culver  Advertising  Com¬ 
pany  hius  ju.st  ceiebrated  its  first  anni¬ 
versary  of  advertising  practice  in  Tx)S 
Angeles,  and  is  planning  particular 
methods  for  war-time  adverti.slng  for  it-- 
clients  through  the  coming  year. 

D.  S.  Biaikic,  vice-prc.sldent  of  the  B. 
C.  Smith  &  Son  (Ltd.)  Advertising- 
Agency,  of  Canada,  and  manager  of 
the  firm’s  Montreal  office,  has  gone 
over.sea.s.  Mr.  lilaikie  saw  .service  in  tne 
Spani.sh-Amerlcan  War  and  also  served 
in  the  Boer  War  in  South  Africa.  For 
the  past  year  he  has  been  a  drili  in- 
.structor  at  McGill  University.  During 
his  absence  .at  the  front  Mr.  Adam  T. 
Smith  will  look  after  the  Montreal  en  1 
of  the  firm’s  business. 

A  good  example  of  what  advertising 
can  do  has  just  been  shown  by  the  re¬ 
sults  of  the  campaign  put  on  by  the 
Catholic  School  Oommis.sloners,  of  Mon¬ 
treal,  which  recently  floated  an  issue 
of  $2,500,000  of  6  per  cent,  bond-s 
through  advertl.sing  instead  of  through 
bond  dealens.  The  advertifdng  cost 
$4,000,  but  for  this  amount  of  money 
the  commissioners  sold  their  entire  i.s- 
sue.  The  advertising  was  handled  by 
the  Canadian  Advertising  Agency,  of 
Montreal. 

Ij.  Maclean  Beers,  of  the  Beers  Ad¬ 
vertising  Agency,  of  Havana  and  New 
York,  .sang  the  Cuban  national  air,  the 
“Bayemese,”  at  the  recent  patriotic 
celebration,  held  in  New  York  clt.v  of 
Cul>an  independence. 


EDITORS  ON  WAY  TO 
THE  WAR  ZONE 


Six  from  New  Zealaml  Here  to  Meet 
Australian  Delegation  - Part  of  Tour 
Under  Auspices  of  British 
Government. 


With  six  editors  from  New  Zealand 
already  in  New  York,  and  with  twelve 
from  Australia  expected  daily,  the  ranks 
of  the  special  tour  of  newspaper  men 
to  the  French  front  under  the  auspices 
of  the  British  Government,  are  being 
rapidly  filled.  A  week  or  two  ago,  a 
large  delegation  of  Canadian  publish¬ 
ers  left  for  England,  and  they  will  be 
Joined  over  there  by  the  present  dele¬ 
gation. 

The  new  Zealand  men  arrived  in  New 
York  this  week  on  their  way  to  the 
port  of  embarkation.  They  are  under 
the  escort  of  Col.  George  H.  Ham,  spe¬ 
cial  commissioner  of  the  Canadian  Pa¬ 
cific  Railway,  and  are  the  guests  of  the 
British  Government  Everything  at 
the  front  and  in  the  war  zone  will  be 
shown  them. 

The  party  is  at  the  Waldorf,  and  the 
members  are  George  Fenwick,  manag¬ 
ing  director  of  the  Otago  Daily  Times, 
Dunedin;  M.  D.  Reading,  editor  of  the 
Lyttleton  Times,  Christchurch;  the  Hon. 
W.  J.  Geddls,  member  of  the  Legisla¬ 
tive  Council  and  editor  of  the  Welling¬ 
ton  ’Times;  Charles  Earle,  editor  of  the 
Dominion,  at  Wellington;  George  Hack- 
ett,  editor  of  the  Auckland  Herald,  and 
Fred  Peranl,  editor  and  proprietor  of 
the  Star  at  Fielding  and  chairman  and 
representative  of  the  New  Zealand  pro¬ 
vincial  preas. 

The  twelve  Australian  editors  are 
coming  via  San  Francisco  next  week  on 
their  way  to  England  and  France. 


Unless  you  earn  more  than  the 
’’Boss”  pays  you,  your  salary  is  too  high. 


TWO  OLD  DAILIES 
CHANGE  HANDS 


Newport  News  and  Buffalo  (Commercial, 
Due  Eiitablidied  Over  Fifty  Years 
and  the  Ollier  Over  One 
Hundred  Years. 


Nkwi*ort,  R.  1.,  July  10. — The  New¬ 
port  Nows  has  pas.sed  into  the  Iiands  of 
Edward  A.  Sherman.  The  T.  T.  P>t- 
man  Corporation,  of  which  Mr.  IMttnaii 
is  the  head  has  sold  his  entire  interest. 
Mr.  Sherman’s  purchase  includes  all 
of  the  500  .shares  of  the  capital  stock, 
excepting  eighteen,  held  by  four  em¬ 
ployees  of  the  paper.  The  publication 
will  continue  as  a  Republican  paper. 

Mr.  Pitman  has  been  connected  wlih 
the  ownership  of  the  News  over  flfty- 
one  years,  since  1867.  For  eighteen 
years  ho  was  Joint  proprietor  with  the 
late  Lucius  Davis  who.se  interest  he 
Ixiught  in  1885.  He  was  sole  proprietor 
until  June,  1911,  when  the  T.  T.  Pitman 
Company  was  formed,  Mr.  Pitman  tak¬ 
ing  several  of  the  older  employees  Into 
the  corporation. 

Biiffalo,  N.  Y.,  July  11. — The  entire 
capital  stock  of  the  James  D.  Warren’s 
Sons  Company,  publishers  of  the  Com¬ 
mercial,  has  been  .sold  to  Charles  A. 
Finnegan,  a  Buffalo  financier.  The  lat¬ 
ter  -will  continue  the  publication  of  the 
paper  along  the  .same  lines  as  heretofore. 
The  Commercial  was  established  in  1811. 


EVANS  CLEARS  HIMSELF 


Newspaper  Man  Freed  Fr<»m  Suspicion 
After  Arrest  by  Federal  Officers. 

DAMJ^a,  Tex.,  July  10. — Silliman 
Evans,  a  well-known  Texas  newspaper 
man,  and  for  some  time  secretary  to 
the  American  I^egation  in  Copenhagen, 
who  was  arrested  in  Dallas  a  few  days 
ago  on  instructions  from  Washington 
and  charged  -with  failure  to  deliver  dis¬ 
patches  to  the  State  Department  en¬ 
trusted  to  his  care,  was  released  imme¬ 
diately. 

Evans  was  detained  In  connection 
with  the  alleged  plot  to  smuggle 
the  so-called  Russian  crown  Jewels 
Into  the  United  States,  but  when  the  em- 
baa.sy  box,  which  was  found  in  his  pos.ses- 
slon  In  Dallas,  and  which  he  said  he  had 
not  delivered  to  the  State  Department 
through  neglect,  was  opened,  there  was 
no  evidence  to  connect  him  with  the  al¬ 
leged  smuggling  plot.  Evans  has  re¬ 
turned  to  his  work  as  a  member  of  the 
sitaft  of  the  Dallas  Morning  News, 
which  he  left  last  December  when  ap¬ 
pointed  to  the  post  in  Denmark. 


Intelligenrer  Has  New  Home 
WtfBEi.iNo,  W.  Va. — The  Intelllgenc''r 
is  now  installed  in  Its  new  home,  at  1505 
Market  Street,  having  moved  from  Main 
Street.  The  new  offices  are  the  very 
latest  thing  In  new.spaper  work,  and 
every  effort  has  been  made  to  arrange 
them  so  as  to  take  the  best  of  care  of 
the  many  patrons  of  the  paper  The 
general  offices  are  located  on  the  first 
floor,  while  the  editorial  rooms  are  just 
back  of  the  business  offices  on  the  same 
floor.  The  furnl.shlngs  and  flxture.s  are 
all  new  and  arranged  to  enable  the  var¬ 
ious  departments  to  more  succe.ssfully 
carry  on  tbelr  work. 

Another  German  Paper  Quits 
Terrb  Haute,  Ind.— The  Journal,  which 
has  been  publl.shed  in  German  for  34 
years,  has  stopped  publlc.ation  after  the 
editor,  Carl  Meder,  had  several  confer¬ 
ences  with  officials  of  the  Vigo  County 
Council  of  Defence. 
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EVE.  MAIL  IN  STODDARD’S 
CHARGE 

(Continued  from  page  6) 
he,  Rumely,  had  organized  for  the  pur¬ 
pose  of  the  transactions  referred  to. 

Some  in  Ca»h 

“In  some  of  the  financial  transactions 
which  crop  up  all  through  this  case  Dr. 
Albert  drew  the  money  in  cash  and  de¬ 
livered  it  to  the  law  firm  of  Hays,  Kauf- 
mann  &  I.indheim,  then  the  attorneys  of 
the  German  Emba.ssy  In  this  country, 
who  took  the  cash  to  Renskorf,  Ryon  & 
Co.,  who  in  turn  paid  it  over  to  Rumely. 

"In  one  transaction,  which  had  come 
to  our  knowledge,  $75,000  in  bills  was 
handled  In  the  manner  indicated  After 
receiving  the  money  Rumely  would 
draw  his  notes,  making  them  payable 
to  Lyon,  these  notes  covering  the  trans¬ 
fers  In  money  and  pledged  stock  In  the 
S.  S.  McClure  Newspaper  Corporation 
to  secure  the  loans. 

"Now  as  to  the  Alien  Property  Cus¬ 
todian,  Dr.  Rumely  in  his  report  to  the 
Alien  Property  Custodian  made  no  dis- 
rlo.sures  of  his  relation  with  Albert  or 
Bemstorff,  or  with  the  Imperial  Ger¬ 
man  Government.  In.stead.  he  n  ported 
to  Mr.  Palmer,  the  Custodian,  that  he 
owed  $100,000  on  a  note  to  Hermann 
Slelcken,  an  .\merican  citizen,  then  resi¬ 
dent  In  Germany,  who  .subsequently  died 
In  that  country,  and  he  further  reported 
to  Mr.  Palmer  that  the  notes  which  he 
had  given  to  Renskorf,  Lyon  &  Co.,  ac¬ 
companied  by  pledges  of  stock  In  the 
S.  S.  McClure  Newspaper  Corporation, 
had  been  surrendered  to  him  In  ex¬ 
change  for  the  $100,000  note  in  Septem¬ 
ber,  1917.  In  other  word.s.  Dr.  Rumely 
srtated  that  by  giving  his  note  for  $100.- 
000  he  had  obtained  a  return  cf  notes 
aggregating  In  exce.ss  of  $1,300,000  and 
5!tock  representing  a  controlling  irterest 
in  the  Evening  Mail. 

Statementfi  Differ 

"Rumely  has  claimed  recently  that  it 
was  the  late  Mr.  Slelcken  who  put  up 
the  money  In  the  tran.saction.  P»‘«'Vlous- 
ly  he  stated  that  Mrs.  Adolphus  Busch, 
of  St.  Tyiuls.  had  contributed  to  the  fund. 
On  her  arrival  In  this  country  a  few 
weeks  ago  Mrs.  Busch  stated  lhat  .she 
had  not  contributed  any  of  the  money, 
and.  furthermore,  added  that  she  had 
never  heard  of  Rumely  up  to  that  time. 
T  may  also  .state  that  the  Columbia 
Trust  Company,  the  executor  of  Mr. 
Slelcken.  as  well  as  Mr.  Slelcken’s  for¬ 
mer  partners  in  the  firm  of  Crossman  & 
Slelcken,  the  coffee  Importing  hotise, 
have  Informed  us  that,  so  far  as  they 
know.  Mr.  Slelcken  was  never  con¬ 
cerned  In  these  transactions.” 

Says  German  Kaiser  Is  Owner 
and  Exhibits  Original  of 
Letter  on  Equitable  Trust 

.\ttomey  General  f>wls  said  further 
that  the  $1,361,000  Involved  was  not  sent 
to  this  country  by  Germany,  hut  was 
obtained  in  the  Cnlt'^d  States  through 
the  sale  of  Imperial  German  war  lK)n  ls, 
sold  In  the  great  malorlty  of  cases  to 
American  citizens  of  German  birth 
or  German  extraction.  It  Is  said 


that  Rudolph  Hecht,  the  German 
iMinker  and  a  friend  of  the  Kaiser, 
had  a  part  in  the  sale  of  the 
bonds.  Hecht  Is  now  Interned  as  a 
dangerous  alien  enemy  at  Oglethorpe, 
Ga.  He  added  that  some  of  the  money 
pas.sed  through  the  fiim  of  G.  Amsinck 
&  Co.,  the  firm  that  figured  in  the  hugh 
payments  to  Bolo  Pasha.  Adolph 
Pavenstead,  who  is  now  interned,  was 
the  head  of  this  firm,  which  has  since 
l)een  reorganized 

I>eputy  Attorney  General  Alfred  L. 
Becker  declared  that  to  the  best  knowl¬ 
edge  and  belief  of  the  Government  the 
German  Kai.ser  was  the  owner  of  the 
Mail.  He  added: 

“Mr.  Palmer,  the  .Alien  Property  Cus¬ 
todian,  called  for  a  report  from  Rumely 
in  Oc-tober  of  last  year,  and  on  Dec.  4 
Rumely  filed  his  report,  and  in  that 
report  he  stated,  as  I  have  already  In¬ 
dicated,  that  on  Feb.  3,  1917,  he  pur¬ 
chased  the  stock  for  $100,000,  the  money 
being  advanced  by  Slelcken." 

Mr.  Becker  exhibited  the  original 
letter  from  Dr.  Albert  to  the  Elquitablfc 
Trust  Company  asking  for  the  Issuance 
of  a  $350,000  cashier's  check.  This  let¬ 
ter  reads: 

45  Broadway. 

New  York,  May  27,  1915. 
Equitable  Trust  Company,  New  York 
City. 

Dear  Sir.s: — Please  Issue  your  ca.sh- 
ier’s  check  for  $350,000  in  favor  of 
Mr.  Walter  Lyon  and  charge  the 
amount  to  the  account  of  J.  Bem.storff 
and  my.self,  H.  ALBERT. 

The  Equitable  Trust  Company  replied 
by  i.ssuing  the  check  for  the  amount 
asked  on  the  Hanover  National  Bank, 
the  date  of  the  chc'k  being  May  27, 
1915.  The  check  was  indorsed  by  Lyon 
to  the  order  of  Renskorf,  Lyon  &  Co. 

On  the  same  date,  according  to  Me 
Becker,  Dr.  Albert  v/rote  a  letter  to 
the  Columbia  Trust  Company,  In  which 
he  asked  for  a  cashier's  check  for  $200- 
000.  The  letter  Of  application  wa^! 
worded  the  fsame  as  the  one  to  the 
Equitable  Tru.st  Company.  Al.so  on  May 
27  two  checks,  one  for  $185,000  and  the 
other  for  $5,000,  were  drawn  on  the 
Farmers'  I.rf)an  and  Trust  Company, 
completing  the  purchc.se  price  of  $735,- 
000,  and  also  providing  for  the  payment 
of  the  $5,000  commission.  These  checks 
were  .signed  by  G.  Amsdnek  &  Co. 
Amsdnek  &  Co.  have  informed  Attorney 
General  IjCwIs  that  the  letter  of  Al¬ 
bert’s  applying  for  the.se  checks  was  re¬ 
turned  to  Dr.  Albert.  On  June  1  the 
full  amoiint  of  the  purchase  money  was 
paid  over  to  Rumely  by  Lyon. 

Chain  of  Five  Links 

According  to  Mr.  Becker  there  were 
five  links  in  the  financial  chain  u.sed  in 
the  purchase  of  The  Mail.  Tho.se  links 
as  described  by  Mr.  Becker  were  as  fol¬ 
lows: 

First,  the  .sale  of  German  war  bonds 
and  the  placing  of  the  money  secured 
to  the  credit  of  Bernstorff  and  Albert. 

Second,  the  issuanc-?  of  the  cashier’s 
checks  hy  the  banks  concerned,  and 
the  turning  over  of  the  money  to 
Lyon. 

Third,  transfer  of  the  money  by 
Lyon  to  Renskorf,  T^von  &  Co. 

Fourth,  retransfer  of  the  money  to 
Lyon. 

Fifth,  payment  of  the  money  by 
T.,yon  to  Rumely. 

"Mr.  Lyon  tells  us,"  Mr.  Becker  said, 
"that  the  real  purpose  of  the  tran.sac- 
tlons  was  carefully  concealed  from  him. 
He  says  that  at  no  lime  did  he  know 
that  the  source  of  the  money  was  the 
Imperial  German  Government.  The 
fact  that  the  money  came  to  him  In 
cashier’s  checks,  he  points  out,  is  evi¬ 


dence  of  the  fact  tliat  the  source  of 
the  money  was  concealed.  In  this  con¬ 
nection  I  may  say  tliat  the  only  way 
we  were  able  to  get  at  the  source  ol 
the  money  was  by  aearching  the  bank 
records  and  the  subsequent  discovery  of 
the  Albert  letters." 

Mr.  Becker  then  showed  a  financial 
statement  of  Renskorf,  Lyon  &  Co. 
which  listed  the  payments  made  to  The 
Evening  Mail  between  .Tan.  14,  1916,  and 
the  following  April  3,  or  up  to  within 
three  days  of  the  time  that  Congress 
declared  war  on  Germany. 

This  sheet,  which  Is  captioned  “Wal¬ 
ter  Lyon,  special  account,”  shows 
twenty-eight  payments  to  The  Mail,  all 
of  them  to  Rumely  perconally  or  to  the 
S.  S.  McClure  Newspaper  Corporation. 

First  Entry  $75,000 

The  first  entry  is  for  $75,000  and  is 
dated  Jan.  18,  1916.  The  money  wa-^ 
paid  to  the  S.  S.  McClure  Newspaper 
Corporation.  On  April  15,  $30,000  more 
was  paid,  and  in  May  S20,000  more.  In 
June,  July,  and  August  $50,000  more 
was  paid  in,  while  in  September  the 
payments  amounted  io  $118,000.  In  Oc¬ 
tober  the  payments  totaled  $231,700;  in 
November,  $82,000 ;  in  December,  $38  - 
000;  in  February,  1917,  $80,000,  while 
the  last  payment  appearing  on  the  sheet 
was  made  on  April  3,  1S17,  and  was  for 
$50,000.  Of  the  total  amount  listed 
$125,000  was  paid  in  ca-sh  and  the  rest 
by  checka 

Included  in  these  payments  wa.s 
$258,000  which,  according  to  the  Attor¬ 
ney  General,  the  German  Government 
had  originally  set  aside  to  pay  for  grain 
which  was  to  be  smuggled  into  Ger¬ 


many  via  neutral  European  ports.  This 
grain  was  purchased  through  a  St. 
Ixiuis  firm  and  was  sent  to  Europe  on 
a  .steamer  called  the  Wilhemina.  When 
the  British  seized  the  ship  and  cargo, 
the  money  was  returned  through  Hays, 
Kaufmann  &  Lindheim  to  Dr.  Albert. 

“And  Dr.  Albert,”  added  Mr.  Becker, 
“directed  that  the  money  be  used  to 
help  finance  The  Eve.iing  Mail." 

The  New  York  Stock  Exchange  firm 
of  Renskorf,  Lyon  &  Co.,  at  33  New 
Street,  was  dissolved  last  year  and  its 
liusiness  taken  over  by  E.  W.  Wagner 
&  Co.,  a  Chicago  concern.  The  firm  of 
itenskorf,  Lyon  &  Co.  was  organized 
in  November,  1908,  and  it  did  an  exten- 
tive  brokerage  business  in  stocks,  cot¬ 
ton,  grain,  and  coffee,  having  branch 
offices  in  a  large  number  of  the  prin¬ 
cipal  cities  of  the  country. 

Harry  Ren.skorf,  the  senior  memlysr 
of  the  firm,  was  admitted  ,to  member¬ 
ship  on  the 'Stock  Exchange  In  Febru¬ 
ary,  1902.  The  other  members  of  the 
firm  were  Walter  Lyon,  James  Theus 
Miind.s,  E.  G.  Kaufmann,  and  William 
Bouldin  3d.  Messr.s.  Kaufman  and 
Boiildin  were  .special  partners. 


McClure  Surprised 

S.  S.  McClure,  former  editor  in  chief 
of  the  Evening  Mail,  expressed  great 
snrpri.se  when  informed  Monday  night 
tliat  Dr.  Rumely  was  charged  with  hav¬ 
ing  falsely  sworn  as  to  the  true  owner- 


Uf  IntereMt  t»  A<l vertiHing  Agent.s  and 
and  Exchange  Efiitom. 

Out  of  town  paiMTs  from  ull  cities  can  lie  oli- 
tniiMsI.  as  wi'll  as  hack  nniiilieis  of  New  York 
I'il.v  paiMTs,  at  Jonas  Wisilwortli  Illila.  News 
stanil. 
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ment  of  the  paper.  After  I  became  edi¬ 
tor-in-chief  I  soon  found  that  I  could 
not  carry  out  my  editorial  policie.s  and  a 
difference  developed  between  Dr.  Kume- 
ly  and  myself.  Dr.  Itumely  was  pro- 
German  and  I  was  pro-Knglish. 

“1  have  followed  the  Mail  closely  since 
Dr.  Humely,  but  beyond  giving  the  use 
time  did  It  appear  to  me  as  pro-Ger¬ 
man.  He  and  I  have  had  many  inter¬ 
ests  in  common.  Doth  of  us  supported 
Golonel  Koosevelt  and  the  Progre.s.sivft 
Party,  and  on  many  (lue.stions  of  social 
and  political  reform  we  were  in  agree¬ 
ment.  When  he  bought  the  Mail  I 
understood  that  he  bought  it  in  order  to 
realize  an  .ambition  to  own  a  newspa¬ 
per. 

‘‘It  is  impo.s.sil)le  for  me  to  believe 
that  he  is  guilty  as  charged.” 

Rumely  Long  Suspected 
The  fact  that  for  two  years  it  has 
been  common  gossip  that  the  Evening 
Mail  was  under  German  influence  is 
shown  by  these  paragraphs  printed  in 
The  New  York  Times  on  July  27,  191  *>, 
from  an  article  in  the  Providence  Jour¬ 
nal.  S.  S.  McClure  had  been  detained 
twenty-four  hours  by  the  Britl.sh  au¬ 
thorities  when  he  sought  to  disembark 
at  Liverpool  and  then  was  Informed  by 
them  that  his  presence  in  England  was 
unwelcome  because  of  the  .suspicion  that 
he  was  pro-German.  In  commenting 
upon  the  action  of  the  Briti.sh  authori¬ 
ties  the  Providence  Journal  .said: 

‘‘Mr.  McClure  was  led  into  his  present 
entanglement  by  Dr.  E.  A.  Uumely, 
one  of  the  chief  propagandi.st  agents  of 
the  German  Government  in  this  coun¬ 
try,  who  acted  as  the  dummy  in  the 
purcha.se  of  the  New  York  Evening  Mail 
from  Henry  T..  Stoddard  last  year.  The 
real  purchaser  was  Dr.  Heinrich  Albert, 
fl.scal  agent  of  the  German  Government 
in  the  United  States,  who  put  up  the 
money  after  a  futile  attempt  to  r.alse 
$2,000,000  by  the  .sale  of  .stock  for  the 


The  Home  Newspaper 
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The  New  York  Evening  Mail 
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EVENING  MAIL  TO  CONTINUE  PUBLICATION,  ON 
PATRIOTIC  LINES,  SAYS  MR.  STODDARD 

Written  for  The  Editor  and  Publisher 
By  Henry  L.  Stoddard. 

I  HAVE  the  feeling  of  one  returning  to  the  circle  of  his  old  friends  and  a.sso- 
ciates,  when  I  spe.ik  once  more  to  The  Editor  and  Pubusher,  and  through 
it  to  the  newspaper  press  of  the  country. 

During  the  years  before  June,  1915,  when  I  was  conducting  the  Evening 
Mall  It  was  always  a  pleasure  to  road  and  talk  to  you. 

The  emergency  with  which  everyone  is  familiar  has  suddenly  put  me 
hack  into  .active  newspaper  work  again,  and  1  am-returnln.g  to  M  with  a  great¬ 
er  spirit  and  greater  hope  and  greater  determination  than  I  thought  would 
ever  possess  me  again.  By  far  the  most  gratifying  phase  of  the  whole  mat¬ 
ter  is  the  fact  that  so  many  of  my  old  as.soclates  In  the  new.spapor  world  have 
been  kind  enough  to  express  their  confidence  In  my  p.atrlotism  and  to  declare 
their  support  of  the  Evening  Mall  under  my  management. 

The  whole  thing  Is  too  new  and  has  been  too  sudden  for  plans  to  be  ma¬ 
tured  hy  Mr.  Block  and  my.sclf.  WTille  I  knew  .a  month  ago  through  my  co¬ 
operation  with  the  Government  officials  Just  what  Inevitably  must  come  to 
ra.ss.  T  did  not  know  it  would  come  so  quickly.  Indeed.  It  was  not  in  the  Gov¬ 
ernment’s  plans  to  hasten  matters.  Certain  phases  of  the  situation  developed 
suddenly,  however,  and  the  Department  of  .Justice  at  Washington  decided  that 
action  should  be  taken  at  once.  They  eommunlcated  that  fact  to  me  and  I 
arranged  with  Mr.  Block,  who  is  the  second  largest  bondholder  of  the  property, 
to  get  behind  it  with  me. 

We  determined  that  whatever  sacrifice  might  be  Involved  to  either  of  us 
we  should  put  It  squarely  before  the  community  and  the  country.  All  our 
re.sources  and  our  best  efforts  will  be  devoted  to  making  the  paper  second  to 
none  In  Its  loyalty  and  In  Its  helpfulne.ss  to  the  war  aims  of  our  country.  To 
do  this,  whatever  the  re.sult  may  be,  is  the  purpo.se  we  both  have  in  mind. 
We  regard  It  as  a  war  duty’  to  the  staff  of  the  Evening  Mall,  made  up  as  It 
Is  in  all  Its  department.s.  of  absolutely  patriotic  men.  to  demon.strate  Its  pa¬ 
triotism  above  all  other  considerations. 

It  must  he  borne  in  mind  that  the  Government  makes  no  charge  against 
the  course  of  the  paper  the  pa.st  two  years.  Both  State  Attomoy-Gcner.ol 
I.A>wi.s  and  the  Department  of  Justice  "t  Washington  have  stated  that  not  a 
line  has  appeared  in  the  paper  in  that  time  to  which  they  take  exception.  As 
.a  matter  of  fact,  if  one  can  u.sc  a  little  humor  in  a  very  serious  affair,  it  seems 
to  me  a  great  ioke  on  the  Kaiser  that  nearly  a  million  and  a  half  of  his  money 
was  .spent  with  so  little  result.  T^ooking  at  it  from  that  poin4  of  view,  much 
was  given  for  little.  Germany  could  never  win  even  a  single  battle  if  all  Its 
resources  were  expended  so  abortively. 

The  charge  against  Dr.  Rumely  i.s  not  the  use  of  the  columns  of  the  Eve¬ 
ning  Mail,  but  having  made  a  false  return  to  the  Government  regarding  the 
.source  of  the  funds  he  secured  to  purchase  and  pay  the  cost  of  running  the 
property.  Of  course,  the. paper  itself  has  no  concern  with  that  charge. 

As  to  the  future  I  can  say  that  in  view  of  the  cordial  way  in  which  the 
people  of  New  York  city  have  accepted  the  Mail  in  the  pa.st  two  days  there  is 
every  a.ssurance  that  it  will  be  stronger  In  their  confidence  than  ever  before 
in  its  hi.story.  It  seems  to  be  almost  unneccs.sary  to  add  that  in  order  to  jus¬ 
tify  the  faith  that  is  shown  in  us,  both  Mr.  Block  and  myself  propose  to  con¬ 
duct  it  as  a  strongly,  aggressively  patriotic  newspaper,  devoted  above  all  else 
to  winning  the  war  and  winning  It  as  quickly  as  pos.slble. 

The  staff  of  the  paper  has  such  a  splendid  spirit  that  no  changes  in  Its 
personnel  will  be  necessary  to  bring  this  about. 


ship  of  the  paper.  Mr.  McClure  made 
his  statement  at  his  home,  126  East 
24th  Street. 

‘‘What  you  tell  me  is  so  astounding 
that  I  find  it  almost  Impossible  to  be¬ 
lieve  it.  This  is  the  first  time  I  have 
ever  heard  the  charge  made  by  a  re¬ 
sponsible  person  that  the  Mali  was 
bought  by  German  money  or  that  Bern- 
storft  or  Albert  was  interested  In  the 
transaction,  as  representatives  of  the 
German  Government. 

‘‘So  far  as  I  am  personally  concerned. 
I  know  nothing  whatever  about  the 
financial  transactions  Involved  In  the 
transfer  of  the  control  of  the  Mall  to 
Dr.  Rumely.  I  had  a  two  years’  con¬ 
tract  as  editor-in-chief  of  the  Mall  with 
Dr.  Rumely,  but  beyond  giving  use 


of  my  name  to  the  S.  S.  McClure  News¬ 
paper  Corporation,  I  have  never  known 
anything  about  the  financial  manage- 
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creation  of  a  German  propagandist  daily 
paper  to  be  published  in  the  English 
language  in  New  York. 

"Immediately  after  Dr.  Rumely  took 
hold  of  the  Mall  several  of  the  older 
men  on  that  paper  left  It,  being  unable 
to  work  In  the  atmosphere  of  Inter¬ 
national  intrigue  which  began  to  per¬ 
vade  the  whole  establi.shment.  The 
United  States  Secret  Service  securerl 
posses.sion  of  evidence  .showing  that  Dr. 
Rumely  was  u.sing  his  office  as  a  cen¬ 
tre  of  the  German  propaganda  sy.stcm 
in  New  York.  It  was  in  the  mid.st  of 
these  conditions  that  Mr.  McClure  was 
Induced  to  enter  the  .service  of  the 
Evening  Mall,  and  on  hi.s  recent  Euro¬ 
pean  trip  he  wa.s  carefully  watched  by 
the  Rritish  authorities. 

"They  claim  to  have  discovered  .suf¬ 
ficient  evidence  to  justify  their  action 
of  this  week  in  ordering  Mr.  McClure’s 
deportation  from  England.” 

Palmer  Worked  for  Months  on 
Liability  and  Investment  Under 
U.  S.  Alien  Enemy  Act 

Washinoton,  July  8. — A.  Mitchell 
Palmer,  the  Alien  Property  Custodian, 
.said  that  his  office  had  been  at  work 
for  months  on  the  liability  of  Dr.  Rume- 
ly’.s  invo.stmcnt  in  the  New  York  Eve¬ 
ning  Mail  to  action  under  the  Allen 
Property  law. 

Mr.  Palmer  said  ho  understood  that 
Rumely  bought  the  Mail  long  before  the 
United  States  entcre<l  the  war,  and  the 
ca^c.  therefore,  did  not  come  under  the 
Trading  with  the  Enemy  act,  hut  is 
<jcarly  a  case  for  Government  action. 
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Upprowntatives  of  (he  fjovernment  arc 
making'  an  examination  to  ascertain  all 
the  facts  Ix'aring  on  the  charge 
against  Dr.  Kumely. 

.\n  official  of  the  (Jovernment  ac- 
quaint«‘d  with  the  ca.se,  said  to-night  that 
Dr.  Itumcly  admitted  that  he  l»ought  the 
-Mail  with  borrowed  money,  and  as.serted 
that  not  all  the  purcha.se  price,  but  a 
part,  was  t>orrowed  from  German  sourc¬ 
es.  This  official  expre.s.sed  the  belief 
that  I>r.  Itumely  got  all  the  money 
from  Dr.  Albert,  the  chief  disburser  of 
G<'rman  war  propagand.'r  fund.s  under 
the  dire<'tir>n  of  ex-.\mbas.sador  llcrn- 
storff. 

May  Be  Others 

The  investigations  of  the  Federal  au¬ 
thorities  indicate  that  all  the  stock  of 
the  Mail  is  held  in  the  name  of  Uumely, 
but  there  is  ground  for  believing,  it  was 
.sjiid,  that  the  actual  purchaser  of  the 
Mail  was  .Miiert  him.self  and  Dr.  Hiime- 
ly's  part  in  the  tran.saction  was  .simply 
as  a  repre.sentative  or  tru.stee  of  the 
German  Ck>vernment.  If  the  investi¬ 
gation  into  the  facts  should  show  that 
actual  owner.ship  of  the  property  lies  in 
.Ml>ert  as  an  official  of  the  German  Im- 
IK'rial  Government  and  that  Dr.  Itumely 
has  continued  in  charge  after  the  Unit¬ 
ed  States  entered  the  war  and  after  the 
Trading  with  the  Enemy  and  the 
K.spionagp  acts  were  passed  by  Con- 
grcs.s,  it  is  more  than  likely,  the  Unit¬ 
ed  States  officials  .said,  that  Dr.  It\imely 
will  I)e  tried  for  treason. 

In  an.swer  to  questions,  an  official  con¬ 
nected  with  the  Alien  Property  Cus¬ 
todian’s  office  .said  that  the  whole  tran.s¬ 
action  involved  in  the  purchase  of  the 
Mail  by  Dr.  Kumely  had  lieen  under  con¬ 
sideration  for  many  months  in  the  Alien 
Property  Custodian’s  office,  and  that 
the  evidence  has  been  sifted  thoroughly. 
Dr.  Kumely  Insi.sted,  the  official  ex- 
rdalned,  that  he  had  simply  borrowed 
.some  money  from  German  sources.  The 
Government  Investigators  stated  that 
it  did  not  appear  that  he  put  any  mon¬ 
ey  of  his  own  into  the  enterprise,  and 
they  are  of  the  opinion  that  all  the 
purchase  money  was  furnished  by  the 
German  Government. 

Alien  Property  Custodian  Palmer  ask¬ 
ed  to  be  excused  from  making  public  the 
details  In  the  matter,  but  admitted  that 
the  transactions  connected  with  the 
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DK.  EDWAKD  A.  KUMKDY, 

Who  i.s  held  in  S.To.OOO  bail  on  a  charge  of  perjury  in  connection  with  his  purclia."t- 
of  the  New  York  Evening  Mail. 


tran.sfer  of  funds  involving  very  large 
amounts  had  t)een  traced  through  vari¬ 
ous  banks,  and  there  was  no  doubt  as 
to  the  facts  as  broadly  stated. 

HAS  HAD  INTKRF.STING  CARKKR 

Dr.  Riiniely  Was  an  Kducator  and  Got 
Degree  in  (Germany. 

Dr.  Edward  Aloysius  Kumely  was 
known  as  an  educator  and  as  a  manu¬ 
facturer  prior  to  his  purcha.se  of  the 
Evening  Mail  on  June  1,  1915.  He  wTts 
born  in  I.rfi  Porte,  Ind.,  In  1882,  and  re- 
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ceived  his  education  at  the  ITiiiver.sity 
of  Notre  Diimo,  the  University  of  Ifci- 
dcn)erg  and  the  Univer.sity  of  Frei¬ 
berg,  lieing  graduated  from  the  latter 
with  the  degree  of  doctor  of  medicine 
in  190<>. 
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The  following  year  he  founded  and 
organized  the  Interlaken  School  in  his 
home  town,  of  which  he  Itecame  the 
head.  This  was  a  unique  boarding  school, 
where  the  children  were  taught  to  do 
things  for  themselves.  They  had  to 
carry  their  own  water,  arrange  their 
own  rooms,  clean  their  boots  and 
clothes,  and  serve  their  own  meals. 

Dr.  Kumely  was  secretary  of  the  M. 
Kumely  (’om|)any  of  Da  Porte,  Ind., 
which  engaged  in  the  manufacture  of 
tractors  and  agricultural  machinery  and 
which  failed  in  1915,  the  property  l)eing 
s(dd  under  forei-losure  on  Ik!coml)er  31 
of  that  year.  The  company  went  Into 
the  hands  of  a  receiver  on  January  10, 
1915,  because  of  its  inability  to  meet 
certain  obligations,  particularly  $10,- 
000,000  of  two-year  6  per  cent,  notes. 
The  M.  Ktimely  C’ompany  was  eventiuU- 
l.v  reorganized  and  succeeded  by  the 
.\dvance-Kumely  Company. 

Dr.  Kumely  is  the  author  of  “To 
Teach  Koys  to  IJve’’  and  joint  author 
of  a  work  on  “Power  and  the  Plow.” 
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EASTERN  PUBLISHERS 
AFFIRM  LOYALTY: 


Ask  for  Enforcement  of  Espionage  Act 
in  a  Liberal  Spirit — Members  Have 
Made  a  Success  of  Co-opera¬ 
tive  Buying. 

Bridgbport.  Conn.,  July  6. — At  the 
meeting-  of  the  Elastern  Publishers  As¬ 
sociation  held  here  to-day  Secretary  Li. 
E.  Peck  reported  on  the  many  activities 
of  the  organization.  He  stated  that  dur¬ 
ing  the  past  year  they  had  been  suc¬ 
cessful  in  securing  news  print  for  the 
members  at  a  considerable  saving,  many 
tons  having  been  secured  at  less  than 
the  market  price.  Many  other  Impor¬ 
tant  savings  in  the  price  of  materials 
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of  all  kinds  were  reported. 

On  the  recommendation  of  the  secre¬ 
tary  it  was  also  decided  to  Instruct  that 
official  to  look  into  and  report  on  the 
advisability  of  having  a  trade  paper 
published  for  the  Association  that  will 
give  more  attention  to  the  needs  and 
news  of  the  smaller  weeklies. 

The  following  resolutions  were  adopt¬ 
ed  by  the  body: 

“Resolved,  That  the  members  of  this 
Association,  publishers  of  newspapers, 
do  hereby  pledge  again  their  loyalty  to 
the  flag  and  the  republic  for  v/hicb  It 
stands;  and  be  it  further 

“Resolved,  That  we  are  not  In  favor  of 
any  i>eace  between  this  country  and  the 
Imperial  Government  of  Germany  until 
the  high  aims  that  have  been  repeatedly 
stated  by  President  Wilson  be  accom¬ 
plished. 

“Whereas,  Free  speech  and  a  free 
press  have  ever  been  recognized  as  fun¬ 
damental  principles  of  American  gov¬ 
ernment;  and 

"Whereas,  There  is  a  tendency  in  this 
country  at  this  time  to  prohibit  honest 
expression  of  sincere  opinion;  be  it 

“Resolved  by  this  AssociaUon,  That 
the  law,  commonly  known  as  the  Espi¬ 
onage  act,  be  enforced  In  the  liberal 
spirit  that  prompted  the  adoption  of  the 
first  amendment  to  the  United  States 
Constitution." 

The  following  are  the  officers  of  the 
Association:  Edward  T.  Johnson,  Poco- 
moke  (Md.)  Enterprise,  pre.sident;  F. 
W.  Ferrell,  Chatteaugay  (N.  T.)  Record, 
W.  A.  Summerhill,  Pennsgrove  (N.  J.) 
Record,  and  James  R.  Bolton,  New  Ha¬ 
ven,  Conn.,  vice-presidents;  Louis  E. 
Peck,  Bridgeport  Telegram,  secretary 
and  treasurer. 


SITUATIONS  WANTED 

Advertisements  under  this  ctassifioa. 
tion,  ten  cents  per  Une,  each  Insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  10  words, 
two  insertions  FREE. 

Business  Manager 

Live  active  man.  Just  forty,  wide  ex¬ 
perience,  seeks  opportunity  as  business 
or  general  manager,  or  assistant  to  pub¬ 
lisher.  Could  make  small  investment  If 
desired.  Address  G.  769,  care  of  Editor 
and  Publisher. 

Advertising  Manager 

Experience,  succe.ssful  manager,  solici¬ 
tor,  and  copy  writer,  above  draft  age, 
with  splendid  record  and  highest  refer¬ 
ences,  seeks  new  connection  with  live 
publication  on  or  before  August  1.  Sal¬ 
ary  requirement,  $40  to  $60.  Write 
promptly  for  full  particulars  to  Loc]^ 
Box  84,  Waterloo,  Iowa. 

Advertising  Solicitor 

Experienced  advertising  solicitor,  man¬ 
ager  desires  position  with  opportunity 
for  advancement.  Guarantee  to  get  the 
business.  Best  of  references  from  for¬ 
mer  and  present  employer.  Placed  In 
Class  4.  Address  G.  767,  care  of  Edi¬ 
tor  and  Publisher. 


Special  Writer 

Catholic  publishing  house  has  opening 
for  competent  special  writer.  Must 
have  good  command  of  English  and  be 
able  to  prepare  interesting  special  arti¬ 
cles  and  occasional  editorials.  Whole  or 
part  time.  State  education  experience 
and  references.  Address  Box  G.  774, 
care  of  Editor  and  Publisher. _ 

Crew  Managers 

An  Eastern  newspaper  developing  cir¬ 
culation  in  home  territory  without  pre¬ 
miums  could  use  one  or  two  crew  man¬ 
agers.  'They  must  be  men  who  get  re¬ 
sults  from  either  men  or  women  solicit- 
ora  Write  to-day  stating  experience 
and  salary  desired.  Address  G.  770, 
care_qi^  Editor  and  Publisher^ _ 

Mailing  Room  Man 

I  want  a  man  under  forty  to  take 
charge  of  my  mailing  department.  Must 
be  thoroughly  competent  executive  with 
fair  knowled^  of  train  service  from  an 
eastern  Pennsylvania  standpoint.  State 
experience  and  lowest  salary  willing  to 
start  on.  References  required,  but  all 
correspondence  held  as  confidential  until 
interview.  Reply  in  your  own  hand¬ 
writing  to  G.  769,  care  of  Editor  and 
Publisher. _ 

Office  Circulation  Man 

An  Eastern  newspaper  covering  wide 
territory  wants  an  office  man  with  some 
circulation  experience  to  handle  rec¬ 
ords  and  statistics  of  circulation  de¬ 
partment.  Knowledge  of  stenography 
would  be  an  advantage.  Apply  in  own 
handwriting,  giving  references,  and 
stating  experience  and  salary  expected. 
All  replies  treated  as  confidential.  Ad¬ 
dress  G.  768,  care  of  Editor  and  Publish¬ 
er^  _ _ 

Editorial  Writer 

By  leading  daily  in  Middle  Western  city 
of  75,000,  assistant  editorial  writer  and 
exchange  editor.  State  experience. 
References  required.  Address  G.  766, 
care  of  Editor  and  Publisher. 


M I S  C  E  LLANEOUS 

Advertisements  under  this  classiflca- 
tion,  twenty  cents  per  Une.  Count  six 
words  to  the  Une. 


Printers 

Wash  dirty  type  by  the  case  quickly. 
Make  your  washing  devices.  It’s  easy. 
Complete  instructions  and  model  post¬ 
paid  $8.  F.  P.  Gaffney,  Commercial 
Printer,  Central  Building,  Atlanta,  Ga. 

FOR  SALE 

Advertisements  under  this  alassiflca- 
tion,  twenty  cents  per  Une.  Count  six 
words  to  the  Him. _ 

Linotype 

Three  Mo^I  1  machine*,  wttb  complete 
equipment  of  molded  magazines,  and 
matrlcea  New  Haven  Union  Co.,  New 
Haven,  Conn. _ 

Linotype 

Model  No.  1,  Serial  No.  $010,  and  Model 
No.  1,  Serial  No.  $011,  with  1  magazine, 
linera  ejector  bladea  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co..  Charleston,  W.  Va. _ 

Printing  Outfit 

Complete  printing  outfit  and  good  will 
of  Sunday  paper  known  as  Sunday 
News  at  Zanesville,  Ohio,  will  be  sold 
at  public  auction,  Thursday,  July  25, 
1918.  For  further  information  Inquire 
of  C.  E.  Swingle,  administrator,  Zanes¬ 
ville,  Ohio. 


Machinist-Pressman 

wants  position  as  pressman  familiar 
with  Hoe  or  Duplex  presses.  Vicinity 
of  New  York.  Address  G.  764,  care  of 
Editor  and  Publisher. 

Business  Manager 

Position  wanted  by  capable  man  as 
managing  editor,  business  manager,  ad¬ 
vertising  manager,  or  all  combined.  I 
am  a  man  of  initiative  and  originality, 
more  Interested  in  my  work  than  any¬ 
thing  else,  have  always  made  good  and 
possess  the  friendship  of  every  man  or 
concern  I  ever  worked  for.  Am  forty- 
one  years  old,  married  and  endorsed 
by  several  great  publishers  as  a  man  of 
character,  ability  and  sobriety.  Will 
work  for  nothing  on  probation  to  prove 
foregoing.  If  I  make  good,  I  will  ac¬ 
cept  a  modest  salary  to  begin.  Appear¬ 
ance  and  personality  O.  K.  If  I  cannot 
put  new  life  into  a  paper  and  increase 
its  circulation  and  advertising  revenue 
no  one  can.  I  have  confidence  enough 
in  myself  to  go  anywhere  and  work  for 
nothing  to  prove  it.  Address  G.  763, 
care  of  EMitor  and  Publisher. _ 

Managing  Editor 

City  editor  or  make-up  man  of  dally  in 
live  Middle  West  of  Southern  city,  30,- 
000  population  or  upwards.  Am  30 
years  old,  married,  temperate,  and  know 
the  game  from  the  ground  up.  Now  em¬ 
ployed  in  Chicago.  State  conditions  and 
salary  you  will  pay  in  flr.st  letter.  Ad¬ 
dress  H.  W.  B.  Associated  Trade  Press, 
900  I.ytton  Building,  Chicago,  111. _ 

Bookkeeper 

First-class  bookkeeper  and  office  man 
having  thorough  knowledge  of  news¬ 
paper  work  would  consider  change  to 
location  in  Middle  West.  Not  a  cheap 
man,  but  worthy  of  his  hire.  Married. 
Over  draft  age.  Formerly  manager  of 
paiier.  First  class  assistant  to  publish¬ 
er.  Address  G.  766,  care  of  Editor  and 
Publisher. 

Business  Manager 

with  exceptional  previous  record  as 
circulation  and  adverti.sing  manager 
would  like  to  connect  with  Eastern 
daily  paper.  Draft  exempt,  reference 
furnished.  Address  G.  764,  care  of  Edl- 
tor  and  Publisher. _ 

Business  Manager 

Would  like  to  make  a  change  for  per¬ 
sonal  reasons.  Pa.st  draft  age  and 
been  in  newspaper  game  for  twelve 
years.  Successful  In  building  present 
paper  from  a  money  loser  to  a  money¬ 
maker.  If  you  want  a  hustler  and  a 
man  to  make  money  for  you,  write  at 
once,  as  change  is  desired  by  Septem¬ 
ber  1,  if  possible.  All  correspondence 
will  be  answered.  Photograph  and  In¬ 
terview  if  de.slred.  Salary  $45.  Ad¬ 
dress  G.  767,  care  of  Editor  and  Pub- 
llsher. _ 

Editor 

Experienced  newspaper  manager  and 
editor,  out  of  draft,  and  unusually 
equipped  for  circulation  work,  seeks 
change.  State  salary.  Not  a  drinker. 
Address  O.  762,  care  of  Editor  and  Pub¬ 
lisher _ 

Advertising  Manager 

Age  41,  married.  For  seven  years, 
manager  of  art  and  copy  department  In 
N.  Y.  and  South.  Can  write-lllustratu. 
For  past  four  years  in  different  line— 
the  war  knocked  it  out.  Would  like 
again  to  get  back  into  adverti.sing 
game.  Write  for  personal  explanatory 
letter.  Address  G.  761,  care  of  Editor 
and  Publisher. 


$1S,0(X)  cash  availal)le  for  first  pay¬ 
ment  on  a  small  city  daily,  not  far 
from  Chicago.  Prefer  a  property  that 
is  somewhat  run  down.  Willing  to 
purchase  one-half  of  a  property. 
Proposition  R.  D. 

Charles  M.  Palmer 

N ewspaper  Properties 
225  Fifth  Avenue,  New  York 


Sales 

Purchases 
Consolidations 
Appraisals  of 
Newspaper  and 
Magazine 
Properties 

Aubrey  Harwell  Henry  F.  Cannon 

Harwell &Cannon 

Times  Building  NEW  YORK 


Readers  Decide 

— The  HABIT  of  sppredstion 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

LH  ms  ssmd  ysm  ssmptss  st  smr  tsl- 
srsd  tstmUs,  dsUy  end  Smndsy 
Hess  in  Ussk  sud  sslsrs. 

Newspaper  Feature  Service 

M.  KOBNlGSBtXG,  Manater 
17  waar  jsra  at..  Haw  Yaaa 

The  True  News 

-FIRST- 

Always-Accurately 
lnteniatioiial  News  Senrice 

World  Bldg.  Now  York 


GOSS  HIGH  SPEED  FIVE 
ROLL  STRAIGHT  LINE 
FOUR  PAGE  WIDE  PRESS 

with  Two  Folders 

For  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfield,  Nsw  Jeraey 


We  can  incrca.se  your  Inisincss — yon 
want  it  increased. 

Yon  have  thought  of  press  clippings 
yourself.  Hut  let  ns  tell  you  how  press 
clipping  can  lie  made  a  husiness- 
huilder  for  you. 

BURRELLE 

145  Lafayette  St.,  New  York  City. 
Established  a  Quarter  of  a  Century. 
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MATTHEW  J.  CAREY  IS  DEAD 


Man  Who  Built  Up  Advertising  of 

Knirkerborker  Press  Passes  Away. 

Matthew  J.  Carey,  for  twenty-nine 
years  a  member  of  the  advertising  staff 
and  at  several  times  advertising  man¬ 
ager  of  the  Aibany  (N.  Y.)  ICnicker- 
bocker  Press,  died  Saturday  of  heart 
trouble.  He  was  fifty-four  years  old. 

Practically  all  of  Mr.  Carey’s  business 
life  was  spent  in  a  newspaper  ofHce. 
When  a  boy  he  joined  the  advertising 
staff  of  the  Knickerbocker  Press,  then 
the  Press  and  Knickerbocker.  He  grew 
to  be  advertising  manager,  developing 
tlie  advertising  field  of  the  newspaper 
to  such  an  extent  that  his  staff  was  dou¬ 
bled  in  six  months.  He  specialized  in 
supervision  of  the  make-up  of  the  pa¬ 
per,  working  at  this  until  three  days 
Ijefore  his  death. 


OBITUARY  NOTES 

WiLjjAM  J.  Cowan,  a  charter  member 
of  the  New  York  Press  Club,  and  for 
many  years  a  well-known  editor  on 
daily  newspapers  in  New  York,  died  last 
week  at  his  home  in  Brooklyn.  Mr. 
Cowan  w'as  born  in  New  York  and  was 
the  originator  of  the  United  Press  local 
news  bureau  which  furnished  newspa¬ 
pers  with  the  old-fashioned  flimsy  copy 
before  the  advent  of  the  typewriting 
and  automatic  typewritten  telegraphic 
service. 

Hajuit  Chamburs,  well-known  young 
Indiana  newspaper  man,  died  at  his 
home  in  Marion  on  July  1.  He  served 
as  a  member  of  the  staffs  of  the  Muncie 
Press  and  Marion  Chronicle. 

James  J.  Hannesrty,  known  as  “Uncle 
Jimmy,  the  four-line  poet’’  and  as  a  the¬ 
atrical  publicity  agent,  died  this  week  in 
New  York  city. 

Capt.  Robert  L.  Lewborne,  formerly 
connected  with  the  Philadelphia  Record, 
Reading  Times,  and  other  Pennsylvania 
papers,  died  recently  at  his  home  in 
Philadelphia.  Interment  took  place  at 
Tam  aqua. 

W.  H.  Morgan,  one  of  the  pioneer  edi¬ 
tors  of  Kansas,  died  last  week  at  Pea¬ 
body,  Kan.  He  founded  the  Osage  City 
Shaft  in  1871  and  published  the  Gazette 
for  thirty  years. 

MacMillan  Weddell,  .son  of  Thomas 
R.  Weddell,  one  of  the  editors  of  the 
Chicago  Tribune,  was  killed  in  an  aero¬ 
plane  accident  in  France  recently. 

David  F.  Waijjick,  for  fifty-two  years 
editor  and  publisher  of  the  McMinnville 
(Tenn.)  News  Era,  died  at  the  home 
of  his  daughter  in  Wa.shington  last 
week.  He  was  ninety-one  years  of  age. 

P.  J.  Pearce,  founder  of  the  Water¬ 
ford  Star,  died  at  his  home  in  Water¬ 
ford,  Ontario,  July  6,  having  passed  his 
eightieth  year. 

Henry  D.  Smith,  who  at  various 
times  was  real  estate  editor  of  the  New 
York  World,  Tribune,  Mail,  and  Ex¬ 
press,  Commercial  Advertiser,  and  the 
old  Dally  Graphic,  died  in  Brooklyn 
la.st  week,  aged  eighty-five  years.  Early 
in  life  he  w’as  in  the  tobacco  business. 

Mrs.  Pattie  M.  Lochridge,  grand¬ 
mother  of  Lloyd  P.  Lochridge,  well- 
known  Texas  newspaper  man  and 
former  managing  editor  of  the  Austin 

U.  S.  P.  O.  REPORT 

For  the  period  ending  April  1,  1918 

The  New  Orleans  Item 

Daily . 62,141 

Sunday  . 80,288 

Average  . 64,733 

ror€lon  renretmtativet 
TBB  JOHN  BDDD  COMPANY 

New  York  CUcaso  St.  lioale 


The  Editor  ^  Publisher  for  July  IS,  1918 


(Tex.)  Statesman,  died  at  the  home  of 
her  daughter  in  Waco  last  Saturday. 

James  K.  Rudolph,  well-known  Texas 
newspaper  man  and  for  years  editor 
and  publisher  of  the  Valley  View  (Tex.) 
Sun,  died  at  his  home  in  Valley  View 
on  June  30. 

Clarence  G.  Smith,  for  many  years 
Houston  advertising  agent  for  the  Beau¬ 
mont  (Tex.)  Enterprise,  died  at  a  sani¬ 
tarium  in  Houston  last  week  after  an 
operation.  Mr.  Smith  was  sixty-seven 
years  of  age  and  had  been  engaged 
in  newspaper  work  in  Texas  all  his  life. 
He  is  survived  by  his  wife  and  one 
daughter  in  Houston,  and  by  three  sont 
in  Kansas  C^ty. 

Birchet  Clarke,  of  New  York  a  pio¬ 
neer  theatrical  press  agent,  died  July 
5  in  Flatbush.  He  was  in  his  eighty- 
sixth  year.  Mr.  Clarke  was  the  friend 
and  companion  of  Grover  Cleveland  and 
Joseph  Jefferson.  Mr.  Clarke  was  per¬ 
haps  the  first  to  use  alliterative  adver- 
ti.sing.  He  directed  the  press  work  of 
Adam  Forepaugh  Circus  for  nine  years 
and  he  went  with  Haverly’s  Minstrels 
to  London,  where  he  contributed  much 
to  the  success  of  a  long  run.  He  man¬ 
aged  Kellar,  the  magician,  and  was  as¬ 
sociated  with  many  of  the  big  shows  of 
former  years.  Thirty  years  ago  he  re¬ 
tired,  and  had  .since  devoted  much  of 
his  time  to  the  writing  of  short  stories. 

Charles  A.  Eckert,  for  more  than 
twenty-five  years  a  circulating  agent 
for  the  Cleveland  Leader,  died  last  week 
in  Cleveland,  aged  eighty  years. 

Dr.  Loring  W.  Puffer,  probably  the 
olde.st  active  newspaper  worker  in  New 
England,  died  at  his  home  in  Brockton, 
June  30,  aged  eighty-nine  years.  For 
seventy  years  he  was  active  in  news¬ 
paper  and  magazine  writing.  Dr.  Puf¬ 
fer  was  born  in  Stoughton  on  Septem¬ 
ber  7,  1828,  the  son  of  a  family  that 
traced  its  residence  in  New  England 
from  the  arrival  of  the  Mayflower. 


To  Conserve  Sulphur  Supply 
W.ashington,  July  10. — Control  of  the 
production  and  distribution  of  sulphur 
materials  has  been  taken  over  by  the 
War  Indu.stries  Board,  with  the  approv¬ 
al  of  President  Wilson.  Increased  de¬ 
mands  from  the  Government  for  sul¬ 
phur  for  munitions  and  increasing  bur¬ 
dens  on  transportation  .systems  made  the 
step  neoes-sary.  William  G.  Wooifork 
was  named  as  controller. 


Brother  Sues  Brother 
Columbus,  O.,  July  9. — Oarence  M. 
Jones  a  former  proprietor  of  the  Colum¬ 
bus  (O.)  Press-Post,  has  filed  suit  in  the 
Franklin  County  courts  against  this 
brother  Ellis  O.  Jones,  an  editor  of  the 
publication  Life,  asking  for  damages  in 
the  sum  of  $19,050.  He  also  asks  for 
the  foreclosure  of  a  mortgage  on  the 
one-third  interest  held  by  his  brother  in 
the  estate  of  their  father.  The  estate  con¬ 
sists  of  seven  parcels  of  property  in  va¬ 
rious  sections  of  Columbus. 


Live  fish  swim  up-stream — and  live 
men  overcome  oppo.sition. 


Canadian  Press  Oippings 

Tbe  problem  of  coTerlnf  tbe  CaoadUn 
Field  la  anawared  bj  obtaining  tba  acrrlc* 
of 

The  Dominion  Press 
Clipping  Agency 

which  giToa  tba  cllpplnga  on  all  mattam  of 
Interaat  to  yon,  printed  In  OTor  OS  per  cent, 
of  tbe  new^iapera  and  pnbllcationa  of 
CANADA. 

We  cower  every  foot  of  Canada  and  New- 
fonndland  at  onr  head  office. 

74-76  CHDBOH  8T.,  TOBONTO,  CAN. 

Price  of  eerrice,  regnlar  preea  clipping 
ratea— epeclal  ratea  and  dlaconnta  to  Tndo 
and  Newapepera. 


WATER  POWER  BILL 
BEFORE  THE  HOUSE 


Proposal  to  Create  Federal  Power  Com¬ 
mission  to  Issue  Licenses  for  De¬ 
velopment-May  Mean  New 
News  Print  Mills. 


Washington',  July  9. — The  Wat.u’ 
Pow’er  bill,  which  ha.s  passed  the  Sen¬ 
ate,  has  been  taken  up  by  the  House  tor 
consideration.  The  Senate  bill  provided 
for  the  construction  of  dams  for  water 
power  purposes  on  the  navigable 
streams  of  the  United  States  only.  Tlic 
first  sections  of  the  House  bill,  which 
has  been  reported  as  a  substitute  for 
the  Senate  bill,  and  now  under  con¬ 
sideration  in  the  House,  creates  tl>e 
Federal  Power  Commission,  to  have  a 
secretary  at  a  salary  of  $5,000  per  yeai. 
and  defines  the  powers  of  the  Commi.s- 
sion. 

It  is  provided  in  the  proposed  legis¬ 
lation  that  the  Federal  Power  Commis¬ 
sion  may  issue  preliminary  permits  Cor 
a  period  of  three  years,  to  establish 
priority  of  application  on  the  part  of 
applicants  and  to  permit  the  financing 
of  the  contemplated  developments.  Li- 
cen.ses  are  to  be  issued  for  a  term  not 
exceeding  fifty  years,  subject  to  pro¬ 
visions  fixing  the  time  limit  for  develop¬ 
ment.  The  right  of  the  Government, 
on  two  years’  notice,  to  take  over,  at 
the  expiration  of  any  license,  tho  prop¬ 
erty  involved,  is  specified,  full  paymei  t 
to  be  made  for  actual  investment. 

Preference  is  to  be  given  in  the  is¬ 
suing  of  permits  or  licenses  to  State 
and  municipal  governments. 

The  shortage  of  coal  is  a  great  ele¬ 
ment  in  urging  the  speedy  passage  of 


Sales  Facts 

Locate  the  weak  spots  in  your 
Boston  Sales  Campaign  and 
strengthen  them.  Others  are 
doing  it  We  will  help  you 
analyze  this  territory.  Write 
the 

Merchandising  Service  Depart¬ 
ment  of  the 

Boston  American 


Lynn  (Mass.)  Telegram 

Lynn’s  Best  Buy 
Over  9000  Daily 

(Member  A.  B.  C.) 

Reaches  the  great  middle  class. 
Has  excellent  service  department, 
available  to  advertisers. 

HemstreeUs 

PRESS  CLIPPINGS 

Tenth  Avenue  at  45th  Street 
New  York 


the  Water  Power  bili.  Congress  ha; 
foregone  its  summer  vacation  that  this 
bill  may  become  a  law  at  an  early  date 
It  Is  realized  that  the  water  power  milli 
would  to  a  large  extent  relieve  the 
use  of  coal.  The  manufacturers  of  news 
print  are  using  water  power  on  greatly- 
increased  scales,  and  this  bill  will  ma¬ 
terially  increase  the  output  of  news 
print  paper  by  largely  augmenting  tlie 
number  of  news  print  mills. 


Soldiers’  Papers  Postage  Free? 

Washington,  D.  C.,  July  8. — If  a  bill 
introduced  in  the  House  by  Represen¬ 
tative  Steenerson  of  Minnesota  be¬ 
comes  a  law,  newspapers  entitled  to 
the  second-class  privilege  may  be  sent 
anywhere  within  or  without  the  United 
States  free  of  all  cost,  when  addressed 
to  officers,  soldiers,  sailors,  or  marines 
in  the  United  States  military  service. 
It  is  believed  by  Representative  Steen¬ 
erson  that  this  will  relieve  to  some  ex¬ 
tent  the  extra  heavy  burden  placed  on 
news-papers  by  the  zone  system,  where 
they  have  been  ordered  sent  to  boys 
from  the  home  towns,  who  are  now  in 
camps  or  at  the  front. 


Back  again! 


— and  our  little 
Weather  Kid  is 
better  than  ever 
y2  and  1  col. 
sizes. 

The  InternatioiMl 
Syndicate 

Fcalnrat  for 
Newtpaperi 
BALTIMORE.  MD. 
Ert’d  1899 


t  never.  UKtD 
Ri-mwETic  yNTii— 
t.  l-EARKED'tO 
FtCrCrER  Haw  MAH'! 
THRiei- STAMPS,  TR 

int  rest-  on  MV 
LieeRTV  BOND  W(H_ 

dOVlM  fifty  YE«ss  -I 
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QUEBEC 


HURON 


OTTAWA 


^^^NTREAU 

HERBROOKE* 


PETERBOROUGH 


vdCSTOj, 


I  6U|LPH 

jj\  STRATFORD  ^  ^ 

SARNIA  ^®C(i  ♦^WHS^cKCS^ 

•LONDON 


More  than  4,500,CXX)  of  Canada’s 
8,075,000  total  population  is  in  the 
7  Provinces  of  Ontario  and  Quebec. 

■L.  0  N  t  This  territory  is  covered  most  intensively 

by  the  daily  newspapers  published  in  the 
'  sixteen  principle  cities  of  this  most  Populous 
Portion  of  Prosperous  Canada. 

Suppose,  Mr.  Advertiser,  you  had  this  tremendous  Publicity 
Force  working  for  you;  don’t  you  think  you  could  easily  and 
most  economically  capture  a  NEW  market? 


MICH 


AN  AMERICAN  EDITORIAL  VIEW  POINT 

[Reprinted  from  the  Popular  Mayazine.] 

LOOK  AT  CANADA 

“T^OR  the  present  generation  of  Americans  war  is  a  nevV  thing,  but  we  have  no  reason  to  be  afraid  of  it 
H  either  in  a  military  or  business  way.  The  best  illustration  for  us  of  business  under  war  conditions  is 
neither  Great  Britain  nor  France,  as  some  observers  would  select,  but  our  Northern  neighbor, 
Canada.  Let  us  see  for  our  comfort  and  inspiration  what  Our  Lady  of  the  Snows  has  done. 

“Up  to  date,  Canada  has  put  400,000  volunteers  under  arms,  and  ordered  the  conscription  of  100,000 
more,  out  of  a  population  of  8,100,000.  To  appreciate  this  it  is  necessary  to  point  out  that  it  is  as  if  we  had 
sent  7,000,000  to  the  colors.  Her  war  loans  aggregate  $1,196,000,000. 

“On  the  surface,  one  might  think  the  result  meant  enforced  parsimony  and  a  reduction  of  industry  and 
commerce.  But  the  opposite  effect  took  place. 

“Everybody  has  plenty  of  work — and  not  only  in  munition  plants.  Such  conclusion  would  be  foolish 
and  false.  Highways  and  harbors  have  been  built.  Farming  has  developed  to  a  marvelous  extent.  An 
electrical  plant  has  been  constructed  at  a  cost  of  $io,ooo,cxx).  These  few  instances  give  an  inkling  of 
Canada’s  stimulated  enterprise— a  stimulation  to  healthy  growth  and  welLbeing. 

“Most  convincing  are  the  official  financial  figures  given  out  by  the  government.  Thus:  Bank  clearings 
for  1914  were  $8,073,000,000  as  against  $11,470,000,000  for  1917;  bank  savings  on  deposit  with  chartered 
banks  were  $659,806,000  for  1914,  and  for  1917  were  $985,790,000;  the  value  of  the  crops  in  1914  was  $635,- 
580,000,  while  for  1917  it  had  mounted  to  $1,089,000,000 — not  far  from  doubled. 

HI  “Canada^has  learned  the  inestimable  lesson  that  saving  and  spending  are  not  incompatible  when  wisdom  and 
high  purpose  actuate  a  nation.  And  we  have  every  reason  to  expect  that  her  experience  will  be  our  own.” 


PROVINCE  OF 

ONTARIO 

Population  1 

,523,274 

Lines 

Lines 

Circulation 

2, .500 

=  10,0tH) 

f'irculation 

2,500 

=  10,(KM) 

*ltruiitfonl  Courier  . 

. (K) 

5,093 

.015 

.01 

Toronto  Star  . (S)  00,276 

.0650 

.0.550 

"■(iliilt  Keiiorfer . 

. (K) 

3^954 

.0143 

.01 

Toronto  World  . (M)  41,214 

.095 

.  .06 

(•iielpli  Mernirj  . 

. (K) 

.3,581 

.0128 

.(N»85 

Toronto  World  . (S)  89,614 

.11 

.08 

liumlltoii  S|iectMtor  . 

. (K) 

29,157 

.0.5.50 

.05 

♦Windsor  Record  . (E)  10,;i73 

.0275 

.0225 

*  If  >1  milfoil  Heralil _ .... 

. (K) 

18,479 

.04 

.0350 

kiiiirNton  British  Wlii^ _ 

. (K) 

5,8.59 

.02 

.015 

PROVINCE  OF  QUEBEC 

liOiiiloii  Aiivrrtiser  . 

(MX&K) 

40/>80 

.00 

.05 

Population  2,002,731— English  397,392 

London  Free  I’ress . 

(MN&E) 

39,973 

.00 

.05 

French  1,605,.339 

reterhoroiiirh  Kx»iiiiner  .. 

. (K) 

.5,191 

.017 

.0128 

Lines 

^SHHiia  ('aiiadiun  Uhserver..  ..(K) 

2,400 

.0172 

.0107 

Circulation 

2,5(M> 

=  10,INH) 

Stratford  Herald . 

. (F) 

.3,019 

.01 

.0071 

Montreal  Oazette  (2c-S?6  jr.) . . .  (M)  34,294 

.0725 

.06 

St.  Thomas  Times-Joiirnal 

....  (E) 

9,0<M) 

.025 

.0175 

Montreal  La  Presse . (E)  149,718 

.12 

.10 

St.  Catharines  Standard.. 

.... (E) 

7,943 

.025 

.015 

Montreal  Le  Devoir  (2c-$5  jr.) . .  (E)  20,337 

.05 

.04 

Toronto  (Hohe  . ; . . 

83,302 

.12 

.09 

Montreal  Star . (E)  110,820 

.12 

.1050 

♦Toronto  Xews  . 

. (K) 

49,(MI0 

.00 

.05 

Quebec  Le  Soleil . (E)  35,275 

.05 

.05 

Toronto  Star  . 

. (E) 

78,709 

.11 

.0850 

Sherbrooke  Record . (E)  10,274 

.03 

.0250 

♦Publisher’s  statement,  Mareh  ‘list,  1918. 

Other  ratinKs,  A.  B.  C 

net  circulation  statements  for  6  months’  period  endinir  March  31,  1918. 
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Get  Ready! 


Every  discerning  advertiser,  agent  and  pabH^er  in  this  country  must  know  that 
serious  changes  are  taking  place  in  the  fidd  of  magazine  and  periodical  publishing. 

Many  magazines  and  periodicals  which  in  the  recent  i>ast  have  not  been  profitable 
to  their  owners,  will  soon  cease  to  exist. 

They  cannot  survive  the  increased  cost  of  manufacture  and  of  postage  under  the 
new  postal  regulations. 

The  reading  public  will  not  respond  heartily  to  any  material  increase  in  price  per 
copy  or  per  annum. 

The  advertiser  is  already  being  called  upon  to  meet  the  immediate  and  the  forth¬ 
coming  increases.  As  a  general  thing  he  cannot  stand  the  gaff. 

It  is  an  economic  fact  that  many  an  advertiser  now  using  at  the  lower  rates,  publi¬ 
cations  of  general  circulation,  cannot  possibly  derive  from  his  widely  scattered 
advertising  a  return  commensurate  with  the  cost — claims  for  the  value  of  alleged 
“dealer  influence”  to  the  contrary  notwithstanding. 

Advertisers  must  now,  more  than  ever,  consider  the  real  necessity  of  dealing  with 
each  community  as  the  trade  and  other  attendant  conditions  of  that  community 
demand. 

Well  informed  advertising  agents  already  feel  the  direction  of  the  wind,  and  are 
setting  sail  accordingly.  They  are  paying  more  attention  to  the  definable  poten¬ 
tialities  of  newspaper  advertising  than  they  have  ever  paid  before  in  all  their  lives. 

It  is  an  easy  matter  to  prepare  magazine  or  periodical  copy  once  a  month,  or  even  once 
a  week,  but  he  who  is  imbued  with  the  spirit  of  these  constructive  times,  conscious  of 
their  great  possibilities,  will  think  not  upon  the  question  of  ease  but  rather  upon 
that  of  definite  achievement.  He  will  come  automatically  to  the  substantial  daily 
newspaper,  known  as  a  producer  in  its  own  community. 


At  the  present  moment  over  200  daily  newspapers  are  running  a  series  of  ads.  prepared  by  leading 
advertising  agcrls  at  the  suggestion  of  The  New  York  Globe  to  take  advantage  of  the  present  situation. 
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